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ABTRACT

This research was conducted to study aspects of individual demands and usage
patterns for on intemnet system in the Songkhla-Haad Yai area. This study examined 601
randomly selected users, comprising 3 different groups as follows 400 personel computer
users were sampled; 152 private businesses were sampled; and 49 public sector users

were sampled.

The purpose of this research are :

{1) To stydy of the characteristics of the target groups who would apply to be a
member of the internet system.

{(2) To evaluate the target groups, in Songkhla-Haad-Yai area, Understanding about
the intarnet system.

(3) To study the potential mumber who would apply to be a member of the
internet system.

(4) Teo determine the appropriate fee, level of service rate, and first applicaticn fees

should pe.
(5) To study what types of service should be offered to the members.

(6) To study of the future market trends of the internet system.

The research results tended to show that the majority of personal computer users
are male, employed in the private sector, aged between 19-35 year, income range of 5001-
30,000 baht per month, level of their education averages two-years of college to four years

of college.

About 67.2% are able to understand how to work on the internet system. About
56.3% would like to apply to be a member of the intemet system service center.

About 796% who are employed in the private sector are able understand how to
work on the internst system, about 566% would like to apply to be a member of the
internet system service center, because they believe the internet system can improve the
efficiency of their work.

About 69.4% who are employed in the public sector are able to understand how to
work on the internst system, and about 42.9% would like to apply to be a member of the
internet system service center, because they believe that they can get faster infermation
which would be useful for their work



The research study shows that the rating service and fees are determined by
MCOT at it's appropriate rate, but the application fees for members is a bit high. MCOT
should cut down this rate.

Some applicants still don't know detailed information about the internet system,
because of a lack of advertising, therefore the internet system service center should let
them know more about information and training.

In the future, the market opportunity for an internet system in the south shows high
potential, thus the University should establish the service center soon but should consider
the following factors :

- Advertising

- Establishment of the Service Center

- Ability to cperate

- Rules and Regulations

- Time required to operate

- And external factors such as required telephone lines, competition, and

ourchasing power.





