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ABSTRACT

Sri Lanka is an island country situated close to the Indian subcontinent
known for its fine beaches. Its rich bio~diversity, nature, cultural resources and seven world
heritage sites contribute to the tourism potential of the country, Tourism is a strong industry
in generating foreign exchange and employment in Sri Lanka, But for over a decade its
major segment, mass tourism, has been experiencing a difficult period due to the uncertain
security situation in the country. Thus, direct and indirect beneficiaries of tourism are being -
adversely affected by sluggish tourism market demand. In the meantime the demand for
environmentally friendly products and nature-related niche market has been sustained
irrespective of the difficulties experienced by mass tourism. Meantime, Sri Lanka has made
an attempt to diversify its product range and promoted nature, culture and activity-based
products for several years, with the aim of meeting market trends and maintaining
sustainability of the country tourism resource base. But the shift of the market from a beach
destination towards a nature-friendly destination has been insignificant.

The objectives of this research were: (1) to study the ecotourism resource
base in Srt Lanka for future ecotourism development, including wildlife, forest, coastal
areas, irrigation reserves, and archaeological sites; (2) to identify main challenges to
ecotourism development and the reasons behind them; and (3) to make recommendations to
ecotourism sector and stakeholders for future development.

The study identified nine stakeholders in ecotourism; the main five of them
were the target population to this research. They are! the international tourists, local
community, ecotourism service providers, tourism resource—managing organizations and
scholars. To achieve the aforementioned objectives, a mixed method approach has been
adopted, and interviews and questionnaires have been used to collect relevant data, which

was then analysed using statistical tools as well as content and SWOT analysis.




The findings showed that Sri Lanka has a rich resource base, which brings
comparative advantages to the country for ecotourism. These advantages were (a) high
density of wildlife with birds, elephants and various other faunas (b) the natural flora
variety that enables visitor to experience many different habitats, rain forest, ecosystems and
~ bio-diversity (c) being a medium sized island gives visitors easy accessibility to any
resource bases within a few hours journey. Both general tourists and experienced ecotourists
were impressed by the resource base. They felt there is a high potential for ecotourism and
they would like to come back as ecotourists, However, local communities are not happy
with the current situation of development of tourism and a number of social and
environmental problems have been identified.

This research identified a number of chalienges to develop ecotourism in Sri
Lanka, (a) The cooperation among stakeholders is insufficient and they work in isolation
with no central organization to take up responsibilities. (b) Lack of standards and legal
provisions to recognize the service providers by the government curtails their marketing
power, (¢) Insufficient government support impedes development of markets. (d) Local
community participation is very low in ecotourism as a result of lack of awareness, which
entails low inferest in future involvement.

To meet the challenges in ecotourism, the study recommends: (a) closer
cooperation among all stakeholders and regular communication for participating in corporate
plans for future ecotourism development; (b) the local community, which is currently left
out of tourism participation, needs to be given prominence to share tourism related benefits;
(c) In dealing with fragile resource base, education for all stakcholders, and working
together towards a collective goal with measurable objectives, are very important; (d)
Sustainability of the resource base, on which all stakeholders are dependent, is the key for
market and ecotourism sector development in the future; (e) The balancing of bi-directive
sustainability and development with ecotourism is still an immeasurable but desirable
limitation where more country-specific studies are required for future ecotourism

development.

Keywords: ecotourism, sustainable tourism, community tourism, sustainability, Sti Lanka
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CHAPTER 1
INTRODUCTION

continuously grown for the last 20 years. In the global economy, travel and tourism sector
generated a combined gross domestic product (GDP) of about US $1,542 billion and 74
million jobs directly. In broader sense i.e. including indirect impacts, travel and tourism
economy reached in 2003 at total of US 84,218 billion revenue that is equivalent to little
over than 10 pecent of the world’s GDP and accounted for 215 million jobs, or 8 percent
of the world’s employment (WTTC, 2004). These figures are forecasted to rise to 11.7
percent of the world GDP share and 255 million employed amounting to one in every
twelve jobs in the world, in 2020. The World tourism demand was 710 millions
international arrivals in 2002 and it is predicted to be at one billion in 2010 and 1.5
billion in 2020. Moreover, an annual real growth rate of over 5 percent in total demand is
expected for the next ten years. The market share distribution is given in table 1.1. Also
tourism was responsible for US$ 4.4 trillion worth world economic activities which will

grow to US$§ 8.6 uillion in 2012,

Table 1.1 World Tourism Forecasts for 2010 & 2020

Base year | Forecasts in Million Markey share in % Average annual
in Mn, growth rate in %
Year 1995 2010 2020 1995 2020 19956-2020
World 565 1006 1561 100 100 4.1
Africa 20 47 77 3.6 5.0 5.5
Americas 110 190 282 19.3 18.1 3.8
East Asia the 81 195 397 14,4 25.4 6.5
Pacific
Europe 336 527 717 59.8 45.9 3.1
Middle East 14 36 69 2.2 4.4 6.7
South Asia 4 11 19 0.7 1.2 6.2

Source : WTO, 1999 & WTTC, 2004

Although Europe inherited the highest market share (Figure 1.1), the

demand growth rate is leading in Asia and the Pacific region with six per cent annual




increase much higher than Europe’s at three per cent. During the current decade (2000 -
p P £

2010), the World Tourism Organization (WTQ,2004) forecasts that the number of

international visitor arrivals will grow five times more rapidly in developing countries,

particularly in the Asia & the Pacific, than in more established destination markets such as

Burope and Noith Ametica (Figure 1,8). ~~ =

Figure 1.1 World Tourism Arrivals by Region

% of total arrivals

Source: World Tourism Organisation, 2004

Figure 1.2 World Tourism Arrivals and Forecasts
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Source: WTO, 2003
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Over the last twenty years, ecotourism has become both an important sector
of the tourism market and an increasingly important set of principles and practices for
socially and environmentally responsible travel that is serving as a catalyst for reform of the

entire tourism industry. The World Tourism Organization estimated that ecotourism and all

“nature-related forms of tourism now account for 20% of all international travel and that |

ecotourism is worth some $20 billion a year (WTO, 1998). Beginning the 1990s,
ecotourism (together with nature tourism) becamie the fastest growing sector of the
industry, growing at about 20-30% per year (The Nature Conservancy, 2002). The
tourism industry as a whole was growing at about 9% per year dwring the 1990s. The
United Nations® declaration of 2002 on the International Year of Ecotourism signified that
ecotourism has taken on global importance. There are no definitive statistical data on the
overall size of the ecotourism market. However, various estimates and studies of the
ccotourism market and of the larger nature tourism market all indicate that the market is
large and growing. For example, in 1992 Filion (1992, cited in Honey, 2003) estimated
that 40-609% of all international tourists are nature tourists and 20-409% are wildlife-

related tourists,

1.1‘ Statement of the Problem

In Sri Lanka (SL) tourism plays a major role in the economy as a generator
of foreign exchange and employment opportunities. It has been ranked as the 4" highest
foreign currency carning industry in the country (Pathirana, 2006). The employment
generation rate is one for every five tourists visit Sri Lanka, which is better than the world
average of one employment for every nine tourists (SLTB,2005 & WTTC,1999). To the
cconomy, tourism is a relicf, to reducing high unemployment due to its labour intensive
nature and generating foreign exchange for the country imports. Thus, since 2000 the
government has recognised tourism as one of the thrust industries in its economic
development plan and taken continuous initiatives to devéfop physical infrastructure while
granting incentives to the private sector for tourism facility development (Task Force,
2000). Irrespective of all efforts, industry is struggling to sustain with unstable security
situation with long standing terrorism in the country. As a result, tourism growth both by
number of arrivals and foreign exchange eamnings has experienced fluctuations and slow

growth in 1990s and 2000s (Figure 1.3). This development badly affects investors and




direct & indirect domestic beneficiaries of tourism. Particularly employees risked to
becoming unemployed and underemployed in many sub-sectors such as hotels and self
employment, in Sri Lanka tourism. In addition, new investments and investors have been

relatively conscious about investments in the sector (CBSL, 2002).

Figure 1.3 International Tourist Arrivals to Sri Lanka 1966 - 2006
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S1i Lanka is predominantly known as a beach destination for mass tourism
and has been sold as such by the major foreign tour operators who have been able to
achieve deeper discounts in situation of instability and security concerns, From the total
arrivals in 2005, about 70% international tourist to Sri Lanka travel for leisure purpose
(Table 1.2). From this 70% visitor’s majority comes as group travellers. The groups are
mainly either all-inclusive or package tourists (Figure 1.8). In short, the majority of
international tourist to Sri Lanka arrives as larger groups organised by tour operators
(Buultjens, 2003). For the mass tourism i.e. tours organised and sold in mass scale,
foreign tour operates offer many destinations with tour brochures at the time of selling.
Often, one brochure features similar destinations in different countries at competitive prices
among destinations and tours. The tourist can select counties, destinations and tours
depending on their own rationale of selection. When there is problem in a destination or
country human tendency is to select a destination for the tour avoiding such places. The
i security situation of a destination is not the only reason for tourist not to select that

destination but it has power to discourage in the decision making process. International




tourists are sensitive to the travel advisories issued in their countries. In addition, mass
media and internet also play an important role in this regards. As such, fourist demand
fluctuations could be expected when a destination is highly dependant on mass tourism.

On the other hand, one can not assure that other forms of tourism (alternative tourism) are

‘not sensitive to security aspect. However, in comparative sense between mass tourism and

alternative tourism, the first category is more sensitive to any major problem including

uncertainty in a destination (Buultjens, 2003).

Table 1.2 Tourist Arrival in Sri Lanka by Purpose

Tourist Arrival by Purpose in %

Purpose of visit 1995 2000 2005
Pleasure/Leisure 94.9 90.1 69.6
Business 2.9 4.8 16.9
Visiting Friends & Relations (VFR) 0.9 2.1 8
Religious & Culture 0.4 1.7 1
Others 6.9 1.3 4.5
Total 100 100 100

Source; SLTB, 2005

Alternatively, when considing the country tourism resources, Sri Lanka has
ample opportunities to atiract tourist from niche market such as Nature tourism, Adventure
tourism and Culture tourism etc.

Gunapala highlighted that:

“Barlier the main attractions to tourist were beaches and the coastal region.

The resent trend indicates a move to diversify the tour products such as

ecotourism , adventure tourism, sports, and community tourism. Since Sri

Lanka is endowed with abundant tropical rain forest and enough natural

heritages like Sinharaja, we have been able to attract this segment of

market” (Gunapala, 2000, pp. 19-20)

Buultjens (2003) indicated that national parks, forest reserves, such as
Uswattakele and Sinharaja world heritage wildness areas, their flora fauna and bio-diversity

have attracted tourist for many years but he critiqued mentioning that nature base and




ecotourism products have not yet been developed in Sri Lanka. Being a bio-diversity hot
spots. Sri Lanka gain a greater opportunity to attract tourist, if the products and services
being placed with care thus, it is yet to be studied & utilised (De Silva, 2004). Gurusinghe

(2001) mentioned that Sri Lanka has multificeted attractions with nature and great cultural

‘heritage as a cradle for alternative tourism and ecofourism in particular. Most of researchers

concluded that the country has not yet utilised its rich nature and culture for tourism in the

country.

Also niche markets such as ecotourism, adventure tourism and water sports
are arguably less sensitive to the unstable security situation in a destination. The visitors
come in smaller groups or individuals and mainly travel to undisturbed nature environments
and places with rich culture and heritage. They are concerned about security but they
understand better than others, that terrorism in Sri Lanka is in a distance part in the country
and not everywhere. Since they are keen on new places every environment they visit is
unique by its flora fauna population, diversity, climatic and soil conditions etc. So that one
location is not easily comparable with other. Even though they are in smaller number, those
tourists bring higher income to the destinations they visit (Gurusinghe, 2001). According
to WTO and UNEP future tourist demand of these niche markets is about 7.3 per cent

which is much higher than tourism growth in other categories (UNEP, 2002).

While Sri Lanka continues emphasising conventional tourism products,
neighbouring competitors such as Thailand, Malaysia and India take action to diversify their
product range. In tourism, when one country has a problem, tourism demand shifts to a
neighbouring destination, Following the fact, Maldives, Malaysia, Phuket gained an
advantage on the leisure segment. Also lower demand discourages future tourism investment

and makes existing products & services less competitive in the market.

Sri Lanka tourism suffers from external factors such as lower demand and
less investor initiative on niche markets resulting in less competitive advantages in catering
to nature related major world tourism demand trend. Due to the uncertainty, Sri Lanka has
less opportunity to tune its products and services to gain maximum benefits by way of

direct and indirect to the economy (CBSL, 2002).




On top of these developments, the December 2004 Tsunami devastation

damaged most of tourist service establishments on both East and West coast of Sri Lanka.

Continued terrorist activities also continued in spite of peace effoits of various political

initiatives. But terrorism did not allow any peace development in the country of which had

~ direct negative impact on overall tourism demand,

Having taken into consideration the situation, Ministry of Tourism and Sri

Lanka Tourist Board (SLTB) have taken measures to promote niche markets such as

ecotourism, adventure and water sports in the country (SLTB, 2000, 2001). Some of

those initiatives are listed below:

Introduction of new theme for all Sri Lanka Tourism Promotions
“Beyond Beaches.... Culture, Nature and Adventure..,.. ”

Completion of Ecotourism study with National Ecotourism Policy,
Regulations, Guidelines and Strategies for Sri Lanka in 2003.
Maintaining of land bank information to assist investors to find potential
land for product development in different areas in Sri Lanka,

Conducing of Community awareness to minimise tourism negative
impacts and to combat with negative attitude of the community towards
tourism.

Training of Ecotourism Guides selected from National Tourist Guides to
serve particularly to Ecotourist market,

Production of ‘Sri Lanka Nature’ broacher and promotional Compact
Disk (CD) with ecotourism products.

Incorporation Eco, Adventure activities in future mega tourism projects
such as Dedduwa and Kalpitiya initiated by the Sri Lanka Tourist
Board.

Promotion of Nature and Ecotourism wed pages linked with SLTB

website
(SLTB, 2003 b, 2004 & 2005)

Irrespective of all efforts, during last a few years progress has been made to

develop nature related and ecotourism ventures in Sri Lanka was very low (Ratnayake,




2002). In-comparison to the progress made by Australia, Thailand, Malaysia and
Indonesia, from international ecotourism year of 2002 to date, Sri Lanka’s progress is
inadequate. Therefore, today it is far behind to its competitors in attracting those potential

niche markets such as ecotourism.

Sri Lanka is yet popular as a destination for beach, heritage and culture.
However, similar offers have become common in most tropical courtiers, resulting in
diminishing competitive advantage for Sri Lanka, Recent development in tourist generating
markets suggests that tourism future is not going to depend only on traditional products
(WTO, 2002). On the other hand, net return by traditional tourism is minimal due to high
leakage factor with import imputes. In total about 70 percent accounted as leakage in mass

tourism (Vidanage, 1995 & Gurusingha, 2001).

Understanding the trend and interest of the future market, most of the
countries in Asia have already done researches and initiated formulation of products in
accordance to the trend, Those studies revels that future tourism would mainly be nature
friendly, activity based, educational oriented and focusing on studying and admiring nature
etc. In other words the three “E” concept i.e. Education, Excitement and Entertainment, is

going to be the highlight in future tourism (Nam Ng, 2000).

In Sri Lanka, little initiative for further research and study and the present
unstable security situation do not provide sufficient inducement to investors. As a result, the
industry may continue with its present difficulties. As a result, gradual loss of advantages
on new emerging world tourism trend is evident. Further, the Ecotourism Study (SLTB,
2003a) shows that the majority of tourists visiting wildlife parks and nature reserves would
like spend more time with nature activities (SLTB, 2003b ). But the availability of such

offers is limited.
In nutshell:
International Ecotourism market and nature concern tourism demand are

continuously growing and its enormous opportunities are available to receiving destinations.

Existing incomparable resource base is a nature blessing for ecotourism in Sri Lanka.




Present tourist willingness to engage in culture, nature and wildlife indicates the potential
and prevailing demand. Inadequate facilities and offers for ecotourist limit gaining its

capable benefits to the destination. Setting the system in order is a challenge for Sri Lanka.

* This research aims at investigating the reasons behind this development.

Moreover it will identify future challenges to attract present lucrative market trend in the
world. Also, it will examine needed stakeholder contributions and finally recommend each
sector and overall effort required to face challenges to develop ecotourism in Sri Lanka.
Nevertheless, this study tries to fill the gap of study research for ecotourism development in

Sri Lanka,
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1.2 The Literature Review

This section reviews the origin of sustainability concept and its application

into tourism by UNWTO where sustainable tourism came into existence. The birth of

“ecotourism, as a tool for sustainable tourism development, and its evolution of the concept

as a form of tourism and then a management tool is illustrated. Ecotourism principles,

components, stakeholders, markets and visitor characteristics are also discussed.

Figure 1.4 Evolution of Ecotourism concept

Sustainable Development %

Concept of

As a tool for

sustainable Sustainability

Development

From Sustainable

Development as

Tourism intake

Sustainable offspring to a tool for

achieving i

ecotourism

Sustainable

tourism

Source: The author

1.2.1 Concept of Sustainability, Sustainable Development its Evolution

and Tourism Relationship

The emergence of the concept of sustainable development marked a
convergence between economic development and environmentalism. This convergence was
officially illustrated at the Stockholm Conference on Human and Environment in 1972, It
was the first time UN assembly prompted the concept of eco-development where by
cultural, social and ecological goals were integrated with development. Subsequently it was

incorporated into strategic plans of many industries including tourism (IUCN, 1980).
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Much has been written about the rise in conservation and economic
development being precursors to the development of the term sustainable development, and
ultimately sustainable tourism., Less appears to be written about the role of socio cultural

aspects such. as local community involvement in the development of sustainable tourism

(e.g. Agenda 21 for sustainable development but into tourism taken as sustainable tourism

as one industry in economies), (WTO, 1998). Sustainable development appeared with a
strong environmental and economic focus. The World Conservation " Strategy (IUCN,
1980), which was endorsed by various countries further developed ideas to link the
environment with economic development, This document was followed by United Nations
Environment Programme (UNEP), World Wide Fund for Nature (WWEF). The other
significant factors that contributed towards the evolution of sustainable development is the
World Commission on Environment and Development (WCED, 1987) bringing the
sustainable development first definition as “a process to meet the needs of the present

without compromising the ability of future generations to meet their own needs’ (WCED,

1987 p. 8).

The definition of sustainable development acknowledged by the UN is:
"Development that meets the needs of the present without compromising the
ability of future generations to meet their own needs.” (WTO, 1998a, p.
21)

The following analysis will concentrate on the literature involved and

attention given to incorporating sustainable development into the tourism industry.
1.2.1.1 Concept of Sustainability

The concept of sustainable and sustainability was first highlighted by the
International Union for the Conservation of Natural Resources in 1980 at its World
Conservation Strategy (IUCN, 1980). Link between tourism and sustainability was
fostered by many advocates in late 1980s, They suggested that the environment and
tourism should be integrated in order to maintain environmental integrity and successful
tourism development. Later they reasoned appeal for holistic view and highlighted need of
integration of community concern and involvement in tourism development. The underlying

concept of sustainable tourism is equating of tourism development with ecological and
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social responsibility. It aims to meet the need of present while protecting and enhancing
environmental, social and economic values for the future. Sustainable tourism is envisaged
as leading to the management of all resources in such a way that it can fulfil economic,
social and aesthetic needs while maintaining cultural integrity, essential ecological

" processes, biological diversity and life support systen (Dowling, 2003}~~~

‘The sustainability goals by Organisation of American States (OAS) are!
1. To develop greater awareness and understanding of the significant

contribution that tourism can make to environment and economy

To promote equity in development

To improve the quality of life of the host community

To provide high quality experience for the visitor

oW W N

. To maintain the equality of the environment on which foregoing

objectives depend.

(Organisation of American States, 1997)

This include avoiding all actions that are environmentally irreversible and
undertaking mediatory or rehabilitation actions where the environment is degraded while
promoting appropriate environmental uses, activities, and establishing and attaining
environmentally acceptable tourism. Since then, there have been many variations and
extensions on this basic definition. Many argue that sustainability has been hijacked and

twisted to suit government and business that really want to continue with business as usual.

As there is no universally agreed way in which sustainability can be
achieved, many different views spread over the world. The concept has been applied in
different organizations and industries by developing own definition based on the UN idea.
Quotes of some ideas what constitutes sustainable development and sustainability developed

by others are listed below:

*A process of change in which the exploitation of resources, the direction of
investments, the orientation of technological development and institutional
change are all in harmony and enhance both current and future potential to

meet human needs and aspirations” (WCED, 2003).
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"Sustainable development is a dynamic process which enables people to
realise their potential and improve their quality of life in ways which
simultaneously protect and enhance the earth’s life support systems” (FFF,

2002).

"The environment must be protected to preserve essential ecosystem
functions and to provide for the wellbeing of future generations,
environmental and economic policy must be integrated; the goal of policy
should be an improvement in the overall quality of life, not just income
growth; poverty must be ended and resources distributed more equally; and
all sections of society must be involved in decision making” (UNEP,

2002).

"The first and perhaps most difficult problem, one that seldom gets
addressed, is the time frame is a sustainable society one that endures for a

decade, a human lifetime, or a thousand years?” (Global Ecology, 1993)

In summary “Sustainability” means:- It is a systemic concept, relating to
the continuity of economic, social, institutional and environmental aspects of human society
and non-human environment, It intends to be a means of configuring civilization and
human activity so that society, its members and its economies are able to meet their needs
and express their greatest potential in the present, while preserving biodiversity and natural
ecosystems, and planning its ability to maintain in the long term. Sustainability affects

every level from the local neighbourhood to the entire planet (JUCN, 2001).

1.2,1.2  Concept of Sustainable Development into Tourism

Tourism was given limited attention in its role for sustainable development
at the Barth Summit in Rio de Janeiro. Chapter 11 of Agenda 21 recommended that
governments promote ecotourism as a method to enhance sustainable forest management
and planning (United Nations Conference on Environment and Development, 1992). In
response to this, in 1995 Agenda 21 for the Travel and Tourism Industry was developed
by World Travel and Tourism Council, the World Tourism Organisation and the Earth

Council {1985). This document outlined priority areas for action and objectives for moving
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the tourism industry closer towards achieving sustainable development, in line with the

principles set out in Agenda 21 of the United Nations (WTQ, 2001, p. 170).
1.2,1.3 Agenda 21 and Sustainable Development

Agenda 21 is a ‘comprehensive plan of action to be undertaken globally,
nationally and locally’. The extensive document covers social and economic issues, such as
poverty, and environmental issues ranging from the protection of the atmosphere to the safe
management of waste. The drive towards cataloguing diversity, identifying ‘biodiversity
hotspots’ and highlighting the commercial value of ecological resources was a major task on
under this concept.An emphasis is placed on access to the marine environment with is
sustainability.

In applying the sustainable concept into tourism, WTO has defined

sustainable tourism as:

*Sustainable tourism development meets the needs of present tourists and
host regions while protecting and enhancing opportunities for the future. It
is envisaged as leading to management of all resources in such a way that
economic, social, and aesthetic needs can be fulfilled while maintaining
cultural integrity, essential ecological processes, biological diversity and life

support systems” (WTO, 2001, p. 21)

Alternative concept for sustainable development of tourism by UNEP

(2002) is as follows:

“Sustainable tourism development guidelines and management practices are
applicable to all forms of tourism in all types of destinations, including
mass tourism and the various niche tourism segments. Sustainability
principles refer to the environmental, economic, and socio~-cultural aspects
of tourism development, and a suitable balance must be established between
these three dimensions to guarantee its long-term sustainability”. Thus,

sustainable tourism should:
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Make optimal use of envirommental resources that constitute a key
element in tourism development, maintaining essential ecological
processes, and helping to conserve natural heritage and biodiversity.

Respect the socio-cultural authenticity of host communities, conseive

their built and living cultural heritage and ftraditional values, and =~

contribute to inter-cultural understanding and tolerance.

Ensure  viable, long-term economic operations, providing
socioeconomic benefits to all stakeholders that are fairly distributed,
including stable employment and income-earning opportunities and
social services to host communities, and contributing to poverty

alleviation.

Sustainable tourism development requires the informed participation of all
relevant stakeholders, as well as strong political leadership to ensure wide participation
and consensus building. Achieving sustainable tourism is a continuous process and it
requires constant monitoring of impacts, introducing the necessary preventive and/or
corrective measures whenever necessary. Sustainable tourism should also maintain a high
level of tourist satisfaction and ensure a meaningful experience to the tourists, raising
their awareness about sustainability and promoting sustainable tourism practices amongst

them (WTO, 2003).

The UN defines sustainable tourism as ‘the tourism industry must be
profitable and environmentally sustainable if it is to provide long term benefits, but this will
not achieved without a new and different approach to industry planning and development’

(UN, 1999).

The Concept includes the following objectives:

7 . . .
*%* The natural, historical, cultural and other resources for tourism are

conserved for continues use in the future, while still bringing benefits to

the present society.

¢ Tourism development is planned and managed so that it does not

generate serious environmental or socio-cultural problems in the

tourism area,
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\/ . . . . . .
** The overall environmental quality of the fourism area is maintained and

improved where needed.

** A high level of tourist satisfaction is maintained so that the tourist

~ destinations will retain their marketability and popularity.
¥ Preservation of bio-diversity and life support for all natural habitats
+* The benefits of tourism are widely spiead throughout the society.

+* Preservation of indigenous knowledge and ways of living and respect of

the spiritual and cultural traditions of different people.

In fulfilling these objectives WTO (2001) suggests that the environmental,
social, cultural and Economic aspect has to be sustained in the long run. In achieving

sustainability, stakeholder co-operation and coordination is also important,

Moving one step forward the World Travel and Tourism Council (WTTC)
and WTO have develop action plan call Agenda 21 for tourism, which was the first effort a

single industry initiation for the implementation of sustainable concept.

In achieving fifth goal of sustainability defined by OAS (1997) indicated
in section 1.2, environmental conservation includes providing for intergenerational equity in
resources utilisation. Ecotourism is often use synonymously with sustainable tourism but in
reality, ecotourism fits with a larger concept of sustainable tourism (Ceballos Lascurain,
1998), It can be argued that ecotourism is a niche form (l>f tourism which fosters
sustainable principles, It started as a type of tourism and later developed as an approach
which means a process that drives tourism., Thus ecotourism encompasses sustainable
principles and in fact should be regarded as an example of the sustainable approach within
tourism in general.

1.2.2 Concept of Ecotourism

1.2.2.1 Mistorical Evolution of Ecotourism
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1.2.2 Concept of Lcotourism

1.2.2.1 Historical Evolution of Ecotourism

< Ecotourism- began it - -the—
carly 1980s as an untested idea to
contribute to the conservation of natural
resources worldwide. Rain forests, coral
reefs and other nature habitats became
subjects of biological studies and nature film

documentaries. These studies help to

accelerate more  specialised  business
opportunities in pristine and remote zones.
On the other side, in the 1980s international business began to flourish with a growing

interest in outdoor travel and the environment (Wood, 2002),

The term ‘ecotourism’ was originally defined as:

“travelling to relatively undisturbed or uncontaminated areas with the
specific object of studying, admiring, and enjoying the scenery, its wild
plants and animals, as well as any existing cultural manifestations found in

these areas”. (Ceballos-Lascurain, 1987 and Boo, 1990).

According to Ceballos (1998), an evaluation of ecotourism, initially,
requires its definition. Notwithstanding, there are many definitions and concepts of
ecotourism, elaborated by different scholars with different interest. Still there is no globally
accepted definition exists, however. The Nature Conservancy (2002) was on the view that
each sector involved with ecotourism (NGQ’s, local communities, academics, governmental’
organizations etc.) tends to create their own idea of the activity, based on their specific

interests and points of view,

Consequently, in 1991, the International Ecotourism Socicty produced one
of the earliest definitions of ecotourism:
“Ecotourism is responsible travel to natural areas that conserves the

environment and sustains the well being of local people (TIES, 1991).
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The World Conservation Union (IUCN) (1996) defines it as:
“ecotourism is environmentally responsible travel and visitation to relatively
undisturbed natural areas, in order to enjoy and appreciate nature (any

accompanying cultural features—both past and present) that promote

" conservation has low negative visitor impacts, and provideés for beneficially "~

active socio economic involvement of local populations.”
The definition of use by the Ecotourism Society of United State is:
"Responsible travel to natural areas that conserves the environment and

sustains the well being of the local people.” (ETUS, 1991)

The UNEP and International Ecotourism Society defined ecotourism as:
“Responsible travel to natural areas that conserve the environment and

wellbeing of local people” (Wood, 2002, p. 9)

Ecotouristn Association of Australia (EAA, 2000) defines ectourism as:
“Beologically sustainable tourism, with a primary focus on experiencing
nature arcas that foster environmental and cultural understanding, aspiration

and conservation”

The first definitions of ecotourism stressed the proximity with nature that
tourists looked for, more recent definitions aimed at placing the accent on a variety of
principles associated with sustainable tourism. For example, rather than suggesting nature
based or ecotourism is a separate sector of the industry, the Ecologically Sustainable
Development Working Group (ESDWG) on Tourism in Australia suggested that ecotourism
is a situation where ‘the idea of a symbiotic relationship between tourism and environment
becomes most apparent. The tourism facilities and services exist in a natural resource
dependent for their operations are nature base tourism. In ecotourism, those facilities and
service’s are independent aithough it employs natural resources. Ecotourism and nature-
based tourism can form part of many types of travellers’ experiences varying from a few
hours of nature-appreciation through to intensive long-duration tours of a month or more

(ESDWG, 2006).




