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ABSTRACT

New consumer trends, political changes, new

technology, the fragmentation of markets, globalization,

vertical, horizontal and diagonal integration, environmental

concerns, economic integration and many other key

developments are all adding to the complexity of corporate

management in tourism. Today and in the future, the tasks of

tourism management and development extend well beyond

finding or creating new markets as well as new products.

Tourism stakeholders must adjust to all sorts of changes to

assure a sustained inflow of resources and a continuing outward

flow of services. Hence, the potential for development of nature-

based tourism (NBT) and also to study the potential for new

NBT products and tourism destination marketing in Suratthani

and Nakhon Srithammarat were examined.

More specifically, this research confronts this highly

dynamic environment. It lays out an effective paradigm and

approaches for expeditious NBT development for tourism

stakeholders to use in tying their business or organization into

the opportunities and challenges created. It is anticipated that

using this tourism-potential model will help to identify new

opportunities for tourism growth in the region, particularly, in

Suratthani and Nakhon Srithammarat. The model has particular

application in planning for NBT development and will assist in
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identifying locations that are attractive and can form part of an

interesting and diverse series of nature-based tourist attractions

in close proximity to each other.

The research is structured in three major parts of the

objectives: (1) To investigate the potential for development of

NBT business in Muang, Suratthani and Khanom, Nakhon

Srithammarat, (2) To investigate the potential NBT activities

and products for tourism planning in Suratthani and Nakhon

Srithammarat, and (3) To propose the approaches for NBT

development that could create complementary advantages and

sustainability of development to community. Although at the

initial stage for implementation of the NBT development has

already been considered to be beneficial, the development may

directly affect to different types of stakeholders that were

characterized into three parties: tourists, providers and

regulators. Therefore, a distribution of 400 questionnaires to

both domestic and international tourists, in-depth interviews

with 35 accommodation entrepreneurs and 5 related officer

groups were carried out in total of 440 sets. As consequences,

400 questionnaires of domestic and international tourists and 5

in-depth interviews of related officer groups were available for

data analysis but only 30 in-depth interviews of accommodation

entrepreneurs were obtained. The data analysis, therefore, was

conducted by 435 respondents. The data was analyzed by the

SPSS for WINDOWS version 11. Frequency, Percentage, Mean,

and Standard Deviation were used for statistical analysis.

According to the results of this research, Suratthani

and Nakhon Srithammarat have high potential tourism resources

related to NBT such as ecotourism, agro-tourism and coastal

tourism which can be promoted to achieve the success of local

tourism. Importantly, there is another interesting tourism which

can be promoted to be an alternative tourism. It is the cultural-

based tourism which involves with the local cultural uniqueness

destinations and activities. It is a form of tourism for visiting

and studying local culture and tradition based on knowledge
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gaining and responsible for environment and culture. Moreover,

these activities are responsible for sustainable tourism as well.

Besides, the increasing of investor’s interest in

tourism business investment can encourage the growth rate of

tourism. The accommodation, especially, have not provided any

services to tourism related activities. Most tourists enjoy tourism

choice amongst the entire range of products and services

affordable to them, but the results found that the decision to visit

this area was reduced by the diversity of tourism activities.

These problems have affected to the growth rate of local

economic development. it is essential that new products

development receives attention to seek tourism growth in these

regions. Collaboration between government sector and private

sector are expected to improve these tourism places in order to

achieve the sustainable tourism.

Regarding to NBT development approaches, the new

products development must be appropriate with the potential

destinations of these 2 regions. The cleanliness of tourist

destination and environment, the reasonable service charge as

well as the local residents’ participation in tourism activities

should be realized in terms of important aspects. It is essential

that new products development receives attention in these

regions that want to survive as destination areas and seek

tourism growth. This could be conducted by investigating the

potential for destination development composed with the

characteristics of natural, social and cultural environments as

well as infrastructures and facilities management in order to

respond the tourists and local residents’ demand.

Besides, the researcher also recommended the

effective paradigm for NBT development by proposing the

operational level in twofold: the Analytical Process and the New

Product Process. This aims to support the tourism planning in

Suratthani and Nakhon Srithammarat, especially, to

conscientiously promote tourism marketing and tourism

development to achieve the international standardization. Then,
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the researcher also recommends the collaboration between

tourism organizations and tourism entrepreneurs in order to

strengthen the value of local tourism industry and to achieve the

NBT development.

Key Words: Nature-based tourism development, nature-

based tourism, non-mass tourism, new product

development, Tourism Destination Marketing, Demand

Factors, Supply Factors


