
 
Formulation of guideline to develop Crab Bank as a core tourist attraction: 

 A case study of community-based tourism in Tambon Bang Toey,  
Amphur Muang, Changwat Phang Nga 

 
 
 
 
 
 

Viriyah Hongkhao 
 
 
 
 
 

 
 

A Thesis Submitted in Partial Fulfillment of the Requirements for the Degree of  
Master of Business Administration in Hospitality and Tourism Management 

(International Program) 
Prince of Songkla University 

 2012 
Copyright of Prince of Songkla University 



 

 

 

ii 
 

Thesis Title  Formulation of guideline to develop Crab Bank as a core tourist 
attraction: A case study of community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

Author   Mr. Viriyah   Hongkhao 
Major Prgram  Hospitality and Tourism Management (International Program) 

 
 

Major Advisor        Examining Committee: 
 
………………………………………….             ………………………………Chairperson 
(Asst. Prof. Dr. Aree Tirasatayapitak)            (Assoc. Prof. Manat  Chaisawat) 
 
       
Co-advisor 
 
…………………………….......................            …………………………………………... 
(Asst. Prof. Dr. Kullada Phetvaroon)            (Dr. Aphirom Promchanya) 

 
 
 

……………………………........................ 
               (Asst. Prof. Dr. Aree Tirasatapitak)  
 
   
 

                                                                                     …. ……………………………………… 
                                                               

                                                                                 (Assoc. Prof.Dr. Teerapol Srichana) 
                                                                                Dean of Graduate School 

 



 

 

 

iii 
 

This is to certify that the work here submitted is the result of the candidate’s own investigations. 
Due acknowledgement has been made of any assistance received. 
 
 

_________________________Signature 
(Asst. Prof. Dr. Aree Tirasatapitak) 

            Major Advisor 
 
 
 
 

_________________________Signature 
                  (Mr.Viriyah Hongkhao)            

Candidate 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

 

iv 
 

I hereby certify that the work has not already been accepted in substance for any degree, and is not 
being concurrently submitted in candidature for any degree. 
 
 

_________________________Signature 
                    (Mr.Viriyah Hongkhao)                                                         

Candidate 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



v 

 

ช่ือวทิยานิพนธ์ การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนกัท่องเท่ียว: 
กรณีศึกษาการท่องเท่ียวชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 

ผูเ้ขียน นายวริิยะ หงษข์าว 

สาขาวชิา การจดัการการบริการและการท่องเท่ียว (หลกัสูตรนานาชาติ) 

ปีการศึกษา 2555 

บทคดัย่อ 

การศึกษาคร้ังน้ีมีวตัถุประสงค์เพื่อส ารวจองค์ประกอบของแหล่งท่องเท่ียว ศกัยภาพของ
ธนาคารปู และแนวโน้มการพฒันาธนาคารปูให้เป็นแหล่งท่องเท่ียวหลกั และเพื่อวิเคราะห์ความ
คิดเห็นต่อการรับรู้ของกลุ่มผูมี้ส่วนไดส่้วนเสียในการท่องเท่ียวชุมชนในต าบลบางเตย อ าเภอเมือง 
จงัหวดัพงังา ท่ีมีต่อธนาคารปูในฐานะท่ีเป็นแหล่งท่องเท่ียวหลกั โดยใช้การวิจยัแบบเชิงผสม(เชิง
ปริมาณและเชิงคุณภาพ) เคร่ืองมือการวจิยัประกอบไปดว้ยแบบสอบถามในการรวบรวมขอ้มูลปฐูม
ภูมิจากนกัท่องเท่ียวท่ีมาท่องเท่ียวในจงัหวดัพงังาจ านวน 400 คนและสัมภาพณ์ก่ึงเชิงลึก ผลของ
การศึกษาพบวา่ ธนาคารปูไม่มีองคป์ระกอบของแหล่งท่องเท่ียวท่ีดีท่ีสามารถดึงดูดนกัท่องเท่ียวได ้
แหล่งท่องเท่ียวแห่งน้ีไดรั้บความสนใจนอ้ยและมีกิจกรรมการปล่อยปูสู่ธนาคารปูไม่มากนกั ในทาง
กลบักนั ร้านอาหารทะเลและมีจ านวนเพิ่มข้ึนมาก ไดรั้บความสนใจมากกวา่ การท่องเท่ียวชุมชนใน
ต าบลบางเตยจ าเป็นตอ้งมีการปรับปรุงในหลายดา้น เช่น ร้านอาหารทะเล ความปลอดภยัของท่ีพกั
แบบโฮมสเตย ์หอ้งน ้า ขอ้มูลการท่องเท่ียว การเดินทาง และโทรศพัทส์าธารณะ เพื่อเป็นแนวทางใน
การพฒันาธนาคารปูใหเ้ป็นแหล่งท่องเท่ียวของชุมชนในต าบลบางเตย จงัหวดัพงังา ต่อไป 

ค ำส ำคัญ : ธนาคารปู, การท่องเท่ียวชุมชน, แหล่งท่องเท่ียวหลกั 

 

 

 

 

 

 

 

 

 



 

 

 

vi 
 

Thesis Title  Formulation of guideline to develop Crab Bank as a core tourist 
attraction: A case study of community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

Author   Mr. Viriyah    Hongkhao 

Major Prgram  Hospitality and Tourism Management (International Program) 

Academic Year  2012   

ABSTRACT 

The aim of this study were to investigate the existing tourist attraction attributes and 
potential of crab bank and explore the possibility for crab bank to be developed as a core tourist 
attraction and to study the perception of stakeholders of community-based tourism in Tambon 
Bang Toey, Amphur muang, Changwat Phang Nga toward crab bank as a core tourism attraction 
by employing concurrent mixed method (quantitative and qualitative study). The research tools is 
comprised of questionnaires used to collect data from tourist and semi-structured interview was 
designed for local people in Tambon Bang Toey, representative of Bang Toey Administration 
Organization, representative of Tourim Authority of Thailand, Region 4, and Travel agent. The 
study results revealed that the crab bank does not possess good attraction attributes to attract 
tourists. This attraction gains less attention and there was less number of activities for releasing 
crab to the crab bank. In contrast, restaurants providing seafood was considerably increasing in 
popular and numbers.  However, the community-based tourism in village needs an additional 
improvement, including seafood restaurant, security in homestay, restroom, tourist information, 
transportation, and public telephone in order to provide guidelines on development of crab bank to 
be a tourist attraction of community located in Tambon Bang Toey, Changwat Phang Nga.  
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CHAPTER 4 
RESULTS 

 
 The researcher collected primary data of situation attraction attributes and potential of 
crab bank, employing 400 questionnaires from Thai tourist, also primary data potential of crab 
bank was collected by semi-structure interview from characteristic as follows; Part of semi-
structure interview  7 Informants  
 The result were divided into specific sections; 

4.1 Results from questionnaires 
4.2 Results from interview 

 
4.1 Results from questionnaires 
 The result collected primary data questionnaires from Thai tourist after that researcher 
analyzes primary data by statistic procession based on objective  

4.1.1  Personal Demographic Characteristics 
 The personal demographic characteristics were analyzed individually into frequency and 
percentage. There were gender, age, education level, occupation and personal monthly income. 
 The study found that 37.00% of tourists were males and 63.00% of them were females. 
The tourists aged between 26-40 years old was amounted to 48.00% and approximate of 30.00% 
were tourists aged 18-25 years old. For education level, it was stated that tourists who graduated 
the bachelor’s degree were amounted to 45.8% from secondary school 43% of tourists had their 
own business and 18.30% of tourists were students. Lastly, 13.30% of tourists worked as 
government officer or in the state enterprise. In terms of income, it was found that 50% of tourists 
had income of 9,501 baht or higher and 19% of tourists earned 5,500 baht.  

 
 
 
 
 
 



 

 

 

48 

Table 4.1 Personal Demographic Characteristic of respondents 
Personal Demographic Characteristic F % 
Gender Male 148 37.00 

Female 252 63.00 
 
Age 

18-25 120 30.00 
26-40 192 48.00 
41-55 57 14.20 
Over 55 31 7.80 

 
 
Education Level 

Primary School 28 0.70 
Secondary School 109 27.30 
Vacation Diploma 41 10.30 
Bachelor’s Degree 183 45.80 
Master’s Degree 32 8.00 
Other 7 1.80 

 
 
 
 
 
Occupation 

Government Officer/State Enterprise 53 13.30 
Business Owner 172 43.00 
Company Officer/Employee 49 12.30 
Worker/Labor 7 1.80 
Student 73 18.30 
Unemployed/Retired 12 3.00 
Fisherman/Agriculturist 21 5.30 
Other 13 3.30 

 
 
Personal Monthly Income 

5,500 Baht or Lower 76 19.00 
5,501-6,500 Baht 28 7.00 
6,501-7,500 Baht 24 6.00 
7,501-8,500 Baht 42 10.50 
8,501-9,500 Baht  30 7.50 
9,501 Baht or Higher 200 50.00 

Total 400 100 

 
 
 
 
 



 

 

 

49 

4.1.2 Attraction Attributes and Potential of Crab Bank 
 Table 4.2 Attraction Attributes and Potential of Crab Bank, The result analyzed whether 
attraction attribute were statistically significant different in the factors value. The male and 
female respondents indicated significant different such as dominant physical construction of crab 
bank (P-value=0.000), floating basket (P-value=0.000), statistic deposit and releasing crab on 
board (P-value=0.002), tourism activities such as releasing crab, growing tree forest and side 
seeing the community way of life (P-value=0.005), quality and interesting of crab bank tourism 
program (P-value=0.004) 
 
Table 4.2 Attraction Attributes and Potential of Crab Bank by Gender 

No. Attraction Attributes Mean Std. Deviation T-Test 
Male Female Male Female F-value P-value 

1.  Dominant physical construction of 
crab bank 

3.93 3.81 .523 .648 15.593 .000* 

2.  Location of crab bank 4.06 3.90 .470 .587 5.066 .025 
3.  Floating Basket 3.99 3.80 .595 .697 17.424 .000* 
4.  Statistic deposit and releasing crab 

on board 
3.93 3.73 .739 .787 10.172 .002* 

5.  Tourism activities such as releasing 
crab, growing tree forest and side 
seeing the community way of life 

3.97 3.88 .576 .673 8.030 .005* 

6.  Quality and interesting of crab bank 
tourism program 

4.07 3.83 5.91 .692 8.480 .004* 

7.  Home stay activity 3.95 4.02 .759 .575 4.560 .033 
8.  Fertileness of mangrove forest 4.74 4.63 .526 .515 6.810 .009 
9.  Quality and  cleanliness of 

restaurant at crab bank 
4.15 4.02 .539 .539 2.660 .104 

10.  Quality of  food 4.28 4.20 .548 .489 7.180 .008 
11.  Safety of tourism attractions in 

community 
4.13 3.97 .512 .520 1.460 .229 
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Table 4.2 Continue 
No. Attraction Attributes Mean Std. Deviation T-Test 

Male Female Male Female F-value P-value 
12.  Safety of Home stay 4.00 3.87 .535 .541 7.090 .008 
13.  Qualities of local roads and 

walkways 
3.93 3.78 .650 .648 6.560 .011 

14.  Quality of  bridge 4.00 3.89 .628 .586 2.220 .137 
15.  Sign of crab bank 3.87 3.73 .712 .702 6.550 .011 

Remark *=P<0.05 
 
 Table 4.2 it illustrated the result after an analysis of variance applying method one-way 
ANOVA of tourists by age based on attraction attributes. It was shown that age of tourists 
affected on  assessment of priority of attraction attributes with statistical significance in these 
issues: quality and  cleanliness of restaurant at crab bank (P-value=0.04), quality of  food (P-
value=0.00), facilities in Bang Toey community such as souvenir shop and supermarket (P-
value=0.01), number and cleanliness of rest room in community (P-value=0.05), convenience of 
transportation to community (P-value=0.01) and information such as traveling, tourist attraction 
and accommodation (P-value=0.01). 
 As mentioned in Table 4.3 show the results find that there was statistically difference in 
terms of education such as dominant physical construction of crab bank (P-value=0.00), floating 
basket (P-value=0.00), statistic deposit and releasing crab on board (P-value=0.00), tourism 
activities such as releasing crab, growing tree forest and side seeing the community way of life 
(P-value=0.01), quality and interesting of crab bank tourism program (P-value=0.00), home stay 
activity (P-value=0.00), quality and cleanliness of restaurant at crab bank (P-value=0.03), 
qualities of local roads and walkways (P-value=0.04), quality of bridge, sign of crab bank (P-
value=0.00), facilities in Bang Toey community such as souvenir shop and supermarket (P-
value=0.00), convenience of transportation to community (P-value=0.00) and information such as 
traveling, tourist attraction and accommodation (P-value=0.00) 
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Table 4.3 Attraction Attributes and Potential of Crab Bank by Age 

No. Attraction Attributes Mean Std. Deviation ANOVA 

18-25 26-40 41-55 Over 55 18-25 26-40 41-55 Over 55 F-
value 

P-
value 

1.  Dominant physical construction of crab bank 3.84 3.82 3.89 4.00 .622 .696 .363 .000 .922 .430 
2.  Location of crab bank 4.03 3.88 4.05 4.00 .533 .648 .294 .000 2.670 .047 
3.  Floating Basket 3.93 3.79 3.93 4.00 .742 .708 .495 .000 1.802 .146 
4.  Statistic deposit and releasing crab on board 3.91 3.68 3.93 3.94 .961 .772 .371 .250 3.299 .020 
5.  Tourism activities such as releasing crab, growing tree forest and 

side seeing the community way of life 
4.01 3.82 3.91 4.13 .558 .766 .342 .341 3.398 0.18 

6.  Quality and interesting of crab bank tourism program 3.99 3.82 4.04 3.97 .750 .679 .499 .407 2.461 0.62 
7.  Home stay activity 4.09 3.94 4.07 3.81 .778 .624 .495 .402 2.458 .063 
8.  Fertileness of mangrove forest 4.64 4.66 4.81 4.61 .482 .548 .398 .667 1.606 .187 
9.  Quality and  cleanliness of restaurant at crab bank 4.22 4.01 3.96 4.03 .611 .551 .421 .180 4.586 .004* 
10.  Quality of  food 4.40 4.16 4.11 4.26 .525 .518 .409 .445 7.201 .000* 
11.  Safety of tourism attractions in community 4.07 3.98 4.05 4.10 .645 .506 .350 .301 .887 .448 
12.  Safety of Home stay 3.83 3.95 3.96 3.97 .631 .549 .325 .407 1.607 .187 
13.  Qualities of local roads and walkways 3.77 3.83 3.84 4.06 .786 .642 .492 .250 1.728 .161 
14.  Quality of  bridge 3.90 3.92 3.96 4.06 .749 .578 .462 .250 .684 .562 
15.  Sign of crab bank 3.76 3.71 3.96 4.00 .840 .722 .462 .000 3.030 .029 
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Table 4.3 Continue 

No. Attraction Attributes Mean Std. Deviation ANOVA 

18-25 26-40 41-55 Over 55 18-25 26-40 41-55 Over 55 F-
value 

P-
value 

16.  Facilities in Bang Toey community such as souvenir shop and 
supermarket 

3.70 3.64 3.93 4.03 .751 .633 .417 .180 5.927 .001* 

17.  Number of public telephone in community   2.41 2.40 2.19 2.03 .855 .752 .581 .795 3.020 .030 
18.  Number and cleanliness of rest room in community 3.17 2.87 3.05 3.00 .853 .744 .479 .258 4.290 .005* 
19.  Convenience of transportation to community 3.71 3.54 3.84 3.94 .715 .730 .492 .250 5.526 .001* 
20.  Information such as traveling, tourist attraction and 

accommodation  
3.90 3.69 3.93 4.00 .586 .684 .495 .000 5.317 .001* 

Remark *=P<0.05 
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Table 4.4 Attraction Attributes and Potential of Crab Bank by Education 

