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ABSTRACT

The objectives of this research were: (1) to study the goals and evolution
in agricultural production of small-scale farmers in Amphoe Khlong Hoi Khong with an
emphasis on consumption and marketing goals; (2) to study the decision-making on
selecting patterns of agricultural production among farmers; (3) to find out the
relationships between socioeconomic factors and production goal setting as well as
decision-making on selecting production patterns.

It was found that agricultural production of farmers in Amphoe Khlong Hoi
Khong has evolved for more than a century. In the past during the early settlement in
this area, the production was subsistence mode with the main goal for household
consumption. Rice farming was the most common pattern of agricultural production
followed by rubber cultivation based on traditional varieties. However, the mode of
production has changed following the change in socioeconomic conditions. The coming
of the market economic system has lead to livelihood adaptation and change in the
pattern of agricultural production in which rubber cultivation has become the main
pattern of production alongside with the adoption of high yielding rubber varieties. Rice
production has decreased its importance due to several reasons. i.e. the irrigation
system provided by the state was not fully effective, high costs of production, the severe
spreading of pest(especially rats), and the growing interest in planting rubber, which

has become the main economic crop nowadays.



The results of the quantitative analysis revealed that the majority farmers
set their production goal for marketing only. While those who set their goals both for
consumption and marketing were lower in proportion. The most common production
system found was rubber system followed by rubber-rice system. The association
analysis showed that having household facilities was the only socioeconomic factor
associated with both goal setting and decision-making to select production patterns
among farmers.

The analysis of association between production goal setting and
decision-making on selecting production patterns showed that setting the goal of
production for marketing only was associated with both the decision to practice rubber
system and the decision to practice rubber-rice system. Similarly the goal setting for
both consumption and marketing was also associated with both the decision to practice

rubber system and the decision to practice rubber-rice system.



