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ABSTRACT

In accordance with a government policy to promote the tourism industry as a
means to direct foreign currency into the country and consequently to improve the
economic status, the Tourism Authority of Thailand (TAT) has created Longstay
project to promote Thailand as a major travel destination and to expand the current
markets to cover the niche segment.

The study has attempted to develop a good understanding of how Phuket could
provide facilities and services to satisfy the longstay visitors. This research was
conducted through a survey asking 400 samples from the total 2,688,499 tourist
arrivals. The major findings of this study can be summarized as follow: there was a
significant difference between demographic variables such as country of residence,
gender and age of tourists and needs and preferences in term of tourism activities,
related products and services and facilities/services on the premises available during
their longstay visit in Phuket.

Overall results suggested that there is a big opportunity to increase the
number of longstay tourists by presenting Phuket as a destination that gives visitors a
choice. This includes choice of activities, food, beaches, golf, diving, adventure

activities, health & spa, cultural events and many more as well as value for money.
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