No. Attraction Attributes Mean Std. Deviation ANOVA 
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1.  Dominant physical construction of crab bank 4.07 3.94 4.02 3.82 3.31 3.71 .262 .404 .156 .676 .821 1.254 7.738 .000* 
2.  Location of crab bank 3.96 4.00 4.12 3.93 3.75 4.00 .189 .385 .331 .570 1.047 .816 1.856 .101 
3.  Floating Basket 4.07 3.95 3.98 3.84 3.34 4.43 .262 .439 .353 .760 .971 .535 6.560 .000* 
4.  Statistic deposit and releasing crab on board 3.89 3.96 3.88 3.77 3.19 4.14 .497 .526 .400 .903 .931 .900 5.789 .000* 
5.  Tourism activities such as releasing crab, growing tree 

forest and side seeing the community way of life 
4.04 4.00 4.07 3.89 3.50 3.86 .189 .451 .469 .649 1.078 1.345 4.020 .001* 

6.  Quality and interesting of crab bank tourism program 3.89 4.00 4.17 3.90 3.38 4.00 .497 .408 .381 .764 .871 .816 6.189 .000* 
7.  Home stay activity 3.79 3.97 4.34 3.99 3.69 4.57 .418 .535 .530 .715 .693 .535 5.820 .000* 
8.  Fertileness of mangrove forest 4.54 4.75 4.80 4.63 4.56 4.71 .693 .434 .401 .558 .504 .488 2.004 .077 
9.  Quality and  cleanliness of restaurant at crab bank 4.11 3.99 4.20 4.08 3.91 4.71 .315 .461 .401 .628 .466 .488 3.623 .003* 
10.  Quality of  food 4.21 4.20 4.27 4.26 4.13 4.29 .418 .403 .449 .559 .707 .488 .499 .777 
11.  Safety of tourism attractions in community 4.00 4.02 4.22 4.01 3.91 4.14 .000 .509 .419 .555 .641 .690 1.594 .161 
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Table 4.4 Attraction Attributes and Potential of Crab Bank by Education 

No. Attraction Attributes Mean Std. Deviation ANOVA 
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12.  Safety of Home stay 3.89 3.94 3.95 3.90 3.78 4.43 .315 .506 .218 .616 .553 .787 1.824 .107 
13.  Qualities of local roads and walkways 4.07 3.83 4.07 3.75 3.69 4.29 .378 .500 .264 .765 .693 1.113 3.577 .004* 
14.  Quality of  bridge 4.07 4.04 4.07 3.84 3.75 4.14 .378 .302 .264 .779 .568 .690 3.059 .010 
15.  Sign of crab bank 4.07 3.98 4.07 3.68 3.06 3.86 .262 .471 .264 .791 .840 1.069 13.232 .000* 
16.  Facilities in Bang Toey community such as souvenir 

shop and supermarket 
3.93 3.86 4.00 3.64 3.16 4.14 .378 .419 .316 .735 .628 .900 10.667 .000* 

17.  Number of public telephone in community   2.25 2.17 2.15 2.47 2.50 2.43 .928 .606 .615 .831 .880 .535 2.955 .011 
18.  Number and cleanliness of rest room in community 3.07 3.03 3.20 2.99 2.63 2.71 .378 .673 .511 .802 .751 1.254 2.607 .025 
19.  Convenience of transportation to community 4.00 3.71 3.93 3.61 3.13 4.00 .385 .613 .412 .702 .871 .816 7.891 .000* 
20.  Information such as traveling, tourist attraction and 

accommodation  
4.04 3.91 3.93 3.80 3.28 3.43 .429 .442 .412 .661 .683 1.272 7.521 .000* 

Remark *=P<0.05 
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 Table 4.5 The study revealed that occupation of tourists influenced in assessment of 
priority of attraction attributes with statistical significance in these issues: dominant physical 
construction of crab bank (P-value=0.04), location of crab bank (P-value=0.01), tourism activities 
such as crab donation, growing tree forest and side seeing the community way of life  (P-
value=0.00), quality of  food (P-value=0.00), safety of home stay (P-value=0.01), facilities in 
Bang Toey community such as souvenir shop and supermarket (P-value=0.01), number of public 
telephone in community (P-value=0.00), number and cleanliness of rest room in community     (P-
value=0.05), convenience of transportation to community (P-value=0.04) and information such as 
traveling, tourist attraction and accommodation (P-value=0.00).  
 Regarding the variance analysis of tourists by income-based on attraction attributes 
(Table 4.6), it was found that income of tourists influenced in assessment of priority of attraction 
attributes with statistical significance in these issues: facilities in Bang Toey community such as 
souvenir shop and supermarket(P-value=0.01), number and cleanliness of rest room in 
community (P-value=0.01), convenience of transportation to community (P-value=0.00), and 
information such as traveling, tourist attraction and accommodation (P-value=0.04) 
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Table 4.5 Attraction Attributes and Potential of Crab Bank by Occupation 
No. Attraction Attributes Mean Std. Deviation ANOVA 
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1.  Dominant physical construction of 
crab bank 

3.60 3.92 4.00 3.89 3.79 3.67 4.00 3.54 .817 .507 .677 .378 .552 .651 .000 .967 3.066 .004* 

2.  Location of crab bank 3.79 3.98 4.12 3.86 3.95 3.50 4.00 4.31 .743 .358 .726 .378 .524 1.000 .000 .751 3.461 .001* 
3.  Floating Basket 3.77 3.91 3.98 4.00 3.88 3.50 3.86 3.62 .847 .499 .803 .000 .725 .905 .359 1.044 1.269 .264 
4.  Statistic deposit and releasing crab 

on board 
3.60 3.86 3.88 3.71 3.89 3.50 3.62 3.69 1.132 .596 .807 .488 .774 1.000 .498 1.109 1.324 .237 

5.  Tourism activities such as releasing 
crab, growing tree forest and side 
seeing the community way of life 

3.58 4.01 3.98 4.00 3.96 3.42 4.00 3.85 .887 .535 .750 .000 .512 .996 .000 .689 3.964 .000* 

6.  Quality and interesting of crab bank 
tourism program 

3.77 3.91 4.12 4.00 3.99 3.69 3.90 3.69 .800 .550 .666 .000 .697 1.087 .301 1.109 2.067 .046 

7.  Home stay activity 4.02 3.98 4.18 4.00 3.93 3.67 4.05 3.92 .909 .546 .697 .000 .673 .651 .498 .641 1.197 .303 
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Table 4.5 Continue 

No. Attraction Attributes Mean Std. Deviation ANOVA 
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8.  Fertileness of mangrove forest 4.68 4.74 4.65 5.00 4.58 4.67 4.52 4.38 .471 .537 .481 .000 .498 .492 .512 .768 2.004 .054 
 Quality and  cleanliness of 

restaurant at crab bank 
3.92 4.05 4.20 3.86 4.15 4.17 4.00 4.00 .583 .449 .707 .389 .616 .389 .000 .816 1.534 .154 

9.  Quality of  food 4.06 4.18 4.39 4.00 4.41 4.42 4.00 4.31 .633 .429 .606 .000 .495 .515 .000 .751 4.381 .000* 
10.  Safety of tourism attractions in 

community 
3.83 4.06 4.12 4.00 4.01 4.08 4.00 4.08 .580 .392 .726 .000 .634 .515 .000 .641 1.501 .165 

11.  Safety of Home stay 3.92 4.01 3.98 4.00 3.66 4.00 3.86 3.85 .646 .412 .692 .000 .558 .603 .359 .801 3.418 .001* 
12.  Qualities of local roads and 

walkways 
3.75 3.83 3.96 3.71 3.88 3.33 4.00 3.77 .731 .596 .763 .488 .666 .888 .000 .725 1.695 .109 

13.  Quality of  bridge 3.81 3.96 4.00 4.00 4.00 3.42 4.00 3.77 .735 .511 .677 .000 .667 .793 .000 .725 2.049 .048 
14.  Sign of crab bank 3.62 3.88 3.69 4.00 3.74 3.58 4.00 3.38 .882 .601 .918 .000 .688 .900 .000 .768 2.179 .035 
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Table 4.5 Continue 

No. Attraction Attributes Mean Std. Deviation ANOVA 
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15.  Facilities in Bang Toey community 
such as souvenir shop and 
supermarket 

3.51 3.83 3.53 3.86 3.78 3.75 3.90 3.31 .750 .593 .616 .378 .583 .866 .301 .855 3.528 .001* 

 Number of public telephone in 
community   

2.17 2.22 2.47 2.00 2.60 2.92 2.10 2.85 .727 .688 .892 .000 .924 .793 .301 .376 4.86 .000* 

16.  Number and cleanliness of rest 
room in community 

2.83 2.95 3.06 2.86 3.26 2.83 3.14 2.54 .849 .660 .689 .690 .866 .718 .359 .519 2.974 .005* 

17.  Convenience of transportation to 
community 

3.66 3.74 3.49 3.71 3.64 3.58 3.90 3.00 .758 .566 .794 .488 .788 .900 .301 .577 3.808 .004* 

18.  Information such as traveling, 
tourist attraction and 
accommodation  

3.68 3.93 3.57 3.86 3.86 3.58 3.90 3.38 .803 .153 .645 .378 .713 .900 .301 .506 3.824 .000* 

Remark *=P<0.05 
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Table 4.6 Analysis of Attraction Attributes and Potential by Monthly Personnel Income 

No. Attraction Attributes Mean Std. Deviation ANOVA 
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1.  Dominant physical construction of crab bank 3.95 3.82 3.88 4.00 3.97 3.77 .278 .548 .612 .442 .669 .709 1.954 .085 
2.  Location of crab bank 4.09 4.00 3.92 4.00 4.13 3.88 .406 .385 .504 .442 .730 .601 2.568 .027 
3.  Floating Basket 4.07 3.96 3.92 3.81 4.03 3.77 .298 .429 .504 .594 .765 .783 2.939 .013 
4.  Statistic deposit and releasing crab on board 3.91 4.00 3.92 3.76 3.73 3.74 .636 .385 .717 .656 .740 .887 1.082 .370 
5.  Tourism activities such as releasing crab, growing tree forest and side 

seeing the community way of life 
4.04 3.96 4.08 4.12 3.83 3.81 .381 .429 .504 .395 .699 .759 3.051 .010 

6.  Quality and interesting of crab bank tourism program 4.03 3.79 4.04 3.90 4.13 3.85 .601 .686 .464 .431 .629 .737 1.918 .090 
7.  Home stay activity 3.97 3.93 3.96 4.10 4.17 3.97 .541 .716 .908 .617 .747 .633 .768 .573 
8.  Fertileness of mangrove forest 4.66 4.71 4.58 4.79 4.57 4.67 .478 .460 .504 .415 .504 .568 .829 .530 
9.  Quality and  cleanliness of restaurant at crab bank 4.12 4.11 4.04 4.02 4.13 4.05 .431 .629 .690 .468 .730 .533 .384 .860 
10.  Quality of  food 4.13 4.43 4.50 4.17 4.30 4.21 .340 .504 .590 .377 .596 .554 3.114 .009 
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Table 4.6 Continue 

No. Attraction Attributes Mean Std. Deviation ANOVA 
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11.  Safety of tourism attractions in community 3.99 4.14 3.88 4.10 4.07 4.03 .476 .591 .797 .484 .691 .464 .951 .448 
12.  Safety of Home stay 3.84 3.89 3.75 3.90 4.00 3.96 .434 .629 .737 .431 .643 .543 1.100 .360 
13.  Qualities of local roads and walkways 3.93 3.96 3.92 3.74 3.90 3.78 .442 .576 .929 .497 .759 .698 1.233 .293 

 Quality of  bridge 4.00 4.11 4.04 3.90 4.03 3.86 .400 .629 .690 .297 .718 .680 1.592 .161 
14.  Sign of crab bank 3.92 3.89 3.79 4.00 3.63 3.69 .510 .416 .721 .541 .928 .779 2.506 .030 
15.  Facilities in Bang Toey community such as souvenir shop and 

supermarket 
3.88 3.86 3.33 3.93 3.63 3.67 .431 .356 .565 .463 .615 .737 4.454 .001* 

16.  Number of public telephone in community   2.32 2.68 2.29 2.19 2.53 2.32 .637 .945 .690 .505 .860 .830 1.861 .100 
17.  Number and cleanliness of rest room in community 3.18 3.39 2.92 3.00 3.07 2.87 .559 .832 1.248 .663 .740 .678 4.203 .001* 
18.  Convenience of transportation to community 3.93 3.46 3.50 3.57 3.37 3.67 .471 .508 1.063 .668 .809 .666 4.648 .000* 
19.  Information such as traveling, tourist attraction and accommodation  3.99 3.79 3.54 3.81 3.53 3.82 .346 .630 .658 .552 .629 .671 3.544 .004* 

Remark *=P<0.05 
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4.1.3 Attributes 
 The result of question answered by the respondent about main motivation to travel to crab 
bank in Table 4.7was showed that crab bank had the highest percentage (42%) following with 
seafood (38%).  For the favorite attraction attributes, it was stated that the community way of life had 
high percentage (29.50%) following with seafood (29.25%). For the highlighted image position of 
crab bank at Tambon Bang Toey, it was found that crab resources was as one of Queen’s Royal 
projects with the highest percentage (26.25%) following with the way of life community at Tambon 
Bang Toey (18.25%). According to the overall satisfaction, it was shown that satisfied had the highest 
percentage (82.25%) following with neutral (8.25%). For the value of money, the respondent 
answered agree with the highest percentage (64.75%) following with strongly agree (23.25%). For the 
image of crab bank being remembered, seafood had the highest percentage (30%) following with the 
community way of life (25%). 
 

Table 4.7 Attraction Attributes and Potential of Crab Bank 

  F % 
Main motivation to travel at crab bank 
 

Crab bank 168 42.00 
Seafood 152 38.00 
Mangrove forest activity 48 12.00 
Home Stay 7 1.75 
The community way of life 25 6.25 

The favorite attraction attributes 
 

Crab bank 79 19.75 
Seafood 117 29..25 
Mangrove forest activity 77 19.25 
Home Stay 9 2.25 
The community way of life 118 29.50 

The highlight image position of crab 
bank at Tambon Bang Toey 

To welcome tourist with fresh crab 
and hygiene food 

57 14.25 

Crab resources is as one of Queen’s 
Royal project 

105 26.25 
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Table 4.7 Continue 

  F % 
The highlight image position of crab 
bank at Tambon Bang Toey (cont.) 

Crab bank and tourism activity 
such as growing mangrove etc. 

64 16.00 

The way of life community at 
Tambon Bang Toey 

73 18.25 

Home stay 38 9.50 
The overall satisfaction Very satisfied   20 5.00 

Satisfied 329 82.25 
Neutral 34 8.50 
Dissatisfied 8 2.00 
Very dissatisfied 6 1.50 

The value of money for crab bank Strongly agree 93 23.25 
Agree 259 64.75 
Neutral 35 8.75 
disagree 13 3.25 
Strongly disagree 0 0 

Image of crab bank being remembered Crab bank 100 25% 
Seafood 120 30% 
Mangrove forest activity 60 15% 
Home Stay 20 5% 
The community way of life 100 25% 

                Total 400 100% 

 
4.2. Result from interview  
 Quality research method methods were conducted by semi-structured interview in 7 
informants.  