19

Summing up all ideas ecofourism concept including culture has been

finally defined Weaver:

“Fcotourism is a form of a tourism that foster learning experiences and

appreciation- of -the -natural -environment; --or -some component -there -of; - -

within its associated cultural context, It has the appearance (in concert with
best practice)} of being environmentally and socio-culturally sustainable
preferably in a way that enhance the natural and cultural resources base of
the destination and promote the viability of the operation”

(Weaver, 2001a, p. 15)

There are many other definitions sprinkled throughout the literature and an
academic industry which has thrived on the analysis of the ‘ecotourism’ phenomenon.
Consequently, a historical overview will assist to understand the relationship between

tourism and the nature, socio-cultural environments,

Since there is no universally recognised ecotourism definition, it is required
to seek definitions of organisations and countries to find what it is (Wight, 2001). Blamey
(2001) viewed that when tourism taken as a whole, the terms ‘ecotourism’ and ‘nature-
based tourism’, are almost ahlways used interchangeably and indiscriminately. Since the
concept of ecotourism has already matured and developed beyond the original attempts at
definition, it is intentionally avoided adhering strictly to any definitions, Accordingly, Wood
(2002) argues that not only destinations even regions need to develop their own
ccotourism definition and principles base on available international knowledge and
documents. Taking the whole ideas and concepts into consideration Sri Lanka has developed
its simple definition with recent study on Ecotourism National Policy Guidelines and
Strategies. The cultural component highlighted in the ecotourism literature has given equal

attention hereto.

“Responsible travel to natural and cultural areas that conserves the
environment and improves the well-being of local communities” (SLTB,

2003a, p. 1)
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PRSP T
b1

With evolution, the ecotourism concept has widened its horizons from a
" kind of tourism activity to a tourism sub-sector and today it is a form of a management
process within the main tourism scenario. It composes six main criteria to comply as basic

principles. The first of the four ‘form of tourism which meets the basic criteria of

ecotourist’. Second, the attractions use constitutes primarily on natural-based environment

but it can include associated cuftural resources, attributes and influences as a criteria, Third,
motivation and interaction with the attraction provide experience that centred on leamning;
education and appreciation outcomes are fostered, Fourth, whole ecotourism process must
appear to be environmentally (ecological sustainability - bio centric) and socio-culturally
sustainable (anthropocentric) perspective based on best practices as (criteria) Fifth, pursuit
of enhancement of sustainability is desirable but not a essential criteria, (Preferably in a
way it enhances the destination). Sixth, The importance of an operations financial
sustainability is recognised (Weaver, 2001a). In practical sense, ecotourism is the planning
and development of tourism infrastructure, facilities and activities with marketing focused
on environmental, social, economic and cultural sustainability criteria. In relation to the
above, the tourism industry can develop ecotourism in line with its principles based on

global environmental and sustainable movements.

Underline principle of ecotourism has been insight as the current philosophy
which is concurrent with knowledge base platform restricting restrictive and prescriptive
definitions. The elusive criterion of sustainability as a principle in environmental and
cultural dimensions of the destination is addressed and aims to be achieved. Simultaneously

service operator and community well-being are considered in the light of sustainability.

Over 20 years evolution of ecotourism concept explains what conceptual
components make ecotourism a complete management concept according to current
literature (The Nature Conservancy, 2002, p. 13). The main components include
knowledge-based flat form and its ideal and sustainable tourism reflects the apparent
synthesis of ideas from both dominant western environment paradigm and green paradigm.
New Emerging green paradigm gives a cautionary platform and its rejection of dominant
paradigm through the core concept of unsustainable mass tourism (Weaver 2001a, pp. 36~

37).
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1.2.2.2  Principles of Ecotourism

The International Ecotourism Society (TIES) has made an attempt to

compile some of the most important principles, such as:

W

(ii)
(i)
(iv)
(v)
(vi)
(vii)
(viii)

(ix)

Minimise the negative impacts on nature.

Educate the traveller,

Stress the importance of responsible business.

Direct revenues to conservation areas.

Emphasise the need for regional tourism,

Monitor programies

Maximise the economical benefits for the host country

Ensure that tourism development does not exceed the social and
environmental limits

Relies on infrastructure that has been developed in harmony with

the environment.

Subsequently in colaboration with TIES, UNEP proposed the following:

®

(ii)
(iit)

(iv)

€2
(vi)

(vii)

Conservation of biological diversity and cultural diversity, through
ecosystems protection
Sustain the well-being of local people
Includes an interpretation/learning experience - environmental &
cultural knowledge
Involves responsible action on the part of tourists and the tourism
industry
Is served primarily by small-scale businesses?
Minimises to lowest possible level the consumption of non-
renewable resources
Stresses local participation, ownership and business opportunities,
particularly to rural people

(Wood, 2002)
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Even though it is difficult to define ecotourism, it derives the meaning of
presents several principles/characteristics such as (Blamey, 2001);
(i) Protection of natural areas
(ii)  Education
(iit) Generation of money
(iv) Quality tourism

(v) Local community participation

Consequently, many definitions have appeared. However, by finding
common aspects among the definitions ESDWG (2006) defines and explains four main

principles of ecotourism, which are outlined below:
(a) Promote environmental conservation

Ecotourism is generally developed in intact or little disturbed natural areas.
Thus, the development of the products should be planned and controlled, opting for a
rational use of resources and for quality in its management. Ecotourism should minimize
impacts to wildlife, soil, vegetation, water and air quality through the use of management
procedures. It should also promote the use of alternative energy resources, adequate waste
and Gray water disposal, recycle, landscape architecture, alternative technologies
(composting and low flush toilets, water collection, recycle materials, etc), and follow an
environmental educational program. In addition, environmental protection involves small
group size in order to obtain low visitor density thus maintaining an adequate carrying
capacity. At the same time, the activity must maintain and emphasize the cultural traditions

of residents.
(b) Promote an interpretative educational experience

While visitors are enjoying nature, they should also be motivated and
educated by participatory activities, which have the objective of stimulating their ecological
conscience and transmitting knowledge about the regions visited, The Nature Conservancy
(2002) stated that they also should experience authentic two~way interaction with local
residents, as well as having expericnces that help them consider sustainable development,

conservation and wildlife protection issues in both the host and the home country.
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(¢) Community Involvement

Fundamental to ecotourism is the participation of local residents. Their

involvement should generate material, social and personal benefits,

(i) Material benefits - employment opportunitics; the increase of
community and individual’ revenues, natural and cultural resources
economical gains; agricultural, commercial and handicraft production.

(ii) . Social benefits -  improvements in education; medical assistance;

communication and transportation facilities;

(iii) Personal benefits - self-esteem, responsibility and sense of belonging.

By observing negative impacts of tourism (loss of cultural identity;
prostitution; social inequality, increased cost of living), it is possible to conclude that some
of these impacts are a consequence of changes caused by the presence of visitors from
different cultures and social levels. Involving the community at the beginning in tourism
development can minimize impacts. This involvement to exist, it is necessary to establish
committees, partnerships, and others means of providing input to public and private

interests (The Nature Conservancy, 2002).

From the moment local people perceive that the ecotourism is a source of
revenue and depends on natural attractions, they will immediately start to value and
preserve it, Ecotourism should be an additional source of revenue to local pepple. It should
not substitute traditional economic practices such as fishing and agriculture. Local people
can become more involved in ecotourism: by running their own business, be it lodging,
handicrafts, supplying food or other products or by being employed by a lodge as guides or

canoe drivers. They can also be consultants in architectural design.
(d) A lucrative business

Like other forms of tourism, ecotourism is also a commercial activity and
as such it should be economically viable for both the local community and the operators.
However, ecotourism requires low visitor density and small group size, therefore its profits

are modest and over the long contrary to mass tourism.
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SLTB (2003b) provides a useful summary of ecotourism components:

1. All nature~based forms of tourism in which the main motivation of the
tourists is the observation and appreciation of nature as well as the
-traditional cultures prevailing in-natural areas . .. .

2. It contains educational and interpretation features

3. It is generally, but not exclusively organised for small groups by
specialised and small, locally owned businesses. Foreign operators of
varying sizes also organise, operate and/or market ecotourism tours,
generally for small groups.

4, Tt minimises negative impacts upon the natural and socio-cultural
environment

5. It supports the protection of natural arcas

6. It generates economic benefits for host communities, organisations and
anthorities managing natural areas with conservation purposes

7. provides alternative employment and income opportunities for local
communities

8. Increases awareness towards the conservation of natural and cultural

assets, both among locals and tourists

Nowadays, it is commonly admitted that ecotourism includes the principles
of sustainable tourism regarding the impacts on economy, society, and environment. This

research will emphases the following specific principles which distinguish ecotourism:

(i) ecotourism actively contributes to the natural and cultural heritage
protection;

(i) ecotourism includes local and native populations in its planning,
development, and exploitation, and it contributes to their well-being;

(iii) ecotourism offers to visitors an interpretation of the natural and
cultural heritage,

(iv) ecotourism lends itself better to individual travelling and travelling

organized for small groups.
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1.2.3 Ecotourism in Comparison with Other Forms of Tourism

1.2.3.1 Mass Tourism, Alternative Tourism and Ecotourism

_ Alternative tourism sounds opposite to conventional mass tourism, in other

words, all forms tourism other than mass can call as alternative tourism. Wearing (2000)
finds five categories of alternative tourism as shown in figure 1.5 and tries to introduce
both alternative and ecotourism possess similar characteristics with no due consideration on

sustainability and educational/learning aspects in ecotourism,

Figure 1.5 All Types of Tourismm by Wearing

Tourism
Mass tourism Alternative fourism
Conventional large scale tourism Special interest tourism
Educatlenal Cullural Scientific Research Adventure Agri-tourtsm

(rural, farm)

Nature tourism or Ecotourism

Source: Wearing, 2002, p. 3

Ecotourism can overlap some cases with other forms of alternative tourism
such as} educational, cultural, Research, Adventurc and Agro/Agri tourism. He views

ecotourism as a complete alternative to mass tourism.,

Weaver (2001) has combined all forms of tourism with circular format
which is more developed and meaningful illustration, to compare and differentiate the
ecotourism concept {figure 1.5). In contrast to Wearing’s idea, it clearly mentioned that all

forms of alternative tourism are not necessarily ecotourism while it moves closer and
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sometimes overlap. In order to have clear insight or idea on ecotourism stand, best way is

to compare cach of alternative forms of tourism with ecotourism.

Figure 1.6 All Types of Tourism by Weaver

M e
Alternative tourism

\

* Natural-based
" Wildlife

" Culture

* Heritage

Mass tourism

. Ecotourism
* Community

= Adventure
* Cruise

® Educational
® Health

* Rural

and more

o e R A A A R T Y Y P e e gy oo

Source: Weaver, 2001a, p. 20

1.2.3.2 Ecotourism, Nature-Based Tourism and Sustainable Nature

Tourism

The word ‘ecotourism’ is used in a variety of ways often fo simply promote
a recreational experience to a natural area (Fennell, 2001). Unlike ecotourism, nature—
based tourism does not imply sustainability, conservation, or other value-laden nature’s role
in ecotourism development. The nature-based tourism concept simply serves as a broad
description of ways tourism and recreation might use natural environments. Since not all

nature-based tourism operations live up to the ecotourism definition, ecotourism can be

considered a small subset of the broader nature-based tourism concept (Weaver, 2001").

While nature-based tourism is just travel to natural places, ecotourism
provides local benefits — environmentally, culturally and economically with care on their
sustainability. A nature based tourist may just go bird watching while an ecotourist goes

bird watching with a local guide, stays in a locally operated ecolodge and contributes to the
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local economy etc, (AGDEWR, 2006). According to National Ecotourism Strategy of
Australia nature base tourism involve education interpretation of the natural environments
that manage to be ecologically sustainable. In this definition ccologically sustainable refers
to cultural components of the society (Weaver, 2001a). The World Conservation Union
(19886), defines the naturé tourism as the visit of natural environmients remained relatively
intact including inspiring on nature, eco systems and biodiversity with socio-economical

implication on local populations which is active and beneficial.

Finally it envisages that nature base tourism is any types of tourism that
relies on attractions directly related to the natural environment. Although ecotourism is
mainly based on natural environment its component of cultural attributes and learning
aspects are not observed in nature-based tourism. In addition the sustainability approach is
not compulsory component in nature based tourism but instead a desired one (Weaver ,

2001a, P.16),

Figure 1.7 Nature Based Tourism and Ecotourism

Nature based tourism

Ecotourism

Source: Weaver, 2001a, p. 16

Sustainable nature tourism is very close to ecotourism but does not meet
all the criteria of true ecotourism. For example, a cable car carrying visitors through the
rainforest canopy may generate benefits for conservation and educate visitors, but because it
represents a high degree of mechanization and consequently creates a barrier between the
visitor and the natural environment, it would be inappropriate to describe as an ecotourism
initiative. In altered and heavily-visited areas, sustainable nature tourism may be an

appropriate activity. For example, larger “eco” resort development would not be considered
pprop y p P
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low impact if it required significant clearing of native vegetation but may contribute to
conservation financially and provide conservation education. The line between sustainable
nature tourism and ecotourism is subtle but very important. A project/service must meet all

of the necessary principles and criteria stipulate for a country or region accurately to define

"as ecotourism. If not principle’s and criteria “are “mef, the project do not tiuly benefit = -

conservation or the people involved over the long term. Though, ecotourism is one
alternative form of nature tourism, the rationale behind ecotourism is that local tourism
businesses would not destroy natural resources but would instead support their protection
and offer a viable strategy to make money and conserve resources (The Nature

Conservancy, 2002),
1.2.3.3 Culture Tourism and Ecotourism

Culture tourism is based on cultural attraction and activitics. Also in
ecotourism internal attributes link with culture when it takes holistic approach. In practical
sense on the surface of the earth bears some evidence of human or cultural intervention.
Rather than dealing only with non human element, ecotourism provides much realistic and
deeper experience to ecotourist (Weaver, 2001). Learning exercise or the experience is an
essential component in ecotourism of which could be a motivation to attract ecotourist,
where as in culture tourism beyond the information on culture, learning can be a desire but
the necessity of learning takes low priority. It is not easy to separate the cultural and natural
components in one environment. E.g. in an indigenous culture both culture and nature
components co-exist base on one on the other (Fennell, 1999). Circumstances, it is
evident that both types of tourism linkup with cultural component which means overlap the

two concepts while maintaining their identity as separate concepts sometimes.

Figure 1.8 Co-existence of Two Concepts ~ Culture Tourism with Ecotourism

Ecotourism

Source: Weaver, 2001a p. 16
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1.2.3.4 Adventure Tourism and Ecotourism

There are three elements that distinguish adventure tourism;

> An elemeant of risk

S nghlevel ofphyslcalexertlon e e

> Needofa specialised skills particularly skills of successful

participation and safety.

The tourism literature e.g (Weaver, 2001a) identifics two types of
adventure activities i.e. soft and hard, There is no clear demarcation to separate one from
other but when the level of requirement of the above three elements are higher particularly
risk element, it is considered as a hard adventure. (a) Most of adventures are nature based
but there are others exercised in non nature bases e.g. adventuring to a dangerous place with
civil war, (b) On the other hand, adventure does not concern necessarily the sustainability.
(¢) Thirdly, the interaction of the visitor with his attraction of adventurer is quite different
from ecotourist. Adventurer’s desire is experience the risk; face the challenge with physical
exertion etc, The ecotourist intention is to gain educational/learning experience while
concentrating sustainability aspect etc, Although the two concepts are very close to each
other there are characteristics to distinguish one from the other. Similar to the two concepts
overlaps on the other more ecotourist engage and prefer to undertake adventure activities in

their tour.

Figure 1.9 Co-existence of two concepts — Ecotourism and Adventure tourism

Adventure

tourism

Source: Weaver, 2001a, p. 16
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1.2.3.5 Community Based Tourism and Ecotourism

Community Tourism Definition:

“Community Tourism is both an integrated approach and collaborative tool
-for the socio~economic empowerment of communities through-the .. ..
assessment, development and marketing of natural and cultural community
resources which seeks to add value to the experience of local and foreign
visitors and simultancously improve the quality of communities” (Country

Style International, 2007)

Community Tourism is about new levels of relationships between the host
country and the visitor. What is appealing to the visitor is found among the varied natural
attractions, local resources and talents, and indigenous attributes of a community or area.
Through visitor-community interaction, respective cultures are explored, ideas and
information are exchanged, and new friends are made. Community Tourism fosters
opportunities at the community level for local people wishing to participate more fully in
the tourism industry. This may range from establishing bed & breakfast accommodation in a

rural home to creating income-generating tourism opportunities for an entire village.

In ecotourism most of characteristics of community tourism are included
such as interaction, experience village culture way of life etc, Although community tourism
expect the whole village to be tourism centred~ economic setup, ecotourism has a clear cut
to distinguish that tourism should not change their traditional culture and become tourism
businessman neither individually nor collectively. Village culture sustainability is primarily
requirement ccotourism to exist while community benefits by tourism are ensured. Where as
community tourism total experience on village set up and wholly dependent on tourism as a
economic activity, In the long run community tourism may change the base community
cultures into mix or different from where they started. When two cultures strongly interact

(often and close inter—exchange) the host culture tends to adopt with other gradually.
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Hathurusingha explained the same:
“There can be hidden cost during any kind of tourism operations as two
divers cultures clashing (interacting). On party has a strong possibility of

loosing their social cultural values,” ( Hathurusingha, 2004 p, 2)

~ Ecotourism try to maintain the balance of unchanged or minimum change =~

with highest benefits to the community. Finding of this balancing line of sustaining and

wellbeing of local community is also a challenge in ecotourism.

It was noted that community participation and their role in ecotourism
development have been sometimes identified with different views by scholars in local
environment, Some scholars believe that the whole ecotourism planning, development and
maintenance have to be undertaken by the local community where as an other recognise
them as a necessary stakeholder whose benefits to be maximise etc. In this situation, the
researcher was on the view that misunderstanding in this nature can also lead to disputes

and different interpretations which might emerge conflict in the practical environment.

Therefore, the same was searched in the ecotourism literature for

clarification:

e “Both community-based and private sector ownership of ecotourism
products is possible, and ecotourism ideally occurs within a moderate
capitalist system that atfempt fo accommodate financial as well as
environmental and socio-cultural sustainability. Further miore fo meet these
objectives ecotourism requires sophisticated management sirategies that
include the use of scientific methods...” (Weaver, 2001, p. 37)

N /

According to this idea both community based and private owed ecotourism
products can exist and more importantly it consider environmental and socio-cultural

sustainability for which scientific methods are incorporated.

In sustainability concept, local community benefits are assured for their
wellbeing but it does not encourage making tourism as their main economic activity. In
addition, majority of the community should not involve either direct or indirectly in

tourism. If so, the community identity can be probably dissolve in the long run. Big idea
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came to attracted tourism with community because of nature and socio-cultural resources
associate with community. Also they are part and partial of that environment. By making
community tourism oriented while nature and culture are preserved, the social value of them

for tourism can be degraded. Then the tourism product value also can come down, If socio-

“cuitural identity is lost while ¢onimunity dependenice rémaiii on toufism, the commiunity = -

may start imitating their former or indigenous traditions.(e.g. in Sri Lanka, Dambana
indigenous community sometimes imitate to show, how they were in the past.) The
demonstration of traditions to visitors is a kind of cheating. Ecotourist desire is to study and
expericnce traditions but mot to change their life style. This development is against
sustainability. Ensuring community wellbeing ecotourism does not expect community or its
associated environments to be changed. In this sense, community involvement has limits
depending on the environment on which the product exist. On the other hand, in the
ccotourism process there some activities such as marketing, maintenance of minimum
standards demands kind of developed skills and knowledge on market and its minimurmn
standards. For marketing communication, experience and knowledge on market are needed
which mean external skill associated knowledge support is required. It reveals that
community alone may not be able to ensure total management & visitor satisfaction. The
challenge is how to manage ecotourism as a high yielding product within those limitations
while maximizing community benefits, Here, what important to understand is local
community benefit is an essential component in ecotourism but may not be the only
component attended, The ecotourism goes beyond than that as a holistic concept treating
all aspects in the society, i.e. culture and nature approaching sustainability as its essential
reach. (Figure 1.10) In other words, community involvement in ecotourism from top to
bottom is essential for their wellbeing but ccotourism may not necessarily work only for

cotmmunity replacing community tourism in the place of ecotourism.
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1.2.3.6 ACE fourism -Adventure, Culture with Ecotourism

Figure 1.11 Adventure, Culture and Ecotourism - ACE tourism

Ecotousism

Adventure

tourism

Trekking (ACE)

Source; Weaver, 2001a, p. 18

Sometimes, it is hard to find single form of tourism in ecoourism practices.
Closer link, association and overlapping complicate to differentiate and understand the
concept behind. Even literature interpretation varies with confessions and synthesis. One
such example is, ‘ACE tourism’. Figure 1.8 explains seven different characteristics which

consists three individual forms, three two form combinations and all in one exercise.

33
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1.2.3.7 Nature based, Eco and Adventure Tourism~ NEAT tourism

NEAT tourism describe the combination of nature based, adventure and

ecotourism e.g. Whale watching or swimming with Whale, In comparison to 3S tourism

-{Sea; Sand -& Sun tourism ), this -is ‘completely different-use-of -ocean for tourism. Itis -

natural environment, taking a risk and physical exercise and learning as well as benefits can

be use for environment and community enhancement,
1.2.3.8 Sustainable Tourism and Ecotourism

Sustainable Tourism embraces all segments of the industry with guidelines
and criteria that seek to reduce environmental impacts, particularly the use of non-
renewable resources, using measurable benchmarks, and to improve tourism’s contribution
to sustainable development and environmental conservation (WTO, 2001). This appeared
to be the common platform that all forms of tourism need to be directed towards in future.

Some concerns still need to be wholly addressed in ecotourism, such as!

 land tenure and control of the ecotourism development process by host
communities

» cfficiency and fairness of the current concept of protected areas for
protection of biological and cultural diversity

« the need for additional precautions and monitoring when operating
especially in sensitive areas

» indigenous and traditional rights in areas suitable for ecotourism

development

Thus, ecotourism could be considered as a “sustainable” activity, one that
does not diminish natural resources being used, while at the same time generating income.
The sustainability refers to environment and all its associate nature components, eco and
other systems, cultural associates including heritage. Also include the local community who
are partly bound with the resource base as a stakeholder and service provider either
individuals or group of the community, Importantly visitor satisfaction in comparison to
their expectations as a demand factor sustainability, Finally the whole system of activities
bound with financial sustainability to continue as a sustainable tourism activity concerning

all its dependents.
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Figure 1.12 Mass, Alternative, Sustainable Tourism and Ecotourism

Side A~ Altemative L1} Side B- Conventional tourism

Al tourism

Sustainable tourism

Source: Weaver, 2001a, p. 16

Based on existing literature, incorporating the sector potential and its

responsibility, ecotourism can be defined for this research as follows:

[Ecotourism is a form of tourism centred on learning experiences which
based and respects the natural environment and cultural associates and
ensures the wellbeing of local community while being environmentally and
socio-culturally sustainable, preferably in a way that enhances the natural

and cultural resources in the destination as a viable economic activity].

(The author)

1.2.3.9 Sustainable Development, Sustainability in Tourism and

Ecotourism - Summary

At the United Nation’s Conference on Environment and Development,
popularly known as Earth Summit in Rio de Janeiro in 1992, the sustainable development
approach was widely discussed. It was further elaborated with adoption of Agenda 21 by
the conference. There onwords, governments have adopted sustainability as a fundamental
development policy in their national planning process. The World Tourism Organisation has
applied this concept into tourism with its planning and development exercises. Today

tourism is not behind to any other world industries in applying sustainability concept in to
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its practicality. This means, irrespective of many criticisms, tourism has high approached its
arms to sustainable development and continue to do so; taking sincere effort to make the
world a good place for present and future generations. While being a form of tourism, the

ecotourism has fully committed to respect and apply the sustainability concept as the

principle dlsmplme of ité management process As a 'i"eél'll't,m'éébt'bur'i's'r'n' has become a

management concept and tool for sustainable tourism development in the light sustainable

development in many parts of the world,

The Sustainable development and sustainable tourism development are
defined as “the development that meets the needs of the present generation without
compromising the ability of future generations to meet their own needs” and “sustainable
tourism development meets the needs of tourist and host regions while protecting and
enhancing opportunities for the future. It envisage as leading to management of all resources
in a such a way economic and social and aesthetic needs can be fulfilled while managing
cultural integrity, essential ecological processes, biological diversity and life support
systems” respectively (WTO, 1998, p. 21). The development and socio-economic

objectives are balanced with the constraints that nature scts. Thus, it is based on the

principles of self reliance, fulfilments of basic needs and emphasis on the quality of life.

In the Rio declaration, sustainability is seen as staying within the capacity
of the natural environment while improving the quality of life and offering our children
opportunities at least as good as those available to us. The UN declaration confirms this
view, when it mentions that we are sociaily, culturally, and economically interdependent.
Sustainability in the context of this interdependence requires partnership, equity, and
balance among all parties. The Sustainability and sustainable development involve two
domains that should not be ignored or oversimplified, economic / environmentai on one

side, and socio cultural on the other (UN, 1999). One impotent question could be raised at

this point is: What is the relationship between ecotourism and sustainable development?

Tourism as a global phenomenon has emerged as a relatively new social
activity. Before the emergence of tourism as business and industry, interaction between
different societies took place through commercial trading or migrations. Thus, cultural
exchange was relatively limited. With the development of communication and transportation

means people began to travel for the sake of travelling, which launched a process of cultural
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globalisation that has been accelerated in recent years by further developments of
information industry. Concomitantly, tourism has become a major source of impact on the
social, cultural, built, and natural environments. It is an attractive phenomenon that affects
both the hosts and the visitors. Being one of the fastest growing industries in the world,
" more and more countries are recognizing this issue and are developing measures to ensure
that tourism should not have negative impacts on cultural and natural environments

(WTTC, 2006).

The latest trend in travel industry is ecotourism, a newly emerged type of
tourism that combines preserving natural environments and sustaining the wellbeing of
human cultures that inhabit those environments. Ecotourism, said to be first devised as a
term by Hector Ceballos Lascurain, promotes environmental responsibility and ensures that
visitors take nothing but photographs, and leave nothing but footprints. The activities of
ecotourists range from visiting archaeological digs, bird watching, photo safaris, expeditions

into desert regions, to historical tours, and interaction with indigenous cultures.

Ecotourism is a responsible way of travel; it is an alternative to traditional
travel, but it is not for everyone. It appeals to people who love nature and local cultures. It
allows those people to enjoy an attraction with an impact in such a way that local culture
and environment are unimpaired. Thus, it should be stressed that tourism industry should
care for the visitors and for the places they visit. It preserves and conserves nature and
culture, Thus, it can be argued that it is a key player in the understanding of human history
and its interaction with the natural environment; it is also a key player in the spread of

environmental knowledge and awareness. In this respect, sustainable development is the
backbone of ecotourism. However, the question that remains chatlenging for the future is:

How much change in or alternations of natural and cultural environments be acceptable?
1.2,3.10 Sustainable Ecotourism

Nature tourism or cultural tourism is not ecotourism without embodying the
elements of conservation and sustaining of the well-being of local people. Ecotourism is
both a concept under a set of principles and a specific market segment refers as sustainable

ecotourism, The principles are:
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= Minimizes environmental impacts using benchmarks

«  Improves contribution to local sustainable development

»  Requires lowest possible consumption of non-renewable resources
»  Sustains the wellbeing of local people

© Stresses localownership

»  Supports efforts to conserve the environment

«  Contributes to biodiversity

Finally the whole ecotourism concept can be summarised as: Ecotourism is
a sub — component of the field of sustainable tourism with fallowing components of travel:
Contributes to conservation of bio-diversity and ecosystems
Sustains the well-being of local people

Includes an interpretation/learning experience

YV VY

Involves responsible action on the part of tourists and the tourism
industry

Delivered to small groups by small scale businesses

Y v

Requires lowest possible consumption of non-renewable resources

(Weaver, 2001a & Wood, 2002)

1.2.3.11 The Hard Core/Deliberate Ecotourist, Soft Ecotourist and

Eccidental Ecotourist

Hard core also called deliberate ecotourists have a strongly bio centric
attitude that entails a deep commitment to environmental issues. They belief that his/her
activities should enhance the resource base and desire for closer interaction with natural or
cultural environment gaining challenging personal nature contact and experience (Weaver,
2001a). Their characteristics are: prefer making own arrangements, small group and
special trip with cnough time access to undisturbed venues are the preference. They are
educated and demand is more specific and education during eco- activity prominence

(Dearden, 2000)

Soft ecotourists are not dedicated as hard ecotourist. Usually half of their

tour allocated for ecotourism activities. Generally Demand is not specific (Dearden, 2000).




