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The Impact of the Adoption of Ready to Eat Salads on Facebook Fanpageon

the Consumer's Intention to Buy Ready to Eat SaladsOnline
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Abstract

The objective of this research were to investigate the impact of the adoption of
ready to eat salads on Facebook Fanpage on the consumer's intention to buy ready to
eat salads online. Demographic characteristics, 5 factors of ready to eat salads on
Facebook Fanpage adoption ( which include usefulness, ease of use, social
influence,facilitating conditions, and community identity), and the consumer’s intention to
buy were investigated in this research. The samples were385consumers in Hatyai district,
Songkhla province who responded to the online questionnaires. The data were
statistically analyzed using frequency, percentage, average, standard deviation, and
simple linear regression which are statistically significant at the 0.05 level.

The results show that 56.36 percent of the samples are female, 54.29 percent
aged between21-30 years old, 69.61percent were single,70. 13percent had abachelor’'s
degree, 27.02 percent worked as corporate employees, and 27.01 percent had the
average monthly income 0f20,000-30,000 baht. Overall, ready to eatsalads onFacebook
Fanpage was accepted by the consumers at the highest level, and the most agreeable
factor of adoption is the ease of use. The investigation of the consumer’s intention to buy
revealed that the consumer’s intention to buy was considerably high. Furthermore, the
research discovered that the adoption affected the consumer's intention to buy ready to
eat salads online at the statistical significance level of 0.05.

Keywords: ready to eat salads, facebookfanpage, intention to buy
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