1. President of crab bank 
2. Administration Organization of Tambon Bang Toey 
3. Leader of community 
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4. Tourism Authority of Thailand, Region 4 
5. Travel agents 
6. Guide 
7. Local people 

4.2.1 Result from interview of public administrations and tourism organization  
 Public administrations includes Informant 1, Informant 2 and Informant 3 also, they live in 
Tambon Bang Toey and relation with crab bank.  

4.2.1.1 Result the exiting attraction attributes and potential of crab bank as tourist 
attraction of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat 
Phang Nga. 
  It was found that the current crab bank in Tambon Bang Toey is situated at the center of 
Bang Pat Village because there is a dock for boat taken in order to catch some crabs to deposit in crab 
bank. Another reason is that crab bank can be easily monitored and have maintenance. The carb bank 
covers 50 rai (approximately 80,000 square meters) of its area where will be a preserve site for 
preventing baby crab and another marine animal from catching. Hence, crab bank’s main purpose is 
to keep longer life cycle of crab. Mostly, fishermen in the village make their living with catching 
some crabs, so a large number of crabs are decreasing. They used to take 8-10 kilograms of crabs per 
day. Later on, they currently catch only 3-5 kilograms per day. The decreased number of crabs 
considerably effect on local people’ life, so some households need loan shark and some must sell 
their own land to obtain money in order to substitute for income which they used to earn. Most of 
local people have only knowledge regarding fishery, therefore it is hard for them to earn the living 
with other occupations or work in another province. The purpose of crab bank help reinforce this 
community in 3 aspects which are: 1) community support, for example, to repair mosque; 2) crab 
bank, i.e. to have maintenance for crab bank and floating basket; and 3) fund for local people, which 
they can have a loan for buying equipment utilizing in their occupation and for their children’s 
education. Having crab bank, the local people will catch crabs having own eggs to release them in 
floating basket and then the number of crabs caught on a board will be recorded by deputy village 
headman. Those crabs will be kept until they release their eggs, then mother crabs will be sold to gain 
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income which will be deposit back in the fund of crab bank. Most of crabs are sold to merchants who 
are local people in this village. Those merchants buy the crabs and deliver them to restaurants, 
especially in Phuket. Seafood is highly demanded by tourists, so crab bank is certainly a crucial part 
which is able to retain the number of crabs sufficient for export from the community each year. Some 
tourists know crab bank; crab bank is well known for some who are interested in community-based 
tourism because award of excellent community in 2008 is guaranteed for a success of community. As 
the result, this place is a tourist attraction and also learning center for tourists. Each time, up to 20 
tourists can visit crab bank and view crabs in floating basket. At the same time, tourists can release 
mother crabs provided by local people to crab bank. Mother crabs are currently deposited in a small 
number; those activities can be provided not so often. As there is high demand for community-based 
tourism and a large number of tourists like to have some seafood meal in restaurant provided in the 
community, more restaurants is built up increasingly and rapidly. Hence, local people seem to sell 
crabs rather that to deposit crabs in crab bank. Then, seafood restaurant is the first place where 
tourists will visit because of seafood’s freshness, cleanliness and reasonable price. There are both of 
tourists who coming by their own car and with tour, especially on public holiday and weekend. 
However, in the evening on other days, those restaurants are full of tourists because of natural 
atmosphere with sunset over clear sky making impressive moment for those tourists. Instead of 
gradually increasing of tourists, rapidly growth on the number of tourists can cause other activities in 
the community having good response, for example, homestay, mangrove planting, experience and 
learn local way of life, fishing, and shops in the community. Homestay is another choice for tourists 
to have more activities in the community with longer period, which is provided in 12 residential 
homes of local people.  
 Remarkably, the informant 2 gave his own opinion about the activities provided in the 
village: “There should have additional activities at night, for instance, entertainment and traditional 
dance show by students because tourists who stay overnight don’t have things to do; they may feel 
bored.”  
 To plant mangrove is an activity provided by this community mostly on special days, for 
example, HM the King’s Birthday, HM the Queen’s Birthday, New Year’s Day, and Earth Day. It is 
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also arranged as a way to preserve our nature on another day; there are representatives from Phuket 
and Krabi coming to participate in this activity. Mangrove forest is very abundant where tourists can 
visit and see its surrounding along with marine life. Another activity is to experience and learn local 
way of life; tourists can travel by long-tail boat to see around the village, view clam farm, and 
mangrove forest. They can also see some activities done by local people such as making fishing net, 
getting fish from fishing net, feeding fish in floating basket, how to get crabmeat from its shell, and 
method of making shrimp paste. Some tourists may like to go fishing with local people and catch 
some fish to cook for meals. In addition, shops located in the community provide souvenirs made of 
shells and local products for sale. Most of them are made and sold by local people.  
 For transportation to this place, visitors can travel by their private car; there is no public 
transportation to get there, but guide signs and car park are available. There is a strong bridge across 
the sea to get through the village and tourists can walk by each other in opposite directions. 
Sometimes, local people may ride a motorcycle across the bridge, they always stop and wait for 
tourists walk across the bridge first. Under the bridge, there is an oyster farm using tire inner tubes of 
motorcycles as an equipment of feeding oysters. It is indicated that abundance of marine still exists. 
Tourists will see the large number of oysters stick at those tire inner tubes. To travel by boat is 
another option for transportation to this place. In the village, some boats are provided for tourists 
from nearby islands to stay and do many activities in this area.  
 Currently, the parking area is quite congested, especially in the evening and during the 
holiday. The village is launching the project to provide more space for can parking. It is worthy to 
note that the security in the village is a high concern of the villagers as confirmed by the key 
informant 2 opinion: “For car park, because of lots of tourists coming to visit us in the evening, we 
are going to improve it to provide more space for them. Don’t worries about safety, the local people 
try to monitor and watch out the surrounding; cars can be parked all the night.”  
 At the present, tourists are extremely satisfied in community-based tourism. Activities 
currently are improved all the time in order to satisfy tourists and provide more capacity for tourism 
while still retaining the community’s uniqueness which is Islamic community for tourist to 
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experience; they do not want to have this place similar to Panyi Island focusing more on commercial 
aspect.  
 According to an environmental management,   the local people will help each other on its 
management such as mangrove forest and marine environment. Especially in marine environment, it 
is damaged by releasing waste water from prawn farming. To do this, the local people can only ask 
the owners of prawn farming to avoid damaging the sea like that. It is difficult to prohibit or order 
them to stop releasing waste water to the sea. As the result, a huge damage occurs towards the large 
number of marine animals and the local people have decreasing income obtaining from marine life. In 
addition, the local people will help prevent from deforesting and help arrange forest growing. A 
campaign for a right equipment and correct method of catching marine animals is provided in order to 
decrease damage towards marine life and coral reefs or to prevent from making rubbish into the sea.  
 According to tourism effects on community, there are both positive and negative inputs. 
Good effects are increasingly developed the community-based tourism and sufficient income for local 
people; it is no need for them to find out job outside their own home.  Not to do jobs outside area is 
accordance with purpose of community which is to have the locals doing jobs and living in their own 
community for retain and convey the elders’ intention to the next generations. 
 There is still the negative input on community. As the local people can generate more 
income, some may be gradually selfish and pay less attention to the community. Later, there are some 
investors and firm owners directly contact the local people rather than head of community for doing 
business. Therefore, it is difficult to solve this problem. Some land plots is suggested not to be sold to 
others who are not living in the community, but some local people consider to sell their own land plot 
and some have already sold it to others. 
 The official department is going to plan for attracting more foreign tourists to this area by 
demonstrating the outstanding aspect of community which is the way of life to be selling point. After 
creating promotion via website, lots of tourists are interested in it and would like to buy a trip to visit 
this place. Although, Informant 3 gave different opinion “crab bank is not a main tourist attraction of 
Tambon Bang Toey, it is an important part of way of life in the community”. The main occupation of 
local people is crab catching and seafood restaurants are so popular, but homestay needs some 
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improvement on cleanliness, convenience, and capacity for responding tourism plan in the future 
which is to promote Changwat Phang Nga. This community may be one of regional tourist 
attractions. 

4.2.1.2 Result the perception of stakeholders of community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist attraction. 
 It was found that a leader who is in charge of crab bank and provide training for local people 
can make crucial decision on Crab Bank management, so the leader will allocate tasks relating to crab 
bank to local people.  For example, local people catching crabs with eggs must donate and deposit to 
crab bank until they release the eggs; and local people must attend the meeting in order to solve 
problem occurred in crab bank with immediate support and help from  headman, assistant headman, 
and officer from Bang Toey Sub-District Administrative Organization.  Department of Fisheries plays 
an important role which is to provide knowledge and help design crab bank. In addition, a foreign 
organization “CHARM” gives some budget for the coast on Gulf of Thailand and arrange information 
of environmental management on coast and marine life. Annually, a regional meeting is organized 
and representatives of crab bank from many provinces present their current situation of crab bank to 
provide improvement and development. Those representatives will visit the crab bank and obtain 
information needed in order to develop their own crab bank. 
 The local people believe that a reason of learning to adapt themselves to live in nature from 
ancestors can make them comfortable until the present times. Besides, the community has obvious 
goal which is to retain ecosystem rather than creating tourist destination. The crab bank is a clear 
project representing crab conservation. Nowadays, an increasing number of tourists visit here, so 
many local people open more seafood restaurants, arrange fishing activity, and provide sightseeing 
tour around the village. 
 As stated by the informant 1; “In the past, crab bank was the outstanding place to go in this 
area, but at the present tourists are more interested in seafood restaurant. It seems better to have an 
official department or professional providing information about crab bank for tourists in order to 
specify importance of this crab bank.”  
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 New generations in this community will be fostered to participate in many activities and 
learn about crab bank because they are still young and are more obedient and easy to teach rather than 
the older ones. There are good responses from schools, universities, and organizations interested in 
participating in activities and learning about crab bank continuously each year. The representative is 
arranged to give information and huge support for them. 
 Marketing plan is focused on way of life provided information by tour guides. The official 
department will consult about tourism with community annually in order to support development plan 
of ecotourism. According to abundance of natural resources, tourists can visit this place all year round 
though there is a storm in rainy season. However, mangrove forest can protect this place from the 
storm. 

4.2.2  Results from interview of private sector  
4.2.2.1 Results the exiting attraction attributes and potential of Crab Bank as tourist 

attraction of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat 
Phang Nga. 
  It was found that a current position of Tambon Bang Toey has probably increasingly 
number of tourists each year. Most of them are from Phuket and Krabi because this area is not too far 
and there are many interesting places such as a venue to see firefly and Borsaen waterfall. However, 
crab bank is not so popular in tourist group; they are more interested in seafood restaurant. Besides, 
the area of crab bank is quite small and contains not many floating basket. Its structure is not 
attractive and suitable for tourists. Therefore, information regarding crab bank should be improved 
including pictures, its history, and useful information. As tourists always visit seafood restaurant 
because of the freshness of seafood, this reason can attract more tourists. It would be better if those 
restaurants provide general information of marine life and also include detail of crab bank in order to 
generate more knowledge for tourists. Activity to release crab may be interesting for children, which 
is usually currently done in the community and suitable for this tourist attraction.  
  Though this site gains much recognition in terms of fresh seafood rather than crab bank, 
crab bank is one product included in a package tour. The example opinion from the informant 5 is 
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“Currently, there are some trips visiting here that crab bank is offered in those trips. After tourists 
experience it, they felt happy to see conservation of crabs and ‘crab bank’ makes them surprised. 
Anyway, critic for its current structure still exists. Most of tourists would like to see crab bank in 
better structure so that other tourists can come to visit and know more about it in the near future.”  
  In contrast, another informant has a different opinion on this point: “The crab bank is 
suitable for being a learning center rather than tourist attraction. Some local people and people from 
some organizations have learned and studied conservation of crabs. In marketing aspect, villager’s 
way of life is a selling point which is interesting.”  
  In addition, the study revealed that abundance of mangrove forest and marine life 
represents interesting activities, for example, planting mangrove, visiting seafood restaurant, fishing, 
learning local way of life, and staying in homestay, etc. Annually, a lot of tourists participate in 
planting mangrove activity arranged in many projects. Seafood restaurant is somewhere tourists and 
tour agency extremely pay attention to them. As the increasing numbers of tourists are shown every 
year, those existing restaurants are expanded and some new restaurants are provided. If seafood’s 
freshness and cleanliness in their area can be in the existing seafood restaurants, it probably doesn’t 
have any problem on decreasing of their customers even some new restaurants are constructed.  
However, those should do prepare for welcoming customers, utensils used in their restaurant, and 
cleanliness before and after having meals because various types of tourists and many mass media 
agency currently come to visit and broadcast programs to present the locals’ way of life. Those 
broadcasted programs are critical image illustrating the community. The way of life can considerably 
attract tourists; they can visit the community and the locals’ way of life, buy local products, and see 
catching method of crabs and fish, and clam farming. Some crabs are sold to tourists. For some 
tourists who would like to buy souvenirs and local products, there are shops of local people available 
for them. In addition, there is homestay provided for tourists wanting to stay overnight; its 
convenience is in acceptable level. However, it would be better to improve it because there are a large 
number of mosquitoes.  It is surely not be good to have some bad critics from tourists. In safety 
aspect, it seems to be in good level because the local people try to monitor and watch out surrounding 
area of their community, and theft or action to harm tourists never happens. For safety in the 
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community, it is in a good level. Most of local people obey regulations, especially regulations relating 
to tourists. When a problem occurs, local people can inform the headman immediately. A walkway 
and bridge is in good condition, strong, and stable. It may only be inconvenience when two 
motorcycles across the bridge in opposite directions.  Besides, it must be good to have own car to 
travel to this place; some guide signs are available. However, its entrance is hard to see. Some travel 
with first visit may miss the entrance.  There are some guide signs provided after the entrance and car 
park is also available. Loss of car parking overnight can be prevented because the local people help 
monitor around the area. In addition, to provide sufficient information of accommodation is available; 
it is because this place is new and there is not enough human resources to do that.  Although any 
telephone box is not provided, it is not a problem because most of tourists have their own mobile 
phone.     

