< - - <
AR AN TILBEARISMAI T Tunqndagtﬂﬂ

Factors Affecting a Difference in Marketing Channel of

Rubber Sheets between Central and Local Markets in Changwat Phuket
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Abstract

The objectives of the study were to investigate (1) the
socio-economic, communication and psychological characteristics
of rubber planters (2) factors affecting a difference in
marketing channels between central and local markets and (3)
behaviors in selling rubber sheets through markets including
associated problems and recommendations.

The random sampling method was used for data collection.
Interviews were conducted from October to November 1993. Of the
220 interviewees, 100 sold rubber sheets through centfal markets
and 120 through local markets. In all they represented 6.4
percent of the total rubber planter population.

Most of the respondents were males, married, and heads
of families. They owned and managed their rubber plantation
themselves. Sixty-three percent were Buddhist and the rest

Muslims. More than 60 percent had left formal education by the
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end of grade 4, and more than 80 percent were literate. The
average number of children per family was 4, and the average
family size was 5. For more than 90 percent, the rubber
plantation was their major occupation; the average total income
per family per year was 133,747 baht.

Seventy-five percent of those who sold rubber sheets
through central markets agreed that the prices received were
fair, while in contrast, 61 percent of those selling through
local markets felt that prices were unjust. More than 47
percent. of those who sold rubber sheets through central markets
were satisfied with the price while in contrast, 57 percent of
those who sold rubber sheets through local markets were not
satisfied with prices. More than 80 percent had a good opinion
of the operation of central markets. The main reason for
selling rubber sheets through central markets was the higher
price and for those selling through local markets the
convenience in preparation of rubber sheets.

Through correlation analysis, it was discovered that
those who sold rubber sheet through central markets were younger
and had obtained more education. They had more personal contact
with important persons. They had land tenure of higher status,
larger farm sizes and better standards of living. They were
more financially independent, having smaller debt burdens, but

showed a greater dependence on the accumulation of material
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objects. They had a more favorable attitude toward the central
market, received higher prices for their rubber sheets than
those selling through local markets, and perceived the received
price differently from those in local markets. These factors
support the hypothesis; an exception is the dependency on
material objects, which is in contrast to the hypothesis. No
statistical differences were observed for seeking marketing
informat.ion or for total income.

The results of the study indicate that the socio-economic
~status of an individual results in behavioral differences which
influence his selection of markets for selling rubber sheets.
Better regulation and higher standards for the preparation of
rubber sheets should bhe encouraged. In the development of
central markets farmer organizations should be established, the
areas set aside for the buying operation should be expanded, and
public participation in the operation of central markets should

be promoted.
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