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Abstract

The objective of this survey research was to survey the health service demands of
adolescents 15 — 19 years old in Phattalung province according to the 4 items of the marketing
mix concept: product/service, place, promotion and price (4P’s). The subjects were 400
adolescents selected by multistage cluster random sampling method. The instruments was a
questionnaire tested for validity by five experts and for reliability by Cronbach’s alpha coefficient,
giving a value of 0.85. Descriptive statistics, frequency and percentage were used to analyze
general data and demands on the health service.

The health service demands of adolescents according to the 4 P’s were as follows:
1) Product/service. The subjects demanded a convenient and quick service of acceptable standard,
with providers who were willing to do their job and provide the following types of service: beauty
care - the subjects wanted personality suggestions from doctors and nurses; curing - the subjects
wanted treatment from doctors and nurses; entertainment service - the subjects wanted teaching
about how to play musical instruments from the musician; counseling - the subjects wanted family
counseling from the psychologist. 2) Place. The subjects wanted health service provision to take
place in the school, take only 11 — 20 minutes to access, working hours to be in and out of normal
working hours, and a separate diagnostic room and counseling room. 3) Promotion. The subjects
wanted public relation announcements from television and radio. 4) Price. The services which the
subjects most wanted to be free in each the 4 types of service were: for beauty care, personality

suggestions; for curing, family planning; for entertainment, musical instrument tuition; and for

()



counseling, educational and family counseling.
The results may as serve as necessary information for health care providers to
prioritize and improve health service for adolescents as well as guide the strategy to enhance the

public’s participation in their health care.
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