4.2.2.2 Results the perception of stakeholders of community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist attraction. 
 It was stated that the current situation of crab bank is provided in tour program to represent 
way of life in the community which helps retaining quantity of crabs in the sea and there are many 
interesting activities arranged in the community. Therefore, coordination with community relating to 
tourism is organized continuously because tourists can visit this site throughout year. Tour agency 
can plan for their activities. 
 Local people in the community have friendly manner, especially towards tourists. They help 
the tourists through the trip. Although some regulations need to follow, the local people inform tour 
agent and tourists directly. In addition, the local people agree to tourism plan, but the regulations set 
up must be obeyed. 
 Most of tourists behave well and are obedient to local people and guide’s suggestions. Hence, 
no bad effect towards the community. The tourists are very impressive when seeing the smile and 
friendly people, so those tourists have repeated visit to this place. 
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4.2.3  Results from interview of local people 
4.2.3.1 Results the exiting attraction attributes and potential of Crab Bank as tourist 

attraction of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat 
Phang Nga. 
  The result was found that current situation of crab bank in Tambon Bang Toey is 
important for this community. It is both tourist attraction and learning center for tourists and people 
who are interested in crab bank. Many interesting tourist attractions and things in Tambon Bang Toey 
are Borsaen Waterfall, methods of making chalks, and making shrimp paste, etc. crab bank is 
constructed at the center of village where is convenient for local people to release crabs and for 
tourists to see. It should have more floating baskets for mother crabs to lay their eggs. Floating basket 
is appropriate for the sea condition in this area. In addition, a record of crabs released is done every 
time when releasing the crabs to floating basket. That record will be informed every month to see if 
there is an increase or decrease of crabs when comparing with amount of crabs caught. Therefore, 
local people can know current situation of crabs which is very important nowadays because lots of 
crabs are cooked for tourists’ meals and sold out in form of crabmeat, and some of them are sold in 
whole shell to nearby provinces and Changwat Phang Nga. If tourists would like to buy some crabs, 
the local people can sell crabs to them with reasonable price.  
  The local people are quite happy with crab bank. One informant interestingly stated that 
“It is very good to have crab bank which contains a lot of crabs for local people to catch. Nowadays, 
a lot of tourists visit here; if the number of crabs is decreasing, seafood restaurants and the local 
people will face the hard time for sure. That is because most of tourists are intended to have seafood 
meal and the local people can earn more money from selling souvenirs and local products. ”  
  Originally, seafood restaurant is opened for welcoming students and officers of 
organizations coming to visit crab bank from Changwat Phang Nga and another province. Each year 
those will revisit with friends and have meal as well as take some pictures. Then, they recommend 
their trip on website and online social network. Nowadays, large number of tourists comes to visit 
here. As the result, seafood restaurant is a main spot attracting tourists to travel to Tambon Bang Toey 
because seafood is fresh and inexpensive. Most of tourists are from Phuket and Krabi and they have 
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meal in those seafood restaurants. However, some of them come to stay in homestay including 11 
homes, sufficient capacity for tourists who would like to participate in activities like fishing, planting 
mangrove, releasing crabs, and sightseeing way of life in the community. The mangrove forest is so 
abundant and very important for community because it is a nursery area and is as a wall blocking 
storm. For the security in the area of homestay and community, local people help each other to watch 
out around. The walkway and bridge is strong, although they are not quite wide and look convenient 
for tourists; tourists can use them with safe. There is a car park available for tourists who travel by 
their own car as no public transport car provided to reach to and depart from the community. Guide 
signs are available, so it is not difficult to arrive at the community. In an aspect of information for 
first-time visit tourists, there is an official unit provides information about accommodation and tourist 
attraction nearby car park. Besides, local people in the community participate in activities and suggest 
specified activities that can do together with nearby community on public holiday event i.e. New 
Year’s Day, they bring some local products to sell to tourists. 

4.2.3.2 Results the perception of stakeholders of community-based tourism in Tambon 
Bang Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist attraction. 
  It was found that local people can adapt themselves well towards the current situation of 
crab bank in Tambon Bang Toey as they would like to keep amount of crabs and crab bank is a part 
of the community. The local people also participate in activities provided by the community on public 
holidays, for example, long tail boat competition, releasing mother crabs, and planting mangrove. As 
the result, the local people can gain advantages from those activities such as more income and more 
jobs. The local people can earn more income from selling local products without going outside their 
village to sell the products; they just sell those items in front of their home or sell the products in 
community shop. Their living is better than the past. They are very glad that it is not necessary to 
work outside their community. No destruction of nature while providing tourism because most of 
people here are the locals; they obey the regulations set up and have consciousness on nature. For 
cleanliness, they keep all places in the community clean more and are more interested in tourism. 
There is no controversial issue between local people and tourism in the community and the tourism 
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does not badly affect on local people’ living. A problem may occur because of some investors 
offering high benefits to the locals, so it is like a gap that can create a risk to the community and it is 
hard to solve. However, this problem is not critical one, so it may not affect on the community much.  
  The tourism in the community has no conflict with public sector, business sector, and 
people because the locals help each other and income is generated to everyone in the community; 
they can live in this community and develop it continuously. 
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CHAPTER 5 

SUMMARY 

5.1 Conclusion  
 As the result shown, it was stated that the crab bank in Tambon Bang Toey, Changwat 
Phang Nga in general was still lack of a complete attraction attributes. There was suddenly 
increasing number of tourists. Hence, it affected on a readiness of tourist attraction and 
potentiality to provide sufficient capacity for tourists who visit the community. Also, perception 
of stakeholder of community-based tourism was studied to acknowledge how they participate in 
crab bank. 

5.1.1 Conclusion from questionnaire  
 There was a tourist attraction qualification and potential of crab bank.  Five factors were 
created to find variables that made crab bank to be tourist attraction in Bang Toey community 
including: 1. Gender was male; 2. Age was 26-40; 3. Education was bachelor’s degree; 4. 
Occupation was business owner; 5. Personal monthly income was 5,500-6,500 Baht. 

5.1.2 Attributes  
 Conclusion regarding attraction attributes and potential of crab bank was shown that 
main motivation to travel to crab bank was crab bank; the favorite attraction attributes was the 
way of life; the highlighted image position of crab bank at Tambon Bang Toey crab resources was 
as one of Queen’s Royal projects; the overall satisfaction was satisfied; the value of money for 
crab bank was agree; and image of crab bank being remembered was seafood.  

5.1.3 Conclusion from interview 
 Quality research method methods were conducted by semi-structured interview in 7 
informants characteristic. 

1. President of crab bank 
2. Administration Organization of Tambon Bang Toey 
3. Leader of community 
4. Tourism Authority of Thailand, Region 4 
5. Travel agents 
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6. Guide 
7. Local people 

5.1.3.1 Conclusion of interview of public administrations and tourism organization 
5.1.3.1.1 The exiting attraction attributes and potential of crab bank as tourist 

attraction of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat 
Phang Nga. 
  The crab bank is located at Bang Pat Village in Tambon Bang Toey, covering 50 
rais, where will be a preserve site for preventing baby crab and another marine animal from 
catching. The main purpose is to keep longer life cycle of crab. Benefits from crab bank will be 
used for community support, crab bank and village fund.  
  Usually, merchants buy the crabs and deliver them to restaurants, especially in 
Phuket. Seafood is highly demanded by tourists, so crab bank is certainly a crucial part which is 
able to retain the number of crabs sufficient for export from the community. In addition, crab 
bank is a tourist attraction and also learning center for tourists; it is guaranteed by award of 
excellent community in 2008 for a success of community. Up to 20 tourists, each time, can visit 
crab bank and view crabs in floating basket and mother crabs are currently deposited in a small 
number. More restaurants are built up increasingly and rapidly. Therefore, local people seem to 
sell crabs rather that to deposit crabs in crab bank. Then, seafood restaurant is the first place 
where tourists will visit, especially on public holiday and weekend. However, in the evening on 
other days, those restaurants contain a lot of tourists. Instead of gradually increasing of tourists, 
rapidly growth on the number of tourists can develop other activities in the community showing a 
good response, for example, homestay, mangrove planting, experience and learning local way of 
life, fishing, and shops in the community. Homestay is provided in 12 residential homes of local 
people.  
  In this area, mangrove forest is very abundant where tourists can visit and see its 
surrounding along with marine life. Interesting activities are to experience and learn local way of 
life; tourists can travel by long-tail boat to see around the village, view clam farm, and mangrove 
forest. They can also see some activities done by local people such as making fishing net, getting 
fish from fishing net, feeding fish in floating basket, how to get crabmeat from its shell, and 
method of making shrimp paste. However, some tourists may love to go fishing with local people 
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and catch some fish to cook for meals. In addition, shops located in the community provide 
souvenirs made of shells and local products for sale. Most of them are made and sold by local 
people.  
  There is no public transportation to get there, but traveling by boat is another option 
for transportation to this place. Activities currently are improved all the time in order to satisfy 
tourists and provide more capacity for tourism while still retaining the community’s uniqueness 
which is Islamic community for tourist to experience. After promotion via website is created, lots 
of tourists are interested in it and would like to buy a trip to visit this place. Despite crab bank is 
not a main tourist attraction of Tambon Bang Toey, it is an important part of way of life in the 
community. 
  The local people help each other on its management such as mangrove forest and 
marine environment, especially in marine environment; it is damaged by releasing waste water 
from prawn farming. Therefore, a huge damage occurs towards the large number of marine 
animals and the local people have decreasing income obtaining from marine life. In addition, the 
local people will help prevent from deforesting and help arrange forest growing. A campaign for a 
right equipment and correct method of catching marine animals is provided in order to decrease 
damage towards marine life and coral reefs or to prevent from making rubbish into the sea.  
  Regarding tourism effects on community, both positive and negative inputs are 
presented. Good effects are that the community-based tourism is increasingly developed and there 
is sufficient income for local people.  Not to do jobs outside area is accordance with purpose of 
community which is to have the locals doing jobs and living in their own community for retaining 
and conveying the elders’ intention to the next generations. 
  However, the negative input is also shown on community. As the local people can 
have more income, some may be gradually selfish and pay less attention to the community. Then, 
some investors and firm owners contact the local people directly rather than head of community 
for doing their business. Some local people consider to sell their own land plot and some have 
already sold it to those investors and firm owners. 
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5.1.3.1.2 The perception of stakeholders of community-based tourism in Tambon 
Bang Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist 
attraction. 
  For crab bank management, a leader who is in charge of it and provides training for 
local people can make crucial decision on its management, so local people have to attend the 
meeting to help solve problem occurred in crab bank with immediate support and help from  
headman, assistant headman, and officer from Bang Toey Sub-District Administrative 
Organization.  Department of Fisheries plays an important role which is to provide knowledge 
and help design crab bank. In addition, a foreign organization “CHARM” gives some budget for 
the coast on Gulf of Thailand and arrange information of environmental management on coast 
and marine life. Annually, a regional meeting is organized and representatives of crab bank from 
many provinces present their current situation of crab bank to provide improvement and 
development. Those representatives will visit the crab bank and obtain information needed in 
order to develop their own crab bank. 
  Additionally, a learning to adapt themselves to live in nature from ancestors can 
make them comfortable until the present times. Besides, the community has obvious goal which is 
to retain ecosystem and crab conservation. Nowadays, local people open more seafood 
restaurants, arrange fishing activity, and provide sightseeing tour around the village. The official 
department will consult about tourism with community annually in order to support development 
plan of ecotourism and plan is focused on way of life provided information. 
  Community will be fostered to participate in many activities and learn about crab 
bank by new generations. There are good responses from schools, universities, and organizations 
interested in participating in activities and learning about crab bank continuously each year. The 
representative is arranged to give information and huge support for them.  

5.1.3.2 Conclusion of interview of private sector  
5.1.3.2.1 The exiting attraction attributes and potential of Crab Bank as tourist 

attraction of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat 
Phang Nga. 
  Most of tourists are from Phuket and Krabi and there are many interesting places in 
this area. In addition, the area of crab bank is quite small and contains not many floating basket, 
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so information regarding crab bank should be improved including pictures, its history, and useful 
information. They are more interested in seafood restaurant because of the freshness of seafood. 
Besides, children love releasing crabs very much.  
  Tourists can participate in mangrove planting activity arranged in many projects. As 
the increasing numbers of tourists are shown annually, those existing restaurants are expanded 
and some new restaurants are provided. If seafood’s freshness and cleanliness in their area can be 
in the existing seafood restaurants, it probably doesn’t have any problem on decreasing of their 
customers even some new restaurants are constructed.  Additionally, those should prepare for 
welcoming customers, utensils used in their restaurant, and cleanliness before and after having 
meals because various types of tourists and many mass media agency currently come to visit and 
broadcast programs to present local way of life. They can visit the community and the local way 
of life, buy local products, see catching method of crabs and fish, and clam farming. In addition, 
there is homestay provided for tourists who would like to stay overnight. For safety in the 
community, it is in a good level. A walkway and bridge is in good condition, strong, and stable. 
There are some guide signs provided after the entrance and car park is also available. Loss of car 
parking overnight can be prevented because the local people help to monitor around the area. To 
provide sufficient information of accommodation is available; it is because this place is new and 
there is no enough human resources to do that.  Although any telephone box is not provided, it is 
not a problem because most of tourists have their own mobile phone.     

5.1.3.2.2 The perception of stakeholders of community-based tourism in Tambon 
Bang Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist 
attraction. 
  The way of life in the community is put on tour program and crab bank is 
represented which helps retaining quantity of crabs in the sea and there are many interesting 
activities arranged in the community. Therefore, coordination with community relating to tourism 
is organized continuously because tourists can visit this site throughout year. Tour agency can 
plan for their activities. 
  Most of tourists behave well and are obedient to local people and guide’s 
suggestions. Hence, no bad effect towards the community. As the result, the tourists are very 
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impressive when seeing the smile and friendly people, so those tourists have repeated visit to this 
place. 

5.1.3.3 Conclusion of interview of local people 
5.1.3.3.1 The exiting attraction attributes and potential of Crab Bank as tourist 

attraction of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat 
Phang Nga. 
  As crab bank is both tourist attraction and learning center for tourists and people 
who are interested in crab bank, local people can know current situation of crabs which is very 
important nowadays because crabs are the main goods which can generate income for the local 
people in the community.  
  Seafood is so popular on online social community and there are lots of tourists 
visiting this area because of seafood. Most of tourists are from Phuket and Krabi and they have 
meal in those seafood restaurants because it is fresh and inexpensive. However, some of them 
come to stay in homestay consisting of 12 homes which has sufficient capacity for tourists who 
would like to participate in activities like fishing, planting mangrove, releasing crabs, and 
sightseeing way of life in the community. The mangrove forest is so abundant and very important 
for community because it is a nursery area and is as a wall blocking storm. For the security in the 
area of homestay and community, local people help each other to watch out around. The parking 
lot is large enough for tourists’ cars. The walkway and bridge is strong. Guide signs are available, 
so it is not difficult to arrive at the community. In an aspect of information for first-time visit 
tourists, there is an official unit provides information about accommodation and tourist attraction 
nearby car park. Besides, local people in the community participate in activities and suggest 
specified activities that can do together with nearby community on public holiday. 

5.1.3.3.2 The perception of stakeholders of community-based tourism in Tambon 
Bang Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist 
attraction. 
  Crab bank plays a crucial role which make the local people participate in the 
community’s activities much more and they often have participation together with nearby 
community. Local people can adapt themselves well towards the current situation of crab bank as 
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they would like to keep amount of crabs and crab bank is a part of the community. The local 
people also participate in activities provided by the community on public holidays. Hence, the 
local people can gain advantages from those activities such as more income and more jobs. The 
local people put some products in front of their home for sale or sell the products in community 
shop. Their living is better than the past; they are very glad that it is not necessary to work outside 
their community. No destruction of nature while providing tourism because most of people here 
are the locals; they obey the regulations set up and have consciousness on nature. For cleanliness, 
they keep all places in the community clean more and are more interested in tourism. There is no 
controversial issue between local people and tourism in the community and the tourism does not 
badly effect on local people’s living. A problem may occur because of some investors offering 
high benefits to the locals, so it is like a gap that can create a risk to the community and it is hard 
to solve. However, this problem is not critical one, so it may not effect on the community much.  
  The tourism in the community has no conflict with public sector, business sector, 
and people because the locals help each other and income are generated to everyone in the 
community; they can live in this community and develop it continuously. 

