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Abstract

The general characteristics of goat farming consumer preference and the goat
marketing system in Sbngkhla Province were studied. The marketing channels, market
structure, marketing conducts and marketing margins, and problems and obstacles are
evaluated. The results could be used to meet the market needs and improve the efficiency of
the goat market. The field survey research consisted of two types of data: primary data and
secondary data which were collected using questionnaires to interview subjects in Amphoe
Muang Songkhla, Amphoe Hat Yai, Amphoe Chana, and Amphoe Sadao. The methods used in
data collection: purposive sampling in selecting Amphoe (districts), Tambon (sub-districts), and
Moo Ban (villages), stratified sampling in grouping the population, and simple random sampling
in classifying the subjects.

The research results were as follows:

1. Goat farmers : The goat farmers could be divided into three groups according to
the sizes of their farms: small, medium and large, in which the number of goats raised were
1-7, 8-20 and more than 20, respectively. Most of the farmers were Muslim Thai. The small
farms accounted for 89.67% of the farmers interviewed. There was no hired labor
on these small farms which the tethering system of feeding was used whereas
cut-and-carry and free-to-roam systems were used alternately on medium and large
farms. Most farmers [81.32.%] did not own pastures. However, 50% of the large
farms had their own pastures. Regarding shelters for goats, 80.60% of the small

farms provided no shelters for their goats while 62.60% of medium and 100% of large farms
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did provide shelters. Conceming the cash input for each goat raised up to one-year of
age, the cost for small, medium, and large farms was 308.10,328.49, and 328.65 baht,

“respectively. With respect to the purposes for goat raising, it was found that 49.26% of
the small farms and 62.50% of the mediun farms raised them for sale and for religious
ceremonies while only 37.50% of large farms raised them for this purpose. However,
50.00% of large farms raised goats for sale and consumption..

2. Goat dealers The goat dealers could be dlwded into three groups: village,
local and cuty dealers. Most of these dealers were in the business of buying and selling
goats as their secondary occupation where as their primary occupations were plantation
farming (40.00%) and trading (46%)

3. Consumers The consumers surveyed were divided into two groups: Muslim
Thais and Buddhist Thais. Of these two groups, it was found that 45% of Muslims and
20% of Buddhists liked to consume goat meat but 12.50% of the Buddhist Thais had
never eaten goat meat. For the price of the meat, 55.00% of Muslim consumers thought

' that the price was too high whereas 40.00% of the Buddhlst consumers thought that the -
price was appropnate

4. Restaurants The restaurants surveyed were grouped according to those
which carried goat meat and those which did not. It was found that 93.33% of the first
group ordered the ‘meat from goat dealers directly, and 53.33% of this group of
restaurants could sell goat meat well all year around while 46.67% could sell well only
after the Ramadan, the ninth month of the Muslim year, when Muslims fast during the
hours of daylight. Most of the customers (53.33%) were Muslim. Both groups of
restaurants agreed with the idea of having goat meat sold by butchers in the market.
However, 50.00% of the restaurants stated that the butchers must be Muslim. The meat
of local goat breeds was preferred by 30. 00% of the restaurants and 68.57% of them felt
that goat meat was dlfﬁcult to obtam and 42. 86% agreed that more goats should be
raised.
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5. Marketing Channels It was found that 10.31% of goat farmers raised goats for
consumption, 14.12% for religious ceremonies, and 75.57% for sale. As regards selling,
15.85% of farmers sold their goats for consumption, 38.91% sold them to restaurants,
1.54% sold them to butchers, and 0.28% sold them for breeding purposes. As for
selling, 0.58% of the farmers sold their goats to city dealers. The selling was conducted
through three channels: village dealers (0 77%) local dealers (2 53%) and cnty dealers
- (B08%) | | |
| 6. Market Structure It was found that all three groups of dealers consisted of
very few sellers.

7. Marketing conducts it was found most dealers in all groups bought and sold
goats directly to and from goat farmers. They conducted the selling and buying either
by rhemselves or in conjunction with relatives or friends. Fifty-five precent of the dealers
did not conduct their buying and selling regularly, and they contacted the farmers at the
farmer’s place. Ninety-eight point six five percent of the dealers bought by cash. Goat
farmers preferred raising male goats because the retums were more than for female
goats. In goat tradmg, most of the dealers (60%) used therr own capital, and 30% of
them partially used loaned capital.

8. Marketing Margins Marketing margins consisted of net margins and marketing
cost. When compared with the meney received by goat farmers, it was found that the

net margin was as high as 609.40 baht per one goat,
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