39

Their desire engaging in environment is refatively low., They are supported with
accommodation, eating and toilet facilities. Soft ecotourist don’t mind accompanying other
ecotourist. They typically engage in ecotourisin as a one component of multipurpose trip

and mainly focus on onec day ftrip. They prefer mediation such a interpretation or

‘interpretation centre services. More likely make formal arrangement with travel agency and

tour operators {Weaver 2001). Even with mass tourism characteristics to certain extend

their preference and purpose of visit has clear deference with Conventional form of tourist.

Table 1.3 Compression between Hard Core and Soft Scotourist

HARD (active, deep) (passive, shallow) SOFT
The ecotourism spectrum
Strong environmental commitment Moderate or superficial
Enhance sustainability Environmental commitment
Specialised trips Environmental commitments
Long trips Multipurpose trips
Small groups Larger groups
Physically active Physically passive
Physically challenge Physically comfort
No services expected services expected
Deep interaction with nature Shallow interaction with nature
Emphasis on personal experience Emphasis on mediation
Make own travel arrangement Rely on travel agent and tour operators

Source: Weaver, 2001a, p. 44

“.,.. it should be noted there are varying degrees of overlapping of both hard
and soft ecotourism in orientation and combinations. Both hard and soft
ecotourismm may nevertheless, incorporate some ecological aspects and

techniques into their orientations...” (UN-ESCAP, 1998, p. 193)

Even with differences, as indicated, there are similarities in those two kinds of tourist in

ecological interest and techniques used to approached in the ecotourism exercise.
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Accidental ecotourist are little different from soft ecotourist. The distinction
between hard core and accidental ecotourist are more that the previous group. Sudden
decision or decision with no prior expectation to engage in ecotourism activity call

accidental ecofourist. Mostly they spend limited time on ecotourism activity, expect

- intermediatery services and expect pre hand information. They can be apart of a groupand |

admire the environment than enhancing the nature setup. Similar to other groups care for
nature and culture and its sustainability. The ideology is closer to soft ecotourist but the
interest, as per the ecotourism concept, and the intention of being to a specific ecotourism

location or destination is lower than soft ecotourist (Wight, 2001a).
1.2.4 Market Characteristics of Ecotourists — Trends and Motives
1.2.4.1 World Ecotourism Trends

Until recently ecotourism was considered niche market, but one that is
among of the fastest growing segments of the tourista industry (WTOQ, Sep/Oct 1998¢).
The WTO expects ecotourism along with cultural tourism and adventure tourism to be the

hottest tourism trends for the 21st century,

The whole tourism industry is changing rapidly and the elements of nature—
based and ecotourism inspiring in all segments of the tourism market. Today, the industry
of travelling and tourism is growing enormously. As the United Nations Environmental
Programme reports, there were about 710 million international tourist arrivals worldwide in
2003, nearly 50 million (7.3%) more arrivals than in 1999 - the highest growth rate in
nearly a decade (UNEP, 2006). However, the growing tourism industry also poses a threat
to the environment, by accelerating the development of previously unknown destinations

opened up by mass tourism (Weaver, 1991).

With time visitors began to demand more environmentally sound and eco-
friendly holidays, a number of companies started to develop environmental guidelines for
travellers. The main objectives of such guidelines, include: pay due regard to environmental
concerns such as design, planning, construction and implementation; be sensitive to the

conservation of environmentally protected or threatened areas; practice energy conservation;
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reduce and recycle waste; practice freshwater management; control and diminish air
emissions; monitor, control and reduce noise levels; eliminate environmentally unfriendly
products such as asbestos, CFCs, pesticides and toxic wastes, Exercise due regard for

interests of local populations; and consider environmental issues as a key factor in the

~overall development of travel and tourism destinations (WTTC, 1994), 7 7

Moreover, several new trends in the tourist industry can now be identified,
for example, there is a continued growth in domestic and international tourism; a shift in
destinations from developed to developing countries, an increased interest in activity
holidays as opposed to traditional beach holidays; and an increased interest in travelling to

more natural settings and less disturbed areas. Change of characteristics shown in Table 1.4

TFable 1.4 Characteristics of OLD and NEW Tourist

Old Tourists New Tourists
search for the sun experience something different
follow the masses want to be in charge
here today, gone tomorrow enjoy, not destroy
just to show that you have been just for the fun of it
having being
superiority understanding
iike attractions like sporis
cautious adventurous
eat in hotel try local fare
homogenous hybrid

Source: WLEDC, 2001, p. 30

One of the most important trends influencing the demand for ecotourism
overall is the aging of populations in the developed world, especially in those regions where
the international market demand for ecotourism is centred. North America, Northern Europe
and, to a lesser extent, Japan. This change in-demographics was identified in 1990s and
early 2000s as creating more demand for ecotourism trips (Williams Lake Economic

Development Commission, 2001).
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Another trend fuelling the growth of ecotourism is the growing tendency of
travellers to take life enriching vacations that involve education, the outdoors and nature,
The desire to learn and experience nature is influenced by at least three major factors: the

changing attitude to the environment, which is based on the recognition of inter-

~relationshiips among ‘species and ecosystéms; the development of environmental education’in ™

primary and secondary schools and; the development of environmental mass media. The
trends toward depersonalization of the workplace and high technology work and living
environments are also seen as contributing to a greater demand for life enriching ecotourism

experiences { Williams Lake Economic Development Commission, 2001),

Research and studies on flora, fauna, habitats, species, bio-diversities,
ecosystems and socio-culture cufture related are becoming more and more popular. It
contributes around 109% of the total ecotourism market. The growth rate is this particular
segment is higher than the overall ecotourism market growth, As per Weiler, 95% of the
research ccotourists sampled were students in full-time higher education. Majority of the
research ecotourists (63%) were female, whilst most students (75%) were reading for a
degree in the natural sciences with the remainder enroiled in environmental courses such as
geography or environmental management. The most popular statements as a whole related
to the benefits of ecotourism expressed with reference to the environment and host

community (Weiler & Richins, 1995).

Soft adventure travel is a also trend with wide variety of ecotourism
activities prompted by the desire of tourist to challenge themselves and push their physical
energies (TIAA, 1998). Ecotourism growth is also influenced by the increasing desire of
today’s urban, desk-bound society to be more physically active. The Travel Industry
Association of America (TIAA) found that about one-half of the US population said that
they have participated in some form of “adventure travel”, principally a wide variety of
activity-based soft adventure and ecotourism activities, in the last five years alone. The
trend is driven by the desire of vacationers to challenge themselves and push their physical
energies, as well as their desire for camaraderie among friends and quality time with family

(TIAA, 1998).

These trends indicate not only that there is growing demand for ecotourism,

but also that if is moving away from being a niche market towards the mainstream. While
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ecotourism initially attracted wealthier, more educated and well-travelled people, its client
base is now cxpanding to include a wider range of incomes, educational backgrounds and
travel experience. Evidence of this market expansion is provided by a survey of North

Americans which found that 77% of general consumers are interested in ecotourism

"(HLA7ARA, 1992). North American eco-tour operators indicate that their clientele is =~

both broadening and deepening to attract inexperienced traveliers (Wood, 1998). These
trends indicate not only that there is growing demand for ecotourism, but also, that a wider

range of tourists are involved,

A further indication of ecotourism becoming main stream is provided by the
growing involvement of the mass market travel trade in the development and sale of
ecotourism packages. Whereas ecotourism operators previously relied on niche marketing
strategies ~ such as word of mouth and promotion through the specialty travel trade - to
market their products, but now there is a movement towards the sale of ecotourism by
travel agents, a group generally more focused on mass market tourism. As well, investor

groups with ties to traditional mass—market tourism have recently entered the ecotourism

market (WLEDC, 2001).

1.2.4,2 Size of the Ecotourism Market

The World Tourism Organisation (1998) stated that ecotourism and all

nature-related forms of tourism account for approximately 20 percent of total international

travel.

Table 1.5 World Tourism and Ecotourism Estimates

Year World Tourism demand Ecotourist estimate at
(Taken from Table 1.1) (Arrivals in Mn.) 10% (Mn.)

2000 692 69.2
2010(estimates-WTQ) 1006 100.6

201 5(estimates- WTO) 1561 156.1

Source: The author estiinated base on WTO data

Ecotourism, although growing by 20 to 30 percent a year, still represents
less than one-tenth of the total tourism industry. Accordingly the ecotourism demand

approximately can be calculated as in Table 1.5,
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Sources of Ecotourismm Market Demand: There are no definitive statistical
data on the overall size of the ecotourism market, However, various estimates and studies of
the ecotourism market and of the larger nature tourism market ali indicate that the market is
large and growing. For example, in 1992 Filion estimated that 40~-60% of all intemational -
1997 the World Tourism Organization estimated that ecotourism and all nature-related
forms of tourism now account for 20% of all international travel and that ecotourism is now
worth some $20 billion a year (WTO, Jan/Feb, 1998). Wright (2001) and TIES

estimated that 409 of tourists travel to see wilderness

In terms of the demand for ecotourism experiences in Canada, the recently
released Environment Canada study The Importance of Nature to Canadians reported that
20 million Canadians 15 years of age and over spent $11 billion on nature-related
activities in Canada in 1996. This included $6 billion for nature travel-related items, $3
billion for equipment and $2 billion for other items needed to pursue nature-related
activities (Environment Canada, 1999). These statistics indicate that the North American
ecotourismt market is very large. Unfortunately, there are no studies providing information
on the size of the European ecotourism market, either as a whole or on an individual

country basis (WLEDC, 2001).
1.2,4.3 Popular Ecotourism Motives

The diverse of interest could be noted among different nationalities, which
has also been confirmed by Wright (2001) with her study. In general most of ecotourist
travel motivations, activates preferred and accommodation expected are:

a. Travel Motivations

Nature, including flora, fauna and geography, is the primary travel
motivation of ecotourists. They not only wish to see it, but also to experience and leamn
about it within a natural setting, They also want to learn about history and other cultures,
have new experiences, be physically active and participate in outdoor activities. Ecotourists
also have a desire to be physically active and to have social contact and the opportunity to

meet new people.
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b. Activity Preferences
Ecotourists enjoy a very wide variety of activities, from nature viewing and
interpretation to soft and hard adventure to historically and culture based activities. They are

looking for new, life-enriching experiences related to nature, adventure and culture.

T ACtivities coniriion o many suiveys of ecotourists include visiting “national parks, witdlife - -

viewing and cultural/aboriginal experiences.

¢. Accommodation Preferences
Ecotourists prefer intimate, adventure type accommodations, such as cabins,
lodges/inns and bed and breakfasts. In terms of luxury standards, they like mid-range,

followed by basic/budget level accommodations (WLEDC, 2001, pp. 35~36).
1.2.4.4 Market Characteristics of Ecotourists
Ecotourists are not a homogeneous market segment (Wright, 2000).

However, the profiles and other related research indicate that some broad generalizations

can be made about the market characteristics of ecotourists.

Age - Ecotourists are more likely to be baby boomers, but they
, also come from all other age groups.
Gender ~ The split between male and female ecotourists is relatively
even.
Income - Ecotourists tend to have a higher level of income than

mainstream travellers,

Household - In terms of household composition, ecotourists tend to live
as couples or in families.

Education - Ecotourists are generally highly educated, with a high
proportion being college/university graduates.

QOccupation - Those studies that have collected information on
occupations have all found hat a high percentage of
ecotourists are managers or professionals.

Memberships ~ Many ecotourists are supporters of nature-based

organisations.




46

Publications - Ecotourists tend to be consumers of outdoor and/or
nature—oriented Publications.

Source: WLEDC, 2001, p. 35

Detdifed suiveys on ecotourism are limited for European and Asian countries. The ecotourist

to Canada from key destinations are given in Table 1.6

Table 1.6 Principal Activities of Interest for Key Canadian Ecotourism Markets

® Sea kayaking (37%) ® Bird watching (19%)
® Nature observation (369) ® Canoeing (14%)
usA ®  Whale watching (309%) ® Rock & ice climbing  (13%)
® Scuba diving (29¢96) ® Hiking (12%)
® Other wildlife viewing (249)
Germans ® Canoeing (319%) and trail riding ~ ® Nature observation (69%)
® Other wildlife viewing (119)  ® Scenery, national parks, forests
& wildlife
French ® Culture and nature ® Bird watching
British (UK) ® Canoeing ®  Wildlife safari
® Nature observation, soft ® National parks (889)
Japanese adventure/ecotourism locations ® Mountainous arcas (88%)
“abundant in nature” ® Sceing wildlife (83%)
® (Climbing, hiking and scuba
diving
Canada ® bird watching ® sea kayaking
® canoeing ® Natural attractions (969%)
British ® Hiking (39%) ®  Whale watching (15%)
Colombia ® Sea kayaking (17%) ® Nature observation
(14%)

Source: Tourism Canada, 1995 cited in WLEDC, 2001, p. 34
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1.2.4.5 Trip Characteristics

William Lake Economic Development Commission discusses the following

trip characteristic:

T Trip Léngth- Trip lengths vary ‘due to Tactors such as destination, activify

and ecotourism experience, but overall ecotourism trips
seem to be longer than non-ecotourism trips.

Time of Year - Ecotourists travelling to Canadian ecotourism destinations
tend to travel during the summer months, with fairly
strong interest in the shoulder scason and some interest in
winter travel.

Expenditures - Ecotourists tend to spend more than the average traveller,
and spend a considerable amount on non-consumptive
travel rclated expenses, such as equipment, dues,
magazines and donations. They are prepared to spend
money for quality vacations, but demand quality service.

Sources of Information - Ecotourists show a high reliance on the
recommendations of others (word of mouth or
friends/family), and various forms of printed material are
also an important source of information for ecotourists.
There are also indications that personal experience from
past trips plays an important role in the travel decision, In
addition, the Internct is becoming increasingly important
in planning ecotourism trips.

Trip Booking - Many ecotourists are confident enough about travelling to

make their owntrip arrangements, (WLEDC, 2001, p. 36)

The Nature Conservancy (2002) provide Socio—demographics of ecotourist

as per William’s Lake Economic Development Canada:
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Figure 1,13 Characteristics of North American Ecotourists

o -,

. ¢ The International Ecotourism Seciety constrizcted the following ecotourist market profile *-..,_“\
: in 1998 based on a survey of North American traveflers. ;
Age:! Ranged from 35-54 years old, although age varied with activity and other
factors such as cost, )
Gender: 509 were female and 509 male, aithough clear differences by activity were
found.
Edueation: 8296 were college graduates, A shift in interest in ecotourism was found from
those who have high levels of education to those with less education,
indicating ecotourism’s expansion into mainstream markets.
Household composition: No major differences were found between general tourists and
experienced ecotourists, **
Party composition: A majority (60%) of experienced ecotourism respondents stated they
prefer to travel as a couple; only 15% preferred to travel with their families
and 139 preferred to travel alone,
Trip duration: The largest group of experienced ecotourists (50%) preferred trips lasting
8-14 days.
Expenditure: Experienced ecotourists were willing to spend more than general tourists;
the largest group (26%) was prepared to spend $1,001- $1,500 per trip.
Important elements of trip: Experienced ecotourists’ top three responses were: (1)
wilderness setting, (2) wildlife viewing, and (3) hiking/trekking. I
,& Experienced ecotourists’ top two motivations for taking their next trip were: !'
(1) enjoy scenery/nature and (2) new experiences/places, "
. o

., 5
., Lot
U, I

Source: The Nature Conservancy, 2002, p. 25.

1.2.5 Ecotourism Trend in the Asian Region

World tourism arrivals trend from develop to developing countries and
higher arrival growth to Asia and the Pacific underline the importance of Asia - Pacific
region in the world tourism scenario. One of the main reasons for this development is rich
natural and cultural resources availability in this region. Both East and South Asian regions

have unique tourism potential for conventional tourism.
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To develop ecotourism, a destination needs certain special characteristics
with its resource base, which is also the uniqueness in Asian region. Un-doughtily, it is the
foundation for future ecotourism. As sﬁch, Asia region has competitive advantage in the
world ecotourism market with its resource base for ecotourism development.-in future (UN-
“ ESCAP, 1999).

“It is certainly possible that ecotourism, as a distinctive segment of the
tourism industry, could provide considerable opportunities for future
tourism development in ways that highlight the regions’ diverse cultural
heritage abundant resources and unspoiled environments.. *( UN- ESCAP,

1999, p. 1)

There is also evidence on a regional basis of growing market demand.
Japan, South Korea, Thailand, India, Nepal, Malaysia and Indonesia have already take
measures to gear their product to attract within Asian region. In addition to market
opportunity, ecotourism develop strong commitment towards sustainability concept on its
natural and cultural resources it exists (WTO, 1993b). As UN ESCAP findings (1999)
the countries in the region has unique resources to offer and places to organise ecotourism
activities. Study find China, Philippines, Singapore, Viet Nam and Pakistan are in the
process of gearing its product while previous group were being pioneers. The others such as
Bangladesh, Cambodia, Lac, Mongolia, Bhutan, and Sri Lanka are still in the initial stage

in ecotourism development,

The global importance could be maximised if those countries share their
ideas and experiences among them as a region while being independent with country
specific resources and features that could be set as products to the international ecotourism
markets (UN ESCAP 1999). From country specific definition onwards rescarch base
careful investigation on ways and means of management of environmental and cultural

resources and balancing its developments areas where all can share the knowledge.

Promotion of ecotourism as a region mutually and individually helps to
countries in creating an image in the generating market on top of present general tourism
practices continue in almost all these countries, Not only external but also tourism within
the region will bring a considerable impact on international tourism. Instead inter-regional

travel intra-regional travel which is at a higher growth rate, would be definite edge on
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ecotourism to all countries in the Asia region (WTO, 1997). Sri Lanka can definitely

make use of these trends with appropriate initiatives.
1.2.6 Review of Tourism Development in Sri Lanka

Sri Lanka tourism which possesses a long history over 70 years, reserved
official recognition with the establishment of Government Tourism Bureau in 1936
(Gunapala, 2000, p. 18). The formal tourism development in Sri Lanka started in 1966
with the establishment of Ceylon Tourist Board (CTB) (presently called Sri Lanka Tourist
Board-SLTB) under the parliament Act.No.10 in 1966. The Board started its’ initial
operations with more attention on tourism promotion. Simultaneously product development
and tourism facilitics & services standardisation were carried out forming a logical frame for
the Sri Lanka tourismn development with powers vested to the CTB by the Tourism
Development Act. No. 14 in 1968, The rational behind these functions were, by
promotions induce the demand in tourist generating markets while planning and
development takes care of required supply of product & services at required quality
according to those markets. Maintaining the service quality standards and regulation
including supervision came under trade standardisation functions. The two latter activities
targeted supply side management. Later many other supplementary factions such as
community relations, domestic tourism were added in the light of industry requirements and

national interest,

Since 1966, tourism continued with a steady growth in late 1960s and
1970s. The tourist demand development came to a momentumn in 1982 and 1994 with all
time high arrivals from its inception (Table-1.3). The first ten year Tourism Master Plan
for 1967-1976 called *‘Ceylon Tourism Plan was initiated leisure focused resort and privet
sector investment motivation on tourism investment (SLTB, 1967 cited in Hall, 2000, p.
237). Private sector was reluctant to inves_t heavy capital demanded for tourism facility
development particularly standard accommodation in the country, Government incentives
such as tax concessions and land for facility development coupled with infrastructure
development for tourism resorts, geared the private sector involvement in tourism business.

Meantime destination marketing in western countries continued as the Ceylon Tourist Board
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main faction. As a result tourism development in both demand and supply continued to

grow until mid 1980s,

The second ten year ‘Tourism Mater Plan’ (WTO, 1993) was relatively a

- comprehensive study covering all aspects of tourism in Sri Lanka. The National Tourism

policy, strategies, product development and regional development were introduced for the
first time with that study. The target markets and marketing strategics base on country
tourism resources were some of the eminent features in the second Master Plan. The plan
set some specific objectives and targets for the subsequent ten years (1992-2001) in the

tourism industry. They are:

%> Tourist arrival target of 874,000 by 2001 from 317,703 (1991)

> Increase average income by tourist from US$43 -1991 to $86 in
2001

>  Growth in foreign exchange earnings from US$156 to 8706 in

2001

Doubling existing room capacity from 9,679 to 18,953 in 2001

Employment to rise from 54,000 in 1991 to 136,000 in 2001

YV VY

Increase of Government revenue by tourism from Rs, 983 Mn to
6,171Mn.

> Tourism Product and facility diversification

> Enhance local community benefits by tourism

Source: WTO, 1993a

From mid 1980s unfavourable security situation had been affected on
tourism industry time to time for over two decades. Major incidents such as terrorist attack
at Central Bank of Sri Lanka (CBSL) in January 1996 and Colombo Airport July 2001
resulted fluctuations on tourism demand (Figure 1.13). Of course, US World Trade Centre

Attack in September 2001 had worsened the situation in 2001.

Although the Master Plan approached to make Sri Lanka tourism industry
sustainable in the long run, due uncertainty and various other reasons industry was par

behind to its targets. Initial forecasts were set at 874,000 arrivals for 2001 but even in
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2005, after additional 4 years, Sri Lanka tourism was unable to reach this target (Table
1.3).

However, the National Tourism Organisation (SLTB) and industry has

- taken number of initiatives to drive the products range in the country towards Culture,

nature, hill country, adventure, waterspouts and other sports.

The industry progress when country situation improves and vis-a-vis
(figure 1.13). Irrespective of continues destination promotion efforts by the Sri Lanka
Tourist Board and product promotion initiatives by the private sector the industry heavy

dependent segment of mass tourism was continuously volatile.

Table 1,7 Sri Lanka Tourism Data:1966-2006

Year Amivals FE earnings Avg, income | No of Rooms | Employments
Uss Mn. US$ per day Dir't & Indir't
1966 18,969 1 720 -
1970 46,247 4 7 1,408 12,078
1975 103,204 22 22 3,632 23,848
1980 321,780 111 31 6,042 47,900
1982 407,230 147 36 7,539 64,200
1985 257,456 82 35 8,826 54,600
1990 297,888 132 41 9,658 59,000
1994 407,511 231 54 10,742 81,400
1995 403,101 225 b6 11,225 84,000
2000 400,414 253 62 13,311 91,000
2004 566,202 417 72 14,322 129,000
2005 549,308 362 75 13,162 125,000
2006 559,603 - - -

Source: SLTB, 2005 & 2006

In marketing and promotion other than fraditional European markets,
Scandinavia, East & South Asia and Middle East were also added. As a result, composition
of traditional European market share came down. But those markets still dominate and

comprise over 50% of the total tourism demand. In the recent past, market leadership by
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tourist arrivals changed from UK to India laving Germany in third market to Sri Lanka. But
revenue gain (value of Indian tourist market) from India has not yet been properly
evaluated. Further high arrival growth rate is maintained from East Asian countries such as

Japan, china and Singapore. (SLTB Annual Statistical Repost-2000-2003)

Due unstable arrivals during 1990s and 2000s, several negative impacts
such as unemployment, under employment, lowering Foreign Exchange earnings and

government revenue were emerge in the tourism scctor.

Tourism starts to grow again in 2000s and reached to all time high
amounting 566,000 arrival and over 129,000 employment opportunities in 2004.
Although the growth expected to be continued to 600,000 in 2006 deterioration of the
security situation resulted a sluggish in arrivals and foreign exchange earnings amounting
549,000 and US$362 million with 3% and 13% down turn respectively compare to
2004 (SLTB, 2005).

Figure 1,14 International Tourist Arrivals to Sri Lanka, 1980 - 2006
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Source: SLTB, 2006
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Tourism Economic impact study shows that tourism leakage is around 23% in Sri Lanka
(ESCAP, 1999) It means 8 23 of every $100 earn goes out of the county. Comparatively
in the region this is a better situation. But its underline meaning is, over 1/5 of accounted

gains of tourism, leakages, Thus, net gain by tourism is only 779 (approx.).
1.2.7 Ecotourism in Sri Lanka

Sri Lanka earned international reputation as the ‘peart of the Indian ocean’
and its multifaceted attractions with blessed nature and rich cultural heritage has given high
value to tourism. When compared with other South and East Asian countries such as India,
Pakistan , Bangladesh, Thailand and Malaysia, it is centrally located in the Indian ocean
with unparalleled natural attractions blend with uniqﬁe ecosystems and high bio-diversities.
Sri Lanka possesses several nature and cultural tourist attractions with immense nature

related tourism potential,

Sri Lanka can also be considered as a cradle of one of the great civilisation
in Asia. The history and start long ago as 3" century B.C, with introduction of Theravadha
Buddhism to the country. Because of Buddhism, the country has continuous written history
over 2500 years with matchless heritage, archaeological monuments, arts and architecture,

rear Buddhist and Hindu monuments and colossal irrigation reservoirs (SLEF, 2002).

‘Ecotourism’, which is closely linked with nature tourism, is a relatively
recent phenomenon in Sri Lanka. Nature tourism is distinguished from mass tourism or
resort tourism by having a lower impact on the environment and by requiring less
infrastructure development. Ecotourism includes a wide spectrum of options, ranging from
serious, scientific studies to casual visits to natural areas as weekend activities or parts of

more general trips.

Similar to other developing countries, the infrastructure developments are
mainly confined to the urban areas in Sri Lanka. This allowed the tourism facility to
develop around urban areas by the urban population. Meantime the rural arcas people were
concerned about their culture; and did not want to take the risk of investment in tourism

related projects. As a result, even in rural areas tourism services are setup by the people
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live in urban centres with very minimal community participation. The community
involvement was mainly confined to limited supply of their products, and unskilled

employment in very low grades.

~In addition, usually ecotourism demands relatively large land area. In Sri
Lanka, because it is a small country, it is important to utilise the land very
carefully. Limited infrastructure, lack of community participation, low investment initiatives
and demand of relatively larger areas of scare lads for ecotourism facilities and activities,
slow down taking tourismn to rural areas. As such, still limited tourism facilities
development closer to National Parks, Forest Reserves and Lagoons can be seen in the
country.

Although ecotourism is a popular and increasingly attractive component of
tourism in many countries (Costa Rica, Laos, Malaysia, Kenya etc.), Sri Lanka has yet to
develop and promote this form of tourism. A primary advantage for Sri Lanka is that there
is casy access to a number of different ecosystems within a short distance to each other. Sri
Lanka is a small country but it has a diverse array of easily accessible ecosystems which are
only two or four hours from each other by motor vehicle. Thus tourists can visit several

different ecosystems and sce more wildlife quickly and easily.

English is widely spoken and understood, which overcomes the language
barrier prevalent in some other countries. The main problems are the lack of infrastructure
and support services and a lack of on-site accommodation and interpretive services that
would actively promote ecotourism. However, it is acknowledged that there is a great
potential for ecotourism in Sri Lanka, which can be capitalised, if the necessary services

and infrastructure are made available,

The world heritage committee has included 6 of the Sri Lankan cultural
sites in the World Heritage List under the protection of the world cultural and natural
heritage (JCOMOS, 1993). They are: the sacred city of Anuradhapura, the ancient city of
Polonnaruwa, the ancient city of Sigiriya, the sacred city of Kandy, the old town of Galle
and its fortifications and the golden temple of Dambulla. The Sinharaja most diverse
evergreen rain forest in the region is also a world heritage site in Sri Lanka. These unique

resources also offer a great potential when linked to ecotourism in Sri Lanka.




56

Sri Lanka’s diverse ecosystems and biological and cultural richness have
attracted the professional interests of numerous scientists, who have conducted field
research in ecology, zoology, botany, sociology and anthropology over the past several

decades. The long list of Sri Lanka’s protected areas can play a majbr role in developing

" this sort of tourismalthough most of them are currently in a state of deterioration.

