Aav v d
IEYNHIVYAVVANUIU

Tas9m3Id8
= a )=\ (Y] 9J (Y] 1 d'
MmNy urelIsumeufateninudesnsveainneaneIv
1 9
AU TZMAMIUEN T FUNABINNT InY

d' 1 A 4 d;l d'
lW’E]ﬂ'liTlf’NWlfJ'J‘lJﬁ%LﬂﬁthlfJ’]JuQﬂﬂﬁﬂllﬂﬁ@u‘VI

A Comparative Factor Study of International Tourists’ Needs in
Thai Food Information for Travelling Thailand on

Mobile Devices

Tasamsideilasunuaiivayuainaulszanannuau
a Ly a 4
NHTINENAHAIVAIUATUNS

szdilaui)szanm 2558 stialnsan1s SCI580883S



1 ~ I = 9 [ Y] =
’Q@Iﬁ'ﬁ’iﬂﬁﬁiJfnﬁ‘l’]’ENWIﬂﬂlﬂuwuﬂiuﬁ'lﬂulﬂﬁaﬂéll@\‘]ﬂﬁm‘ﬂﬁulﬂﬂ PITSYSLININIT

1 A (% 1 A = g @ 1 A 1 I @ o A
nouneuazMInavuImounel lvuonassvesinneuneIxaslsemaiuaulsvann

]
v A

diAgyNdIwaneA NGB UUDIRATIMNTINNTNUN uanTagunuI NN uieI11)

o

avszmasiuau hidesdseaudymarumssudsemuonns Inesgninmsnesiionlu

Usznd ouiile MUl AN%e WYANTITNNTTUYTEMIUDIMIT HaZAINNIIAA Y
U o 9 1 ~ y @ 1 A U A a

gquaw darari iszeznamsneuiorludszma Ineduas uaziinneuferuediuiina

Taymigiiuiormsunsriia induumeaienlszma’lnedn FemsIdasaumanims Ine
a [ 4 4 $ ] [ 1

MzanAuwganssumMsivlszmueisuuginssindouiingsisaaiyriaina

Y
[ Y

a dy = S A = v A 1 9
NUH ATUIIYU ll’W]Qﬂ53ﬁ\“lﬂL‘W'Oﬁﬂ‘H'l‘]ihi]ﬂ‘]/lﬁ'\‘lWﬁﬁ@ﬂ’J'liJG]E]\‘Iﬂ'lfl'ﬁ'liﬁuﬂflﬁ@'lﬂ'lﬁvlﬂﬂﬂu

4 A = Y 1 A A

' a ] @ 1
Qﬂﬂiﬂ!Lﬂﬁﬂuﬂﬂlﬂﬁuﬂﬂﬂﬁﬂﬂﬂﬂﬂﬂﬂﬁs‘l%?“]ﬂﬁ T@EJGlﬁfﬁm1Jﬁa‘umumu%gamnunwmmm
1 Ao a a o a d a = aa a
ANYINITIUIU 497 AU U ﬁumuuf;f’;iimgu ngu'l"ﬂ}@ll“ﬁhTJLﬂi'lgWL%\‘IﬂiﬂJTﬂ!ﬁ’Jﬂﬁi‘l@]L%\‘l

a o 1 o <Y Aa A 1

NWITUUT HASAUATICUDNITDADDY WU “ljﬁ]i]ﬂﬂ§$ﬁ°]_|ﬂ1§mﬂ1ulﬂﬂiuiaEJME]‘I/]TTW@G]’O?YJHJ
Y Y Y] J ~ 1 a ~ J Y
Gl’[’]\‘lﬂ1isl°b'ﬁ'l§ﬁul1/lﬁ@TVH?Ulﬂflﬂl@\‘ll!ﬂﬂ@\‘llﬂﬂ')%'l')ﬁ1\‘l%1ﬁ mmz%ﬂizﬁumimmummﬂm

