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Abstract

The objective of this research is to study perceived risk on buying online
shopping of Generation Y in Muang . Suratthani. The sample of 395 customers of
Generation Y (22-37 years old) in Muang Suratthani were collected through an online
questionnaire. Percentage, Mean, standard deviation, t-test, f-test and Scheffe’s method
were implemented to analyze data which is statically significant at the 0.05 level.

The result shows that the perceived risk on buying online shopping of
Generation Y in Muang Suratthani is moderate and in each aspect. Perceived Risk in
term of functional risk is the highest priority follows by, performance risk, physical risk,
financial risk, psychological risk, time risk and social risk. In addition, the education
factor that affecting the perceived risk on buying online shopping at significance
differences of 0.05. Difference individual factors which were gender, age, status, career,
incomes, the frequency of use of the Internet. And the experience of online shopping is
different. The perceived risk on buying online shopping is no different.

Keyword: Perceived Risk, Online Shopping, Generation Y, Muang Suratthani.
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