Taking the whole concept its' evolution developed in the world and regional
level into consideration (also discussed in this research) , Sri Lanka has developed it’s

simple definition for Ecotourismn as:

“Responsible travel to natural and cultural areas that conserves the
environment and improves the well-being of local communities” (SLTB,

20032)

1.2.7.1 Ecotourism Motives in Sri Lanka

Bird watching

Visiting National Parks & Protected Areas
Hiking

Water based activities such as rafting, canoeing
Admiring Nature (visits)

Camping

VVVVVYY

Typical culture education and Experience
(SLTB, 2003b)

1.2.8 Past Research and Studies on Ecotourism

Research and studies on ecotourism in Sri Lanka are still at its young age.
Among the studies available Tourism Master Plan (WTO, 1993a) and Ecotourism Study
(SLTB, 2008a & b) are relatively important. The Master Plan indicates that SIL. tourism

policy should focus on the following:
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Tourism development and marketing should highlight the country’s
distinctive religious traditions, cultural and historic attractions, and its natural beauty and
diversity;

Conservation and enhancement ~ tourism development should promote the

~ conservation and enhancement of Sri Lanka’s natural environment, and its historical, social

and cultural heritages, avoiding any harmful effects;

Socio-cultural compatibility - all tourism services and activities should be
compatible with the religious, social and cultural traditions of the people of people of Sri

Lanka;

Economic benefit — tourism should result in optimal economic benefit to
Sri Lanka’s economy by way of maximum net foreign exchange income, spreading of
development throughout the country and creating significant employment for Sri Lankans;

Economic linkage - tourism development should stimulate related economic
activity, such as fishing, agricuiture, handicrafts, souvenirs, light industry, fruits and

flowers, and support local services and activities;

Community involvement- in tourism should be ensured through a

programme of community education, consultation and active participation.

All these policy components are ecotourism initiatives. Apart from these
policies, development strategies of the Master Plan emphasis on environmental, social,
cultural and economic aspects to ensure that development of the tourism sector is
sustainable and meet needs of the local population and tourists while enhancing future
potential (WTO, 1993a). Even though it does not spells out the word ecotourism, all those

instruments are ecotourism initiatives with sustainable approach.

Taking Ecotourism one step forward, the SLTB has formulated Ecotourism
policy, Regulations, Guidelines and Strategies for Sri Lanka in 2003. The study reveled,
that future potential and scope of Sri Lanka for ecotourism was enormous, According to the

study there are nine stakeholder groups which have been further summarised into four
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groups (SLTB, 2003b). The same four stakeholder groups have been identified for the

survey in order to analysis the future ecotourism development challenges.

The study introduced a simple ecotourism definition for Sri Lanka and

~ National Policies, Guidelines and Strategies were studied, The ecotourism potential rich |

resource in the country and means of sustainable utilisation were also been highlighted.

De Silva (2004) expressed that world tourism demand was over 230 Mn,
(1999) visitors who were looking for nature, wildlife and culture (The principle
components of ecotourism). Also, WTO had shown that majority of them travelled to South
& East Asia. Rich resource base in nature and culture has been highlighted. Where as
Vidanage and Kotagama (1995) confirm that there is a significant potential for
development of ecotourism in Sri Lanka. The survey focused on three major tourist

generating European markets: the UK, Germany and France,

) Drawing concern on resource base and its potential Gunapala & Aslum
(2000) and Schockman {2005) have shown ample opportunities available and there is a
comparative advantage with rich resources to Sri Lanka. Hathurusinghe (2004), and
Dearden (2000) have studied potential in specific forest reserves such as Kanneliya,
Snharaja respectively fo ecotourism and nature tourism. Further Boers (2000) has done a
study and action plan for DWLC for ecotourism initiatives in wildlife management arcas.
Further, Ratnayake (2002) and Premaratna (2003) highlighted ecotourism resources,
considering county as a whole and North Central & Central Provinces respectively, that can

be explored with ecotourism initiatives.

Gurusingha (2001) has shown some challenges to be faced by ecotourism
sub sector and made his recommendations. According to Gurusinghe main challenges in
ecotourism are: Absence of National policy, Low government recognition, Need small scale

service providers in the country.

Tantirige (1995) highlighted ecotourism value of income generation for
conservation by ecotourism. It is of environment enhancement income by ecotourism and he

sighted value of government agency involvement in this exercise. Conservation contribution
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and value of community involvement by ecotourism was shown by Wickramanayake
(1995) and he comment that ecotourism can enhance nature with its sustainability
measures. Looking at sustainability aspect Amararathna (1996) recommend to have good

guide books at sites.
1.3 Aim and Objectives of the Study

The aim of this research is to identify the main challenges te ecotourism

development in Sri Lanka and seek possible solutions for them.

To reach the aim, the fallowing objectives were identified:
(i) To Study, the Ecotourism resource bases in Sri Lanka for future
ecotourism development including Wildlife, Forest, Coastal, and

Irrigation reserves and Archaeological sites

(ii) To identify main challenges to ecotourism development and the

reasons behind them.

(ili) Finally, make recommendations to (a) ecotourism sector {as a

whole) and (b) stakeholders for future development.

In achieving ccotourism development by facing the challenges clear
identification of the potential resource base of a destination is of vital importance. It is the
main reason and comparative advantage of an ecotourism destination. Thus, the first
objective of this study is to gather information on resources exist which are either already in
use or feasible in employing for ecotourism. It may not be the full list of resources or its
assessment but is an overview on the rich and diversified backbone ecotourism capital
foundation (resource base) in the country. Anything found interesting to many tourists
becomes an attraction, therefore, it is also not practically possible to have a full list on

ecotourism resources,

In order to reach its aim, any development needs to overcome its challenges

by facing them. Similarly in Sri Lanka tourism, to develop ecotourism and gain destination
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reputation and ecotourism destination status in the mind of potential ecotourists,
identification of challenges rrequires research studies. Tourism and its all surrounding
environments and market situations and technology constantly change., Circumstances, this
research tryies to identify the main challenges those need to be addressed in reaching its

Importantly any problem needs a solution and way of approaching it. This
study third objective is to find out feasible and potential measures to be taken by key
stakeholders individually and the ecotourism sector as a whole in the country to reach the

final aim of development of ecotourism in the country.
1.4 Significance of the Study

a) The study provides information and review ecotourism resource base
considering ecosystems, flora, fauna, and archaeological and historical sites & their values
as a ecotourism resource,

b) Locally there are different organisation entities to manage, supervise or
care for each resource base in the country., Sometimes the area of supervision overlap and
not clear at the outset. The study will identify what resource managing organisations need to
work together and what are the possible benefits of developing ecotourism that may better
accommodate in reaching those organisation’s conservation or development objectives.

¢} Ecotourism concept is inherent to many stakeholders. When there are
too many, they do not voluntarily gather to work together. If one party fell they are not
sufficiently or comparatively benefited, general tendency is to work independently or to
avoid cooperation. This development can create barriers fo share ecotourism long term
benefits to that stakeholder first, ecotourism sector and second the tourism industry.
Therefore, this study makes efforts to investigate barriers, bottle- necks and setbacks
behind the ecotourism sub-sector progress.

d) Collective effort almost always benefits the tourism industry. In
ecotourism, it is an essential component as per the concept and cares on resource base its
sustainability, As such, the study highlights the importance of stakeholder co-operation and
collaboration for ecotourism development in the country.

e} Collective effort but individual gain is the general expectation of

stakeholders. Even with complex interdependency among stakeholders, working together is
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good for all of them to reach sustainability which is the long term objective of ecotourism
exercise. e.g. if local community can organise a study tour with wild life conservation
authorities for ecotourist in a professional way, all (wild life authority, local community,

ecotourist and resource base environment) can gain benefits. For that, every one need to

play an important role making this exercises a continuous success. While maintaining

objectives of the resource base managing organisations and others, the study seek possibility
of gaining more sustainable benefits through ecotourism,

f) Successful business always keeps an eye on the market situations while
managing internal forces and external forces. The conditions of the market and external
forces are ever—changing, so that updated data, information and studies are always
necessary to survive, In tourism, the international environment (the market) is changing fast
every day. To be up-to-date with ecotourism studies, Sri Lanka effort and initiatives are
minimal. In filling the research gap in ecotourism studies to some extend, in the light of
sustainable tourism development and ecotourism sector development as tool for
substantiality in the destination, this study attempts to provide an assessment to face future
challenges in the ecotourism sector. The study will also help to enhance knowledge among
and within stakeholders of ecotourism in Sri Lanka. It shows value of working together and
necessity for sustainable tourism development as a mean of conservation of natural and
cultural resources. It highlights how mutual understanding and collaboration can help to

overcome sustainable ecotourism development challenges in Sri Lanka,

1.5 Scope of the Study

1.5.1 Scope of Time

The scope the study period was limited to the period from November 2006
to July, 2007. Distribution of questionnaires and in-depth interviews were carricd out to
collect necessary primary data during February and March 2007 among selected ecotourism
stakeholders,

1.5.2 Scope of Geography

For tourists, distribution of questionnaires and interviews were carried out at
the Colombo International Airport (Bandaranayake International Airport) and the
community groups were selected from Dedduwa and Maduganga areas in south of Sri

Lanka. Collection of data from government agencies (Tourism Recourse Managing
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Agencies- TRMO) was done in and around Colombo. Information from Scholars of
different disciplines and organisations, was collected with no specific geographical area but
depending on the place they are stationed. -

" 1.5.3  Scope of Content

~ Study on the resource base which is the cradle for ecotourism, as an eye

opener for future potential development. Primary focus is to identify current issues in
ecolourism and find reasons behind. Seek values and means of collaboration among natural
and cultural resources managing govermment agencies, Highlight the ways in which
protection and conservation objectives of those agencies can be achieved with ecotourism.
Find out the stakeholders willingness to work together in fulfilling their objectives with
ecotourism.

1.5.4  Scope of Demography

International tourists who were leaving after their holiday/vacation in Sri
Lanka randomly selected and surveyed at the Colombo international Airport departure
lounge. To meet tourist from different countries, specific flight times were selected from

weekly flight schedule of the airport.

For local community two areas were selected (Dedduwa, Maduganga) as
the sample with community living near existing Bentota tourism resort and proposed
Dedduwas Reortst area area. For Maduganga community both involved in tourism and none

engaged but living in and around Maduganga estuary selected.

Data were gathered from Tourism Service Providers (TSP) in many parts of
the country consisting companies, individuals representing accommodation, tour

organisations, travel arrangement, restaurants, guiding, interpretation and others.

Tourism Resources Managing Organisations (TRMO) data were collected
from senior and relevant officers of Natiral and cultural resources managing government

agencies located in Colombo.
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1.6 Definition of Key Terms

Active Ecotourism: ecotourism that enhance sustainability

Challenge: is a status that seems to be difficult but can achieve moving

S orward with courage T

Lcotourism; a form of a tourism that foster learning experiences and
appreciation of the natural environment, or some component there
of, within its associated cultural context. It has the appearance, in
context of best practice, of being environmentally and socio-
culturally sustainable preferably in a way that enhance the natural
and cultural base of the destination and promote the viability of
the operation.

Ecotourist: a tourist who participates in ecotourism activities. Ecotourists
are commonly segmented into hard and soft ideal types and are
found mainly in more developed regions such as North America,
Western Europe, Australia and New Zealand.

Development: a systematic up-liftment of physical environment to
facilitate/accommodate human use

Paradigm is a collective world view or constellation of beliefs, values,
techniques and so on shared by the given community.

Sustainable development: the development that meet the needs of present
generations without compromising the ability of future generations
to meet their own needs.

Sustainable tourism: tourism that adhere to the principle of sustainable
development and to associate criteria of environmental, socio -

cultural and economic sustainability.




CHAPTER 2
METHODOLOGY

. 2,1 Introduction- Methodology

This study is a survey research in order to review potentials, possibilities
and challenges to develop ecotourism in Sri Lanka. Both secondary data and primary data
gathered during the period of December 2006 ~ July 2007, For primary data multi faced
sampling methods were employed depending on the varied characteristics of the
stakeholders. The main five stakeholders (tourist, community, service providers, resources
managing organisations and scholars) were used to gather data with their views, opinions
and comments. For international tourist and local community systematic random sampling
method, tourism resource managing organisations~convenience sample, Tourist Service
providers-snowball sample and scholars-purposive sample methods were used. Data were
gathered from international tourists and community with distiibution of structured
questionnaires & interviews, and from other categories with semi-structured questionnaires
with face to face interviews except in long distance cases. The surveys were carried out
during the months of February and March 2007. The analysis was done with SPSS
(Statistical Package for Social Sciences) programme and assessment with statistical
methods and SWOT analysis. The data collection methods and research elaborations are

given below.
2.2  Data Collection Methods
2.2.1 Secondary Data Sources
- Detail literature search on sustainability, sustainable development,
sustainable tourism, ecotourism and sustainable ecotourism concepts
from international printed material, Faculty of Service Industries of

Prince of Songkla University, Phuket Campus, graduate school studies

and internet.

64
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- Current ecotourism developments, potentials, case studies and review
on international tourism statistics from WTO & WTTC publications and
available online documents

- Concepts and developments in comparison to environment, conservation

“and tourism from United Nations Environiiental Progiamme (UNEP),

World Wide Fund (WWE), The World Conservation Union (IUCN),
The International Ecotourism Society (TIES) and Nature Concern &
internet

- Sri Lanka tourism statistics, tourism plans, policies regulations from Sri
Lanka Tourist Board (SLTB) and locally published news paper articles

~ Statistics on Sri Lanka economy tourism impacts and other related
statistics from Department of Census & Statistics and Central Bank of
Sri Lanka

- Various other ecotourism studies, assessments and information on
ecotourism resources from Ecotourism Foundation of Sri Lanka,
University of Colombo and other related Government Departments in

Sri Lanka

2.2,2 Primary Data Sources

The Ecotourism sector is relatively small & demand is low in Sri Lanka.
Little any specific data is available on ecotourism. Only limited research studies such as
Ecotourism Study by SLTB (2003) research papers (in section 1.2.8) were available but
their purposes and objectives were different to this study. It was an additional challenge to
study on future challenges of ecotourism development with limited data. In addition, none
of those surveys considered more than one main stakeholder in the study. Due to these
limitations and absence of actual data required for the analysis, an empirical data collection
field survey was conducted for the five main stakeholders during February and March

2007,

This study focuses on the available resource base for ecotourism, the
country potentials and ecotourism development challenges. It demands information from all

stakeholders in the ecotourism sector in the country. Past experiences, views on present
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setup and future expectation are primary important factors while views of each stakeholders
gaining validity for the study. To collect primary data, understanding the population of the
research & different stakeholders their characteristics and careful selection of appropriate

method are important at the start,
2.3 Population of the Research

As yet there is no clear agreement on what tourism activity and to what
extend is ecotourism, clear identification and defining of the population of this survey was
not easy. Further the stakeholders in ecotourism are yet be agreed by researchers, and

different scholars’ researchers’ opinions and views still have similarities and differences.

“It was observed that their involvement and kind of expected benefits are
divers among and between different with stakeholders” (Weaver, 2001a, p.

135).

The varied views on stakeholder group size, their level of involvement, level of benefit and
type of benefit share with ecotourism are also unable to quantify. Therefore, obviously, the
length and breath of the population is not clear. Since the research focuses on whole
ecotourism sector, it was further difficult to agree or conclude the total population, As a
result, it was not easily possible to identify the total population of the survey. However,
this study considers the following list of stakeholders as a yard stick, which is subject to

question in justification,
2.3.1 Selection of Stakeholders

As indicated before stakeholders in ecotourism is yet be agreed by
resecarches. On this issue some eminent ecotourism writers such as D, B. Weaver and
Fennel still have not commented much. However, research by Pam Wight (2001) has

identified nine stakcholders in ecotourism and they are:

(i)  All service providers in the ecotourism industry

(ii) Visitors ( international & domestic)




(iii) Governments: National, Provincial and Local
(iv) Agencies (e.g. SLTB)
(v) Protected area managers & land owners

(vi) Non governmental organisations

(Vi) At location and neighbouring local communities ~

(viii) Academic institutions and researchers

(ix) Other special interest groups
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The Nature Conservancy has identified ecotourism partners for a successful ecotourism

development. They are:
Protected Area Managers/ Site Managers
(i)  Nongovernmental Organisations (NGOs)
(ii) Government Agencies
(iii) Local Communities
(iv) Tourism Industry (service providers)
(v) Other supporting players
a, Ecotourist
b. Funders

¢. Education sector

It indicates mainly six partners and three players as supporting categories. Altogether nine

partners found as important, (The Nature Conservancy, 2002, p. 21)

The TUCN (The World Conservation Union) study on ecotourism plan for Anavilundawa

Wetland which is a Ramsar site in Sri Lanka, has indicated eight ecotourism stakeholders as

listed below (TUCN, 2004, p. 4):
(1)  Tourist industry
(ii)  Ecotourism industry
(iii) Visitors
(iv) Government Departments
(v) Local Authorities
(vi) Natural Resources Mangers including property owners

{(vii) Community

(viii) Educational Institutions and other interested groups including NGOs
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Meanwhile Sri Lanka Tourist Board also has done a study to work out
national policies, guidelines and strategies for Sri Lanka in 2003 where, similar to Wight
(2001), nine stakeholders were listed and further summarised into four broader categories

The four were:

(ii) Visitors (international or domestic)
(1ii) Host population (local residents)
(iv) Public sector and government (agencies who mange the destination)

(SLTB, 2003b, p. 26)

In identifying stakeholders for this study the researcher had to consider the
time and resources available for the survey, On the other hand it was noted that the above
studies sometimes, separated one stakeholder category into two. E.g. (i) in IUCN study
Ecotourism industry is a part of tourism industry, (ii) Since Sri Lanka has no private
protected areas, obviously protected area managers and land owners listed in Wight (2001)
study falls into Governments: National, Provincial and Local category in the case of Sri

Lanka.

This study considered the broader categories identified by the Sri Lanka
Tourist Board study broader categories and one additional category of scholars/researchers.
With the additional group the researcher expected to gather data from universities, tourism
trainers, scholars, researchers, Nongovernmental Organisations (NGO) and interest groups
etc. As such representation of almost all major categories can participate in providing data.
The five stakeholders are:

A. Visitors (international tourist)

B. Host population (local residents or local community)

C. The business community (Tourism service providers)

D. Public sector and government (tourism resources anaging

organisations)

E. Researchers and Scholars
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(A) to (D) stakeholders have been selected as they are directly involved in
ecotourism, Although other stakeholders also relatively important in identifying future
challenges, due to practical and time limitations, the researcher is on the opinion that the
scholar group (E) will adequately fill the gap as stakeholders whose knowledge and

. 'uhdérs'taiidin'g is i wider péfSpéCﬁVé. e+ s e e e

Since there is no way or system to identify and interview eco/nature
interested tourists, all international tourists were considered under the category of

tourists/visitors.

The local community, either involved in tourism or not, but living in close
proximity to tourism developed areas (Bentota - Dedduwa and Maduganga) were included

into local community /host community category.

With the business community (Tourism service providers) all kinds of
service providers such as tour operators, travel agencies, accommodation providers,
restaurants, professional organisers of all tourism related activities, tourist guides, and shops

were taken into accounts under the name of tourism service providers,

All public sector tourism resources managing or any kind of holding
organisations were included in tourism resources managing organisations. Education
institutions, universities, NGOs, researches and individual interest groups were included

into the fifth category of scholars and researchers,

2.4 Research Methods - Design and Instruments

Due to muiti faced stakeholders and their differences in characteristics, the
research got apparently complex. Moreover, when some stakcholders have similar
characteristics but different types of sub groups, e.g. under scholars & researchers—
universities, NGO and other interested groups were represented, the research method got
further compound. The population size of different stakeholders is varying from one to the
other, The number of resource managing organisations was neither comparable to

international tourist sample nor with local community sample, Therefore, researcher had to
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seek for different sampling and data collection methods for each sample. Questionnaires
were designed considering the nature of different stakeholders. Taking into account the
diversity and different nature of survey samples the researcher decided to employ the mixed
method in order to collect sufficient level of effective data for the research. Accordingly,
“the research has” been conducted with mixed method to collect both qualitative and

qualitative data,

When there are differences in sample sizes and responses, the mixed
method could gain getter results by minimising disadvantages of each method and
incorporating the alternative method instead. There are four application methods suggested

for mixed methods suggested in the tourism research literature:

¥ The simultaneous and integrated collection of qualitative and
quantitative data during the first phase of work

4 Qualitative field work undertaken alongside a multi ware survey with
the first wave survey informing the field worker of the focal point
observation- similarly field work may refine survey foci in future
waves

** Alternative between qualitative explanatory research the informs the
construction of qualitative data collection tool- for ¢.g questionnaire
fallowed by a further qualitative field work to achieve a deeper
understanding of the quantitative finding,

A quantitative starting point such as a survey used to determine the
focal point for a qualitative study, which may be fallowed by
quantitative study to darify conflicting findings

(Jennings, 2001, pp. 134-135)

Instead of having quantitative and qualitative surveys separate the
questionnaires were design to gather both type of data accommodating the time available for

the survey. Also, where ever possible, additional comments were gathered with the surveys.

Note: Next “The Questionnaire Design & Pilot Survey’ and ‘Population, Sample Size and
Methods’ topics are listed under the same heading for the five stakeholders with A, B, C, D
& E.
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2.4.1 (A) Questionnaire Design & Pilot Survey - International Tourist

Ecotourism sector is not yet developed as segment or market in Sri Lanka.

Nevertheless, most of the tourists for a part of their vacation or sometimes for the whole,

- stay, visit resources which are potential for ecotourism sector. Therefore, it is not possible

to identify ecotourist or nature inferest visitors in the destination. One possibility is to find
out the perception of all tourists and how many of then are interested and on
nature/ccotourism ctc. In addition, as a crosscheck, search what other ecotourism
destinations they have visited in the past. The research focus only on international tourists
as domestic tourists are mainly excursionist as well as practical difficulties of selecting data

collecting point from them during limited time given for the s'urvey.

International visitors are a primary important stakeholder whose respondent
number is high; therefore it was decided to use distribution of questionnaires and interview
methods. Considering the respondent time factor and type of information required for the
survey a structured questionnaire was designed with four sections in order to group data for

analysis. The four sections were:!

Part 1. visitor preferences, activities engaged and expenses incurred
Part 2: views of the visitor on the ecotourism resource base in the country
Part 3: tourist suggestions and opinions for the future

Part 4: visitor profile

The first three sections were targeted to gather data as per the objectives of
the study where as the fourth part is to find out demographic information of which is
comparatively less important even if respondents do not answer it. Part one is to gather
visitor perception prior to the visit and during the tour his experiences and expenses in the
destination. Second part consists of visitor assessment on the potential resource base and
impression on the destination (used rate scaling method to gather information). The third
and most important part in the questionnaire is to get direct inputs of visitor’s suggestions,

opinions and recommendation to face challenges to ecotourism in Sri Lanka.
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2.4.2 (A) Population, Sample Size and Method - International Tourist

Past research has identified that there are 1 to 3 percent of all tourist

visiting Sri Lanka are ecotourists {(Hathurusingha, 2004 & Gurusinghe, 2001). As such, it

was estimated the ecotourism population’ size was about 5,000 per year (1% of average =~~~

500,000 arrivals) Since there is no socio - demographic data on them, it was decided to
adopt stratified random sampling technique to select the sample. Stratification was done
between tourist different market by detecting departure flights to those destinations. Thus,
all tourists from one market {country) get equal chances to be interviewed in the survey.
Pilot survey was conducted with three international tourists visited at Sri Lanka Tourist
Board head office information counter and the actual survey was carried out at the departure
lounge of the Colombo International Airport. The timing of the survey was critically
important as the sample used stratified random sampling technique irrespective to strict
security confrol at the airport. Since the permission was to enter and exit only one time
within a day for the survey, the researcher sclected the highest flight departure time slot of
the day to tourist generating countries from the weekly flight schedule, Normally, visitors
reach the airport at least three to four hours earlier to their departure time so that
enumerators were able to distribute questionnaires and interview them at the waiting area of
the departure lounge after tourists finished their travel formalities. Tourists, who were
leaving after their visit/holiday, came from UK, Germany, France, Netherlands, other
European, Scandinavian countries; and flights to South & East Asia and Australasia were
covered. There were three enumerators to collect data during rush hours of departing

visitors.

The sample size was calculated using Taro Yamane formula (1973)’s
found the size of sample group from the tourist population formulary as follows:

(At the confidence level of 959, 0.05 population variable)
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n = N
1+ Ne®

nsosamplesize
N ! Population size - target number of tourists
¢ . Inexactness from sample at confidence level at 95%
noo= 559,603 = 399.97
1+ 559,603 (0.05)°

Thus, the estimated sample size was 400, Even though the researcher
planed to collect data from 400 tourists, it was possible to collect data from only 113
respondents which was lower than the estimate. That was mainly due to poor security
sitaation with fighting with terrorist in the North and East,

Government has lounged a battle against terrorist to secure civilians in the
Eastern region of which apparently considered as war by some visitors. As a result tourist
arrivals were low during that particular insurgency period February - June 2007 (table
2.1). In March 2007 arrivals were less by 369% when compared with the corresponding
period of last year, Also, March was the second worst month during the first six month of
the year. However, the data sample was sufficient to assess the respondent at the confidence
level of 80%, 0.10 population variable. Calculations at 0.10 level sample size {vith the
same formula indicates that 99.98 (approximately 100) respondent are needed for the

survey where as data has been collected from 113 (Table 2.3).

2.4.1 (B) Questionnaire Design & Pilot Survey - Local Community

Tourism in Sri Lanka is still concentrated to South West Cast and Cultural
Triangle arcas. Even in those areas community economic activities are mixed with tourism.
Therefore, separation of tourism area is difficult, This survey it was targeted to collect data
from communify who has some means of interaction with tourism. Thus researcher has
selected two locations in the Southern Province, namely Bentota - Dedduwa and

Maduganga.
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Table 2.1 Monthly International Tourist Arrivals to Sri Lanka

Month ' 2006 2007 | % Cha 2007/2008
January " 52,103 56,553 85
February 52,687 - 43,051 - 18.3

March- - BATAG - — B508L e — GO - o
April ' 49,776 . 33,039 - 33.6
May 43,825 26,307 . -100
June 44,066 80,810  -801
iy 55,354 - -
August ) | 52,931
Sebtcmbcr 38,485
Qctober 38,816
November . 37,691
December 39,224 )
Total 559,603
Up to June 297,203 224,791 - 244

Source: SLTB, 2007

Bentota is the first planed tourism resort in the country, In addition
proposed Dedduwa mega development project which is almost inland side of Bestota, is
underway, It is planned with more conservation and nature friendly initiatives, The majority
of the community living in Bentota - Dedduwa area are connected to tourism either directly
or indirectly. At least they are linked to the induced benefits of tourism. Thus, four villages
from Bentota - Dedduwa area is with population of 1,211 households from which 117
were taken for the survey (Table 2.2). The second, Maduganga which is the biggest
inland lagoon with 16 islands of which with rare and endemic species of flora and fauna,
has a few islands inhabitant but surrounding community is increasingly engaged in tourism
activities and services., Maintaining traditional local cuiture, fishing and faming are
practised as main means of living in the area. Two villages which have 111 houscholds
were selected from for data collection. Total of 1,322 households (population) were
included in the survey sample of 132 (Table 2.2). Structured questionnaire has been

designed with 36 questions in five sections:
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Part 1 Community profile and benefit by tourism
Part 2 Community feeling/views on ecotourism
Part 3. Socio culfural aspects of ecotourism

Part 4; Environment aspect of ecotourism

- Part 57 Community opifiicii on eonomic impacts of tourism " 7 o

First section is to collect demographic information and to see to what
extend they are benefited now form the tourism industry. Sections 2% to 5" are structure
according to the objectives of the research and assessments. One last question added to
collect community views as a qualitative data leaving all first 35 questions quantitative, The
Questionnaire had been ftranslated to Sinhala Language (local language) and tested with

three staff members of the Sri Lanka Tourist Board before take into field survey.
2.4.2 (B) Population, Sample Size and Method - Local Community

Total population of the community in both arcas (Bentota & Maduanga)
was not easy due to present division of the village boundaries. Those demarcations hardly
comply with the objective of the research. With greatest difficuity researcher managed to
get the help of the officer concern with census at Bentota Divisional Secretariat. In
Madugana a researcher cum retired principal assisted to get realistic information on one
villages visited. Stratified random sampling technique was used for selecting respondent in
the data collection. To estimate the sample, rule of thumb method was used as suggested by
Neurnan,

“~ Population under 1000 researches should sample 30% of the population
- For population over 1000, minimum of 10% as the sample.”
{Neuman, 2000: cited in Jennings, 2001 p, 147).