 
5.2 Discussion 

5.2.1 The exiting attraction attributes and potential of Crab Bank as tourist attraction 
of community-based tourism in Tambon Bang Toey, Amphur Muang, Changwat Phang 
Nga. 
 Bang Pat community has crab bank, the project that fits the way of life of the local 
people. The main policy of crab bank is to keep crab life cycle longer because fishery is the main 
career in this community. Income obtained by selling crab from crab bank is divided into 3 parts: 
1. For community such as to repair mosque; 2. For crab bank such as to provide maintenance and 
repair crab bank and floating basket; and 3. For village fund which the locals can loan from this 
fund to buy equipment for their career and for their children’s education fee. Crab bank is a 
source of learning for officials, teachers, lecturers, students, and people who are interested in it.  
Visitors can release the crabs to floating basket. Anyway, the quantity of crab is not many for 
visitors to do this activity.  
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 The tourism of Bang Pat community is developed to reach involvement stage and 
primary facilities are going to provide for visitors. A communication between visitors and the 
locals can be expected to remain high and, in fact, increase for those locals involved in catering 
for visitors. As this stage progresses, some advertising specifically to attract tourist can be 
anticipated, and a basic initial market area for visitors can be defined (Butler, 1980). 
 The community provides tourist attraction and interesting activities such as seafood meal, 
the way of life, homestay, growing mangrove tree, and fishing, etc. The seafood restaurant is the 
first place to go for tourists because of its cleanliness, freshness, and cheap price. The tourists can 
visit here by their own car and tour agent brings a lot of tourists to have seafood meal especially 
on weekend. Even in the evening on Monday to Friday, there are a highest number of tourists. In 
the past, the number of tourists gradually increases. That supports more other activities in the 
community such as homestay, growing mangrove forest, visiting way of life, fishing, and local 
shops. However, some aspects should be improved including welcoming guest to the restaurant, 
table utensils, and cleanliness before and after having meal.  
 In addition to crab bank, 12 homestays are provided. These homestays could sufficiency 
receive tourists but tourist is dissatisfied about a lot of mosquitoes at night. For activity to 
learning way of life, the locals will lead the tourists to sightseer around the community by long 
tail boat, see clam farm, and visit mangrove forest. The tourists are satisfied to take long tail boat 
to see around. Other ways of life of the locals are weaving fishing net, getting fish from the net, 
fish feeding in floating basket, getting crabmeat from its shell, and making shrimp paste. Those 
can surprise tourists and they can see the real routine of the locals. Fishing activity is often 
another option for fishing enthusiasts. Additionally, the local shops provide souvenirs made of 
shells and local products.  
 For transportation to this place, visitors can travel by boat or private car because there is 
no public transportation, but guide signs and car park are available. There is a strong bridge 
across the sea to get through the village and tourists can walk by each other in opposite directions. 
Car park cannot provide sufficient space for a lot of cars nowadays, especially in the evening. The 
locals help each other to watch out around for visitors’ security. Information about 
accommodation for tourists is not available because this place is at the beginning of being 
attraction and there are enough officers to do. There is no telephone box in the community, but 
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most of tourists have own mobile phone.  By employing attraction attributes (Weaver and 
Lewton, 2006) to be indicator of readiness on being tourist attraction, it shows that this place is 
lack of readiness on being tourist attraction, but it has abundant of resources.  
 Tourism in Bang Pat community can maintain ecosystem and this place can provide 
seafood meal for tourist visiting the place each year. Also, the locals can sell lot of seafood to 
nearby provinces like Phuket and Krabi. The tourism in this area matches the plan of OSM 
Andaman which is to support Changwat Phan Nga to provide ecotourism and be seafood source 
(OSM Andaman, 2010). The locals give knowledge and foster their children about the 
environment such as crab bank , mangrove forest, marine life catching, and local products by 
leading them to often participate in activities in order to develop their quality of life of the locals 
and create sustainable tourism for the present and future (Phayakvichien, 2000). 

5.2.2 The perception of stakeholders of community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga toward Crab Bank as a tourist attraction. 
 Bang Toey community is strong community where the locals help each other on any 
activities arranged in the community and they all obey the rules of the community (Choen and 
Uphoff, 1977). Participation of people in the community is categorized in self-mobilization of 
typology of participation (Pretty et.al., 1995). Therefore, local participation is developed by 
consulting external institutions about resources and technical advice they need, but they still 
manage resources by themselves. Crab bank is an important project in the community which crab 
bank leader has task to take care of all the things concerning crab bank, provide training to the 
locals, and make crucial decision on management of crab bank so that all tasks can be fairly 
arranged to the locals, for example, the locals who can catch mother crab with egg must donate to 
crab bank and wait until it releases the egg. The locals must go to meeting in order to help solve 
problem in crab bank. In the meeting, headman, his assistant, Bang Toey Subdistrict 
Administrative Organization officer will help on solution and recommendation. Department of 
fisheries help and support them about information and design of crab bank. In addition, a foreign 
organization “CHARM” gives some budget for the coast on Gulf of Thailand and arrange 
information of environmental management on coast and marine life. Annually, a regional meeting 
is organized and representatives of Crab Bank from many provinces present their current situation 
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of Crab Bank to provide improvement and development. Those representatives will visit the Crab 
Bank and obtain information needed in order to develop their own Crab Bank.  
 There are good responses from schools, universities, and organizations interested in 
participating in activities and learning about Crab Bank continuously each year. The 
representative is arranged to give information and huge support for them. Tourism in the 
community does not bring conflict to public sector, private sector, and local people, because the 
locals help each other and income is fairly generated to everyone in the community. Most of 
tourists behave well and are obedient to the locals and guide’s suggestions. Hence, no bad effect 
towards the community. The tourists are very impressive when seeing the smile and friendly 
people, so those tourists have repeated visit to this place. 
 The community is still lack of good presentation of its place and readiness of being 
tourist attraction toward TAT and tour agent, so this place is not well-known for tourists. 
However, some agent put crab bank into tour program to reflect way of life that keep quantity of 
crabs in the sea and also interesting activities. Although tour agent is planning for their own 
program for this, crab bank is not put into development plan of OSM Andaman, 2010. 
 A problem after tourism can generate huge income may occur because of some investors 
offering high benefits to the locals, so it is like a gap that can create a risk to the community and it 
is hard to solve. However, this problem is not critical one, so it may not affect on the community 
much. 
 The community supports tourism to be an option for tourists in Changwat Phan Nga. 
Importantly, the way of life of the locals and natural resources in the community must be 
maintained and conserved as much as possible.  

 
5.3 Recommendation 
 As the result was found that crab bank is important project for the community, crab 
catching is the main occupation, and seafood restaurant can provide sufficient quantity of seafood 
for tourists annually because preventing others from catching marine resources. An award of 
excellent community in 2008 is guaranteed for a success of community, so this community should 
be improved to provide fully community-based tourism in order to offer more capacity to fit the 
increasing number of tourists because the locals still maintain the environment, community 
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uniqueness, and culture; and they managed the community by themselves, namely that tourists 
can learn well the way of life of the locals (WTO, 2002). 
 Seafood is the most popular option for tourists, so more restaurants are built up 
increasingly every year to provide more capacity. However, table utensil preparation and service 
must be improved because there are many types of tourists and the restaurants must reach the 
standard to gain popularity of being seafood source of Andaman Sea (OSM Adman, 2010). 
 Homestay is still gain attention from tourists that they can do more activities, but at night 
more activities or shows should be arranged such as shows by students or the locals, so they can 
have something to do at the nighttime and they can learn more about the way of life of the locals. 
From the information provided by TAT and tour agent, most tourists like package including the 
way of life; it is quite popular because it maintain uniqueness of the community.  
 The mangrove forest is so abundant and very important for community because it is a 
nursery area and is as a wall blocking storm. Tourists can go sightsee mangrove forest and grow 
them. The activity to grow mangrove is popular and always arranged on official days such as HM 
the King’s Birthday, HM the Queen’s Birthday, etc.  
 Car park should be provided with more space for more capacity. Most tourists use a 
private car because there is no public transportation. At the present, there is an office to give 
tourist and accommodation information, but it is not enough to promote this kind of tourism.  
 The community should have more participation in activities provided by TAT and 
consult TAT for more information on tourism. The main problem is that the locals are lack of 
good skills on presentation of tourist attraction, so TAT seldom needs cooperation from the 
locals. In addition, the community should introduce their place to tour agent more so that the tour 
agent can use information given to promote and set a tour package for tourists who are interested 
in the community-based tourism. If there is a guideline for crab bank development and 
improvement of tourist attraction as well as an availability of tourist information, the crab bank 
must possibly become a core tourist attraction of Tambon Bang Toey, Changwat  PhangNga in 
the future. 
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Appendix A  

  

แบบสอบถามส าหรับนักท่องเทีย่ว 
เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งท่องเทีย่วหลกั:กรณีศึกษาการท่องเที่ยว
ชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 
 

ส่วนที ่1 ข้อมูลพืน้ฐานส่วนบุคคล 
ค าช้ีแจง: กรุณาเขียนค าตอบลงในช่องว่าง และเติมเคร่ืองหมาย  ลงใน ทีต่รงกบัท่านตาม
ความเหมาะสม 
 
1. เพศ   1. ชาย    2. หญิง 

 
2. อาย ุ  1. 18-25 ปี    2. 26-40 ปี  

3. 41-55 ปี   4. มากกวา่ 55 ปี 
3. ระดบัการศึกษา 

 1. ประถมศึกษา    2. มธัยมศึกษา/ปวช. 
 3. อนุปริญญา/ปวส.    4. ปริญญาตรี 
 5. ปริญญาโท    6. อ่ืนๆ (โปรดระบุ.............................) 

4. อาชีพ 
 1. ขา้ราชการ/รัฐวสิาหกิจ   2. ธุรกิจส่วนตวั/คา้ขาย 
 3. พนกังานบริษทัเอกชน   4. รับจา้งทัว่ไป/ แรงงาน 
 5. นกัเรียน/นกัศึกษา    6. วา่งงาน/เกษียณ 
 7. ชาวประมง/เกษตรกร   8. อ่ืนๆ (โปรดระบุ.............................)  

5. รายไดจ้ากอาชีพหลกัต่อเดือน 
 1. 4,500 บาทหรือนอ้ยกวา่   2. 4,501-5,500 บาท  
 3. 5,501-6,500 บาท    4. 6,501-7,500 บาท 
 5. 7,501-8,500 บาท   6. 8,501บาทหรือมากกวา่ 
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ส่วนที่ 2: ความคิดเห็นต่อองค์ประกอบของแหล่งท่องเทีย่วธนาคารปู และศักยภาพในการพฒันา
เป็นแหล่งท่องเทีย่ว 
ค าช้ีแจง: กรุณาเขียนค าตอบลงในช่องว่าง และเติมเคร่ืองหมาย  ลงใน ทีต่รงกบัท่านตาม
ความเหมาะสม 

 
องค์ประกอบของแหล่งท่องเทีย่ว 

(5) 
ดีมาก 

(4) 
ดี 

(3) 
พอใช้ 

(2) 
ปรับปรุง 

(1) 
ไม่ดี 

1. มีการสร้างลกัษณะกายภาพธนาคารปู
ใหเ้ห็นเด่นชดั 

     

2. ท าเลท่ีตั้งของธนาคารปู      
3. กระชงัท่ีใชเ้ล้ียงปูเห็นเด่นชดั      
4. การน าเสนอการเก็บขอ้มูลการฝาก 

และปล่อยปูใหเ้ห็นชดัเจน 
     

5. กิจกรรมการท่องเท่ียวอ่ืนๆท่ีเก่ียวขอ้ง
กบัธนาคารปู เช่น การปล่อยปู การ
ปลูกป่าชายเลน และการน าเสนอวถีิ
ชุมชน 

     

6. คุณภาพและความน่าสนใจของ
โปรแกรมน าเท่ียวของธนาคารปู 

     

7. กิจกรรมท่องเท่ียวโฮมสเตย ์      
8. ความอุดมสมบูรณ์ของป่าชายเลน      
9. คุณภาพและความสะอาดของ

ร้านอาหารท่ีธนาคารปู 
     

10. คุณภาพของอาหาร      
11. ความปลอดภยัของสถานท่ีท่องเท่ียว

ในชุมชน 
     

12. ความปลอดภยั ณ สถานท่ีพกัโฮมส
เตย ์

     

13. สภาพทัว่ไปและความปลอดภยัของ
ถนนและทางเดินในชุมชน 
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องคป์ระกอบของแหล่งท่องเท่ียว (5) 
ดีมาก 

(4) 
ดี 

(3) 
พอใช ้

(2) 
ปรับปรุง 

(1) 
ไม่ดี 

14. สภาพทัว่ไปและความแขง็แรงของ
สะพานชุมชน 

     

15. มีป้ายบอกทางเขา้ธนาคารปูท่ีชดัเจน      
16. ส่ิงอ านวยความสะดวกในชุมชนบาง

เตย เช่น ร้านขายของท่ีระลึก และร้าน
สะดวกซ้ือ 

     

17. จ านวนโทรศพัทส์าธารณะในชุมชน      
18. จ านวนและความสะอาดของหอ้งน ้า

สาธารณะในชุมชน 
     

19. ความสะดวกของระบบการข่นส่ง
สาธารณะเขา้สู่ชุมชน 

     

20. ขอ้มูลเก่ียวกบัการเดินทาง สถานท่ีพกั 
และท่ีพกัของชุมชนในต าบลบางเตย 

     

21. ปัจจยัท่ีกระตุน้ใหท้่านตดัสินใจเดินทางมาท่องเท่ียวธนาคารปู มีอะไรบา้ง ?  
 1. ธนาคารปู     2. อาหารทะเล 
 3. การท่องเท่ียวป่าชายเลน   4. โฮมสเตย ์
 5. วถีิชุมชนบางเตย   

22. ท่านสนใจส่วนใดของธนาคารปูมากท่ีสุด ? 
 1. ธนาคารปู     2. อาหารทะเล 
 3. การท่องเท่ียวป่าชายเลน   4. โฮมสเตย ์
 5. วถีิชุมชนบางเตย  

23. จุดเด่นใดท่ีถือวา่เป็นสัญลกัษณ์ของธนาคารปู ต.บางเตย ? 
 1. ปูท่ีใชท้  าอาหารตอ้นรับนกัท่องเท่ียวท่ีมีความสดสะอาด   
 2. เป็นธนาคารปูแห่งเดียวท่ีเป็นโครงการพระราชด าริของพระราชินี 
 3.เป็นแหล่งท่ีมีปูอุดมสมบูรณ์ 
 4. ธนาคารปูและกิจกรรมการท่องเท่ียว เช่น การท่องเท่ียวป่าชายเลน 
 5.วถีิชีวติชุมชน 
 6.การท่องเท่ียวโฮมสเตย ์
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24. หลงัจากเดินทางกลบัท่านจดจ าภาพลกัษณ์ใดบา้งของธนาคารปู ? 
……………………………………………………………………………....   

25. ความพึงพอใจในภาพรวม ? 
 1. พอใจมากท่ีสุด    2. พอใจมาก 
 3. เฉยๆ      4. ไม่พอใจมาก 
 5. ไม่พอใจมากท่ีสุด 

26. แหล่งท่องเท่ียวธนาคารปูมีความคุม้ค่าเงิน ? 
 1. เห็นดว้ยอยา่งมาก    2. เห็นดว้ย 
 3. เฉยๆ      4. ไม่เห็นดว้ย 
 5. ไม่เห็นดว้ยอยา่งมาก 
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Appendix B 

 
Questionnaire for Tourist 

Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 
 
Part 1: Personal Demographic Characteristic 
Please write down your answer or tick in the box which applies to you. 
 
1. Gender  1. Male     2. Female 
2. Age  1. 18-25 years    2. 26-40 years  

 3. 41-55 years    4. Over 55 years 
3. Education Level 

1. Primary school    2. Secondary school   
3. Vocational diploma   4. Bachelor’s degree 
5. Master degree   
 6. Others (please specify.......................................) 

