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Online Marketing Mix Factors Affecting Decision to Purchase

Voluntary Motor Insurance via Online Platform
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Abstract

A Study of The Online Marketing mix factors Affecting Decision to Purchase Voluntary
Motor Insurance via Online Platform aimed to study online marketing mix factors affecting
decision to purchase voluntary motor Insurance via online platform. This quantitative
research had a sample of 380 people by collect data from customer who have purchased

voluntary motor insurance via online platforms at least once. Research instrument is online
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Questionniare. Online marketing mix factors affecting decision to purchase voluntary motor

Insurance via online platform as Place, Personalization and Privacy.
Keywords: Online Marketing Mix Factors, Motor Insurance, Online Platform
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