Total number of houses in six villages were 1,322 (Table 2.2). The
researcher manged to interview 10% of them which is 132.2 & rounded figure is 132
households (1,322 x 0.1 = 132,2). The actual number of respondents was 138, i..
117 from Bentota and 21 from Maduganaga. Depending on situation, both face to face
interview and distribution of questionnaire methods (multi method) were use for data
collection, Selection of local community areas and grouping them into different community

and demographic character were done systematically, Researcher was confident that within
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the group or the clusters random selection in six villages visited given him fair

representation of the community as a stakeholder,

Table 2.2 Villages and Households in Bentota-Dedduwa and Maduganga Areas

[ Atea | Mo | Village Naime |~ No.of | Aréa'| ~ Betimated~ | Actal | oo
households | total sample size Sample size
1 | Yathramulia 229
;g 2 | Warahena 295
2 3 | Athuruwella 229 112 117
f'é,j 4 | Dedduwa 458 1211
3
g 5 | Muwannaduwa 71
_g" 6 | Galmanduwa 40 111 20 21
=
Total 1322 132 138

Source; Divtional Seratariat Bentota and Balapitiya

2.4.1 (C) Questionnaire Design & Pilot Survey - Ecotourism Service

Providers

Recognition, regulation and certification for ecotourism service providers
yet to be developed in the country. Some services are registered under the normal tourism
services (traditional method) but all can not comply with such requirement due to various
reasons. Nevertheless there are a number of service establishments operating with no formal
approval, Researcher decided to collect data from all layers and levels of service providers
to gather information in respect to research objectives. A questionnaire was designed with
six sections,

Part 1: Type of service & reasons to in this service

Part 2: Ecotourism resource base and responsibility initiatives

Part 3. Ecotourism market potential

Part 4. Service Providers initiative for education, Conservation and

Community benefits
Part 5: Cooperation and collaboration in ecotourism

Part 6: Suggestions and opinions
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The first section covers area of business and the reason for being to the eco/nature friendly
tourism business. Sections 2™ to 6" are gather data directly relating to the research
objectives. In addition sections 3 and 4 investigate to what extend respondents are close to
the main concept of ecotourismi. Both quantitative and qualitative data was gathered for
“analysis, Questionnaires were pré - tested with Tour service providers who came to Sii

Lanka Tourist Board (SLTB) before the actual field survey.

2.4.2 (C) Population, Sample Size and Method - Ecotourism Service

Providers

There are a number of tourism service establishments operating informally
in Sri Lanka, The ecotourism sector is also one sub sector highly contributing to this
exercise. Therefore, it is not easy to identify ecotourism service providers in the country.
Hence population can not be recognised. Even an effort with different sources of

information may not be sufficient.

Since recognition, identifications are difficult the researcher decided to
adopt snowhall sampling method for data collection. Those who provide services know each
other and kind of services rendered etc. Therefore recommendations of existing service
holders can save energy and time of data collection and would indicate the focal point to
collect the comment., With careful recommendations the researcher managed to gather
information until collected information started repeating / overlapping. By that time there
were about 32 questionnaires filled with face to face interviews, post and electronic
mailing method were used depend on the situation, Information gathering continued until
receiving the full representation of all aspect of eco/nature friendly service providers in the
country, and information is started repeating. Even with multi method of data collection the
researcher mailed questionnaires only to long distance service establishments and

individuals.
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2.4.1 (D) Questionnaire Design Pilot Survey - Resource Managing
Organisations
Resource managing organisations are one of the most imporiant

stakeholders for tourism in general and for ecotourism in particular, Their role as a

' stakeholder, conservator and resource manager for sustainability is the key for ecotourism

sustainability. Therefore the researcher selected face to face interview method to gather
information, In order to save time and send guidelines before meeting, a semi structured
questionnaire was formulated with 21 questions listed in three sub sections. Those broader
sections were:

Part 1: Organisation objectives and revenue from tourism

Part 2: Views on present mass tourism and ecotourism

Part 3: Views on their willingness to work together & comments on

ecotourism

To understand the broader objectives of resource managing organisations
and what benefit tourism brings to then was the focus of part one. Their perception &
willingness to support for ecotourism development and extend of cooperation as a
stakeholder were gathered from second and third sections. It was a combination of
qualitative and quantitative data gathered for analysis, A important question asked was;
when others co-operate, how your organisation supports them? With this, the present
situation of working in isolation could be reduced and would be able to bring all
organisations into one common objective in future ecotourism initiative. As a pilot survey,

the questionnaire was tested with two senior officers of the SLTB before actual data

collection,

2.4.2 (D) Population, Sample Size and Method - Resource Managing

Organisations

The population can be worked out in different layers, If it is ministry level
the population is a nominal number. At institutional level the size is much higher, If one
considers the actual (practical) management level, sites in different parts of the country will
be very high number. In some organisations such as CEA conservation is a one section

only. Therefore, working on a population became complex. Although the tourism resources
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are bases scattered around the country, the management is undertaken through central,
regional or sub officers. Considering the time available and travel time to collect data, it
was decided to interview either senior officers or the most important offices responsible in

head office (either in Colombo or suburbs) for data collection. Thus, convenience sampling

‘method was used while taking all relevant organisations into the sample with researches

previous knowledge on such organisations. The researcher kept on collecting data to the
extend, the information gathered is repeated in the survey. By then, there were 30
respondents from 19 organisations at ministry, dedicated entity and local level provided
information during the survey. When one respondent was unable to provide sufficient
information more officers were interviewed, In some places such as Forest Department and

Irrigation Department, additional infarction provided other than inquires.

2.4.1 (E) Questionnaire Design Pilot Survey - Researchers and Scholars

The fifth and the important group of (E) stakeholders, was the researches
and scholars. Generaily they do not have particular interest or focus on their benefit by
ecotourism but they have wider knowledge on ecotourism concept and practices at global,
national and regional level. Therefore their capacity and confribution to find out the future

challenges in the ecotourism sub sector was vital important,

This stakeholder category includes many sub groups such as Educators,
Researchers, NGOs etc. The main common factor is the way they inferact with ecotourism.
They work with either no return benefit or very low priority on benefits where as previous
four categories expect some kind of benefit. Questionnaires and interviews may not be the
most effective method to collect data from this group, but as a guide or outline for them to
be for discussion and comments a semi structured questionnaire was done with five sub

sections to facilitate analysis. All questions were open ended with qualitative data focused.

Part 1: Significance of scholar involvement

Part 2 Views on country ecotourism resource base
Part 3 Views on international market potential
Part 4; Views on stakeholder collaboration

Part 5: Suggestions for the future
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The first part aim was to find out the wide spectrum of scholar involvement
in ecotourism at present, and to identify In addition to identify and do separate assessment
of different sub-groups by their area of involvement. The other four sections focused to

collect comments on each objectives of the research. Minor adjustments were made in the

" questionnaire after interviewing the Chief Executive Officer of the Sii Lanka Tougist Board =~ =

instead of a pilot survey.

2.4.2 (E) Population, Sample Size and Method - Researchers and

Scholars

Similar to open ended question, it was not possible to assess the length and
breath (population) of this group, The researcher employed purposive sampling technique
for this group. In a purposive sample the researcher is free to use previous knowledge,
evidence and experiences to select on respondents with a specific purpose in mind. “Instead
of going to cross-section or balance choice, the researcher can concentrate on instances
which will display wide varicty - possibly even focus on extreme cases” (Denscombe,
2003 p 15).

Following the method was selected a set of respondents who could possibly
provide sufficient information and insight on the subject etc. Iimportantly the researcher took
in to consideration that all sub groups are adequately represented in the information
gathered, There again, to distance places and ones whose time does not permit for interview
or discussion, posted and emailed questionnaire followed by a telephone conversation on the
matter were also used. The survey continued until researcher felt the information gathered is
overlapping and repeated. In total, 34 tourism scholars have given their opinion, comments

and ideas with the questionnaire and addendums.

2.4,3 Sample Sizes and Sampling Methods - Summary

To collect quantitative data and qualitative date different approaches
incorporated in the survey depends on the characteristic of each group of the research, A

summary of each steps of the research method is given shown in table 2.3,
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Table 2.3 Stakeholders, Population, Sample Selection, Methods, Sample Size

takeholders
g g S ERFREEEE
3 s & Sik |add|s
Content. ... 1. ~. e R s rf;&‘ = o~ 8 | =
All Areas Adventure pls. | AGA Universities
International | 1.Maduganga~ | Boat services Arch, Dpet, | Researchers
tourists Two villages Ecolodges FD Teachers
559,603 ET. Guides CCD Consultants
(SLTB,2006) | 2.Dedduwa- Hotel & GH CCF Environmentalists
(Number  of | four Villages | (eco friendly) | CEA NGO’s
Population ecotourists Sports DWLC Feo. Concern NGO's
unknown) TA Irr. Dept,
at  0.06%- Turtle Conservation | [ A
399.97-400 Min. Envt.
at 0.10%- PC, MOT
99.98 - 100 SLTB
Sampling Stratified Stratified Snowball Convenience | Purposive
Method random random methed method method
Focal Point International | People  from | Manager/ Selected Selected
tourist visited | one  selected | owner senior Scholars
Sri Lanka area officials Researchers
Population size 559,603 1322 297 All represent  { All represent
Sample Size 99.98 at 109 132 (109 of 30 (10% of
(app.) 0.10 total) total) 22 30
Appox. 100
Data collected 113 138 32 30 34
Data Collection structured Structured Interview with Interview with Interview with
Method questionnaire & questionnaire Semi-structured semi-structured Semi~structured
interview & interview questionnaire. questionnaire questionnaire

Source: Author

CEA = Central Environment Authority

WLCD - Wiidlife Conservation

Depariment

Local Authorlty - PS - Pradesiya Saba

Eco Con. NGO - Ecolourism Concern

Non Governmental Orgnlsatlons

CCD - Coast Conservalion Department

AGA - Assistant Government. Agent or

Divislonal Secretary

FD - Forest Department

PC- Provincial Counclls

MOT - Ministry of Tourlsm

Pyt Sector - Private seclor
CBTO - Communlly Based
Tourism Organlsations
CRBO - Communlty based

Organlsations

GIL - Guest houses

NGO - Non gorernmental

Organisations

UDA - Urban Development

Authority

Arch. Pept. — Archaeology

Departmect
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2.5 Data Analysis Methods

Statistical methods for qualitative data and quantitative analysis methods

have been used for data analysis. Statistical calculations, tests on reliability of resuits,

‘sample frequencies and joint frequencies were done with Statistical Package for Social

Sciences (SPSS) computer programme. Content analysis was done with manual tabulation
using grouping and summarising methods. In addition important performance assessment
(IPA) was used where necessary. Finally, SWOT analysis method was adopted with

discussions for overall content comparative analysis and assessment,

2.5.1 Sample Frequency Analysis

Initially survey data is used to examine international tourist profile
frequencies and demographic analysis for better understanding on the market. Similarly
local community demographics, economic factors were taken to assess the community
involve in tourism and living in those areas. Base on descriptive statistics, centre
tendencies, measures of dispersion with statistical values assisted analysis be lustrated for

the samples of tourist and local community.

2.5.2 Joint Frequency Analysis

In the samples of tourist joint factors influence on visiting destination,
duration of stay and expenses at the destination are taken for consideration with joint
frequency analysis. This is for important variables that are relevant to the factors which
influence tourist decision making in selecting a ecotourism destination. I the data processing
analysis been done to investigate the relation fo different demographic of tourist has
significant differences in selecting ecotourism destination, With this it make clear what

factors influence to a ecotourist in particular, selecting a destination,

In the case of local community present economic standards with tourism
benefits and negative itnpact status efc are assesses with joint frequencies, What aspects of
tourism affect on local community and whether there is a significant benefits or cost in

general, community to be satisfied as mean of living or a industry good the their areas.
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For tourist service providers the factors influence them to be in eco/nature
tourism, level of investment, ecotourism features adapted by them are cross checked in joint
analysis., For resource managing agencies present level of involvement, kind of benefits and
level of organisation objective comply with ecotourism development approaches etc have
‘been examined. )

With regards to resource managing organisations joint frequency method
used to see whether they find ecotourism as a sector adhere to objectives of that
organisation and in which form the resource base they manage, could be utilised for the
benefit of the country. Sustainability in the resource bases its usage as tourism resource with
care in meeting the organisation objectives etc.

Appropriate tests such a Chi quire, ANOVA have been done where ever
possible to check the level of significance of the findings as to establish the reliability.
Mostly assessments based on qualitative methods except the two samples of tourist and

community which were mainly base on probability sampling methods.

2.5.3 Manual Tabulation Analysis/ Content Analysis

Manual tabulation by way of grouping and merging comments, qualitative
assessment tables were done for open ended questions. Descriptive assessments which had
more detail were sub-grouped in a way they were useful for detail analysis in accordance
with research objectives, Summarised facts were also listed in group format wherever
possible for better and easy understanding. In the conclusion section, among stakeholders
comments on challenges and suggested slusions, comparative analysis with summarised
presentation method with tables was used to extract the final challengers of ecotourism to

formulate recommendations,

2.5.4 SWOT Analysis (Strengths, Weaknesses, Opportunities &
Threats)

Base on preliminary assessments the study analysis the destination internal
factors in comparison to external factors with SWOT analysis in with discussions. To any
industry the capacity of facing external forces are important in facing its challengers, The
SWOT is used for comparative analysis to understand and propose recommendation of the
study to the stakeholders and ecotourism sector in Sri Lanka. Finally in view of facing

means of challengers, strategic actions would be proposed to stakeholders,




CHAPTER 3
RESULTS

3.1 Introduction

This chapter objective is to analyse both quantitative and qualitative data
collected with the survey for the study. The data spreads in five samples of stakeholders
considered for the research. The analysis of quantitative data gathered from international
tourist, local community, ecotourism service providers and resources managing
organisations along with secondary data, first used to identify the ecotourism resource base
in Sri Lanka as per the fist objective of the study., Further, to a greater extend, each
stakeholder specific findings were also extracted from qualitative data. The quantitative data
mainly from scholars and other four stakeholders and has been analysed to find future
challenges and feasible suggestions by each stakeholder to meet those challenges in
accordance with the second objective and third objectives of this study. Combining the
finding of the study at the end of this chapter, SWOT analysis is used for better
understanding and search to make recommendations in the next chapter to the ecotourism

sector in Sri Lanka.

Research findings: - The study has five sample groups to investigate
ecotourism resource base, potentials and current situation with future ecotourism
development challenges in the country. Each sample group has different sample size
depending on the population, and its sampling size and actual data collection situations are

given in Table 3.1. The five groups are:

(A) International Tourist

(B) Local Community

(C) Tourism Service Providers

(D) Tourism Resources Managing Organisations

(E) Scholars & Researchers
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Table 3.1 Each Stakeholder Population, Sample Size and Actual Number of Respondent
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= 2 2 = 2 | & 8§ ¢ g
3 2 2 SE |88 3 2
559,603 1322 2917 All All
Population (2008, SLTB) represent represent
Sample Size 399 at 95% 132 at 30 at 22 30
{approx.) 100 at 90% 95% 95%

3.2 Data Analysis

3.2.1 Data Analysis - International Tourists: Stakeholder Group (A)

The data from international tourists was gathered with questionnaire
distributed at the Colombo International Airport in March 2007, The questionnaires were in
English language and enumerators could communicate only with English as a foreign
language. Initially the survey planned to interview 400 international tourists but due to low
tourist arrivals fallowing the insurgency situation during the period of the survey, the
researcher managed to distribute questionnaires/interview only to 113 respondents.
Although this sample is not sufficient to analyse data at 0.05 (95%}) level of confidence, it
is sufficient to analyse data with 0.10 (909 confidence level (Table 3.1).

3.2.1.1 Profile of International Tourist

The main objective of the questionnaires part one was to examine factors
influenced tourist to visit Sri Lanka and to find preferred places of visit during the tour.
Opinions of the tourist on ecotourism resources arld potential for ecotourism were collected
with sections two and three of the questionnaire. Table 3.2 shows the first three highest

respondents with about 329%, 209% and 15% were from UK, Germany and India
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respectively, Fourth highest was the Netherlands with approximately 12 percent of the
travellers, There were 67 percent male and 33 percent female in the sample. The age
categories of 31-40ys and 41-50ys were the major in the sample while 21-30ys and
51-60ys falls into second highest, These four age classes consisted over 3/4 tourist in the

- sample, ~

Table 3.2 International Tourist Profile, Perception and Interest

Country of origin Number % Gender Number %
3):4 36 3z2.1 Male 75 87.0
Germany 22 19.6 Female 37 33.0
Netherlands 12 10.7
i Switzerland 4 3.6 Age
,_% France 3 2.7 less than 20 ys 2 1.8
Italy 2 1.8 21-30ys 23 20.5
Scandinavian 1 0.9 31-40ys 28 23.2
Other European 8 7.1 41-50ys 29 25.9
India 17 15.2 51-60ys 18 16.1
-g Pakistan 3 2.7 over 60ys 14 12.5
¢
Ausiralasia 1 0.9
P Canada 1 0.9 Educatfon
5]
g Others 2 1.8 Primary 2 1.8
Secondary educ'n 19 17.0
Profession Diploma 29 25.9
Employed Private, 29 26.4 Bachelor 27 24.1
Professional 29 26.4 Post praduate 25 22.3
Self Employed 20 18.2 Others 10 8.9
Employed Gov’t 13 11.8
Retired 12 10.9 Expenses {excluding air fare)}
Others 1 6.4 less than $500 17 15.0
Number of days in Sri Lanka 8§501-1000 31 27.4
1-4 24 21.2 § 1001- 1500 16 14.2
5-9 25 22.1 £1501-2000 26 23.0
10-14 47 41.6 §2001-25600 .11 9.7
over 15 days 17 15.0 $2501-30600 3 2.7
Total 113 100.0 over § 3000 9 8.0
Avg. duration of stay by tourist
(approximate .Estimate) 9.33 Toral s 1000
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The majority of tourists possessed education above secondary level. Over
71 percent of them hold at least a degree or diploma, The categories of professions, employed
in the private sector and professionals were the highest with 26.4 percent each. All other

categories such as self employed, retired and employed in government sector were between 10

TR0 PEF CEIIL T

Expenses incurred (excluding airfare) for this tour, (foreign currency gain)
were grouped with seven clustered expenditure categories. It was noted, as given in Table
3.2, most of tourist (279 ) spent between US§ 500-1000 for the tour. The next highest
expenditure category was US$1500-2000 with 23 percent. Between $ 1001-1500 and
less than 500 spend around 159% tourist. Nearly 60 percent spend at least $1000 and

more in Sti Lanka during the tour,

The highest duration of stay recoded 10-14 of days with 41 percent and
5-9 days in Sri Lanka recorded by 22 percent. Short stay within 1-4 days was also high
as 21 percent. Longer stay of over 15 days in the country noted as 17 per cent. Almost 60

percent tourist spent at least 10 days or more during the current journey.
3.2.1.2 Tourist Perception & Interest

Accepting the fact that ‘Sri Lanka is predominantly known as a beach
destination’ in literature review, 56 percent visitors selected beaches as their primary
motivation. More importantly 57 percent have shown preference to nature and scenic value
of Sri Lanka as their first choice. For culture and heritage interests had shown about 49
percent. Majority showed their interest on both beaches and culture heritage. Interest on
wildlife alone was about 25 percent. The visiting friends and relations (VFR) and water
sports were also received an interest between 13 and 10 percent respectively. Only three
international tourists, which is 2.7 percent in the sample indicafed their main purpose was

ecotourism,

Among places visited by tourists, Kandy was the number one with 63
tourist (56%) from the sample. Beaches in the South of Sri Lanka and Pinnawala Elephant
Orphanage the second and third highest interest places with 51 percent and about 42

percent respectively in the sample. The heritage places in the Cultural Triangle such as
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Anuradhapura, Polonnaruwa, Dambulla/Sigiriya and hill country were visited by over 35

percent of international visitors. National parks and botanical gardens were after most

visited places at about 30% each.

- ‘Table 3.3 Tourist. Motivation, Perception, Interest and Ecotourism-Resource-Base ... ..o e

Motivation to Visit SL Number % Other Activities engaged Number %
Nature & Sceneries 64 | 56.8 Wildlife safari 49 43.4
Beaches 63 | 55.8 Visit heritage & culiure 48 42.5
Culiure & Heritage 655 | 48.7 Ayurweda (herbal medicine) 31 27.4
Wildiife 28 | 24.8 Turtle conservation 20 17.7
VER 15 | 13.3 Lagoon boat trips 20 17.7
Water sports 11 9.7 Bird watching 17 15.0
Ecotourism 2.7 Water sports 16 14.2
Diving 2.7 Adventure 10 8.8
Business & Conference 1.8 Ecotourism 7 6.2
Ayorweda-{Herbal
Medicine) 1 0.9 Trekking 4 3.5

Cycling 3 2.9
Places Yisited in Sri Lanka Shopping 2 1.8
Kandy 63 { 55.8 Most interested in which place ?
Beaches in South 58 [ 51.3 Yala National Park 3 2.7
Pinnawaia ~Elephant Beaches
Orphanage 47 | 41.6 3 2.7
Dambulla/Sigiriya 40 | 35.4 Kandy 3 2.7
Hill country 37 | 3.9 Shopping 2 1.8
Botanical gardens 35| 31.0 Wildlife Safari 2 1.8
National Parks 33 | 29.2 Botanical Garden 2 1.8
Anuradhapura 27 | 23.9
Polonnaruwa 24 | 21.2 What kind of tourism resources does Sri Lanka have ?
Colombo 11 9.7 Nature related 73 64.6
East cost 6 5.3 Culture related 52 46.0
Other places 2 1.7 Adventure 25 22.1
Visited another ecotourism destination Water sports 16 14.2
before (Coast Rica, Kenya, Galapagos) Ayurweda (herbal treatment) 32 28.3
Answered "YES* 36 | az2.1 Nice Beaches 44 38.9
Answered "No” 76 | 67.9 Gthers 1 0.9

3.2.1.2 Tourist Perception & Interest

As shown in table 3.3, there are many activities engaged by tourists during

their stay. Among them going on wildlife safari and visiting to cultural heritage places, had
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high attention with 43 percent for each activity, Ayurweda (herbal treatment), Turtle
Conservation and Boat ftrip in lagoons, had engaged 20 to 30 percent of the tourists. Also
around 10 to 20 percent were interested in Water sports, Bird watching and Adventure

activities, The figure for Ecotourism invelvement was about 6.2 percent of tourist. To

“récogiise the most popular places for tourist in the coitntry, onie opén ended quéstion was™ 77

asked and it reccives limited responses with 21 respondents of the sample. From the

responses, Yala National Park was the most preferred place by international tourist.

On ecotourism tourism resource base the tourist opinions were inquired to
assess the potential of the existing resource base. As shown in the table 3.3, 73 tourists
which is about 65 percent, agreed that Sri Lanka has nature related tourism resources.
Similarty, 52 percent from 113 tourist interviewed, indicated that Sri Lanka has rich
cultural resources. They also accepted that Sri Lanka has fine beaches as a tourism resource
with 44 per cent preference. 32 tourists or 28.3 percent indicated the Ayurweda (Herbal
Treatment) as a tourism resource, Water sports and Adventure received 16 and 25 percent

acceptance respectively as tourism resources,

3.2.1.3 Assessment by International Tourist on Excising Ecofourism

Resources

Base on their experiences, tourists were asked to assess certain
characteristics. of tourism resources particularly that can be attracted by ecotourists shown in
Table 3.4. To the quiz ‘Sri Lanka has many nature sites’ 85 percent of the sample
respondent agreed. Responding to culture and nature resources 96 person out of 102
responded agreed i.e, 94%. Tourist accepted that Sri Lanka has unique flora & fauna and
wildlife respectively by 67 percent which is 64 tourists from 93. Availability of
information on ecotourism, other services, activities for tourist and knowledge of puides
were the other things tourist assessed as indicates in table 3.4. Present service quality is
agreed as good by majority (about 76%) The available activities for ecotourist were also

agreed by over 72 percent on the sample.

About b589% of tourist interview were happy with environmental
conservation measures from that fess than 10 percent strongly agreed. At the same time

more than 46% percent said that they were disturbed by the garbage in public places.
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Responding people congestion in tourist places over 75% either disagree or gave no
decision. Protection measure at cultural important places received over 62% acceptance by
tourist. Responding to local community benefit situation only about 50% agreed that local
community is benefited by tourism. Around 65% tourist agreed that ecotourism is a good

" option to Sii Lanka,

Table 3.4 Assessment on Existing Ecotourism Resources by International Tourist

Sri Lanka has many nature sites/places to see ":| There is enough tnformation to ecotourists
Numsher % Number %
No decision 5 4.4 Strongly disagree 1 0.9
Agree 58 51.3 Disagree 8 7.1
Strongly agree 38 33.6 .} No decision 26 23,0
Total 101 89.4 . Agree 49 43.4
Sri Lanka (SL) has a rich cuelture& heritage Strongly agree 10 8.8
No decision & 4.4 Total Strongly disagree 94 83.2
Agree 53 469 Guldes/Interpreters have a good knowledge
Strongly agree 44 38.9 7
Total 102 90.3 Strongly disagree 3 2.7
Disagree 3 2.7
8. Lanka Community supports tourism No deciston 18 15.9
Agree 49 43.4
Strongly disagree 2 1.8 Strongly agree 23 20.4
Disagree 3 2.7 Total 96 85.0
No decision 20 17.7
Agree 53 46.9 Quality of other services is good
Strongly agree 21 18.6
Total 99 87.6 .| Disagree 2 1.8
| No decision 20 177
Sri Lanka has unique flora & fauna . Apree 57 50.4
{ Strongly agree 18 15.9
No decision 16 14.2 ' Total 97 85.8
Agree 50 44,2 -
Strongly agree 28 24.8 l There are enough activities to experlence
“Total 94 | 832 |
Disagree 2 1.8
Wildlife Is amazing in Sri Lanka | No decision 18 15.9
Agree 56 49.6
No decision 21 18.6 | Strongly agrec is 14.2
Agree 46 40.7 Total 92 81.4
Strongly agree 26 23.0
Total 93 82.3
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Responding to quiz ‘Mass tourism disturbs nature in Sri Lanka?® about
46% accept the statement from that about 10 percent strongly agreed, Responding on their
willingness to come back to Sri Lanka about 709 agreed that they like to come back as a
holiday visitors. Very important fact was there were 61 tourists which was about 54% of

- the sample expecting to visit Sri Lanka as a ecotourist.

Table 3.5 Assessment on Existing Ecotourism Impacts by International Tourist

I am happy with environmental conservation in Sri Lanka Local community gets benefits from tourism
No. % No, %
Strongly disagree 2 1.8 Strongly disagrec ¢] 0
Disagree 3 2.7 Disagree 5 4.4
No decision 24 21.2 Ne decision 31 27.4
Agree 55 48.7 Agree 44 38.9
Strongly agree 11 9.9 Strongly agree 12 10.6
Total 95 84,1 Totai 92 81.4
I was bothered by garbage In public areas Ecotourlsm is 2 good option in Srt Lanka
Strongly disagree 4 3.5 Strongly disagree 0 o
Disagree 18 15.9 Disagree 1 0.9
No decision ' 17 | 15.0 No decision 20 17.7
Agree 42 37.2 Agree 51 45.1
Strongly agree 11 9.7 Strongly agree 21 18.6
Total 92 81.4 Total 93 82.3
Too many people in the places I visited Mass tourlsm disturbs the nature in Sri Lanka
Strongly disagree i 5.3 Strongly disagree 2 1.8
Disagree a5 31.0 Disagree 6 5.3
No decision 22 19.5 No decision 32 28.3
Agree 24 2i.2 Agree 42 37.2
Strongly agree 4 3.5 Strongly agree 11 9.7
Total 91 80.5 Total 93 82.3
Culture and heritage are protected sufficiently 1 would like to visit SL again for a holiday
Strongly disagree 0 0 Strongly disagree 1 0.9
Disagree 7 6.2 Disagree 2 1.8
No decision 22 19.56 No decision 12 10.6
Agree b6 49.6 Agree 44 38.9
Strongly agree 6 5.3 Strongly agree 36 3L.9
Total 91 80.5 Total 95 84.1
1 would lke to visit again Sri Lanka as an ecotourist
Strongly disagree 1 0.9 No decision 28 24.8
Disagree 2 1.8 Apgree 42 37.2
Strongly agree 19 i6.8
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3.2.1.4  Analysis of Ecotourists Visiting Sri Lanka

Responding to most important question for this study ‘Whether they visited

before any other famous ecotourism destination such as Costa Rica, Galapagos Islands,

Nepal?® About 82 percent answered *yes’ (Table 3.3). The underlining meaning of thisis =~ |

they have some previous experience on ecotourism and they are potential ecotourist. Form
the tourist who visited before other ecotourism destination, the majority 1/3 were from UK

(Table 3.6).

