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Abstract

This research aimed to study the priorities of content marketing electronic word
of mouth (E-WOM) and brand attitudes of customers via social media (Instagram) in Thailand.
To study the influence of content marketing on repurchasing of customers via social media
(Instagram) in Thailand. To study the influence of electronic word of mouth (E-WOM) on
repurchasing of customers via social media (Instagram) in Thailand. And to study the influence of
brand attitudes on repurchasing of customers via social media (Instagram) in Thailand. The author
employed a questionnaire as a tool to collect data. The population for the study were 385 Thai
customers who had purchased beauty cosmetics sold online, but never used Instagram as
a purchase platform before. descriptive statistics included frequency, mean, standard deviation,
inferential statistics, and the multiple regress the were used to describe the study results in
addition.

The study was found that most single females, aged between 21 to 25, studying
at the ungraduated level of that time while the data were collected, self-employed, earning
monthly salary range between 10,001-20,000 Thai Baht and residing in the South of Thailand
which are likely to use Instagram Stories and most did not have the name of favorite cosmetics
products or regular purchases through the storefront and the data analysis was used by the
multiple regression which were found that the factors of E-WOM (Beta=0.503, t=8.558)
customers’ brand attitudes (Beta = 0.177, t = 2.919) were the main factors for customers’
repurchase intentions via social media (Instagram) at the statistical significance of 0.05. However,
there was no apparent influence on customers ‘repurchase intentions on Instagram regarding to

the content marketing factors also, this study was suggested that the brand owners considered the



®)

factors of E-WOM and the brand attitudes towards the repurchasing intentions via social media

into the account as the factors that increase the customers’ behavior in repurchasing intention
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Case Processing Summary

N %
Cases Valid 30 100.0
Excluded" 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha N of Items

977 30

msﬂmﬂﬁmﬁem (Content Marketing)
Reliability Statistics

Cronbach's Alpha N of Items

951 9

A v a s a d
ﬂ"lﬁﬁ’ﬂﬁ1§!!‘l]1l‘lhﬂﬂi’)‘1hﬂﬂNf)lﬁﬂ‘ﬂﬁﬂ‘uﬂﬁ (E-WOM)
Reliability Statistics

Cronbach's Alpha N of Items

949 9

NAUAANDATIAUA (Attitude toward the brand: ATB)
Reliability Statistics

Cronbach's Alpha N of Items

950 8




ANAIT0UBIgNA1 (Purchase Intention)

Reliability Statistics

Cronbach's Alpha N of Items
950 8
Correlations
X1 X2 X3 Y

X1 Pearson Correlation 1 T14(%%) .692(**) .549(**)
Sig. (2-tailed) .000 .000 .000
N 385 385 385 385

X2 Pearson Correlation T14(%%) 1 JT754(%%) .610(**)
Sig. (2-tailed) .000 .000 .000
N 385 385 385 385

X3 Pearson Correlation .692(*%*) JT54(%%) 1 .688(**)
Sig. (2-tailed) .000 .000 .000
N 385 385 385 385

Y Pearson Correlation .549(*%*) .610(**) .688(**) 1
Sig. (2-tailed) .000 .000 .000
N 385 385 385 385

** Correlation is significant at the 0.01 level (2-tailed).
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Model Summary(b)
Change Statistics
Adjusted | Std. Error of | R Square Durbin-
Model R R Square | R Square | the Estimate | Change | F Change dfl df2 Sig. F Change Watson
1 .704(a) 495 491 37236 495 124.628 3 381 .000 1.759
a Predictors: (Constant), X3, X1, X2
b Dependent Variable: Y
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 51.840 3 17.280 124.628 .000(a)
Residual 52.826 381 .139
Total 104.666 384

a Predictors: (Constant), X3, X1, X2

b Dependent Variable: Y
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Coefficients(a)
Unstandardized Standardized 95% Confidence Interval for Collinearity
Model Coefficients Coefficients t Sig. B Correlations Statistics
Zero-
B Std. Error Beta Lower Bound | Upper Bound | order Partial Part Tolerance VIF
1 (Constant) 1.121 162 6.925 .000 .802 1.439
X1 .078 .057 .075 1.355 176 -.035 .190 .549 .069 .049 435 2.298
X2 168 .057 177 2919 .004 .055 281 610 .148 .106 360 2.776
X3 498 .058 .503 8.558 .000 383 612 .688 402 311 383 2.609

a Dependent Variable: Y
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