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ABSTRACT

The purposes of this research were to: 1) Study the factors of the individual behavior
differences of termite control and protection service users in Hatyai, Songkhla Province. 2) Study the
Service Quality that relates to the behavior of the termite control and protection service users in
Hatyai, Songkhla Province. 3) Study the marketing mix that relates to the behavior of the termite
control and protection service users in Hatyai, Songkhla Province. The population in this study is
1,060 termite control and protection users in Hatyai district, Songkhla, and the samples of 290 cases
and Quantitative Analysis employing mean, percentage, standard deviation, One-Way Analysis of
Variance (ANOVA), and Pearson's correlation coefficient. The result revealed that most customers
are women aged 31-40 years, university graduates, owner of business with average monthly income
of 10,001-20,000 baht, living in a single house which is older than 10 years. The outcome showed
that personal factors affecting behavior of termite control service users are sex, education level, age,
age of house, and style of house at 0.05 significance level. The five dimensions of service quality and
7 P's Marketing Mix have a relationship between behavior of termite control and protection users in

Hatyai district, Songkhla province at 0.01 significance level

ANANATY: AMUNTINLENNT dauszanneniInana weRnssy L3n1stlesriuiazindatan
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