As shown in table 3.5, the experienced German ecotourist number was 9
from the 36. There were 5/36 also from India. Additionally four tourists from 36

ecotourist interviewed, were from Netherlands and others from rest of European counties.

The comparison between the tourists who were a ecotourist before and
average duration of stay in Sri Lanka during current tour was longer that other tourist
(Figure 3.1). From the total of 17 long stay tourist in the sample, 10 can be considered as
ecotourist which is almost 59 per cent (Table 3.2 & 3.3). Further analysis on ecotourist,
duration of stay and expenses incurred in the destination highlight that eco-experienced
travellers are tend to stay longer (Table 3.9) and spend more money in the destination

visited than average tourists (Tables 3.6, 3.7 & 3.8).

Table 3.6 Country of Origin and Spending Pattern of Experienced Ecoturist*

less than | 8501- | $1001- | §1501 | $2001 | $2501- | over §
§500 10060 1500 -2000 | -25600 3000 3000 Total
UK ) 4 2 4 0 o 2 12
Germany 0 3 0 3 1 1 1 9
Netheriands 0 2 0 0 o 0 0 2
Italy 0 i 0 0 0 0 0 1
Switzerland 0 0 0 0 0 0 1 1
Other European 0 0 0 2 0 0 o 2
Other Scandinavian 0 0 1 0 0 0 0 I
India 2 3 0 0 0 0 0 5
Canada 0 ¢ 0 i 0 0 0 1
Any others 0 1 0 0 o ¢ 1 2
Total 2 14 3 10 1 1 ] 36
9 of 36 696 399% 8% 27% 39 39 14% 100%
Spent $1000 and less 459 Spent over $1000 56% 100%

* ecotourist ~ tourist who visited at least once, a popular ecatourism destination as a ecotourist
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Table 3.7 Country of Origin and Spending Pattern of Tourists None Ecotourtst

less than { $501- | $1001- | $1501- | 82001~ | $2501- | over 8
$500 1000 1500 2000 2500 3000 3000 Total
UK 1 5 9 4 1 2 2 24
Germany 3 1 4 2 2 o 1 13
1 Netherlands — g g -y g s g g
Ttaly 0 2 0 8 ¢ 0 o 10
Switzerland 0 1 0 ¢ 0 ¢ 0 1
Other European 0 1 0 0 1 o 1 3
Other Scandinavian 0 1 0 0 5 0 ¢] i
India 9 2 o 1 0 ¢ o 12
Canada 1 2 0 0 0 0 ) 3
Any others 0 0 0 0 1 0 0 1
Total 14 17 13 16 10 2 4 76
% of 76 18% 2246 17% 214% 13% 3% 59 100%
Spent $1000 and less 409 Spent over $1000 609

Table 3.8 Country of Origin and Spending Pattern of Experienced Ecoturist* (Excluding

Indian Ecotourist)

less

than §501- | 81001~ | 81501- | 82001~ | $2501- | over 8 | Total

8500 1000 1500 2000 2500 3600 3600
UK 0 4 2 4 0 0 2 12
Germany 0 3 0 3 1 1 1 9
Netherlands 0 2 0 0 0 0 0 2
Ttaly o 1 0 0 0 0 (¢! 1
Switzerland 0 0 ¢] 0] o 0 i 1
Other Eurcpean 0 0 ¢ 2 0 0 0 2
Other Scandinavian 0 0 1 0 ] o 0 1
Canada 0 0] 0 1 0 0 0 1
Any others 0 1 o 0 0 0 1 2
Total 0 10 3 10 1 1 4 29
9 of 29 094 344 129 349 39 3% 149 | 100%

Spent $1000 and less 349 Spent over $1000 663

* ecotourist - tourist who vislted at [east once, a popular ecotourism destination as a ecotourist

H %
)u

These findings confirm to earlier research by The Nature Conservancy

(2002), Gurusinghe (2001) and De Silva (2004). They also found that ecotourists tend
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to spend more money than other tourists, It made to understand that ecotourists are

comparatively high spenders and than mass tourists, In this research, the idea was not clear
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with tables 3.6 and 3.7, But when Indian Ecoourists were exempted and then results proves
the idea of previous researchers., In approving the idea table 3.8 shows that UK, German
and other European ecotourist are better spenders (average) than a general tourist. But
ecotourist from India found as low spenders and stays for shorter period (tables 3.6 &

LY e

Table 3.9 Comparison of Duration of Stay between the Experienced Ecotourists* and

Other Tourists (Including & Excluding Indian ecotourist)

Duration of Stay (number of days)
Type 1-4 5-9 10-14 over 15 Total
a. Experienced Frequency
Ecolourists* 7 3 16 19 36
(including Indians } | % of 36 199% 8% 449% 289 1009
% Upto ¢ days 27% | Over 9 days T3%
Experinced Frequency
ecotourist 5 - 16 10 31
{excluding Indian % of 81 169 - 524% 32% 1009
ecolourist) % Upto 9 days 16% Over 9 days 84%
Frequency
b. Other tourists 17 21 31 T 16
9 of 76 225 289% 4195 996 1004
Cumutative % Upto 9 days 50% Over 9 days 50%
Total (a +b) 24 | 24 47 17 112

Note 1: - * Experienced ecolourist — one who was a ecotourist before

Note 2:~ 9 days is average days of stay ~ 9,38 (Table 3.2) approximate estimate by author

As shown in figure 3.1 & table 3.9, duration of stay of ecotourist is longer
than general tourist. Out 36 ecotourists interviewed, more of them had stayed longer than
none ecotourists (table 3.9). Only 27% of ecotourist stayed lower duration than average
where as other tourist were equal with 50% between less than 9 days and over 9 days of
stay, When Indian ecotourists were excluded from the sample the tendency was further clear
(significant) and proves that more ecotourists 84% stayed longer than 9 days where as

169 stayed less than 9 days.

It is important to know from the tourists who had already being to an
ecotourism destinations, what impression or opinion they have on Sri Lanka ecotourism

resources base. Summary of their comments are shown in table 3.10. Both tourists who had
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ecotourism experience and others have agreed (78%) that to Sri Lanka; ecotourism is a
better option out of them 23% strongly agreed. The comment by experience tourist is quite
acceptable as they assess Sri Lanka ecotourism resources on comparative basis. (by
agreeing with statements of 1- 4 in table 3.10) and other comments (to statement 5-7 in

Amazing wildlife in Sri Lanka 7%
Sri Lanka has unique flora and fauna 83%
Sri Lanka has rich culture & heritage 959%

I would like to visit Sii Lanka for a holiday = 849%

I would like to visit Sri Lanka as an ecotourist 67%

VVVVVYY

There are enough information to ecotourist 639%

Figure 3.1 Tourist Visited (yes) and not Visited (no) Ecotourism Destinations(Duration

of Stay Comparison between Group ‘Yes’ & ‘NO')

Nights Spent

No of tourist

Ho Yes
Tourist visited an Ecofourism destination before by

Group No & Yes

Further, it was analysed to sec how many prefer to come back as
ecotourism to Sri Lanka, The idea has been tested with both tourist who visited a famous
ecotouism destination before and those who were not visited before, The tourists who had

not been to such destination also expressed greater enthusiasm with 38 agreed (60%) - (9
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strongly agreed) from 63 responded (Figure 3.2). Only 2 persons disagreed while 23
(36%) (mentioned ‘no decision’). The most important group, those who had been to
ecotourism destination responses were quite impressive, From 29 who responded 23 agreed

(799) to return back as ecotourist. Out of 23 tourists, 10 (439%) strongly agreed to come

“back as eeotourist. Only 5 wete unable togive a decision, Tmpotertly one ™ said stfonigly 7 T

disagree and commented that Sri Lanka has double pricing which was not fair with visitors.

Altogether 10 do not agree to come back of which need careful attention to find out why?

Table 3.10 Comparative Assessment between General Tourist and Ecotourist on Sri Lanka
Potential, Ecotourism Resource Base & Wiliness to Visit again as a Holiday

Visitor, Ecotourist

.§ E‘; g: E: o ;3? & '._"? a G|
8‘ g g i = b < B 4 =
Statement n o = ° n

Yes - 1 8 13 8 30

1. Ecotourism is a good No - - 12 38 13 63

optlon in Sri Lanka Total 1 20 51 21 93
1% 2995 55% 2395 (784

Yes - - 7 17 7 31

2. Wildlife fs amazing in 8t | No - - 14 29 19 62

Lanka Total 21 46 26 93
23% 499 28¢% (77%)

Yes - - 5 17 8 30

3. Sri Lanka has unfque No - - 11 33 20 64

flora & fauna Total 16 50 28 94
17 53% 309 (83%)

Yes - - 2 19 11 32

4. 8ri Lanka (SL) has a rich | No - - 3 34 33 70

cullure& heritage Total 5 53 44 102
5% 526 43% (95%)

Yes 1 1 2 12 15 31

5. I would like to visit SL. No - 1 10 3z 21 64

again for a heliday Total 1 2 12 44 36 95
14 2% 134 469 389 (84%)

Yes 1 5 13 10 29

6. I would like to visit again | No 0 2 23 29 9 63

SL as an ecolourist Total 1 2 28 42 19 92
1% 2% 309 46% 21% (67%)

Yes 1 6 5 i 2 30

7. There is enough Neo 0 2 21 33 8 64

Infermation to ecatourist Total 1 8 26 49 10 94
1% 9% 28% 524% 119 (63%)

Note :- agree + strongly agreed total given in total column within parentheses




Figure 3.2 Tourist Expectation to Visit Again Sri Lanka as a Ecotourist :Two Group

Comparison

Strongly disagree
Dlsa ree
= No deciston
Agree
Strongly agree

No of tourist rfsponded

1
Yes
Two groups:(No) not visited a Bcotourism destination

before and (Yes) visited popular ecotourism destination

3.2.1.5 Summary of Descriptive Content Assessment
Tourist suggestions to market present natural & cultural resources

> Promote cultural and Nature places with prominence and continuous
> Develop nature lodges

> Improve security in the country

> Train guides to be more knowledgeable

> Promotions with good information on resources and security

> Garbage bins in public places & near attractions

> Implement singes for independent travellers

> Promote wild life in Europe

Level of acceptance.. . .

a7
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Challenges Solutions suggested by tourist to face those
| challenges
> Unplanned development in near some > Develop good informative travel magazine &
e oo, NAUEE ATEAS . o o s e b o prIoduce DYDY and YCDs.
> Develop public transport trains > Specific education to target communities
> Bads Adverse publicity > Develop at least a few trains for tourist
> Dump garbage in public & nature » Develop more green paik instead abundant lands
places > Train guide in other languages (other than
> Ask yourself how many ecotourists English)
know Sri Lanka ? > Please do not built in nature areas
> Chargers are high for foreigners > Educate community al! others to do well for
> Get away from double pricing tourist |
> Sound and over crowd controlling > Promoting by SLTB people trust it
> Develop youth hostels
> Educate employees
> Stop double pricing
> Develop facilities for different ecotourism
activities

3.2.2 Data Analysis - Local Community/ Host Community: Stakeholder
Group (B)

Six villages from two tourism areas were selected to carry out the local
community survey. The selected two areas were Bentota-Dedduwa tourism area (four
villages) and Maduganga lagoon area (two villages). The villages (6) were randomly
selected considering its location of neighbouring to those tourism areas. There were 1,322
households in those six villages as per the information of the respective Divisional
Secretariat sources, Structured questionnaire had been designed and translated into local
language (Sinhala) and distributed for data collection, Estimated sample size was 132 and
data collected from 138 houscholds which was six more than the estimate during the field
survey. Both distribution of questionnaires and interview methods were applied to gather
data depending on respondents’ request. Where ever possible the chief (bread winner) of
the houschold was interviewed to collect data. The survey was carried out in February

2007.
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The objective of section one of the questionnaire was to collect data on
local community demographic, socio-economic data, perception on current tourism impacts
and get opinions on community participated, ecotourism concept and practices. The gender

compositions of respondents were 81 percent male and 19 per cent female (Figure 3.41).

Figure 3.4 Male, Female Composition of the Community

Gender
ntale

i1 fernale
154

Data on age collected with 6 class intervals as given in Table 3.11.
According to the survey, there were 12 percent with age is lower to 30 years and between
31-40 years 21 percent. The highest percentage of 28 percent was for 41-50 years

category and 15 percent were over 60 years in the sample.

Education level of the community: Majority has GCE (O/L) which is 44%
of the sample. Between grade 5 -10 qualified were about 30 %, About 15 had GCE

(A/L) qualification, Grade 5 and above comes to over total of 90% in those villagers.

Figure 3.5 Education Level of the Local Community

Education levels

H<Gradc ]

B8} Grade 5-10
[} ace o)
B ccen)
D Degree
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Detail on present occupations of the local community is given in Table
3.11, which is useful to understand their interaction with tourism industry, The data shows
60 percent of the people in the sample are self employed, Only 20 percent work for the

private sector while seven percent in the government sector, Both retired and unemployed

~decourited to "4.3""[)8TCBIIt'“ gach in the- 'sa'm'ple;""A‘ll"'others ‘categor ies~were less than one -

percent.

In the three main categories observed, what kind of benefit they get from
tourism was also questioned. Paying particular attention on the primary occupation
relationship with tourism, data gathered asking direct question: ‘is your primary occupation
tourism related or not?’ It was noted that tourism related number was 69 which was 50
percent of the sample, There were 47 percent employed in non tourism related means of
income, Also it was noted that, some community was not faithful in answering to
occupation. On several occasions the number of unemployed claim by the respondent was
higher than the actual observes by the researcher. Those data can disturb the actual findings

of the study,

The study further investigated whether they had a secondary income and if,
was it tourism related? Over 55 percent of the community in the sample did not have a
secondary means of income. From the balance only about 29 percent had tourism related
secondary means of income and about 17 percent had non-tourism related secondary
income. When consider the whole income of the household, whether there is significant
contribution from tourism was inquired from community. Among them, about 38 percent
do not get any income from tourism industry, About 23 percent consented that tourism
contributed as a part of their income and 12 percent of households earn about half of their
income from tourism. Around 27 percent (38 households) earn their total income from

tourism industry.

35 percent (46 persons) answered that all have employments in family.
Almost 42 percent of the sample replied that 1-2 persons in their household are
unemployed. About 11 percent of households had 3-5 person’s expecting employments.

Even 14 percent found with 5 and above persons are unemployed in the house hold.




Table 3. 11 Local Community Profile & Socio Economic Characteristics
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[No. | % R
Gender Primary source of Income
Male 112 { 81.2 Tourism related 69 51.1
Female 26 18.8 Not tourism related 66 48.9

gl 3 oo sRr Tt s teos T

Age categories in years Secondary source of income
<20 2 1.4 Do not have 75 54,7
21-30 15 10.9 Have tourism related 39 28.5
31-40 29 21.0 Have none tourism related 23 16.8
41-50 39 28.3 Total 137 100.0
51-60 3z 23.2
>60 21 15.2 Contribution of tourism to total income
Education level None 53 38.7
<Grade 5 11 8.0 A part of income 31 22.6
Grade 5-10 42 30.4 About half income 15 10.9
GCE (0O/L) 61 44.2 All of my income 38 27.7
GCE (A/L) 20 14.5 Totat 137 100.0
degree 4 2.9 House hold income
Occupation <5000 50 36.2
Self Employed 83 | 60.1 5,001~10,1000 51 37.0
Employed in Government. 10 7.2 10,001-15,000 18 13.0
Employed in Private sector. 27 19.6 15,001-25,000 i0 7.2
Professional 1 0.7 25,0001-50,000 8 5.8
Qverseas 1 0.7 >50,000 1 0.7
Retired 4 2.9 When you started living here?
House wife 8 4.3 Living from birth 124 89.9
Unemployed 6 4.3 1-2 Years before 4 2.9
Unemployment in households 2-5 year before 1 017
All employed 46 4.1 5-10 years before 3 2.2
1-2 56 41.5 Over 10 years before 6 4.3
3-5 14 10.4 Total 138 100.0
All unemployed-Over 5 ‘
persons 19 14.1

The researcher felt that unemployment rate in those areas were little less that given statistics

as some of them did not understand what unemployment mean irrespective of explanation

given in the questionnaire.
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To seek whether community had tendency to migrate into tourism
developed areas, they were asked number of years of living in that house. It showed 89
percent of they live there from birth and two to six percent are living for 5 to 10 years. But
those who live for a period of less than five years, particularly between one to two years
- had some indication of migration, Cross investigation on period of living in that house,
primary employment and the sector employed showed that there were 2 persons with 1-5
years of living in the area and one employed in tourism related private sector and self-

employed in tourism. Thus, the investigation was insignificant.

Level of income of the community is one of the indications to assess their
living standards. 37 percent of households earn less than five thousands rupees (appox.
US$ 45) per month., About 36 percent households gain income between Rs. 5000 to
10,000 (approx. US$ 45-90) monthly (Table 3.11). In the category of Rs. 15,000 to
50,000 (appox. US$ 136 - 454.5) monthly income, there were about 26 percent
houscholds. In total there were more low income gaining house holds than high income
carners. Noted about 75% households get less than Rs. 10,000 ($100) per month. This

finding indicates that majority were low income gaining population in village areas.

3.2.2.1 Community Perception on Current Tourism and Understanding

on Ecotourism

Community knowledge on ecotourism was low. 459% of then did not know
about it, an other 419 were known a little and the balance 13% only admitted that they
were aware about it (Figure 3.6). Even though they know a little about ecotourism their
willingness to Iearn about it and readiness to co—operaté, are important for future
development. As shown in the figure 3.7, most of them either agreed or strongly agreed on

willingness to know/learn about ecotourism.

They were not much happy to learn but willing to work with ecotourism.
Majority think positive on ecotourism as a good concept. With comments it shows that they

have trust, it would develop and maintain sustainability in their area.
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Figure 3.6 Local Community Knowledge on Ecotourism

I know it

13%

Know a little

419%

H do notknow M Know alitle 3 I know it

Figure 3.7 Community Perceptions on Ecotourism
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Tourism interaction with socio~culture and traditions of the community was
also asked during the survey. Almost 83 percent (104 respondents) agreed that tourists
like to see village culture from which 22 percent strongly agreed. In addition about 61

percent accept that tourism help to improve our cuitures,

There were about 74 percent agreed that tourists like to see their traditional
economic activities (fishing, farming etc.) Finally they admitted ecotourism was a better
option to preserve their culture (about 67 percent i.e. 92 persons). From this, 72 persons

‘agreed’ and 20 ‘strongly agreed’ as ecotourism was a better option (Table 3.12).




Table 3.12 Local Community Socio-Culture & Traditions with Tourisin

Socio-Culture & Traditions with Tourism - feelings of the community

l Number 1 % ] Number | %

Taurlists like to see our culture Tourists come to se our traditional
e _activities

Strongly disagree 0 0.0 1 0.7
Disagree 6 4.3 6 4.4
No decision 18 13.0 28 20.4
Agree 84 60.9 83 60.6
Strongly agree 30 21.7 19 13.9
Total 138 100.0 137 100.0
Tourlsm improve our culture Tourism help to preserve traditions
Strongly disagree 5 3.6 1 0.7
Disagree 18 13.1 9 6.5
No decision 31 22.6 22 15.9
Agree 70 51.1 86 62.3
Strongly agree 13 9.5 20 14.5
Total 137 100.0 138 100.0

Tourism motivate children te foreign fanguages

Ecotourlsm [s a better option to protect

our culture

Strongly disagree 1 0.7 2 1.4
Disagree 6 4.4 10 7.2
No decision 16 11.7 34 24.6
Agree 82 59.9 72 52.2
Strongly agree 32 23.4 20 14.5
Tolal 137 100.0 138 100.0
Soctal cost is higher than economic benefits in tourism
Strongly disagree 1 0.7
Disagree 18 11.6
No decision 25 18.1
Agree 63 45.7
Strongly agree 33 23.9

Total 138 160.0

105

Meantime they agreed (about 79 percent, 96 respondents) that tourism has

a social cost which is higher than economic benefits. Environment concern by the

community was quite high which is also highlighted in comments given by them at the

survey (Table 3.13). About 64 percent agreed that international tourism helps to preserve

nature, (Comments given that domestic tourists do not care about nature), Meantime about
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17 percent do not agree that tourism preserves environment, Also tourism helps to conserve
wildlife and ecosystems received 67.7 percent acceptance, Commenting on ecotourism,

about 73 percent agreed that ecotourism preserves their surrounding nature.

Number % Number %
Tourism help {o preserve our nature Now there are organisations to preserve
nature

Strongly disagree 1 0.7 7 5.1
Disagree 22 15.9 29 21.0
No decision 25 18.1 29 21.0
Agree 73 52.9 52 31.1
Strongly agree 17 i2.3 21 15.2
Total 138 100.0 138 100.¢
Tourism helps to conserve wildlife & ecosystems Ecotourism preserve our nature better way
Strongly disagree 0 0.0 2 1.4
Disagree 15 10.9 11 8.0
No decision 31 22.5 24 17.4
Agree 76 65.1 82 59.4
Strongly agree i8 11.6 7 19 13.8
Total 138 100.0 138 100.0

3.2.2.2 Qualitative Data/Comments Assessment — Local Community

Commenting on present tourism and future expectation local community has
highlighted three groups of ideas which were:

1. Positive developments in present tourism

2. Negative impacts (results) left with community

3. Proposal for future tourism development

(1) As positive comments senior people feel the village living standards
has develop over period of 15 to 20 year because of tourism. Many self employment
opportunities were generated by tourism for people specially females. Tourism should
continue to develop for the viliagers to have more employments and businesses to smaller
businessman such as boat operators and shop owners. Those who understand to some extend

the ecotourism concept were very happy if such initiative could minimise present problems.
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In addition environment is not a concern presently in Bentota as per community view

(Table 3.14).

(2) In the negative aspect community has more comment on economic,

demanded by tourists such as prawns and fruits, is affect badly on community, Job creation
is there but all self and low income_jobs are just sufficient for survival and no additional
development is deserved, The informal small business community has no protection what so

ever at difficulty such as the tsunami.

Socio—cultural aspect comments: young people (specially male) with and
without the knowledge of parents go after tourists for easy money and set a bad example to
others, Drug usage is a popular secret in near beach area for those acts some villagers
support which is a critical. Both cultural assistance and disruption exist by tourism. Village
people do not have freedom to enjoy the beach with families, as they did in the due to

various miss behaviour by some tourist in the Bentota beach area.

Environmental problems are every where, Specially filling of river banks for
building sites and gardens as well as cufting mangroves are in a critical stage. Those lead
for soil erosion on river banks, floods affect on villages where community is. Lack of solid
waste disposal and plastic create environmental degradation in Bentota arcas, It was noted

that environmental disturbances relatively low in Maduganga area.

(3) As proposal from community awareness to young people on good and
bad side of tourism received high attention. Requested authorities initiate some measures to
combat drug abuse and child abuses in Benthota area. But community think still it is not a
problem in Maduganga area. Speed boat is major issue in Mauganga area that has effect on
fishing community and natural environment particularly on the fragile ecosystem in the

Maduganga lagoon.
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Table 3.14 Local Community Socio-Culture & Traditions with Tourism

Number % Number %
Tourism generates jobs in our area Our community provides services o tourist
Strongly disagree 0 0.0 2 1.4
. Dlsagree R REEEE 43 VU SRR B 5 ) 36 e e

No decision 6 4.3 14 10.1
Agree 96 . 69.6 101 73.2
Strongly 30 21.7 16 11.6
Total 138 100.0 - 138 100.0
Tourism can create more jobs Tourism related jobs are better paid
Strongly disagree 0 0.0 2 1.4
Disagree 3 2.2 36 26.1
No decision 13 9.4 46 33.3
Agree 95 68.8 38 27.5
Strongly agree 27 19.6 16 11.6
Total 138 100.0 138 100.0

Small businessman get opportunities with tourism Prices of goods higher because of tourism
Strongly disagree 0 0.0 1 0.7
Disagree 8 5.8 18 13.0
No decision 14 10.2 19 13.8
Agree 86 62.8 64 46.4
Strongly agree 29 21.2 36 26.1
Total 137 100.0 138 100.0

Community requested from authorities to conduct community awareness and
tourism related professional training programmes for Bentota beach area. Environmental
improvement could be done, if local authority relevant officials are honestly undertaking
their responsibility. Cheating tourists for short benefits by some community people damages
the image of some services such a boat ride of which need to be regularise in order to
prevent such development. Socio-cultural damages such as drugs & child abuse by tourists
with local people support in Benthota area was highlighted by the community, Also
domestic tourists acts (miss behaviour) on environment damages drown attention of the

authorities.
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3.2.3 Data Analysis Tourism Service Providers: Stakeholder Group (C)

Tourism service providers (TSP) play a key role as a stakeholder in any

form of tourism. Similarly in ecotourism, they are the 'main facilitator for ecotourist. As

- human needs -are -vary -from person-to-person -and- time -to -time, diversity-of -ecotourism- - - -~ -

services demanded are quite complex. By its nature related identity and interrelationship
with other forms of tourism, the ecotourism diversity further gets complicated in
practicality, With due consideration to thesc facts, the researcher made a constructive
attempt to find the perception of ecotourism tourism service providers on their products,
potentials and suggestions for future development. Since this sector is not yet well
developed in Sri Lanka, the researcher used snowball methods to collect data for the study.

Table 3.15 shows that there were 65 service provider representations (a) with 32 actual
respondents (b) to provide date to the survey, Majority (18/65) were from

accommodation sector such as Ecolodges, Eco camps etc.

Table 3.15 Classification of Respondents by (a) Type of Tourism Services
(b) Number of Businesses in One Entity

a.  Type of fourism service represented In the b. Number of services involved by one entity
sample
Type of tourism service No. Type of tourism service No.
1 | Accommodation related 18 1 | One tourism service/ business 15
2 | Equipment for activities g 2 | Two tourism services/ businesses 6
3 | Three tourism services/
3 | Tour operator /tour organiser 7 businesses 7
4 | Water sports & related facilities 7 4 | Four tourism services/ businesses 1
5 | Professional guiding 5 & | Five tourism services/ businesses 1
6 | Vehicle rental 4 6 | Six tourism services/ businesses 1
7 | Boat services 3 7 | NGO centred tourism service 1
8 | Travel Agency 2
9 | Mask carving and selling 2 Total number of respondents 32
10 | Hiking & Bird watching facilitator 2
11 { Tourism/Ecotourism trainer 1
12 | Turtle conservation 1
13 | Ecotourisn NGO 1
14 | Food culture performance 1
16 { Catamaran Excursions 1
16 | Other 1
Total tourism services represented 65
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Since there are no clear criteria to select or make clear cut on ecotourism
providers in the local context, the researchers obtained recommendation of services
providers who are in the business either partially or fully undertaking ecotourism related

services, It was observed that all of them have been in the tourism business from one year

" to 30 years by then, Based on comments made by some of them, it was noted that there

were four groups within those respondents:
a. Mass tourism service providers having separate business for ecotourism
b. Tourism service providers dedicated for ecotourist market
¢. Individuals providing services to ecoturist

d. Others

Searching on ecotourism potential, the reasons for them to do ecotourism
service were inquired and the findings are summarised in figure 3.8 & table 3,16 &. In the
results, it illustrates that ‘high business potential’ was the reply by 17 respondents which is
53 percent. The second highest as first reason, was ‘earn good income’ by 15 percent.
The highest under second reason was ‘potential and available resources’. Also these three
reasons were the first highest average percentages. There were many other reason given by
them which are shown in table 3.16. The findings indicate the inside from service providers
point, how they see the ecotourism potential as a stakeholder who has already switched to

invested in ecotourism sector.