4. Occupation 
 1. Government officer/State Enterprise 2. Commercial Personnel 
 3. Company officer/ Employee  4. Worker/ Labor 
 5. Student     6. Unemployed/Retired 
 7. Fishery/Agriculture     
 8. Others (please specify....................................)  
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5. Monthly Personal Income 
1. 4,500 Baht or Lower   2. 4,501-5,500 Baht  
 3. 5,501-6,500 Baht    4. 6,501-7,500 Baht 
 5. 7,501-8,500 Baht     6. 8,501Baht or Over  

 
Part 2: The opinion of attraction attributes at crab bank and potential to develop as a core 
tourist attraction 
Please respond to answer and tick  in table  
 

Attraction Attributes 
(4) 
Excellent 

(3) 
Very 
Good 

(3) 
Fair 

(2) 
Poor 

(1) 
Bad 

4 Dominant physical construction of 
crab bank  

     

5 Location of crab bank      
6 Crab cage      
7 Presentation of data bank of deposit 

and releasing crab on board 
     

8 Tourism activities such as releasing 
crab, growing mangrove and the 
community way of life 

     

9 Quality and interesting of Crab 
Bank tourism program  

     

10 Home stay activity      
11 Fertileness of mangrove forest      
12 Quality and cleanliness of 

restaurant at crab bank 
     

13 Quality of food      
14 Safety of tourism attractions in 

community 
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Attraction Attributes 
 

(5) 
Excellent 

(4) 
Very 
Good 

(3) 
Fair 

(2) 
Poor 

(1) 
Bad 

15 Safety of Home stay      
16 Qualities of local roads and walk 

ways 
     

17 Quality of  bridge       
18 Sign show direction to crab bank       
19 Facilities in Bang Toey community 

such as souvenir shop, supermarket 
     

20 Number of public telephone in 
community   

     

21 Number and cleanliness of rest 
room in community 

     

22 Convenience of Transportation to 
community 

     

23 Information such as traveling and 
accommodation in Bang Toey 
community  

     

 
24 What is the main factor to motivate travel to crab bank ? 

 1. Crab bank     2. Seafood 
 3. Forest activity    4. Home stay 
 5. Way of community life 
 

25 What would you like a section of Crab bank? 
 1. Crab bank     2. Seafood 
 3. Forest activity    4. Home stay 
 5. Way of community  life 
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26 What symbol can be highlight of crab bank at Tambon Bang Toey?   
 1. Crabs use to welcome tourist with fresh and clean food  
 2. Crab is one of Queen’s Royal project 
3. Location has many crabs  
4. Crab bank and tourism activity such as growing mangrove etc.  
5. Way of community at Tambon Bang Toey 
 6. Home stay 

 
27 After returning, what is the image of crab bank that you will remember? 

……………………….………………………………………………………… 
 

28 What is your overall satisfaction? 
 1. Very satisfied      2. Satisfied 
 3. Neutral     4. Dissatisfied 
 5. Very dissatisfied 
 

29 Do you agree with worth the amount of money you spent for crab bank? 
 1. Strongly agree     2. Agree 
 3. Neutral     4. Disagree 
 5. Strongly disagree 
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Appendix C 

 

แบบสัมภาษณ์กึง่เชิงลกึส าหรับประธานธนาคารปู 
เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนักท่องเทีย่ว:กรณีศึกษาการ
ท่องเทีย่วชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 
 
 
ส่วนที ่1ศักยภาพและองค์ประกอบของแหล่งท่องเที่ยว 

1. ท่านมีนโยบายหลกัในการสร้างธนาคารปูเพื่อหวงัผลก าไร หรือเพื่อรักษาระบบนิเวศชุมชน 
 เพราะอะไร 

2. ธนาคารปูมุ่งเนน้การท าการตลาดเฉพาะกลุ่มหรือไม่อยา่งไร ? 
3. ธนาคารปูมีทิศทางการตลาดขดัแยง้กบัชุมชนหรือไม่อยา่งไร ? 
4. ท่านจดัการตลาดเพื่อจ าหน่ายแม่ปูท่ีสลดัไข่แลว้อยา่งไร ? 
5. ธนาคารปูท าการตลาดโดยยดึชุมชน หรือนกัท่องเท่ียวเป็นหลกั ? 
6. ธนาคารปูกระจายรายไดท้ั้งหมดของธนาคารปู และกิจกรรมการท่องเท่ียวสู่ชุมชน 

อยา่งเช่น  
โฮมสเตย ์อยา่งไร ? 

7. ธนาคารปู และกิจกรรมการท่องเท่ียวชุมชนอ่ืนๆเช่น โฮมสเตย ์สร้างผลก าไรแก่รายบุคคล
หรือกลุ่มบุคคลอยา่งไร ? 

8. ท่านไดมี้การจดัการอาณาเขตของธนาคารปูอยา่งไร ? 
9. ท่านซ่อมแซมหรือปรับธนาคารปูบา้งหรือไม่ อยา่งไร ? 
10. ชุมชนใชอ้ะไรเป็นเกณฑว์ดัวา่นกัท่องเท่ียวพึงพอใจ ? 
11. กลุ่มนกัท่องเท่ียวส่วนใหญ่เป็นคนไทยหรือต่างชาติมีนกัท่องเท่ียวสนใจธนาคารปูมากนอ้ย

แค่ไหน ? 
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12. มีการขายปูในหมู่บา้นหรือจดัการตลาดขายปูเพื่อดึงดูดนกัท่องเท่ียวหรือไม่ ? 
13. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนหรือไม่ ? 
14. ธนาคารปูมีการก าหนดพื้นท่ี และรูปแบบแหล่งท่องเท่ียวอยา่งไรบา้ง ? 
15. ธนาคารปูมีการจดัการสัดส่วนพื้นท่ีอยา่งไรบา้ง ? 
16. ธนาคารปูอยูใ่นพื้นท่ีกลุ่มท่องเท่ียวเชิงเกษตรหรือไม่ อยา่งไร? 
17. โปรแกรมการท่องเท่ียวของธนาคารปูมีอะไรบา้ง ? 
18. มีการสร้างธนาคารปูให้เห็นเด่นชดัในลกัษณะทางกายภาพหรือไม่ อยา่งไร? 
19. ธนาคารปูท่ีใหน้กัท่องเท่ียวเยี่ยมชมเป็นสถานท่ีจริงหรือจ าลองข้ึนมา ? 
20. ธนาคารปูท่ีน้ีเป็นตน้แบบ หรือศึกษาแนวคิดจากท่ีอ่ืนหรือไม่ อยา่งไร ? 
21. ธนาคารปูคิดกระบวนการ และรูปแบบกระชงั โดยลอกเลียนแบบจากท่ีอ่ืนหรือไม่  

อยา่งไร? 
22. นกัท่องเท่ียวสามารถสัมผสัปูจริงโดยตรง หรือมีปูจ  าลองใหส้ัมผสั เม่ือตอนเขา้ชมธนาคาร

ปู 
อยา่งไร? 

23. นกัท่องเท่ียวสนใจธนาคารปูส่วนใด กิจกรรมการท่องเท่ียวหรือธนาคารปู ? 
24. ธนาคารปูมีความจุในการรับนกัท่องเท่ียวสูงสุดก่ีคน ? 
25. นกัท่องเท่ียวท ากิจกรรมการท่องเท่ียวชุมชนอ่ืนๆร่วมกบัการเยีย่มชมธนาคารปูส่งผล

กระทบต่อธรรมชาติ และสังคมชุมชนบางเตยอยา่งไรบา้ง ? 
26. ความสะดวกของระบบขนส่งสาธาณะเขา้สู่ชุมชน ? 
27. ความสะดวกของระบบขนส่งสาธารณะทางทะเลสู่ชุมชน ? 
28. สภาพทัว่ไปของทางเดิน และสะพานในชุมชนบางเตยในการใหบ้ริการ ? 

 
 
 

ส่วนที ่2 ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเที่ยวชุมชนใน ต.บาง
เตย อ.เมือง จ.พงังา 
1. ท่านมีหนา้ท่ีในธนาคารปูอะไรบา้ง? 
2. ท่านมีสิทธ์ิขาดในการดูแลธนาคารปูทั้งหมดหรือไม่อยา่งไร? 
3. ท่านใหค้วามรู้ธนาคารปูกบัชาวบา้นอยา่งไร ? 
4. ท่านใหช้าวบา้นท าหนา้ท่ีอะไรบา้งในธนาคารปู? 
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5. ท่านมีหลกัเกณฑธ์นาคารปูเป็นอยา่งไร ? 
6. ท่านมีการแบ่งปันผลประโยชน์ธนาคารปูอยา่งไร ? 
7. ท่านไดรั้บการอบรมเก่ียวกบัธนาคารปูหรือไม่ อยา่งไร ? 
8. ท่านไดรั้บการอบรมหรือเอกสารความรู้จากกลุ่มธนาคารปูในส่วนภูมิภาคหรือไม่อยา่งไร ? 
9. มีภาครัฐ หรือหน่วยงานใดท่ีใหค้วามช่วยเหลือและการสนบัสนุนในการจดัการธนาคารปู ? 
10. ท่านมีการพบปะหรือประชุมกบัธนาคารปูท่ีอ่ืนหรือไม่ อยา่งไร ? 
11. ท่านไดน้ าเสนอธนาคารปูร่วมกบักิจกรรมการท่องเท่ียวชุมชนอ่ืนๆ หรือไม่ อยา่งไร? 
12. ท่านอบรมหรือปลูกฝังชาวบา้นเก่ียวกบัธนาคารปูอยา่งไร ? 
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Appendix D 

 

Appendix B: Semi-Structure Interview Form for President of Crab Bank 
Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 
 
Part 1: Potential and Attributes of Tourist Attraction  

1. According to establishing crab bank, what is the main policy, to gain profit or preserve 
ecosystem of community? Why? 

2. Is crab bank focused on marketing for specific groups? How? 
3. Does marketing trend of crab bank contradict perception of local people in community? 

How? 
4. How can you manage marketing for selling mother crabs releasing eggs? 
5. According to marketing of crab bank, what is it based on, community or tourist?  
6. How can crab bank generate income and help provide activity like homestay in 

community? 
7. What type of people can get profit from crab bank and activities including homestay in 

community, individuals or groups? How? 
8. How do you manage area of crab bank? 
9. Did you have crab bank fixed or improve it? How?  
10. What are criteria to measure satisfaction of tourist? 
11. Are most of tourists Thais or foreigners? Are lots of them interested in crab bank? 
12. Do you sell crabs in village or have marketing on it to attract more tourists? 
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13. Is crab bank the main tourist attraction of community?  
14. How are the extent of crab bank and feature of tourist attraction indicated?  
15. How is the area of crab bank managed?  
16. Is crab bank in agro-tourism area? How?  
17. What details on tour program of crab bank will be? 
18.  Is crab bank built in obviously physical structure? How?  
19. Is crab bank for tourist’s visit real or virtual? 
20. Is this crab bank a model or created from any concept? How? 
21.  Are instructions for crab bank and floating basket features imitated from others? How? 
22. As tourists visit crab bank, can they directly touch the real crabs or just only mock-up 

crabs? How?  
23. What part in crab bank area is tourist interested in, activity or crab bank? 
24. What maximum capacity for tourist can be provided in crab bank area? 
25. As tourists do the activities as well as visit crab bank, what are effects on nature and 

Bang Toey community? 
26. How about convenience of land transport system for travel to community? 
27. How about convenience of water transport system for travel to community? 
28. What is general condition of walkway and bridge in Bang Toey community?  

Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

13. What is your duty in crab bank? 
14. Do you crucially make all decisions on crab bank? How? 
15. How do you give knowledge regarding crab bank to local people? 
16. What are duties for local people? 
17. What are criteria for crab bank? 
18. How do you allocate all benefits obtained from crab bank?  
19. Do you receive any training about crab bank? How? 
20. Do you receive training or information document from regional crab bank group? How? 
21. Does public sector or any official department give you a help or support on management 

of crab bank?  
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22. Do you have meeting about crab bank in other places? How?  
23. Do you present crab bank together with other community-based activities? How?  
24. How do you train or foster local people regarding crab bank?  
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Appendix E 

 
แบบสัมภาษณ์กึง่เชิงลกึส าหรับผู้ช่วยผู้ใหญ่บ้าน หมู่บ้านบางพฒัน์ 

เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนักท่องเทีย่ว:กรณีศึกษาการ
ท่องเทีย่วชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 
 
ส่วนที ่1ศักยภาพและองค์ประกอบแหล่งท่องเทีย่ว 

1. กลุ่มนกัท่องเท่ียวส่วนใหญ่เป็นคนไทยหรือต่างชาติเพราะอะไร ? 
2. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนหรือไม่ อยา่งไร ? 
3. ท่านคิดวา่ธนาคารปูมาสามารถช่วยเพิ่มรายไดใ้หก้บัชุมชนหรือไม่ อยา่งไร  ? 
4. ท่านมีการจดัการดา้นอาณาเขตของธนาคารปูอยา่งไรบา้ง ? 
5. ท่านจดัการส่ิงแวดลอ้มโดยรอบหมู่บา้นโดยมีการปกป้องหรือดูแลอยา่งไร? 
6. ท่านมีการปรับปรุงหรือเปล่ียนแปลงกิจกรรมการท่องเท่ียวในชุมชนหรือไม่ อยา่งไร ? 
7. ท่านคิดวา่จุดเด่นของธนาคารปูคืออะไร 
8. ท่านคิดวา่จุดเด่นดงักล่าวสามารถดึงดูดนกัท่องเท่ียวไดม้ากนอ้ยเพียงใด 

ส่วนที ่2ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเทีย่วชุมชนใน ต.บางเตย อ.
เมือง จ.พงังา 

1. ท่านท าหนา้ท่ีใดในธนาคารปู ? 
2. ท่านใหค้วามช่วยเหลืออะไรบา้งกบัธนาคารปู ? 
3. ท่านใหค้วามช่วยเหลืออะไรบา้งแก่ชาวบา้นท่ีร่วมกบัธนาคารปู ? 
4. ท่านคิดวา่ธนาคารปูส่งผลต่อความเป็นอยูข่องชาวบา้นอยา่งไร?  
5. ท่านมีส่วนร่วมกบัชาวบา้นในการดูแลธนาคารปูอยา่งไรบา้ง ? 
6. ธนาคารปูสอดคลอ้งกบัการด าเนินชีวิตของชุมชนหรือไม่ อยา่งไร ? 
7. ชุมชนใชเ้วลาในการปรับตวักบัธนาคารปูเป็นระยะเวลาเท่าไหร่ ? 
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8. ท่านคิดวา่ธนาคารปูสร้างข้ึนเพื่อหวงัผลก าไร หรือเพื่อรักษาระบบนิเวศของชุมชน ? 
9. ท่านไดน้ าเสนอธนาคารปูร่วมกบักิจกรรมการท่องเท่ียวชุมชนอ่ืนๆ หรือไม่ อยา่งไร ? 
10. ท่านจดัการจ านวนนกัท่องเท่ียวอยา่งไรเพื่อไม่ใหส่้งผลกระทบต่อธรรมชาติ  

และรายไดข้องชุมชน ? 
11. ท่านมีการจดัการกบัการท่องเท่ียวอยา่งไรเพื่อไม่ใหส่้งผลกระทบต่อธรรมชาติ ? 
12. ท่านประสานงานกบัชุมชนเพื่อกิจกรรมการท่องเท่ียวในชุมชนอยา่งไร ? 
13. ท่านมีการพบปะหรือประชุมกบัชุมชนธนาคารปูท่ีอ่ืนหรือไม่ อยา่งไร ? 
14. ท่านเขา้ร่วมประชุมกบัธนาคารปูหรือไม่ หากมีท่านท าหนา้ใดในท่ีประชุม ? 
15. ท่านเขา้ร่วมประชุมหรืออบรมกบัภาครัฐเก่ียวกบัธนาคารปูหรือไม่ หากมีการประชุม หรือ

การอบรมเก่ียวกบัขอ้งกบัอะไรบา้ง ? 
16. ภาครัฐมีโครงการเก่ียวกบัธนาคารปูใหท้่านด าเนินการหรือไม่ อยา่งไร ? 
17. ธนาคารปูไดเ้ขา้ร่วมกบับริษทัทวัร์ ในดา้นกิจกรรมการท่องเท่ียวหรือไม่ อยา่งไร ? 
18. ธนาคารปูไดเ้ขา้ร่วมกิจกรรมการท่องเท่ียวแห่งประเทศไทย ในดา้นกิจกรรมการท่องเท่ียว

หรือไม่ อยา่งไร ?  
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Appendix F 

 
Semi-Structure Interview Form for Assistant Headman of Bang Phat Village 

Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 
 
Part 1: Potential and Attributes of Tourist Attraction  

1. Are most of tourists Thai or Foreigners? Why? 
2. Is crab bank the main tourist attraction of community? How? 
3. In your opinion, can crab bank help increase income for community? Why?  
4. How do you manage on the extent of crab bank? 
5. How do you manage or take care of your environment surrounding community?  
6. Do you improve or change community-based activities? How?  
7. In your opinion, what is the strength of crab bank?  
8. According to mentioned strength, how much attractiveness could gain from tourists? 

