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(Marketing Potential Development of Halal Food
for Exporting of Thailand)
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Abstract

Halal Food is the food followed by the Islamic law. The word “Halal” mean lawful or
allowed and approved. It is an Arabic world “Jb” mean production, services or any distribution that
not against to the Islamic law. They are the processing of foods through mixing. cooking or
transmuting follow the Islamic law and guaranteed that Muslim people in general could consume
these Halal foods or services tightly. To observe that the products were haram, just only look at the
Halal logo on the foods packaging, but aiso the food ingredient. Haram mean prohibition. Toyyibat
mean good, value, without hazards to health, the environment or species unsustainability. Musbuh
means to suspect something is either “Halal” or “Haram”. Halal foods market can be marketed to
both secular and Islamic. If we link the concept of “Toyyibaan” with Halal, then the ‘halal foods’
paradigm is developed into foodstuffs that are both lawful and good for health.

Thailand is principally a secular society and thus a Non-Muslim country. The management
of Halal Foods in Thailand has several aspects that both producers and distributors in Southern Boder
Thailand currently operate under great adversity due to the security situation. The management of
Halal foods between Thailand, Malaysia and Indonesia has also several issues. However, the most
important issue is that the government units of the three countries are supporting the concept of joint
collaboration as the Malaysian Prime Minister recently mentioned in the launch of the Northern
Corridor Economic Region (NCER) just recently last July.  In Malaysia government have more
government units involved in marketing and production supporting on Halal Foods than in Thailand
and Indonesia. For Indonesia, the government tend to be less supporting in production of Halal foods
and provides less information dissemination, in a country with a Mulsim population with more than
200 million but a limited of income. The two major issues of halal production in Southern Thailand
from the perspectives of micro-enterprises and SMEs is that of quality improvement and fulfilling
labeling requirements both nationally and internationally. However, Thailand currently enjoys a
positive perception from many international markets, which is a potential source of competitive
advantage if local firms can identify good opportunities and infiltrate the supply chains. At the
present, with 20% of the world’s population Muslim, the growth of ethnic foods in western markets
and with successful linking of ‘Halal’ foods to consumer aspirations to health, there is great growth
potential for local Thai producers. The most interesting market demand are Dubai, Turkey, Syria,
India, and China etc, especially in healthy foods. However, Halal products does not have only
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Halal foods but there is also some of the other products such as Essential Oil, Virgin Coconut Oil,
Cosmetic, Herb and so on in Southern boder provinces. Besides of this are Islamic financial services,
transportation, hotel & restaurant and hospital.

In the short term, to cope with Halal foods market for exporting in Thaialnd are to develop
the Halal products of micro-enterprises and small and medium scale enterprises to meet a higher
international standard food requirement through all governement units and private sector working one
another. Besides this, is the improvement of efficiently of products distribution or channel of
distribution from farm to table. In the long run, to sovle the problems of Southern boder provinces
must as following; 1) to make an abundant rice field to be a paddy field 2) to improve the
environment of coastal fishery and 3) Halal food production, which all of these renovation were the

basic need and suited to the life-style of Thai Muslim.
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