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Abstract

The province of-Séngkla ranks third in Thailand in marine
productse Songkla province serves as the central market place for
domestic distribution and export to foroign markets. Because
Songkla has good transportation and communication'éystems and
because of its border with Malaysia, the location facilitates the

growth of trade of marine products.

In order to study and investigate the marketing channels of
marine product in Songkla, 108 persons actively involved in the
‘fishing industry were intervigwed. The findings were that most
fish are caﬁght by fishermen or small business that own fishing"
“vessels called trawlers. Most of the marine products are caught
between October and December when the sea is calm and clear. The
‘fishermen are not actually involved in the marketing of the product
they producer, since they couldn't set the price. They sell to
local middlemen and local businessmaen ﬁho have inveeted in cold
storage equipment to prdcess the fish and hold for the best time
to saell, The fishermen business owmer arc heavily in debt because

~ . Lt

of mortgagec * cawere They do not have the capital

or assets to borrow to finance their own proecessing fortories,

- Therefore the middlemen set the price accordihg to costs of process=-
ing l.,es seaport fce, rented and wages,.and demand doméstically and

from markets in Singapore,'Malaysia, Japan and Europe. Other marine
products too bad for foreign markets are sold to the local consumer

and Bangkok and some small business in Singaporé and Malaysia 1s

markets.

In conclusion, some suggestions of local marketing of marine
products in Songkla are: Fishermen could come together.to form
assoclations or cow-operatives, to usc collective bargaining in mar-
keting to increasing efficienly ppoduction, setting prices and
distributing marine prdduct and develops a ménaging informétion
system,; This corganization would allov fishermen to play a role

in ‘the marketing of the own marine prolucta.