(= 1 Y P A v 9 [
lllllllﬂﬁ@]@ﬂ’ﬂll@I’t’)\?fﬂi?ﬂiﬁumﬁi’)?ﬁ”lihlﬂﬂﬂu@‘ﬂﬂimmﬁﬂuﬂ muﬂ%ﬂmmmgﬂﬂ WU

o Aa J Y 4 A A 9 1 [ [

?f”lll‘ﬂﬁ]ﬁ]fJ“VIlINﬁ@l@ﬂ’nu@l’ﬂﬁf‘ni?ﬂiﬁuLﬂﬁ@?ﬁ”liulﬂﬂﬂu’@ﬂﬂimmﬁ@uﬂ llﬂl!ﬂ 298150978

augunn dadeanudesnisizous uaziadenmsasgamulszamduda audesonsagale

QU QU

a J

) ) A4 9 ¥ 1 " Aa v v
ﬂTL!ﬂ”liﬂ’J”Ill@l’t’Nfﬂi@luL@]Llﬂ”lﬂf‘niGLGIN”ILlulllW‘]J’Nll@‘ﬂ‘ﬁWﬁ@l’E)ﬂ’)”liJ@l’f)QﬂﬁiGIN”luﬁ”liﬁumﬁ

]
AAaa A 1

4 A A d” Av o [ g’/ 9
@”I‘H”Ii”lﬂﬂﬂui’gﬂﬂimmﬁﬂuﬂ HONIINU Nﬁﬂ']i'l%ﬂﬂ\?WUﬂﬂﬂﬂ‘ﬂﬂJﬂﬂ‘ﬁWﬁ@@ﬂ?ﬁJ@ 1%1%’
¢ A A v Y, o Y Y ' v ¥
miﬁumﬁmmi”lﬂﬂuugﬂﬂsmma@uﬂm‘lumumiiug (ﬂ”lﬁﬁ‘]Jgﬂ\Tﬂ'lislflf\ﬂu\ﬂﬂ n13suyy

= Y o gy o Y= A ) Y
‘E]\Tﬂ”lilall”lﬂu]lﬂ ngﬂ”ﬁiﬂgﬂ\‘]ﬂ”ﬁmﬁ’E)‘Llf]”lf]ﬁ%ﬂ')ﬂ) HAZATURIUNTN (ﬂmmwmmmsﬁumﬁ

ﬂmﬂ1Wﬂl®\1ﬂ1iI€l’ﬁﬂU uazﬂmmwmmmiﬁuaua)

o o ' A s A A o 1 ~
ﬂ'\ﬁ'\ﬂmw: N1INBIAUNYT Qﬂﬂimlﬂﬁ'ﬂ)uﬂ aIauUng ?)11(?15[11/]8 UNNOIUNYD



Abstract

Tourism industry is main revenue in Thailand and the travel period and re-travel are the
important factors of sustainable tourism. Several foreign tourists face some problems about their
meals during travelling in Thailand today because of religions, beliefs, behavioral eating, and
healthy concerns. These problems have the impacts on the shorten travel period and re-travel of
foreign tourists who have the food allergy. The appropriate food information depended on
behavioral eating on mobile devices is a possible solving method that can reduces these problems.
Therefore, this study aims to investigate the factors of information needs and intention to use in
the context of Thai food information on mobile devices. The study employs convenience
sampling using questionnaire to collect data from 497 foreign tourists at Suvarnabhumi Airport in
Thailand. The descriptive statistics and regression are used to analyze data in quantitative
approach. The results reveal that the technological experience influences on needs’ information
on mobile devices, while Thai food experience is not a factor on foreign tourists’ need of Thai
food information on mobile devices. In addition, there are three motivation factors (health
concern, learning desire, and sensory appeal) to influence on needs of Thai food information on
mobile devices. For excitement factor, the result reports it is not a factor of foreign tourists’ needs
in Thai food mobile-based information. Finally, the perceived factors (perceived ease-of-use,
perceived compatibility, and perceived mobility) and quality factors (information quality,
interactive quality, and presentation quality) are the factors of tourists’ intention to use local-food

information services through their mobile devices.

Keywords: Tourism, mobile devices, information, Thai food, tourist.
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