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Service Marketing Mixed Factors Related with Consumer’s behavior of
Generation Y on Selecting Night Casual Dining in Hat-Yai Municipality

Songkhla Province
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Abstract

The main objectives of this study are to study relationship between the service
marketing mixes affecting the generation Y consumer behavior on Selecting Night
Casual Dining in Hat-Yai Municipality, Hat-Yai District Songkhla Province. Sample of this
research used 400 samples of Generation Y consumer (22-32 Years) who have
experience of Casual Dining Restaurant or restaurant that serves moderately-priced
food in a casual atmosphere and staffs are friendly, collected data by using
questionnaire. The descriptive Statistics such as Frequency, Percentage, Mean and
Standard Deviation is used to analyze the individual data of the sample, Tested
Hypothesis by using The Pearson Product Moment Correlation Coefficient.

The study found respondent were mostly female, bachelor’'s degree graduated,
work as private company employee and monthly income at Bath 16,001-24,000. Most
Consumers emphasize service marketing mixes in high level and overall behavior at
moderate. The hypothesis results found that all service marketing mix positively relating
and influence generation Y consumer behavior on Selecting Night Casual Dining in Hat-
Yai Municipality Hat-Yai District Songkhla Province at 0.01 level of significance.
Keywords: Night Restaurants, Consumer behavior, Service marketing mix, Hat-Yai
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