 
Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

1. What is your duty in crab bank? 
2. What help do you contribute to crab bank?  
3. What help do you give to local people participating in crab bank?  
4. In your opinion, how does crab bank effect on local people’s living?  
5. How do you give coordination to local people for crab bank management?  
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6. Is crab bank relevant to local people in community? How? 
7. How long do the local people adapt themselves for crab bank?  
8. In your opinion, what is the purpose of crab bank establishment, to gain profit or preserve 

ecosystem of community? 
9. Do you present crab bank together with other community-based activities? How?  
10. How do you mange on quantity of tourists in order to prevent nature from damage and 

prevent income of community from bad effect? 
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Appendix G 

 
  แบบสัมภาษณ์กึง่เชิงลกึส าหรับองค์การบริหารส่วนต าบลบางเตย 

เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนักท่องเทีย่ว:กรณีศึกษาการ
ท่องเทีย่วชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 

 
ส่วนที ่1 ศักยภาพและองค์ประกอบของแหล่งท่องเทีย่ว 

1. ท่านมีนโยบายหลกัในการสร้างธนาคารปูเพื่อหวงัผลก าไร หรือเพื่อรักษาระบบนิเวศชุมชน 
เพราะอะไร ? 

2. ธนาคารปูท าการตลาดโดยยดึชุมชน หรือนกัท่องเท่ียวเป็นหลกั ? 
3. ธนาคารปู และกิจกรรมการท่องเท่ียวชุมชนอ่ืนๆเช่น โฮมสเตย ์สร้างผลก าไรแก่รายบุคคล

หรือกลุ่มบุคคลอยา่งไร ? 
4. กลุ่มนกัท่องเท่ียวส่วนใหญ่เป็นคนไทยหรือต่างชาติ  มีนกัท่องเท่ียวสนใจธนาคารปูมาก

นอ้ยแค่ไหน ? 
5. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนหรือไม่ อยา่งไร? 
6. ธนาคารปูมีการก าหนดพื้นท่ี และรูปแบบแหล่งท่องเท่ียวอยา่งไรบา้ง ? 
7. โปรแกรมการท่องเท่ียวของธนาคารปูมีอะไรบา้ง ? 
8. ธนาคารปูมีความจุในการรับนกัท่องเท่ียวสูงสุดก่ีคน ? 
9. สภาพทัว่ไปของทางเดิน และสะพานในชุมชนบางเตยในการใหบ้ริการ ? 
10. ท่านมีการแนะการจดัการส่ิงแวดลอ้มโดยรอบหมู่บา้นหรือไม่ อยา่งไร ? 
11. ท่านมีส่วนร่วมในการเสนอแนะกิจกรรมการท่องเท่ียวในชุมชนหรือไม่ อยา่งไร ? 

 
 
 



 

 

 

108 

ส่วนที ่2 ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเที่ยวชุมชนใน ต.บางเตย 
อ.เมือง จ.พงังา 

1. ท่านประสานงานระหวา่งชุมชนกบักิจกรรมการท่องเท่ียวหรือไม่ อยา่งไร  
2. ภาครัฐมีโครงการเก่ียวกบัธนาคารปูใหท้่านด าเนินการหรือไม่ อยา่งไร ? 
3. ท่านใหค้วามช่วยเหลืออะไรบา้งกบัธนาคารปู ? 
4. ท่านมีส่วนร่วมกบักิจกรรมการท่องเท่ียวหรือไม่ อยา่งไร ? 
5. ท่านคิดวา่ธนาคารปูส่งผลต่อความเป็นอยูข่องชาวบา้นหรือไม่ อยา่งไร ?  
6. ท่านเขา้ร่วมประชุมกบัธนาคารปูหรือไม่ หากมีท่านท าหนา้ใดในท่ีประชุม? 
7. ท่านมีการพบปะหรือประชุมกบัธนาคารปูท่ีอ่ืนหรือไม่ อยา่งไร ? 
8. ท่านไดอ้บรม หรือใหค้วามรู้ธนาคารปูหรือไม่ หากมีอะไรบา้ง ? 
9. ท่านไดน้ าเสนอธนาคารปูร่วมกบักิจกรรมการท่องเท่ียวชุมชนอ่ืนๆ หรือไม่ อยา่งไร ? 
10. ท่านมีการประสานงานกบัชุมชนในการจดัการท่องเท่ียวในชุมชนหรือไม่ อยา่งไร ? 
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Appendix H 

 
Semi-Structure Interview Form for Bang Toey Sub-District Administrative Organization 
Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 

 
Part 1: Potential and Attributes of Tourist Attraction  

1. According to establishing crab bank, what is the main policy, to gain profit or preserve 
ecosystem of community? Why? 

2. According to marketing of crab bank, what is it based on, community or tourist? 
3. What type of people can get profit from crab bank and activities including homestay in 

community, individuals or groups? How? 
4. Are most of tourists Thais or foreigners? Are lots of them interested in crab bank? 
5. Is crab bank as the main tourist attraction of community? How? 
6. How are the extent of crab bank and feature of tourist attraction indicated?  
7. What are tour activities of crab bank?  
8. What maximum capacity for tourist can be provided in crab bank area? 
9. What is general condition of walkway and bridge in Bang Toey community?  
10. Do you have recommendation on management of your environment surrounding 

community? How? 
11. Do you have participation on community-based activities suggestions? How?  
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Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

1. Do you coordinate matter about tour activities with local people? How?  
2. Does public sector provide you project to manage? How? 
3. What help do you contribute to crab bank?  
4. Do you participate in tour activities management? How? 
5. In your opinion, does crab bank effect on local people’s living? How? 
6. Do you participate in the crab bank meeting? If yes, what is your duty in the meeting? 
7. Do you have meeting about crab bank in other places? How?  
8. Do you give training or information about crab bank? If yes, what are they?  
9. Do you present crab bank together with other community-based activities? How?  
10. Do you give coordination to local people for crab bank management? How? 
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Appendix I 

 
แบบสัมภาษณ์กึง่เชิงลกึส าหรับการท่องเทีย่วแห่งประเทศไทย ภาค 4 

เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนักท่องเทีย่ว:กรณีศึกษาการ
ท่องเทีย่วชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 
 
ส่วนที ่1 ศักยภาพของธนาคารปูและองค์ประกอบของแหล่งท่องเทีย่ว 

1. กลุ่มนกัท่องเท่ียวส่วนใหญ่เป็นคนไทยหรือต่างชาติเพราะอะไร ? 
2. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนหรือไม่ อยา่งไร ? 
3. แหล่งท่องเท่ียวใดบา้งท่ีท่านจะแนะน านกัท่องเท่ียวท่ีจะไปเท่ียวต.บางเตย อ.เมือง จ.พงังา? 
4. โปรแกรมกิจกรรมการท่องเท่ียวของธนาคารปูน่าสนใจหรือไม่ อยา่งไร ? 
5. จ านวนโฮมสเตยเ์พียงพอต่อการตอ้นรับนกัท่องเท่ียวหรือไม่ อยา่งไร ? 
6. กิจกรรมการท่องเท่ียวโฮมสเตยดี์หรือไม่ อยา่งไร ? 

 
ส่วนที ่2 ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเทีย่วชุมชนใน ต.บางเตย 
อ.เมือง จ.พงังา 

1. ท่านวางแผนการตลาดรูปแบบใดในการดึงดูดนกัท่องเท่ียวสู่ธนาคารปู ? 
2. ท่านวางธนาคารปูอยูใ่นช่วงฤดูกาลท่องเท่ียวใด เพราะอะไร ? 
3. ท่านไดน้ าธนาคารปูเขา้ร่วมกิจกรรมการท่องเท่ียวแห่งประเทศไทย ในดา้นกิจกรรมการ

ท่องเท่ียวหรือไม่ อยา่งไร ?  
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Appendix J 

 
Semi-Structure Interview Form for Tourism Authority of Thailand Region 4 

Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 
 
Part 1: Potential of Crab Bank and Attributes of Tourist Attraction  

1. Are most of tourists Thais or foreigners? Why? 
2. Is crab bank as the main tourist attraction of community? How? 
3. What are tourist attractions that you will recommend tourists in in Tambon Bang Toey, 

Amphur Muang, Changwat Phang Nga?  
4. Is crab bank tour activity interesting? How? 
5. Is quantity of homestays sufficient for tourists? How?  
6. Is homestay activity good? How? 

  
Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

1. What is your marketing plan to attract tourists to visit crab bank?  
2. What is period of time suitable for crab bank tour? Why? 
3. Is crab bank a part of Tourism Authority of Thailand’s activities? How?  
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Appendix K 

 
แบบสัมภาษณ์กึง่เชิงลกึส าหรับบริษัททวัร์ 

เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนักท่องเทีย่ว:กรณีศึกษาการ
ท่องเทีย่วชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 
 
ส่วนที ่1 ศักยภาพของธนาคารปูและองค์ประกอบของแหล่งท่องเทีย่ว 

1. กลุ่มนกัท่องเท่ียวส่วนใหญ่เป็นคนไทยหรือต่างชาติเพราะอะไร ? 
2. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนหรือไม่ อยา่งไร ? 
3. แหล่งท่องเท่ียวใดบา้งท่ีท่านจะแนะน านกัท่องเท่ียวท่ีจะไปเท่ียวต.บางเตย อ.เมือง จ.พงังา? 
4. โปรแกรมกิจกรรมการท่องเท่ียวของธนาคารปูน่าสนใจหรือไม่ อยา่งไร ? 
5. จ านวนโฮมสเตยเ์พียงพอต่อการตอ้นรับนกัท่องเท่ียวหรือไม่ อยา่งไร ? 
6. กิจกรรมการท่องเท่ียวโฮมสเตยดี์หรือไม่ อยา่งไร ? 

 
ส่วนที ่2 ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเทีย่วชุมชนใน ต.บางเตย 
อ.เมือง จ.พงังา 

1. ท่านวางแผนการตลาดรูปแบบใดในการดึงดูดนกัท่องเท่ียวสู่ธนาคารปู ? 
2. ท่านวางธนาคารปูอยูใ่นช่วงฤดูกาลท่องเท่ียวใด เพราะอะไร ? 
3. ท่านไดน้ าธนาคารปูเขา้ร่วมกบับริษทัทวัร์ ในดา้นกิจกรรมการท่องเท่ียวหรือไม่ อยา่งไร ? 
4. ท่านไดน้ าธนาคารปูเขา้ร่วมกิจกรรมการท่องเท่ียวแห่งประเทศไทย ในดา้นกิจกรรมการ

ท่องเท่ียวหรือไม่ อยา่งไร ?  
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Appendix L 

 
Semi-Structure Interview Form for Tour Agent 

Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 
 
Part 1: Potential of Crab Bank and Attributes of Tourist Attraction  

1. Are most of tourists Thais or foreigners? Why? 
2. Is crab bank as the main tourist attraction of community? How? 
3. What are tourist attractions that you will recommend tourists in in Tambon Bang Toey, 

Amphur Muang, Changwat Phang Nga?  
4. Is crab bank tour activity interesting? How? 
5. Is quantity of homestays sufficient for tourists? How?  
6. Is homestay activity good? How? 

 
Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

1. What is your marketing plan to attract tourists to visit crab bank?  
2. What is period of time suitable for crab bank tour? Why? 
3. Is crab bank a part of tour program? How?  
4. Is crab bank a part of Tourism Authority of Thailand’s activities? How?  
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Appendix M 

 
แบบสัมภาษณ์กึง่เชิงลกึส าหรับไกด์ 

เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งดึงดูดนักท่องเทีย่ว:กรณีศึกษาการ
ท่องเทีย่วชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 

 
ส่วนที ่1 ศักยภาพของธนาคารปูและองค์ประกอบของแหล่งท่องเทีย่ว 

1. กลุ่มนกัท่องเท่ียวส่วนใหญ่เป็นคนไทยหรือต่างชาติเพราะอะไร ? 
2. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนหรือไม่ อยา่งไร ? 
3. แหล่งท่องเท่ียวใดบา้งท่ีท่านจะแนะน านกัท่องเท่ียวท่ีจะไปเท่ียวต.บางเตย อ.เมือง จ.พงังา? 
4. มีการขายปูในหมู่บา้นหรือการจดัการตลาดขายปูเพื่อดึงดูดนกัท่องเท่ียวหรือไม่ อยา่งไร ? 
5. มีการสร้างธนาคารปูให้เห็นเด่นชดัหรือไม่ อยา่งไร ? 
6. ท าเลท่ีตั้งของธนาคารปูเหมาะสมหรือไม่ อยา่งไร ? 
7. กระชงัท่ีใชเ้ล้ียงปูดีหรือไม่ อยา่งไร ? 
8. การน าเสนอการเก็บขอ้มูลการฝาก และปล่อยปูดีหรือไม่ อยา่งไร ? 
9. โปรแกรมกิจกรรมการท่องเท่ียวของธนาคารปูดีหรือไม่ อยา่งไร ? 
10. จ านวนโฮมสเตยเ์พียงพอต่อการตอ้นรับนกัท่องเท่ียวหรือไม่ อยา่งไร ? 
11. กิจกรรมการท่องเท่ียวอ่ืนๆ เช่น ปล่อยปู ปลูกป่าชายเลน และการน าเท่ียววถีิชุมชนบางเตย

นกัท่องเท่ียวใหค้วามร่วมมือดีหรือไม่ อยา่งไร ? 
12. กิจกรรมการท่องเท่ียวโฮมสเตยดี์หรือไม่ อยา่งไร ? 
13. ความอุดสมบูรณ์ของป่าชายเลนเป็นอยา่งไรบา้ง ? 
14. คุณภาพและความสะอาดของร้านอาหารท่ีธนาคารปูเป็นอยา่งไร ? 
15. ความสะอาดของห้องน ้าสาธารณะในชุมชนเป็นอยา่งไร ? 
16. ความปลอดภยัของสถานท่ีเท่ียวในชุมชนเป็นอยา่งไร ? 



