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Pub and Restaurant Operations in Phuket Province
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Abstract

The Research of Pub and Restaurant Operations in Phuket Province aims at
factors and goals to operated. From the preliminary research, there are some
owners and operators who do not understand in Pub and Restaurant Business. So,
this research aims to survey customers and owners to search and apply the
results to management plans for Pub and Restaurant Operations. The research
can be summarized as followed :

In order to Pub and Restaurant Operations can reach this objective, it is
necessary for management to follow the marketing cycle. The studies in marketing
cycle in motion the food and beverage service marketing mix must be determined.
When the format for product and service, presentation, and communication has
been established, marketing activities can be intiated. For the marketing activities
of the Pub and Restaurant Business to determine marketing mix, relies aon pricing
policy used by discount policy for customers in general. ’

The research is a valuable activity in any marketing effart. It identifies needs
and opportunities in the market place, qualifies the target market, and provides the
data to support product and service development. The marketing campaign is the
application of market research information combined the data from the food and
beverage service marketing mix. The activities of a marketing campaign generate

customer interest in a Pub and Restaurant Business, its products, and its services.
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