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Factors Influencing Buying bakery online Behavior of Consumers in Hat

Yai District, Songkhla Province.
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Abstract

The objects of this research were to study demographic factors influencing buying
bakery online behavior of consumers in Hat Yai district, Songkhla province, and to study
marketing mix factors that influencing buying bakery online behavior of consumers in Hat
Yai district, Songkhla province. This research was quantitative research and using
questionnaires as a tool for data collection. The survey was conducted from 400 people,
who used to buy bakery online and live in Hat Yai district, Songkhla province, by analyzing
from percentage, mean, standard deviation, t-test, One-Way analysis of variance and
Multiple regression analysis. The results showed demographic factors; gender, age and
occupation influencing buying bakery online behavior of consumers in Hat Yai district,
Songkhla province. Significant at 0.05 level. Marketing mix factors; product, promotion
and physical evidence influencing buying bakery online behavior of consumers in Hat Yai

district, Songkhla province. Significant at 0.05 level.
Keywords: Buying behavior, Bakery, Online store
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