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Abstract

The purpose of this research was to investigate the link between sustainable
development and employer branding, and the relationship between employer branding
and the value obtained from them. This research was quantitative research, using data
obtained through online questionnaires. The sample group included 340 Public Company
Limited employees. Data were evaluated descriptively with frequencies, percentages,
means, and standard deviations, as well as inferentially with multiple linear regression
analysis.

According to the study's findings, points of view on sustainable development in
the economy, society, and environment had the greatest impact on total employer
branding. The social dimension is the most important, followed by the economic
dimension, environmental aspects, and employer branding, which all have an impact on
the value of employer branding. The overall image is at the highest level, notably the
dimension of leading the company and driving performance, followed by the dimensions
of learning and development, marketing, and human resource operations, with a

statistical significance of 0.05
Keywords: Sustainable, Brand employer, Employer brand equity, Public company
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