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Abstract

The objectives of this research were to study 1) the perception of marketing
communications of bancassurance 2) the intention to buy bancassurance, and 3) the
marketing communications influencing the intention to buy bancassurance. The samples
were 385 customers of Krung Thai Bank Public Company Limited Tesco Lotus Branch,
Satun Province who interested to buy bancassurance. The data were analyzed by
frequencies, percentages, means, standard deviations, t-test, F-test, Pearson correlation
coefficient, and multiple regression analysis.

The research results found that the perception of marketing communications of
bancassurance among customers of Krung Thai Bank Public Company Limited Tesco
Lotus Branch, Satun Province in overall showed a high level which they perceived the
personal selling (X,), direct marketing (X;), and sale promotion (X,) in a high level, as
well as the advertising (X,) and public relations (X,) in a moderate level. The intention to
buy bancassurance of customers (Y) showed a high level that the differences on gender,
age, and income of them exhibited a 0.05 significant difference on the intention to buy.
The marketing communications significant influences on the intention to buy bancassurance
in order of importance from most to least were personal selling (X,) (Beta = 0.29) and
advertising (X,) (Beta = 0.14), respectively. These factors could predict the intention to
buy bancassurance of customers at 38.6% (R2 = 0.386). The prediction equation was as

follows: Y = 0.29X, + 0.14X,.



The benefits of this research can be used to develop and improve the Krung
Thai Bank Public Company Limited bancassurance conformation in Tesco Lotus Branch,
Satun Province to be more effective. The bank should send staffs who act on the sale of
bancassurance to receive training for enhance their knowledge and skills in or der to

pass on knowledge correctly and completely toward customers.
Keywords: Marketing Communications, Intention to Buy, Bancassurance
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