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The Relationship between Perceived Risk in Online Hardware Tools Purchasing

and Attitude toward Online Hardware Tools Purchasing

UNARSA

a o o’/J dgjd o '8 dl =® o Y dl daj dl A 1
n133atAed Adngilsvasd 1) WeAnen1siugauidaslunistelasesiladng
aauladaasdszannsluamnenenialun Saudnasaan 2) WaAnefiARARAaN19Te

dl A 1 c o [ [ dl =2
Lﬁﬁ"ﬂ\ill'ﬂ‘ﬁqﬂ’ﬂﬂui@u‘ﬂ'ﬂ\iﬂﬁ‘zﬂﬂﬂﬁ‘iumﬁ]'ﬂ’]Lﬂ'ﬂﬂ’]ﬁiﬁﬂ;’l AINIAAEIUAT 3) LNBAAN TN

2

ANANRUSIENIeNsTUS A NIA e Tun s TalATasHad19eaulaiuaziAuARsanisTe
dl A 1 s o 1o [ 1 o 1 v
wisasiatvesulataastszainsluandinanialig) dsudnasaan ngusiaatinailui

uuaTiinlunnsgairsasiiadneaaulail luwananeuialin) 4amdnasaan a1uau 385 AL

dl A dl A a o dl v Y oI/ v Y dl dgj
Lﬂﬁ‘@\‘lﬂ'ﬂ‘l’ﬂmiuﬂ’]u'}@ﬂLfluLL‘LI‘LI@‘ﬂUﬂ”IS\ILﬂEIQﬂUﬂ'ﬂ?J@VIQ1‘]J mﬁugmmmmluﬂ’]m@

u

A 1

wisasdladieeaulal uas iruassanisTalATasladivaaula Iinsnzidayalneld

v A 1 = !

Tsunsndndasd ananldae ANAIIND $a8ay ANRAY A0ulleUUNIATFIU LAZUIAN
ql a9

Auilsr@ndandunufuaaine 581 (Pearson’s Product-moment Correlation Coefficient)

] o o o

HANNFIENUIN ngudaetngliimudnAtyAunisiuiaonuidesluinunsineny

(% 1
o o o =)

2998 UAININNGA MiANd Ay AuiAuARA1BAINazAINluNI3TaNINTER HATEY

o

1 1 1

ANANTUS Tz UdNN9FUT AR lun1sTalATall et e aulaiiuiAuARan1sTe

o o o

dl A 1 LS v o o o 1 1=l
Lﬂﬁ“ﬂﬂil‘ﬂ“ﬂ%‘l@‘ﬂui@ull ﬂQWN@NWHﬁﬂu@ﬂqQ1NNuﬂ@W ALY

ANAIATY: NIFFUSANNLEELN NIAUAR LATRINATY



Abstract

The objective of this research are to study the relationship between
perceived risk in online hardware tools purchasing and attitude toward online hardware
tools purchasing. The target population of this study is population in Hatyai District,
Songkhla Province. The sample size is 385 people. Data collection was performed by
using questionaires as research equipment. Research data was analyzed by using
descriptive statistics: Mean, Standard deviation and Pearson’ s correlation were
implemented to analyze data.

The research results indicate that the majority sample focus on
performance risk. Their attitude is focused on convenience to buy.The result reveal that
there were no difference between perceived risk in online hardware tools purchasing

and attitude toward online hardware tools purchasing.
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