Figure 3.8 Reason to be in Ecotourism Service

.a T T
T T

High EamIncone Biighten Share &  Potential  Location  Facilitation HFelplocal viatle

Business actual employ and and site and commuity  business
Potential ecotowrism Knowledge  awvailable education of with tourism
concept . TeSOUTes tounist benefits

Bl First reascon M Second reason
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Table 3.16 Reason for Being in the Ecotourism Business or Related Activities

First reason Second reason Both together
Reason Number 9 (a) Number 9 (b) | Average ¢ (a + b)

Frigh Busioess Potental 17 1 811 3 Tod 1 T ess 1
Eam good income 5 15.6 1 3.1 18.8
Enlighten actual ecotourism concept 3 9.4 2 6.3 15.6
Share & employ knowledge 2 6.3 1 3.1 9.4
Potential and available resources 1 3.1 6 18.8 21.9
Location and site 1 3.1 3 9.4 12.5
Facilitation and education of tourist 1 3.1 4 12.5 15.6
Help local conmmunity with tourism benefits 1 3.1 4 12.5 15.6
Viable business 1 31 i a1 6.3

Total 32 100 25 78.1 100

In addition, the amount of ecotourist they serve form the total tourists
receive their services given in table 3.17. Out of 28 respondent, 6 mentioned over 75
percent to 100 percent they serve for ecotourist. Others over 51%-75%-> (5), 26%-
50%->(9), less than 25%->(8) respondents. It shows more service providers get lower

number of ecotourist among tourist receives their services,

Table 3.17 Percentage of Ecotourist from Total Tourist

Percentage from all
9% Number providers
less than 25% 8 25.0
269%-50% 9 28.1
519%-75% 5 i5.6
T69%-100% 6 18.8
Total 28 87.5

Looking at ecotourism resource base, demand by international tourist to Sri
Lanka-and initiatives taken by the government, the perceptions of service providers is
summarised in table 3.18. Assessing the resource base 53 percent (No, 17) marked ‘very
good’. Both ‘good’ and above counts nearly 1/3 of responses. In general their idea seems
ecotourism recourse base in th.e country make them satisfied. Demand selection ‘Good’ and

above received 60 percent in which ‘Good’ alone 40% (No 13).
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However, service providers were not happy with government initiatives for

ecotourism. 72 percent felt (No.20), it was ‘not good’ and Jower while 37 percent

accepted it was at average and above to positive side.

o« Table - 3+18.- Service Provider Perception on- Resource Base, Demand & Gevernment- - e oo o L

Initiatives
Std.
Number % Mean Mode Deviation
Ecotourism Resource base 3.1 1.10
Poor 1 3.1
Not Good 1 3.1
Average 8 25.0
Good 5 15.6
Very Good 17 63.1
Your assessment int’f ecofourism demand to Sri Lanka 2.7 1.01
Poor 0 0
Not Good 5 15.6
Average 6 18.8
Good 13 40.6
Very Good 7 21.9
Your opinion ecotourism initiative by government
sufficient? 1.2 0.92
Poor 9 28.1
Not Good 11 34.4
Average 10 31.3
Good 6.3
Very Good 0 0

Confirming the finding, the central tendency assessment shows that on

ecotourism resource base responses skewed towards positive and international potential little

towards positive. But government initiative clearly skewed towards negative perception. As

per these findings, there is rich resource base and good international demand for ecotourism

but there is a lack of government initiative,

As a solution, what could be done¥ Answers from service providers are

listed in table 3.19 as per the priority given by them,

The section ‘A’ indicates




government authorities with priority. In column

authorities with its number of respondents.

3

Table 3.19 (A) Authorities Need to Involve in Developing Ecotourism(B)

- Responsibilities-and- Services Recommend- to-Authorities-for Ecotourism -~ -
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B’ expected activities form government

Development

A ! Organisations l No. l % B: Recomniended activities No. %
Top priority group Ecotourism Promotion in Overseas 13 40.7
SLTB & MOT 32 100 Regutation of Ecotourism Sector 21.9
Ecotourism Concem NGO ki 21.9 Awareness and Training 21.9

Provide Advisory services establishing a Cell
Local Authority (PS) 6 18.8 of experts 6 18.8
Central Environment
Authority 18.8 Initiate incorporate plan & work together 15.6
Coast Conservation Dept, 15.6 Asst Ventures grass root level 4 12.5
Wild Life Conservation Initiate Environmental and Biodiversity
Dept. 4 12.5 conservation 4 12.5
2nd priority group Release lads for Investors 2 6.2
CEA 8 25.0 Provide Advisory services 2 6.3
WLCD 4 12.5 Funding assistance 2 6.3
Arch, Dept, Develop Infrastruciuce 2 6.3
Local Authority 3 9.4 Help at a Difficulty 1 3.1
Eco Con. NGO 8 9.4 Promote CBO 1 31
Establish Cell o qualified staff to advice on
Asst Gov. Agent 1 3.1 ecotourism 1 3.1
Min. Small Industry 1 3.1 Educate other organisations on ecotourism 1 3.1
3rd Prloflty group Promote research and Leaming on Ecotourism 1 3.1
CCD 3 9.4 Do not work lethargic with new ideas 1 3.1
WLCD 2 6.3 Professional interpretation 1 3.1
Local Authority 2 6.3 Initiate an efficient approval process 1 3.1
CEA 1 3.1 Total 60
Archacological Department 1 3.1
SLTB & MOT 1 3.1
4th Priorily
Min, Small Industry 4 12.5
Universities 2 6.3
Eco Con. NGO 1 31
MOT 1 3.1
ASMET 1 3.1
Eco Con, NGO 1 3.1
Asst Gov. Agent 1 3.1
Since different service providers have different selection, some

organisations priorities overlaps with same percentage value. Under organisation need
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initiate action for ecotourism development Sri Lanka Tourist Board (SLTB) and Ministry of
Tourism (MOT) are listed with top priority with 100% (all service providers cited). The
second highest selection was ecotourism concern NGO with 229%. Third and fourth

importance has been placed on Central Environment Authority (CEA), Local authority and

~Coast Conservation Department (CCD) with 19% for first and two & third 16% each,

According to second priority selection CEA comes in the first place with 25% of the
respondents. According to third and fourth priority selection the CCD and Ministry of small

industries come in front by 9 percent and 13 percent preference.

Recommended responsibilitics and services from those authorities are in
section ‘B’ of the table 3.19. Highest request is to ‘carry out ecotourism promotions’ with
13 requests (419%). Also authorities are requested to ‘regulate the ecotourism’ and
‘conduct awareness and training’ each by 22% of the service providers. ‘Provide advisory
service’ & ‘initiate corporate plan to work together’ got 19% and 16 9 respectively. There
are two requests with 12.5% for initiate assistance at grass root level for new projects and
initiate environment biodiversity conservation., All other important requests that comes less

than fourth preference, are listed in the table 3.19.

Commenting on ecotourism market potential as per the table 3.20 about
97% agreed and 68% ‘Strongly agreed’. Overall mean is 3.6 against 2.5 middle value. As
per percentage and overall mean service providers feel country potential is very high. Sri
Lanka can presently attract ecotourist received about 78% responses ‘agreed’ and above,
Level of demand generation to the destination (native statement) receives over 56% above
average which means country demand is not successful. Whether Sri Lanka has clear idea
got more responses with ‘no decision’. On market positioning and collective effort by
private sector in Sri Lanka, majority replied negatively, lower than average and overall
mean also lower than 2.5, It says Sri Lanka positioning as well as private sector collective
effort was poor. How they understand the matching process of product with demand
received higher agreed value with 62% above average, About total marketing campaign
{government and private sector) service providers did not agree; the overall mean was very
low 1.2, There willingness to develop more ecotourism facilities received high ‘agreed’
and ‘strongly agree’ responses. They are ready to expand the capacity of the facilities. Their
idea on enough facility developer for ecotourism produces was just vague. By percentage it

is above average, but overall mean is at the middle.
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TFable 3,21 Level of Acceptance & Performance by Number of Service Providers: (1)

Education of Ecotourist, (2) Conservation
(3) Enhancement of Culture & Heritage and

Importance & Performance

of Nature & Ecosystems,

(4) Community Benefits -

No. Ecotourlsm Component ‘-:’ ﬁ % 3 . 3
|5 TlEi|Zs] 7
18] a|2&|cd|ee
1 Education of ecotourists
Agree a Little 0 2 0 2
Agreed 1 7 10
Strongly Agreed 1 8 11 20
Sub Total of groups (1) 2 17 13 32 30 94%
Conservatlon of nature, biodlversity &
2 ecosystems
Agree a Little 0 1 1
Agreed 2 5 7
Strongly Agreed 2 10 12 24
Total of group (2) 4 16 12 32
Enhancement and preservation of culture
3 and herltage 28 889
Agree a Little 1 0 0 1
Agreed 0 3 i0
Strongly Agreed 2 9 9 20
Total of group (3) 3 16 13 32 29 91%
Improvement of wellbeing of local
4 community
Agree a Little 0 1 0 1
Agreed 0 1 16
“Strongly Agreed 1 g 11 21
Total of group (4) 1 19 12 32 31 97¢

Ecotourism literature shows four main elements of ecotourism practices as list below:

I. Education of ecotourist
II. Conservation of nature, ecosystemns and biodiversity
III.  Preservation and enrichment of culture and heritage

IV. Improvement of wellbeing of local community

In order to assess these with how service provides feel it’s important and

their performance, study collected information and the findings are given in Table 3.21.
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Each question with their level of importance and performance is given from figure 3.9 to

3.12.

Figure 3.9 Service Provider (a) Acceptance (b) Performance to Educate Ecotourist

Agree a a

Litle, 6%

Agreed,
31

Strongly

Agreed,

63%

Doa ki (c),

Do none (a), 6%

41%

V' Do a tittke (b),
53¢

Education of tourist. has been recognised by all the service providers

(1009) but their performance is at lower level, Total performance is 94% but 53% do a

little only. As such, overall performance was not at satisfactory level,

Figure 3.10 Service Provider (a) Acceptance (b) Performance to Conserve Environment

Do none
(a), 13%

Doa iot

(c), 38%

Do a little

(b), 609

Donone (a),
1396

Doa lat(c),
3896

Do a little
(b), 50

Overall conservation contribution is at 88% (38% +509) and 50% doing

‘a little’. There is 13% do not do any conservation contribution although they accept that is

an important in ecotourism.
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Figure 3.11 Service Provider (a) Acceptance (b) Performance to Enhance Culture and

Heritage

b Do nane (a),

Doa kot (c), Ioa lot{o),

419% 4196

Do a lide (1),

S0

For enhancement and protection of culture 97% total acceptance of
importance but performance was less (b) do a little 50% etc. To improve wellbeing of

local community there is a good acceptance with 97% and over half (569%) ‘do a little’.

Figure 3.12 Service Provider (a) Acceptance (b) Performance to Share Benefits with

Local Community
a b
Agree a
. Do none (a),
Little, 396
3%

Agree a
Doa kit {c),
Little, 3196 385

B oo sue ),

Agree a
Little, 66

699

For comparison, the researcher has adapted a simple weighted average
method for the assessment, In comparative basis assuming ‘do a lot’ ( ¢) performance is
weighted as two times of ‘do a little (b)’. ‘do none with ‘do none (a) Accordingly it was

assumed that ‘do a little = 0.5, ‘do alot’ = 1 and ‘do none’ = -1, Since ‘Do none’ shows

M
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no positive performance representation was given ‘-1°. According to this criterion the

performance level is shown in table 3.22,

Table 3.22 Weighted Performance by Ecofourism Service Providers

o o — i I
3 ~ =2 — 3 8
Type of Ecotourism initiative o < E o 8 , Hl
§ B 3 5 g e
A - |8 - lzge|95%
Bel Belfe| 8e |08 8| as&
Education of ¢cotourists 6 53 26.5 41 61.5 160
Conservation of nature biodiversity 13 50 25 38 50.0 97
Preserve & enhance cullure &
heritage 9 50 25 41 54.0 94
Community benefits 3 59 29.5 38 64.5 97

Base on this calculation it is evident that the performance of ecotourism
service providers towards those four main elements are between 50 and 64.5 score,
Performance in educating ecotourism 61.5 score, Conservation of natural score 50,
Enhancement of culture and heritage at 54 score and initiative for community wellbeing is
at score 64.5. Finally it shows the performance on these aspects near and little over to its
middle. This finding indicates performance is lesser than its importance based on their own
assessment.

Stakeholder cooperation is also one important aspect in ecotourism
development., Tourism service providers understanding and wiliness to work together tune
the ecotourism sector towards one goal. The study focused on this aspect and finding are
shown in table 3,23, About 11 respondents disagree to work together and one felt not sure.
About 63 percent accepted to some degree and none of them was certain on working
together option. As per the central tendency measures the responses skewed positively,
confirming frequency findings (4-highest & 1-lowest) of high percentages, as such the

ecotourism service providers accepted working together as a better option.

Primarily service providers expect to run a viable business therefore,
profitability objective taken priority form the service providers point. They may have other
objectives but how working together they may take as a option to reach ecotourism

objective?
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The ANOVA test to compare results shows that they think working together
is important but reaching to their objective shows significant at 0.05 level. Underline
meaning is between group they do not think same. There the results conclude that service
providers think working together is important and different groups have varied ideas on

~ teaching final goal. Their suppoit for cooperation is not certain then, 7

Table 3.23 Service Provider Willingness for Ecotourism Sakeholder Cooperation

Frequency Central tendency
L) e
Statemnent responded -g f"g § E g §
2 ¥ = 3 5 =
(a). Since many stakeholders, working together is better 2.6 0.099 3
Not Sure 1 3.1
Ne / Disagree i1 34.4
Yes to some degree 20 62.5
Definitely yes 0
{b). Working together helps to reach our objective better 2.4 0.118 3
Not Sure 1 31
No 7 Disagree 15 46.9
Yes to some degree 16 50
Definitely yes 0
Analysls of Variance (ANOVA) Test on Answers of (a) & (b)
Sum of Squires df, Mean Squire F - Sig.
Belween Groups 9.216 2 4,608 28.682 000
Within Groups 4.659 29 161
Total 13.875 31

As indicated in the table 3.24 almost 50% of respondents disagree and
given ambiguous on answers with comments. Only 50% accept to some degree. But no one
agreed with ‘Definitely yes’. On the other hand, with comments made by service
providers’, majority accepted that working together was necessary in ecotourism
development. Therefore, they have suggested to ‘work together’, the organisations given in
table 3.24. SLTB, CEA, WLCD, Local Authorities and environment concern NGO’s get
high attention. The highest preference was to Sri Lanka Tourist Board to work together with

other stakeholders in ecotourism.




Table 3.24 Service Provider Suggested to Work Together

Number Percentage Number Percentage
SLTB 31 96.9 Forest Department 5 15.8
CEA 17 53.1 Provincial, Councils 3 9.4
Guide & Boat and other

Local Authority 17 53,1 associations 2 6.3
Eco Con. NGO 17 53.1 Pvi Sector 1 3.1
CCD 12 37.5 Local Suppliers and schools 1 3.1
Asst Gov. Agent 25.0 CBO & CBTO 1 3.1
Arch. Dept. 18.8 UDA 1 3.1
Irri. Dept, 18.8

SLTB - Sri Lanka Tourist Board

CEA ~ Central Environment Authority

WLCD - Wildlife Conservation Department
Local Authority - PS- Pradesiya Saba

Eco Con. NGO - Ecotourism Concern Non

Govermnmental Organisations

AGA - Assistant Govemmeat . Agent or

Divisional Secretary

Trri. Dept. Ierigation Department
FD - Forest Department

PC- Provincial Councils

MOT - Ministry of Tourism
CCD - Coast Conservation
Department

CBO - Community based

Organisations

Pvt Sector - Private sector
Arch, Dep - Archacology

Department

CBTO - Cormunity Based
Tourism Organisations

UDA - Urban Development
Autherity

3.2.3.1 Future of Sri Lanka Ecotourism Sector as per Tourism Service

The Tourism Service Providers provided number of useful comments and

suggestions which are presented below:

Providers

(a) Opportunities in Sri Lanka to develop ecotourism

> Unique attractions, rich natural resources and amazing culture and
heritage in Sri Lanka, some of which are not yet exposed, are an

opportunities

destination,

to become a globally competitive as

> High international demand for high quality ecotourism products

> generates irrespective of geographical distances (the products with high

quality are doing well presently).

ecotourism
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> Existing flora, fauna, ecosystems, cultural and social diversity in the
country particularly their geographical distribution within smaller area,
create a promisingg opportunity.

> Incorporation of other forms of tourism such as Agro, Community,

opportunity.
> Developing organic food will enrich and expand ecotourism demand to

the destination Sri Lanka
(b) What strengths Sri Lanka has to develop ecotourism

> Available Locations, nature, high biodiversity & their endemism,
culture, heritage and climatic differences from western countries within
shorter distance

> Buddhism, meditation, Ayurweda (native medicine), society, people,
way of life, food, traditions are unique strengths in this island

> Existing nature loving investors are an strength to the ecotourism
development

> Educated people and environment concern young generation is a

strength to get involved them in ecotourism
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Problems in Developing Ecotourism and Proposed Solutions

Important and Common

Problems in Developing Ecotourism

Proposed Solutions

> Longstandigg unstable security problem

oty

> Lack of understanding on the real
ecotourism concept by many involve and
trying to involve like what it is?, how it
is? and why it is% and where does it fit

in? etc,

> Awareness & awareness, education &

~ education and training to all who need

and involved on all aspects of ecotourism
is needed to broaden its inside
opportunity to community & resource
base

Seek all possible ways of improving peace
and harmony in the country

Organise serminar’s workshops and
discussions at national, regional and local
level

Initiation of giving incentives through
ecotourism for conservation and protection
of nature and culture so that it will
apparently diverted to protect the resource

base

Relating fo Pub

lic Organisations

> Important organisation such as SLTB
and MOT ignore important business
trend conservation opportunity and
community benefit initiative though

ecotourism

> Have a central body establish dedicated

for ecotourism in SLTB with dedication to
lead, assist, advice, educate, monitor and
evaluate the development ecotourism and
bring all 9-10 stakeholders under one

umbrella and have dialogue.
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Relating to Public Organisations (continued)

Problems in Developing Ecotourism

Proposed Solutions

> No policy, guideline and regulation and

>

.. recognition existence by government. . | ..

enforced other than a study of which not
known to many stakeholders

» Even with good set of government
organisations such as SLTB, CCD,
Forest Dept., WLCD, Archaeological
Dept. and CCF, responsible for different
areas of management and supervision,
they do not work together with due
understanding the value of ecotourism in
line with conservation, protection and be
a strength to share benefits including
local community

> Very poor understanding on ecotourism
by local authorities and government red
tape and respect for new ideas lead to
extra delays and continues problems to

the ecotourism sector

>

Amend present old regulation fit into

~current situation ... ...

Government sector need (o assist smal}
businessmen and initiate model projects
to set an example and give a good start.
Legalise ecotourism policy, guidelines
already in place and introduce
regulations, labelling to recognised and
by authorities which is a marketing tool
to the service provider and assurance to
the ecotourist

Enforcement of environment and nature,
culture destruction rules and regulation
and prevent threat from other economic
activities o virgin recourse base on

which ecotourism is depended.

Related to Other Stakeholders

> Lethargic and negative attitude by local
community on general tourism prevent
them collaborating with ecotourism
sector and its benefit share.

> No smaller tour operators to provide
specialised and personalised professional
service to genuine ecotourist depend on
their requirements

> Mistakes done by some of none
professional investors and guides blurred

the name at its beginning/start

> In association with private  sector

establish a national committee and
regional coordinating committees and
then network personalised  quality

ecotourism service providers with it,
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Marketing

Problems in Developing Ecotourism

Proposed Solutions

> Not yet a name created internationally on

Sri Lanka ecotourism

>N0 .promotiona{..suppcrt bypub[ic Sector"" RN

> Should have good marketing plan and

promotion programme aiming to create a green

focus and concern on environment
> Trust and believe on ecotourism potential and

growing trend

Quotes by §

ervice Providers

> Myths authorities  that

‘ecotourism is very low spending budget

believes by

tourists in very small number in the world

with no financial viability®

> “Some organisations do not know and do
not wanted to know ecotourism value to
the country”

> “Lack of regutar promotions  prevent
building a eco image on Sri Lanka®

\)'“Existing cheap beach destination image
should be changed”

> Ecotourist taking to show poverty by

helpers and collect money should be

stopped”

» “Centre body fto educate all to think
ecotourism is not isolated, it is part of
conservation and protection of culiure and
nature”

“we want dynamic and efficient coordination
between government and private sector”
“traditional rules my working with tourist &
push me to be informal”

“Definitely there is a high spending ecotourism
market but Sri Lanka has not created name and
image to say we are doing it”
“Understand main environment destruction
generate from poverty™

“better than Forest Dept., and WLCD rules
ecotourism can generate income to our nation
particularly to poor people who live near
ecotourism resource bases”

“Let ecotourism vehicle to take poverty and go
conservation  towards

though poverty

alleviation®

- image -in- the mind of - visitorswhile countey T~ 7
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3.2.4 Data Analysis~Tourism Resources Managing Organisations:

Stakeholder Group (D)

Tourist places of interest and activities are the key elements in ecotourism.

In-addition-peopley- societies, -cultures -and -facilities make-visitor -comfortable during-thejr- -

time away from home. In ecotourism the nature, biodiversity, ccosystems, cultures,
heritage, society and local people are the main ingredient of its practices and success.
Availability of this kind of resources in a destination can be considered as a possession of
ecotourism assets, More importantly, how these resources were available for tourist to
experience, attain inside education and enjoy, matters for the visitors. Not only just
availability of resources and facilities but also to what extend, it is arranged to meet the
expectations of ecotourists respecting its main concepts, are the key successful means of
access to the actual ecotourism market. With all these aspects behind, who is going to
manage these sensitive and fragile resources in relation to their virginity and long time
sustainability, is also important for the sustainability of its resource base and ecotourism
industry. Thus, the ecotourism resources managing organisation (TRMO) are quitc
important for the tourism as well as other stakeholders of those resources use in a

country/destination.

Figure 3.13 Representations of Tourism Resources Managing Organisations in the Study

a %ofdl espondmts
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As such, the study focused to investigate the role, objectives, perceptions
and willingness to work together by ccotouism managing organisations with other
ecotourism stakeholders. Composition of respondent in the survey by different ecotourism

resources managing and other holding organisation is given in figure 3.13.

Altogether 16 organisations were represented in the study with 30
respondents with in the time available, geographical location of organisations and
availability of senior officials for the data collection were the main difficulties in contacting
focal point of this stakeholders group. However, the researcher managed to collect data until

the information gathered was started repeating,

Table 3.25 Summary of Tourism Resources Managing Organisations’ Tourism Related

Objectives
No. of Objectives
Department / Organisation No. of Objectives tourism related but Total
Ecotourism related not directly
Ecotourism Related
Coast Conservalion Department 1 1 2
Central Cultural Fund 1 1 2
Central Environment Authority 1 1 2
Dept. of Archacology 1 3 4
Divisional Secretariat 1 1 2
Dept. of Wildlife Conservation 1 2 3
Forest Department 1 1 2
Irrigation Department 1 2 4
Mahaweli Authority 1 1 2
Ministry of Environment 1 2 3
Ministry of Tourism 3 1 4
Provincial Council 1 i 2
Local Authority (PS) 1 1 2
Land Reclamation & Deve't . 5
Corporation 3
Sri Lanka Tourist Board 3 1 4
Urban Development Authority 1 1 2

In justifying the relevancy of those organisation for the study, it was
investigated their main objectives and compared their relevancy with tourism and

ecotourism objectives. Summary of findings of main objectives of TRMOs are given in
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table 3.25, The objectives that are not relating to tourism given by TRMO were exempted

from the table.

Even though organisations are having both tourism and ecotourism related

return from tourism/ecotourism to them was limited, Only three organisations (MOT,
SLTB and CCF) receive between 76%-100% of their revenue from tourism. Local
Authorities activity in the area where tourism is main economic activity, receive around
369% of their income by tourism. Some organisations receive less than 25% of annual
budget from tourism. It was clear almost half (50%) of organisation did not get any
financial benefit by tourism, Income by international tourism was high only with CCF,
WLCD and SLTB. All others who receive income also had ‘no idea’ or received less than
20 % of income from international tourism. Those organisations with lesser funding
assistance from tourism have regular fund allocations from government and some get
Donations, loans for special projects. Certin organisation such as Urban Development

Authority (UDA) had their own fund generating mechanism.

Searching on perception of TRMO on present general tourism in achieving
TRMO objectives, found 30% ‘to some degree’ and 40% ‘significantly’ happy (Table
3.26).

Planning to add more tourism facilities in their resource bases received
40%-‘to some degree’ and 47% -‘significantly’. This initiative from TRMO implics, how
they feel to assist ecotourist in order to develop ecotourism industry. The next finding
shows what they think about ecotourism in achieving organisation objectives; 33 percent
accepted ‘to some degree’ and about 57% accept ‘significantly’ ecotourism will help to

achieve their objectives.

With positive perception by majority, it can assume that cooperating and
working with TRMO may not be a difficult challenge in future. However, it is need to
investigate why 6.7% think ecotourism does not support to meet their objectives. Those
who kept silence with no response are also important (why they keep silence?) in facing

future ecotourism development challenges (Table 3.26 & Figure 3.14),
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Table 3.26 Assessment Present Tourism, Planed Facilities for Ecotourist and Ecotourism

Capacity
o
_Sg S
3
o
g R é = .g
1. To what degree present tourism support your Org, objectives? 0.891
2.1
Not sure 1 3.3
g No 6 20.0
?_: To some degree 9 30.0
=]
3 Significantly 12 40,0
=3
a Total 28 | 93.3
2. Do you plan to provide more facilities for tourism? 0.4 0.757
Not sure 1 3.3
No 1 3.3
% To somne degree 12 40.0
£ Strongly yes 14 | 467
=
H Total 28 93.3
3. Do you think ecotourism has capacity to help in achieving
g your Organisations’ objectives 7 2.5 0.634
E No 2 6.7
§ To some degree 10 33.3
[ =]
g Definitely Yes 1% 56.7
= Total 29 96.7
Figure 3,14 Summarised Answers to 1, 2 & 3 Questions in Table 3.26
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TRMOs’ future plans to improve infrastructure facilities and visitor facilities
are list in table 3,27, More originations are going to provide information facilities, basic
infrastructure such as drinking water sanitary etc. Providing accommodation is also of

growing interest of them,

This is a good initiative towards development of tourism particularly for
ecotourismn. However, question arises when some initiatives may overlap with other

organisation plan of actions such as infrastructure development,

Table 3. 27 Organisation and Their Plan to Develop Facilities for Ecotourism in the

Country

Organisation

Solid waste disposal
[Scentc beauty of the area
Guiding for ecotourist

A ccommodation

Other visitor facilities
Research facilities

[nformation
‘)\' Infrastructure
2

Dept of Wildlife Conservation .\f

A
R S8

Forest Department
Sri Lanka Tourist Board N

<
s
<

2

Provincial Council

Mahaweli Authority of Sri
Lanka ,\[
Central Cultural Fund i
Depl. of Archaeology

Sri Lanka Land Reclamation &
Devt, Corporation \[
Forest Department

<[5

Irrigation Department

e
<, [ [

Ministry of Tourism

Local Authority (PS)

N

Provincial Council

SIS &
<,
<

Nj

Urban Development Authority

Not only TRMO but also other non tourism related organisation can have
different plans, unless they coordinate and work together all related organisation in any
specific issue, project or action, Otherwise, that can lead to conflict and waste of resources.
In table 3.28 organisations have given what results could be archived by working and

collaboration. In the literature review it was shown that different organisation interpret
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ecotourism differently in Sri Lanka. In such situation inquiry on whether ecotourist are
currently visiting to your resource base is a subject to questions. But the survey resulis are
used, to get a general idea on current trend and present usage of each resource bases by

ecotourist,

Table 3.28 Whether Planning to Attract More Ecotourist and Work Together with Other

Stakeholders
Questions Number % Mean Std.
Deviation
Are there ecotourist visiting your resource base now? 1.9 0.781
Not sure . 6.7
No 3 10.0
*Yes' Some 17 56.7
‘Yes* Many 5 16.7
Whether planning to attract more ecotourist to their resource base 9 2.4 0.790
Not sure 1 3.3
No 2 6.7
to some degree 9 30.0
. Strongly yes 16 53.3
Will working together with stakeholder be a better option (o you? 2.8 0.461
Not sure - -
No - -
Yes to some degree 6 20.0
Definitely Yes 23 76.7
Will working together be a better option to achieve your Organisation Objectives? 2.8 0.759
Not sure - -
No - -
Yes to some degree 8 28.7
Strongly Yes 20 66.7

17 respondents (about 57%) accepted to some degree and 5 respondents (about 17%)
agreed with ‘Yes many’. Meantime about 17% shows negative and not clear answer which
is an area needs further investigation to find out why? Total of 83% are willing to invite

more ecotourist to their resource base,

Responding on willingness to work together TRMO with other ecotourism

stakeholders, almost all (97%) have agreed (20%- ‘Yes to some degree’ and T7%-
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‘Definitely yes’). It underlines they understand & accept the need & value of working

together with stakeholders. Altogether it received 1009 acceptance,

In addition, the same option has been compared with their objectives in the

* Tast'column of the table. The tnderlining meaning of this investigation was; even if it wasa

good option they may not work for it, if it does not tally with organisation objectives.
About 93% responded agrred, working together help to achieve organisation objectives.
From 939%, 27% of them agreed ‘to some degree’ and about 67% (20 Nos.) ‘Strongly
yes’. The acceptance of working together had no certainty if it does not supported with

valid reasons, thus reasons were gather from TRMO and listed them in table 3.29.