 

 

 

116 

17. ความปลอดภยั ณ สถานท่ีพกั โฮมสเตยเ์ป็นอยา่งไร ?  
18. สภาพทัว่ไปและความปลอดภยัของถนนและทางเดินในชุมชนเป็นอยา่งไร 
19. สภาพทัว่ไปและความแขง็แรงของสะพานในชุมชนเป็นอยา่งไร ?  
20. ส่ิงอ านวยความสะดวกในชุมชนบางเตย เช่น ร้านขายของท่ีระลึก ร้านสะดวกซ้ือเป็น 

อยา่งไร ? 
21. จ านวนโทรศพัทส์าธารณะในชุมชนเพียงพอหรือไม่ อยา่งไร ? 
22. ขอ้มูลเก่ียวกบัการเดินทาง สถานท่ีพกั และท่ีพกัของต าบลบางเตยดีหรือไม่ อยา่งไร ? 
23. ชุมชนมีป้ายบอกทางเขา้ธนาคารปูท่ีชดัเจนดีหรือไม่ อยา่งไร ? 
24. ความสะดวกสบายของระบบการขนส่งสาธารณะสู่ชุมชนดีหรือไม่ อยา่งไร ? 
25. ต าบลบางเตยมีการน าเสนอกิจกรรมการท่องเท่ียวชุมชนอะไรบา้ง อยา่งไร? 

 
ส่วนที ่2 ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเทีย่วชุมชนใน ต.บางเตย 
อ.เมือง จ.พงังา 

1. บริษทัท่ีท่านไดบ้รรจุธนาคารปูในโปรแกรมการท่องเท่ียวอยา่งไรบา้ง? 
2. ท่านน านกัท่องเท่ียวไปเยีย่มชมธนาคารปูก่ีคร้ังต่อสัปดาห์ ? 
3. ท่านสามารถปรับตวักบักฎระเบียบของชุมชนท่ีชาวบา้นส่วนใหญ่เป็นชาวอิสลามได้

หรือไม่ อยา่งไร ? 
4.  แผนงานดา้นกิจกรรมการท่องเท่ียวของชุมชนมีผลกระทบต่อการท างานหรือไม่ อยา่งไร ? 
5. ท่านติดต่อหรือขอความช่วยเหลือใครในชุมชนดา้นกิจกรรมการท่องเท่ียว เพราะอะไร ? 
6. ท่านมีวธีิใดในการสานสายสัมพนัธ์กบัชุมชนเพื่อใหกิ้จกรรมการท่องเท่ียวผา่นไปได้

ดว้ยดี? 
7. ท่านคิดวา่พฤติกรรมของนกัท่องเท่ียวมีผลกระทบใดบา้งต่อชุมชน ? 
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Appendix N 

 
Semi-Structure Interview Form for Guide 

Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 

 
Part 1: Potential of Crab Bank and Attributes of Tourist Attraction  

1. Are most of tourists Thais or foreigners? Why? 
2. Is crab bank as the main tourist attraction of community? How? 
3. What are tourist attractions that you will recommend tourists in in Tambon Bang Toey, 

Amphur Muang, Changwat Phang Nga?  
4. Is there crab selling in village or marketing on it to attract more tourists? 
5. Is crab bank built in obviously physical structure? How? 
6. Is crab bank location suitable? How?  
7. Is floating basket for crabs in good condition? How?  
8. Are presentation on crab deposit and releasing good? How? 
1. Is tour activity of crab bank good? How?  
2. Is quantity of homestays sufficient for tourists? How?  
3. Do tourists participate well in other activities such as crab releasing, mangrove growing, 

and experiencing local way of life in Bang Toey? How?  
4. Is homestay activity good? How? 
5. How about abundance of mangrove forest?  
6. How about quality and cleanliness of restaurant surrounding crab bank?  
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7. Is public toilet clean? How?  
8. How about safety of tourist attraction in community?  
9. How is safety at homestay provided?  
10. What is general condition and safety provided on road and walkway in community? 
11. What is general condition and strength of bridge in community?   
12. How about convenience in Bang Toey community (souvenir shop, convenience store, 

etc.)? 
13. Are public telephones in community sufficient? How? 
14. Is information on travelling and accommodation in Tambon Bang Toey sufficient? How? 
15. Are guide signs to crab bank obviously seen? How?  
16. Is public transport system to community good? How? 
17. What are community-based activities in Tambon Bang Toey presented? How?   

 
Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

1. How about tour activities concerning crab bank on your tour program?  
2. How many times per week do you lead tourists to visit crab bank? 
3. Can you adapt yourself for regulations of community having most of muslim people? 

How?  
4. Does community-based activity plan effect on your job? How?  
5. In community, who do you contact to ask for help about tour activity? Why?  
6. How can you make relationship with local people to have smooth tour activities?  
7. In your opinion, what behavior of tourists can effect on community?  
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Appendix O 

 
แบบสัมภาษณ์กึง่เชิงลกึส าหรับชาวบ้านใน ต.บางเตย 

เร่ือง : การสร้างแนวทางในการพฒันาธนาคารปูเป็นแหล่งท่องเทีย่วหลกั : กรณีศึกษาการท่องเทีย่ว
ชุมชนใน ต.บางเตย อ.เมือง จ.พงังา 
 
ส่วนที ่1 ศักยภาพและองค์ประกอบของแหล่งท่องเทีย่ว 

1. แหล่งท่องเท่ียวใดบา้งท่ีท่านจะแนะน านกัท่องเท่ียวท่ีจะไปเท่ียวต.บางเตย อ.เมือง จ.พงังา? 
2. ธนาคารปูถือเป็นแหล่งท่องเท่ียวหลกัของชุมชนต าบลบางเตยหรือไม่ อยา่งไร? 
3. มีการขายปูในหมู่บา้นหรือการจดัการตลาดขายปูเพื่อดึงดูดนกัท่องเท่ียวหรือไม่ อยา่งไร ? 
4. มีการสร้างธนาคารปูให้เห็นเด่นชดัหรือไม่ อยา่งไร ? 
5. ท าเลท่ีตั้งของธนาคารปูเหมาะสมหรือไม่ อยา่งไร ? 
6. กระชงัท่ีใชเ้ล้ียงปูดีหรือไม่ อยา่งไร ? 
7. การน าเสนอการเก็บขอ้มูลการฝาก และปล่อยปูดีหรือไม่ อยา่งไร ? 
8. โปรแกรมกิจกรรมการท่องเท่ียวของธนาคารปูดีหรือไม่ อยา่งไร ? 
9. จ านวนโฮมสเตยเ์พียงพอต่อการตอ้นรับนกัท่องเท่ียวหรือไม่ อยา่งไร ? 
10. กิจกรรมการท่องเท่ียวอ่ืนๆ เช่น ปล่อยปู ปลูกป่าชายเลน และการน าเท่ียววถีิชุมชนบางเตย

นกัท่องเท่ียวใหค้วามร่วมมือดีหรือไม่ อยา่งไร ? 
11. คุณภาพและความน่าสนใจของโปรแกรมน าเท่ียวธนาคารปูดีหรือไม่ อยา่งไร ? 
12. กิจกรรมการท่องเท่ียวโฮมสเตยดี์หรือไม่ อยา่งไร ? 
13. ความอุดสมบูรณ์ของป่าชายเลน ? 
14. คุณภาพและความสะอาดของร้านอาหารท่ีธนาคารปูดีหรือไม่ อยา่งไร ? 
15. ความสะอาดของห้องน ้าสาธารณะในชุมชน ? 
16. ความปลอดภยัของสถานท่ีเท่ียวในชุมชนดีหรือไม่ อยา่งไร ? 
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17. ความปลอดภยั ณ สถานท่ีพกั โฮมสเตยดี์หรือไม่ อยา่งไร ?  
18. สภาพทัว่ไปและความปลอดภยัของถนนและทางเดินในชุมชนดีหรือไม่ อยา่งไร 
19. สภาพทัว่ไปและความแขง็ของสะพานในชุมชนดีหรือไม่ อยา่งไร ?  
20. ส่ิงอ านวยความสะดวกในชุมชนบางเตย เช่น ร้านขายของท่ีระลึก ร้านสะดวกซ้ือดีหรือไม่  

อยา่งไร ? 
21. จ านวนโทรศพัทส์าธารณะในชุมชนเพียงพอหรือไม่ อยา่งไร ? 
22. ขอ้มูลเก่ียวกบัการเดินทาง สถานท่ีพกั และท่ีพกัของต าบลบางเตยดีหรือไม่ อยา่งไร ? 
23. ชุมชนมีป้ายบอกทางเขา้ธนาคารปูท่ีชดัเจนดีหรือไม่ อยา่งไร ? 
24. ความสะดวกสบายของระบบการขนส่งสาธารณะสู่ชุมชนดีหรือไม่ อยา่งไร ? 
25. ต าบลบางเตยมีการน าเสนอกิจกรรมการท่องเท่ียวชุมชนอะไรบา้ง อยา่งไร? 

 
ส่วนที ่2  ความคิดเห็นต่อการรับรู้ของกลุ่มผู้มีส่วนได้ส่วนเสียในการท่องเที่ยวชุมชนใน ต.บางเตย 
อ.เมือง จ.พงังา 

1. ท่านสามารถปรับตวักบัการฝากปูท่ีธนาคารปูไดห้รือไม่ หากไม่ไดเ้พราะ ? 
2. ท่านท่ีส่วนร่วมในการจดัการกิจกรรมการท่องเท่ียวชุมชนของต าบลบางเตยหรือไม่ ถา้มี

ส่วนร่วมท่านเขา้กิจกรรมใด ? 
3. ท่านเขา้ร่วมธนาคารปูของต าบลบางเตยหรือไม่ ถา้มีท่านท าหนา้ท่ีอะไร? 
4. กิจกรรมการท่องเท่ียวชุมชนส่งผลกระทบต่อชุมชนในต าบลบางเตยอยา่งไร ? 
5. ประชาชนในชุมชนมีคุณภาพชีวติและความเป็นอยูท่ี่ดีข้ึนหรือไม่ อยา่งไร ? 
6. การท่องเท่ียวท าใหท้่านมีรายไดเ้พิ่มข้ึนและสามารถจบัจ่ายซ้ือของสะดวกมากข้ึนหรือไม่ 

อยา่งไร ? 
7. การท่องเท่ียวชุมชนก่อใหเ้กิดปัญหาการท าลายบุกรุกทรัพยากรธรรมชาติหรือไม่ อยา่งไร ? 
8. ชีวติความเป็นอยูข่องประชุมชนในชุมชนถูกรบกวนจากจ านวนนกัท่องเท่ียวท่ีเพิ่มข้ึน

หรือไม่ อยา่งไร ? 
9. การท่องเท่ียวชุมชนช่วยใหป้ระชาชนในชุมชนรักษาความสะอาดบริเวณท่ีอยูอ่าศยั และ

ชุมชนมากข้ึนหรือไม่ อยา่งไร ? 
10. การท่องเท่ียวก่อใหเ้กิดการแตกแยกความสามคัคีในชุมชนเน่ืองมาจากผลประโยชน์จาก

การท่องเท่ียวหรือไม่ อยา่งไร ? 
11. การท่องเท่ียวชุมชนก่อใหเ้กิดความขดัแยง้ระหวา่งภาครัฐ ภาคธุรกิจ และภาคประชาชนใน

ชุมชนหรือไม่ อยา่งไร ? 
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12. การท่องเท่ียวชุมชนช่วยกระตุน้ใหป้ระชาชนในชุมชนช่วยกนัท านุบ ารุงรักษาวถีิชีวิตและ
วฒันธรรมของชุมชนหรือไม่ อยา่งไร ? 

13. กลุ่มผลประโยชน์ภายนอก เช่น นกัท่องเท่ียวทอ้งถ่ิน และนกัลงทุนไม่มีอิทธิพลใดๆต่อการ
ท่องเท่ียวชุมชนในต าบลบางเตยหรือไม่ อยา่งไร ?  

14. สภาพใดบา้งท่ีท่านตอ้งการใหก้ารท่องเท่ียวชุมชนในต าบลบางเตยด ารงอยูห่รือไดรั้บการ
อนุรักษเ์อาไวม้ากท่ีสุด ? 

15. รายไดจ้ากนกัท่องเท่ียวมีการกระจายหมุนเวยีนในชุมชนหรือไม่ อยา่งไร ? 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

 

122 

Appendix P 

 
Semi-Structure Interview Form for Local People in Tambon Bang Toey 

Topic: Formulation of guideline to develop crab-bank as a core tourist attraction: 
A case study of community-based tourism in Tambon Bang Toey, AmpurMuang, 
ChangwatPhangNga 
 
Part 1: Potential and Attributes of Tourist Attraction  

1. What are tourist attractions that you will recommend tourists in in Tambon Bang Toey, 
Amphur Muang, Changwat Phang Nga?  

2. Is crab bank as the main tourist attraction of community? How? 
3. Is there crab selling in village or marketing on it to attract more tourists? 
4. Is crab bank built in obviously physical structure? How? 
5. Is crab bank location suitable? How?  
6. Is floating basket for crabs in good condition? How?  
7. Are presentation on crab deposit and releasing good? How? 
8. Is tour activity of crab bank good? How?  
9. Is quantity of homestays sufficient for tourists? How?  
10. Do tourists participate well in other activities such as crab releasing, mangrove growing, 

and experiencing local way of life in Bang Toey? How?  
11. How about quality and interest of crab bank tour? How? 
12. Is homestay activity good? How? 
13. How about abundance of mangrove forest?  
14. How about quality and cleanliness of restaurant surrounding crab bank?  
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15. Is public toilet clean? How?  
16. How about safety of tourist attraction in community?  
17. How is safety at homestay provided?  
18. What is general condition and safety provided on road and walkway in community? 
19. What is general condition and strength of bridge in community?   
20. How about convenience in Bang Toey community (souvenir shop, convenience store, 

etc.)? 
21. Are public telephones in community sufficient? How? 
22. Is information on travelling and accommodation in Tambon Bang Toey sufficient? How? 
23. Are guide signs to crab bank obviously seen? How?  
24. Is public transport system to community good? How? 
25. What are community-based activities in Tambon Bang Toey presented? How?   

 
Part 2: Perception of stakeholders towards community-based tourism in Tambon Bang 
Toey, Amphur Muang, Changwat Phang Nga 

1. Can you adapt yourself for crab deposit at crab bank? If no, why? 
2. Do you participate in community-based activity management in Tambon Bang Toey? If 

yes, what is that activity?  
3. Do you participate in crab bank in Tambon Bang Toey? If yes, what is that task?  
4. How does community-based activity effect on community in Tambon Bang Toey?  
5. Do you have a better quality of life and living? How? 
6. Can tourism give you more income and can you buy things without worry? How?  
7. Does community-based tourism give problem on destruction of natural resources? How?  
8. Is your life disturbed by increasing number of tourists? How?  
9. Does community-based tourism help encourage local people to keep their places clean? 

How?   
10. Does community-based tourism create disharmony among local people because of 

benefits obtained from tourism? How?  
11. Does community-based tourism create conflicts among public sector, private sector, and 

local people? How?   
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12. Does community-based tourism help motivate local people to preserve way of life and 
culture of community? How?  

13. Do outsiders obtaining benefit, for example, domestic tourists and investors, influence on 
community-based tourism in Tambon Bang Toey? How? 

14. What conditions do you want community-based tourism in Tambon Bang Toey to 
preserve most?   

15. Is income obtained from tourists generated widely in community? How? 
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