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The Relationship between Attitudes towards Tangible Product to Purchase Intention

Herbal Cosmetics Products, in Trang Province
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ABSTRACT

This research examined the relationship between attitudes towards tangible product and
purchase intention for Herbal Cosmetics One Tambon One Products, in Trang province. A random
sample of 385 respondents who expected to purchase Herbal Cosmetics Products was selected in
the Trang area. Data collection was performed via questionnaires. This was analyzed by using:
Frequency, Percentage, Mean, Standard deviation; the statistic method of one-way ANOVA; and
inferential Statistic of Pearson Correlation Coefficient Results. The analysis revealed that most

respondents who expected to purchase Herbal Cosmetics Products were female, between 20-29
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years old, graduated with bachelor’s degrees, were single, and had an average income of 15,001 to
20,000 baht per month. The customers agreed on level for attitudes towards tangible product and
purchase intent for Herbal Cosmetics Products. The relationship between attitudes towards tangible
product and purchase intent was highly positively related (r = 0.67) at the 0.01 level, and the

confidence level (99 %) was of significance
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