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The Relationship between Service Marketing Mixed Factors and Service Quality toward
Generation Y Customer Behavioral intention the Western Restaurant Style in Hatyai

District, Songkhla Province.
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ABSTRACT
The main purpose of this research is to The Relationship between Service Marketing Mix
Factors and Service Quality toward Generation Y Customer Behavioral intention the Western
Restaurant Style in Hatyai District, Songkhla Province. The study focuses on 2 factors which are the

marketing mix factor and the service quality factor. The marketing mix factor includes 7 aspects;
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Product /Services, Pricing the Service, Promotion, Place/Distribution, People, Process, and Physical

Evidence while the service quality factor contains 5 features; Reliability, Assurance, Tangibles,
Empathy, and Responsiveness. The questionnaire was used to collect 400 sample sized data of
generation-Y consumers in Hatyai, Songkhla province. The data is analyzed using descriptive statistics
of frequency, percentage, standard deviation, T-test, F-test, and Pearson correlation. The research
result shows that 7 aspects of the marketing mix factor (r=0.459) and 5 features of the service quality
factor (r=0.333) influence the behavior of Western restaurant of Generation Y in Hatyai district,
Songkhla province with the significant level of 0.01. This study recommends entrepreneurs to give
importance on both the marketing mix factor and service quality factor in all aspects so that there will

be an increase in the western restaurant consumers.
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