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ABSTRACT

The objectives of the study on the strengthening process of community periodic
markets in Songkhla Province were to investigate the strengthening process of community
periodic markets; factors affecting the strengthening process and to identify problems and
obstacles to the strengthening process of community periodic markets. The study is a descriptive-
explanatory research with the sample group consisting of traders, the government officials who
were involved, periodic market organizers including population surrounding the markets.         
The instruments consisted of a questionnaire, an in-depth interview and participant observation.
The data collected were then analyzed with percentage, arithmetic mean, standard deviation, and
stepwise multiple regression.

The results of the study revealed that most of the traders were female, aged
between 41-50, Buddhists, with primary school education. Also, the tradersl main occupation is
in trading markets with no supportive occupation, an average income under 5,000 baht per month
with no extra income; a net income from trading of under 3,000 baht per month. The traders had
to pay 6-10 baht rental fees per time, had been activity participation under 3 years, the distances
from their homes to the markets of 1,001-5,000 metres with tradersl time of journey to the market
from their homes of not over 5 minutes, most type of goods were foods with their materials
obtained from the wholeseller, cycles of journey to the other markets within weekly for 3 places.

The strengthening process of community periodic markets began from the
establishment of periodic markets process that mainly required appropriate location, building up
confidence in business potential, the incipient resulting from the mutual desire of periodic
market organizers and traders, creating the sense of belonging, recruiting smart; devoting and
hard working leaders including the initial person who were establishment of periodic markets.
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Activity conduction process of periodic markets required setting objectives, determining mutual
enforcing regulations, assessing the type and proportion of activities including having good
management of periodic market organizers, developing conscious of participation among periodic
market organizers, traders, and population in local area level. Sustainability of expansion and
development of the existing periodic markets required adequate and fair distribution of benefits
for market organizers and traders; expansion of activities; development of marketing strategies;
networks of community periodic markets; development of knowledge process and new periodic
market organizers.

The factors related to the strengthening of the periodic markets at a statistically
significant level with positive correlation standardized coefficients of explanatory variables and
dependent variables were: technological factors, physical environments, components of the
community periodic markets, socio-cultural factors, and political factors.

It is recommended that related government agencies should support and promote
periodic market activities; provide knowledge in business management for community periodic
market organizers; design and zone the layout of the market according to types of goods; promote
hygienic aspects; provide facilities; develop market strategies; organizing knowledge-exchanging
activities; and develop new generations of market organizers. In addition, a survey of the market
site should be carried out before establishing a market; parking space should be provided;      
types of goods to be sold should be specified and limited; and natural resources in the community
should be conserved continuously.