Table 3.29 How Working Together with Stakeholders Work in Ecotourism?

No. Areas of improving in working together Number of 9 of total
organisation (30)
1 It improves effectiveness and efficiency of ecotourism
development 12 40
2 It minimise conflicts respecting regulations f other
organisations 6 20
3 1t is an opportunity to share knowledge & experiences to
reach a better conclusion 6 20
4 A collective effort for community wellbeing & conserve
natural resources 3 10
5 It make easy to get private. sector participation 2 6.7
6 Collective management minimise duplications 1 3.3
Variance - 5.57 Std. Deviation - 2.36 Total 30 100

From many comments, the first 6 or most important are given as per their
priority of selection (shown in the table 3.29). Majority 40% correctly mentioned that first
and for most important reason is to improve efficiency and effectiveness of ecotourism
development. Minimise duplications, overlaps and share knowledge and experiences also
given with 20% responses. It is an opportunity to share knowledge and experience also
receive 20% Conservation of natural resources and work for local community wellbeing
selected by 109%. The rest are to get private sector participation and minimise duplications,

conflicts and respect to the regulations of other organisations.
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With whom TRMO are going to work was also a important information

gathered in the survey. Findings are given in table 3.30. Top priority (90%) placed on

Sri Lanka Tourist Board and Ministry of Tourism while CEA also get very close request

with (879) to work together, Ecotourism concern NGO, private sector, CCD and WLCD

~are “the balance most important partners who are required to work togetheér in’ developing

ecotourism in Sri Lanka,

Table 3.30 Proposed Organisations to Work Together

“Yes'~ % of “'No'-

No. Organisation to work together Number 30 Nuwmber of 30
1 Sri Lanka Tourist Board & MOT a7 90 - -
2 Central Environment Authority 26 87 - -
3 Eco. Concern NGO's 21 70 - -
4 Private sector {Service Providers) 21 70 1 3
5 Coast Conservation Dept. 20 67 2 7
6 Wildlife Conservation Dept. 19 63 - -
7 Irmigation Dept, 17 57 - -
8 Local Authorities (PS) 17 57 - -
9 AGA- Divisional Secretary 15 50 9 30

10 Archacological Dept. 14 47

11 Provincial Councils 14 47

12 Non governmental Org’n 14 47

13 Ferest Department. 3 10

14 Public transport organisations 2 6

15 Ecotourism Concern media 8

16 Community Based Organisations or Village 3 5

Base Organisalion

17 Urban Development Authority 1 3

i8 Health Service Dept 1 3

19 Central Cultural Fund 1 3

20 Security Forces 1 3

21 Universities 1 3

All resources manage by different organisations is a part of main tourism

resource base relating to nature culture, Therefore it is important consider that they are

panders in stakeholder list in future planning of ecotourism development. This information

facilitate with updated list of partners in stake holder cooperation.
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In the collaboration each stakeholder has a important contribution to make
ecotourism development a success. When all other stakcholders agreed to work together,
how TRMOs were going to fulfil their gap, The respondents from different departments has

provide a wide range of views that are summariesed in the list below:

Tourism Resources Managing Organisation Role in Collaboration:

(i) Allow to access our resource base with conservation and protection
measures of it depend and control possible pollutions and
destructions.

(i) Maintain effective management of the resource base manage with
sustainability measures

(iii) Cooperate with other stakeholder organisations and supervise our area
of purview in accordance to the common goal agreed by all.

(iv) Conduct awareness programmes to neighbouring community and own
staff who need such exposure

(v) Bring together all related organisations & have regular dialogue to

share knowledge and experiences

Suggestions to implement in the joint collaboration:

(i) Invite all stakeholders including local community and start work from
bottom level

(ii) Educate all on national plan and strategies done for the country

(iii) Initiate integrated ecotourism action plan with clear actions suggested
with wide representation

(iv) Establish collaborative implementing body

(v) Approach political leadership

(vi) Have policy directions and commitment by all related organisations
and interest groups

(vii) Government initiation to identify possible sites and locations and

develop infrastructure




(viit)

(ix)
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Carry out effective promotion campaign in target market with
focus on specific segments.
Monitor and evaluate and do necessary adjustments to the

implementation plan

Major challenges to the ecotourism sector:

»

Maintaining the balance between ecotourism explorations and
environment & cultural conservation and protection with carrying
capacity consideration

Change the inherited method of plan after development into
development with plan implementation

Improve low level of law enforcement and pollution controls and
maintain cleanliness in nature & cultural resource bases

Active involvement provincial and local government organisations
with rural/village representation to think on a collective concept
Lower awareness of community on ecotourism and way of
convincing them on benefits that could be received with active
participation

How to develop ethical self regulated discipline to minimise
unplanned development & disturbances

Means of filling the gap of specific information that ecotourist
demand and kind of services develop satisfying them

How and when to do effective ecotourism promotion
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3.2.5 Data Analysis - Scholars and Researchers: Stakeholder Group (E)

To a great extent, ecotourism is closely associated with knowledge., From

existing know how and experiences, it moves forwards to gather, enrich, energize, enjoy

and entertain with tiew intelligence. Searching for virgin naturé and nature secrets its flora™ ™ 7 T

fauna ccosystems their inter dependency with diversity in different locations and
environments are some of its collection. To know about them and their potentiality, the
study used scholars as one stakeholder for the survey. This study paid critical attention to
collect data in line with study objectives from tourism concern scholars with vast
experiences and involved in different perspectives in ecotourism, Using a semi-structured
questionnaire the researcher gathered data as per a purposive sample. There were 34

scholars who gave valuable contribution with data during the survey for the study,

Initially the scholars been categorised into three groups as:
1. Ecotourism educators/ trainers,
2, Tourism rescarchers

3. Tourism scholars

The composition of the study sample is given in figure 3,15, There were 8
educators, 2 researches and 6 scholars. Secondly it shows 6 represent as educator and
researchers, one research and scholar and one more scholar and educator. 5 respondents
were in all 3 fields in the sample. It sounds that there were more than 50% of them at
least contribute over two fields in ecotourism, As such their understanding and interaction in
the areas of the study focused was evident. Not only knowledge but also varied involvement
and experiences would give an additional value to information and comment given during
the survey, Among them scholars from international NGOs such as The World Coservation
Union-Colombo (IUCN), United Nations Environment Programme-Colombo (UNEP) and
national associations such as Sri Lanka Ecotourism Society (SLETS), Ecotourism
Foundation of Sri Lanka (EFSL), Association of Small and Medium Enterprises in Tourism
Sri Lanka (ASMET) and Sawa Lanka Foundation were included. Sri Lanka ~ German
Technical Cooperation whose one of programmes to promote SME (Small and Medium
Enterprises) though ecotourism and community base tourism projects, was also included.
Professors, senior lectures from University of Colombo, Sri Jayawardeanpura and

Sabaragamuwa were added, Scholars who work as independent consultant to Aitkin Spence,
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Walkers Tours and Jetwins, leading tour organisers in Sri Lanka, were also included. Senior
officials of DWLC, FD, CCF,CCD, SLTB, MOT and eminent retired scholars of some of
those organisations were interviewed. Towrism training institutions such as Ceylon Hotel
School, Tourism Training Centre and independent trainers such as ecotourism guide trainers

- were also included"'in'the'samp'le'.'""""‘ S

Figure 3.15 Classification of 34 Scholars Respondent in the Survey

Researcher

Scholar A

Table 3.31 Scholars’ Contribution to Sri Lanka Ecotourism

Area of work Number %
a | Educating/Training 11 32.4
b | Consultation 7 20.6
¢ | Researching 4 11.8
Doing all three (a,b & ¢ ) & 17.6
Others (other than a, b & ¢) 6 17.8
Total 34 100.0

In addition, their contributions in the field that they are in, and related other

fields were investigated to understand the sample composition (Table 3.31). On the other
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hand, it helped to gather a mix of information through dynamic group of scholars within the
selected purposive sample.
Responding to international ecotourism market potential, 1/3 of them

replied ‘excellent’ and 35 percent mentioned as ‘Good’. About 12 percent think the

- market potential is at ‘Average’. ‘Altogether over 273 of scholars were quite confident on ™ [

ecotourism market potential to Sri Lanka (Figure 3.16). Based on their knowledge on
international ecotourism markets and experiences with work interacting to ecotourism,

scholars clearly confirm that Sri Lanka ecotourism market potential is much impressive,

Figure 3.16 International Ecotourism Market Potential (Scholars’ Perception in %)

No reply
17.6

Excellent

Ve T
324 v poo

/- 2.9

__Average
11.8

35.3

However about 3% admitted that it was very poor and six scholars had
given no reply. The 3 percent is on the view with comments that international market is a

very small in size.

Figure 3.17 Sri Lanka Ecotourism Resource Base in General-Scholar Perception in %

No reply, 17.6
Not good, 0.0
fair, 0.0

Average, 5.9
Excellent, 47,1

Good, 29,4
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To attract any tourism market there must be sufficient resources as per the
expectations of the visitors, For ecotourism, almost 1/2 of scholars feel that Sri Lanka has
an ‘Excellent’ resource base. An additional 29 percent find the resource base is ‘Good’,

The most important finding is form the scholar’s respondent on ecotourism resource base,

- o single scholar selected as it was Tower. ‘As such; the underling qguestion cofmes i who? ™

and how 7 this resources (tourism assets) going to be marketed in a sustainable manner

for the benefit of the country (Figure 3.17).

As shown in literature review, ‘ecotourism’ is not a new subject or word to
Sri Lanka. It has been in existence with recent world developments in the market, There are
scrvices initiated by private sector and some organisations (both government and non
government) which are still in progress. The survey inquired from scholars, how they see
current offers for ecotourism in Sri Lanka in comparison to its market expectations. The

responses are summarised and shown in Figure 3.18.

Figure 3,18 Scholar Perception, Whether Present Ecotourism Offers Sufficient?; to

Attract International Ecotourism Market

Not sufficient
17.6

No reply
32.4

Developing
23.5

Sufficient
26.5

On current services in ecotourism about quarter of scholars are satisfied and
about other quarter said ‘Developing’. About 18 percent felt ‘not sufficient’. In summing
the finding of researcher about 50% of scholars do not expect any extra effort to make on
services development and improvement as it is sufficient but the balance 50% expect.

Certainly 17.6 percent do not happy with current offers in comparison of current market.
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Facilities and services assessment should be done with standards. The
infrastructure assessment is not possible in the same way, the services are assessed. Instead
of making country or international standards assessment of ecotourism services and related

infrastructure, researcher asked scholar to do a simple assessment as they felt, The results

method with two reasons (i) The study does not demand formal assessment (ii) Sri Lanka
still does not have assessment method. As per findings (figure 3.19) about 1/4 of scholars
found it was ‘Very poor’ almost 1/3 of them said weak. Over 1/2 of scholars were not
happy with present ecotourism facilities, services and infrastructure. Another 25 9% of
scholars found present services & infrastructure were at ‘Average’. However, approximately

three percent (2.99) of scholars were happy with present situation.

Figure 3.19 Assessment by Scholars of Present Ecotourism Facilities, Services &

Infrastructure
35.0
Weak, 32.4
Very poor
30.0
26.5 Average, 26.5
25,0

20.0

No reply, 11.8

10.0 4

Good, 2.9

.

5.0 4

0.0

When not satisfied with what is available for ecotourist, the researcher has
inquired what should be done as a better option? The summarised answers are given below:
L. Integrated plan with demand, resources and capacities with sustainable
approach is a first requirement
II. ~ Have a policy, criteria and standards help service providers to get

government recognition which is a tool for marketing their products.
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III.  Establishment of separate section in the SLTB for ecotourism was also
suggested to give priority to the ecotourism sector which would also be
saving of natural resources while enhancing sustainable benefits.

IV,  Identify high potential ecotourism resource bases and assist local

~comniunity “and smaller investors to initiate facilifies following the |

guidelines in the study done by the Sri Lanka Tourist Board (SLTB,
2003a).
V. Development of basic infrastructure such as access road to remote
Iocations with Local Authorities and Provincial Councils.
VI.  Information is vital important to ecotourist therefore, suggest to have
some quality information publication dedicated to ecotourist,
VII.  Training of interpreters is also recommended as Sri Lanka has no

sufficient quality interpreters not guides.

Table 3.32 Ecotourism Market Segmentation - Scholars’ View

Summarised answers on market Number o )
segmentation
Poor 9 26.5
Very poor 6 17.6
Visitor unhappy with some ; - Not happy 47.5%
product offered
No idea 5 14.7 14.7%
Not developed full scale 3\
Strategies, promotional channel 3 8.8
need improvements
Good 5 59 Happy & fair  17.6%
Average 1 2.9 J
Need improvement with more
community involvement ! 29
Nature culture brand approach Not clear 5.8%
needed ! 29

Total 9 5,2
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On market segmentation scholars have given different opinions as shown in
figure 3.20. It expresses different dimensions in market segmentation, When categorised
all comments about 47.5 percent scholars are not happy with present market segmentation

and about 17.6 percent have given positive and related comments including 6% claimed as

* good. Therc are 5.8% ides *not sure’ in which direction as different interpretation can have

different meaning. It sounds that present market segmentation on ecotourism is not
sufficient. Scholars commented that standards have to be assessed and improved in the
existing products as a start. Then stress the necessity of an ecotourism effective promotion
campaign and development of strategies with effective promotional channels was also
highlighted.

In achieving market success, effective promotional programme at target market is critical
important. In doing this marketers try to position themselves at markets which is strength
for sustainable market performance. As per scholars, Sri Lanka ecotourism market
positioning, shown in figure 3.20. There were 60% of them (poor-21%6& very poor-

89%) not happy and only 15 percent was found at ‘average’ level.

Figure 3.20 Positioning Sri Lanka as on Ecotourism Destination

Very poor
399 Poor
219
Average
No idea 15%
2496

Private sector is the major supplier of product and services in tourism.
Similarly in ecotourism sector private sector initiative has been expanding towards nature
friendly directions, Even though, most of service providers do not understand the core
concept of ecotourism (scholars’ comments explain later in this chapter), they had
commented that some were very good. Looking at overall performance of the private sector

product capacity in catering ectourist and quality of them, 21% of scholars felt that they
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were at ‘Average’ level, 45 percent found that they were below expectation (figure 3.21).
From those who given comments, majority felt, product capacity and qualities of them need

improvements.

‘Figure 3:21 Private Sector Product Development Capacity and Quality Sufficient & Not "

Scholars’ View

Average, 219

Poor, 21¢ .

Very poor,
24%

No comment
339%

To market any product, there must be methods of bringing to its consumer.
Particularly in tourism marketing, it is an essential exercise so as in ecotourism. As such
the survey made an effort to inquire from scholars their assessment on present marketing
efforts on ecotourism. Answers and major comments have been summarised and shown in

Table 3,33,

Table 3.33 Present Ecotourism Marketing Efforts ~ Scholar Perception

Answers Number 9 Idea Category 9%
Do not see any marketing yet 9 33%
Very poor 5 19% Negative 784%
Poor 5 19%
Totally insufficient 2 79 Average T4
—>
Average 2 7%
Need more specific promotion 2 7% } Positive 11%
More to do with focus strategies 1 496
Before Marketing Develop. sites with 1 " — Other 4%
€co concept
Total 27 100% 100%
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Even though, many ventures and ecotourism services are existence in the country, scholars
are in the view that they do not see any formal marketing effort neither by private sector

nor by the government sector in international tourism markets (about 1/3 of respondents).

e Anaddition, majority of scholars (789%) agteed existing marketing is-at fow .. .. . .. ...l

level. About 7 percent assessed as it is at an ‘average’ and 11 percent suggest to have
improvements with little marketing does etc. To identify different roles expected to be
played by different stakeholders in ccotourism, scholar’s comments collected. For the
fallowing three groups of scholars comments are given below:
a. Tourism national organisations (MOT & SLTB) whose main
responsibility is market the destination Sri Lanka (Table 3.34)
b, Ecotourism resources managing organisations such as FD, DWLC,
CCF, CCD etc. (Table 3.35)

c. Community as the main beneficiary in ecotourism (Table 3.36)

Table 3.34 Scholar Expected Roles by MOT & SLTB to Develop Sri Lanka Ecotourism

Selected as first Selected as second
priority priority

Min. of Tourism & Sri Lanka Tourist
Board Role in Ecotourism Number Number Total

(@ % (b) % (a+b) %
Facilitator 13 38.2 3 8.8 16 37%
Regulatory role 6 17.6 2 5.9 8 19%
Promotions 3 8.8 3 8.8 6 14%
Coordinator 2 5.9 4 11.8 6 149
Planning 3 8.8 1 2.9 4 9%
Partnership role 1 2.9 1 2.9 2 5%
Be a catalysts only 1 2.9 1 2%
Total 29 94.1 - - 43 1004

First asked, what are the expected {recommended) most important two
responsibilities for those tourism management national organisations (SLTB & MOT)
should undertake for the development and success of the ecotourism sector, About 389%
recommended ‘facilitator’ role and about 18 percent ‘regulatory’ role to play. Around nine
percent wanted them to undertake both ‘marketing and planning® functions while about six

percent recommended them to be ‘coordinators’ for the sector.
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Among the stakeholders employed in the survey, TRMO role is highly
significant as they are to hold two kinds of responsibilities on their area of management. In
broader sense they are the (i)} maintenance & protection of the nature resource and (i)

management of human interaction in the areas of under their preview. By employing

" tourism in the Tesource bases, the inteiisified human impacts are to be managed ensuring ™~ |

sustainability of its resource base and interrelated many other impacts in the nature &
environment. Taking these facts into consideration, scholars have suggested undertaking a
set of roles as show in table 3.35. About 24 percent of them selected ‘monitoring’ role and
21 percent prefer them to be a ‘facilitator’, To be a ‘coordinator’ for the ecotourism sector
selected about 15% and 129% wanted them to work with ecotourism sector taking
participatory role. Another nine percent each recommend them to be a ‘protector of the very
resource they manage’ of which apparently they do, and ‘development & implementation’

functions in ecotourism.

Local community is a major stake holder in the whole ecotourism scenario
where some scholars have recommended ‘handing over the whole ecotourism
responsibilities to the local community by assisting them to do so’, Instead of being at an
extreme end, it is wise to consider ecotourism literature and many views and comments
made by scholars {community involvement level of consideration in ecotourism discussed in
section 1.2.3.5 of this study). Accepting local community to be a major stakcholder over
2/3 of scholars (71%) agreed by mentioning ‘active participation from bottom to top’ and
‘play a main role to share more benefits’ (Table 3.36). Since community actions as an
(a) individual and (b)organised group {community based organisations) differ, both

options (a & b) were included in the questionnaire.

Table 3.36 Leocal Community Role in Ecotourism -~ Scholar’s View

Community & Community Based Organisation’s Number % Leading role 9
Role in Ecotourism

Active participation from bottom to top 16 479%

Play a main role to share more benefits 8 249% } 71%
Work join hand with tourism Authorities 1 39

They must protect resource around them 1 3%

No response 8 24%

Total respondents 34 100%
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Most of the time, environment, people, their societies and cultures are
different from one country to another. Therefore, community’s interaction with tourist, and
tourism industry can be different from one nation to other. As such local level studies are

necessary to incorporate community into ecotourism. First two key roles indicate in table

~3:836received - 71% of scholar preference; The ~highest was ‘active ~participation from "
P P

bottom to top’ with 47% of scholar recommendation.

The stakeholders involved in ecotourism and their significance often differ
from country to country. Therefore, studies on local environment are important for planning
and implementation of ecotourism. Thus, this study made an attempt to gather information
on rest of the stakeholders important in developing ecotourism in Sri Lanka. Scholars
suggested the about 12 more stakeholders whose contribution is useful in developing
ecotourism in Sri Lanka (table 3.37). Comparatively high attention drowns on educational
institutions with 219% of respondent., Environment concern financial & media, SME,
conservation and research organisations received equal attention (99) by scholars in

recommending them as stakeholders to ecotourism.

Table 3.37 Other Stakeholder Need be Included or Incorporated When Work Jointly to
Develop Ecotourism Sector in Sri Lanka — Scholars’ View

No. Other Stakeholders Number %
Education institutions-(schools , Universities and other
1 training institutions) 7 21%
9 Environment concern Financial institutions 3 9%
3 Environment concern media Org's 3 9%
4 SME organisations such as ASMIT 3 9%
5 Conservation Organisations 3 9%
6 Tourism Research Organisations 3 9%
7 Tourist (international & domestic) 2 6%
8 International & National Eeo concern NGO 2 6%
0 Ecotourism & Environment concern Foreign Travel & tour N 65
agent
10 Central Environmental Authority 2 696
11 Ecotourism service associations (e.g, interpreters) 2 6%
12 Others (e.g. volunteers) 2 6%
Total 34 100%
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For the success and sustainability of any market, good, strong and energetic
leadership matters. According to scholars, Sri Lanka ccotourism sector can progress, if
some organisations take the leadership with appropriate actions. About nine different

suggestions been given by scholars that are listed in table 3,38, As per the table, about

~ 419 favoured o bothi MOT and "SLTB. There wee about 2196(6" schiolars) selected as

SLTB for the centre role. MOT, COB, MOT+SLTB+PC together as well as ASMIT+SLTB
together received equal 7% attention to play the central role on ecotourism management in
the country, ‘Although there are many organisations involved in ecotourism, the centre pin
has to be with the Sri Lanka Tourist Board’ commented a scholar. Though there are
different opinions and many combination of organisation’s with no clear suggestion, one
important point is SLTB and MOT been selected in most of the cases. From the two,
highest attention is to SLTB , The underline message is both MOT and SI.TB have highest
responsibility in developing ecotourism in Sri Lanka. As single organisation SLTB has a
vital important role to play in ecotourism development in the country. As it commented in
many instances cooperation with others and having accreditation and standards would be the
main tools to start with. Undervaluation ecotourism demand and lack of marketing of the

product available make competitors successful in the market,

Table 3.38 Organisation Need to Play the Leading role in Ecotourism Development in
Sri Lanka ~ Scholar’s View

No, Organisation Number %
1 MOT & SLTB 12 41%
2 SLTB 8 219%
3 MOT 2 T
4 CBO 2 Teb
5 MOT, SL.TB & Provincial Councils

together ? T
6 ASMIT & SLTB 2 T4
7 No one 1 3%
8 AGA + UDA + SLTB together 1 3%
g Ministry of Environment 1 3%

Total 29 100%
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3.2,5.1 Summarised comments by Scholars

- Introduce ecologies with community participation
- Develop ecotourism centres with range of information in detail near
 popuiar park entiange T T e

- Initiation standards, accreditation and supervision and advice system
needed

= Awareness to community and service providers on concept, resources,
sensitivity, conservation necessity, potential,

- Create a umbrella organisation because one need to lead and take
commiitted effort until the sector is developed to succeed

~ Adhere to international standards

- Joint promotion campaign needed by private sector with SLTB

- Integrated participatory plan and link coordination needed

- Conservation of environment & cultures and community benefit have to
be interpalise as part of annual budget when ecotourism is done by
private sector

- Knowledge base (library-printed & visual, internet) has to be
established as a hub and a marketing tool in the ecotourism industry

- Local , regional and national government sector and private sector
should work together

- National committee need to imitate national strategies via regional
coordinating committees

- Create a good destination image with effective promotion with proper
marketing

= Introduce ecotourism and conservation tool in school curriculum

- legalise ecotourism policy, guidelines and initiate strategy

implementation




CHAPTER 4
SUMMARY

~ The aim of this chapter is to conclude, discuss the study findings and make

recommendations. The first two objectives of the study are broadly discussed drawing
attention to the findings of main stakeholders in ecotourism employed for the study. The
way ecotourism resources can generatc a demand and how it could be extended into the
benefits of country nature, culture and local community is also examined. The challenges to
ecotourism development are surfaced and critically discussed to find feasible solutions for
them in future. Finally, recommendations are made to meet those challenges in the
ecotourism sector as a sub sector of the tourism industry which in turn needs to assist for
the sustainable development in the country. In addition, areas need more studies in

supporting and enhancing ecotourism sector are identified.

4.1 Conclusion

4.1.1 Objective 1 : To study the ecotourism resource bases in Sri Lanka for
future ecotourism development including Wildlife, Forest, Coastal, and

Irrigation reserves and Archaeological sites.

The resources that can be utilised for ecotourism are abundant. Any nature
and culture related places and activities that tourist get interested to engaged, enjoy and
admire with ecotourism principles would become a resource for ecotourism., In the
literature review, it was shown how ecotourism is closely linked and overlaps with many
other form of tourism in the present context. Although ecotourism was introduced as a sub
sector in to tourism, presently it has become a management concept applied in most of the
tourism disciplines. Therefore, clear separation of ecotourism resources has become much
more complicated than it was in the past. The complication starts with its present wider
spectrum of preview in the main tourism scenario.

On the other hand ecotourism has become wider subject applied in many
other forms of tourism as a tool of sustainable approach than being mealy a tourism

activity. e.g. when adventure tourism is incorporated into ecotourism; in addition to its main
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adventure elements, care for nature & its conservation, protection and means of extending

community benefits are incorporated. Moving beyond to the adventure it will become

ecotourism activity with wider meaning linked with nature, socio-cultural responsibilities.

- Similarly atl other forms of tourism which use fiatiral and culfiral resources

could be taken into ecotourism light by incorporating its main seven principles with any

other form of tourism activity. In other words it is being and could be used as a method of

incorporating sustainability mechanism in many other tourism disciplines. The UNEP has

mentioned it:

“Genuine analysis of ecotourism should probably be based on projects

formulated to follow ecotourism principles” (UNEP, 2001, p. 10)

Seven principles in ecotourism:

Conservation of biological diversity and cultural diversity, through
ecosystems protection

Sustain the well-being of local people

Includes an interpretation/Learning experience - environmental &
cultural knowledge

Involves responsible action on the part of tourists and the tourism
industry

Is served primarily by small-scale businesses

Minimises to lowest possible level the consumption of non-renewable
resources

Stresses local participation, ownership and business opportunities,

particularly to rural people (Wood, 2002, p. 14)

Thus, as a start the Sri Lanka ecotourisin resource base inside can be

illustrated with its literature:

“Sri Lanka is an island with ample natural resources, including 1,500 km

of sandy beaches rich with corals and marine life; over 3,000 species of plants of

which 830 are endemic; 84 species of mammals of which 10 are endemic; a fresh

water ecosystem with rich bio-diversity; many rivers and mountains; 450

sanctuaries, 10 national parks and three nature reserves; and seven world heritage

sites.” (UN-ESCAP, 1999, p. 31)
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“Sri Lanka is a large island which, as well as offering a beach
environment, also a rich and exotic variety of wild life, verdant vegetation and

ancient mountains.” (Hall, 2000, p. 233)

S Laika 1S oie of the sniallest countiies in the World biologically ™ ™

most divers country in Asia. It has recognised as bio-diversity hotspots of global
importance, being 250 sites of prime importance for the conservation of the
world’s floristic diversity. Its divers topography and varied climatic zones, higher
number of river basin per unit area have given extreme high level of species
diversity, higher than most other Asian countries when measure in terms of unit
area. Much of this diversity is endemic and 269 of the flowering plants and from
45% - 769% of certain taxonomic group of animals are considered as endemic to
the country, The rich and diver flora and fauna are considered as the country’s

important assets.”
(DWLC, 2001, p. 2)

“Tourist visited places where resources are available them to
engage in different recreational activities. These natural and anthropogenic resources
base provide for development of tourism in any region or area. The rich and diverse
resource base places Sri Lanka among the foremost tropical islands of the world,
Heterogeneous land forms, mountain and valleys, sandy and fragile beaches, blue
sea with coral reefs and marine sanctuaries, picturesque water falls, lagoons and
larger reservoirs of a 2500 years old hydraulic civilisation are the most valuable
resources for tourism. Sri Lanka blessed with a comfortable and moderate climate,
rich biodiversity of fauna and flora, tropical rain forest and botanical gardens. The
ruins in the ancient cities of Anuradhpura (5BC-10AD) Sigiriya (5AD),
Polonnaruwa (12AD - 14 AD), and Kan