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in Hat Yai District, Songkhla Province

NTIA AIUTNA Puchong Tangnorakul'
Tlegys 517uun  Piyanuch Prechanon’

F9ANA AUAUAD Teerasak Jindabot®

co o Ao e = | ' & a A
nRauAfUNdRgUsrasANaAnEINansznuradnu g laguniwsaadnnAslage
HARAUTIdTNaUNIa0stszr s luananin g Aandnasaaini1sasatiiduniaqeds
wrsuunTaa luuusaunuuuuligpaunsanias B9euN19U s UANNITEILATAI IR

< 4 1

Wuaraadalunisads iNudauaaINnanfiIas L LLLIANIZIANLA9R1UI U 384 Fasing

U q
! 1

aLﬂﬁﬁgﬁNﬂ%Qﬂﬂl’]ﬁ'}’]Na FHGH ﬂI’WL@aEI ’s‘i"JuLﬁﬂ\‘]L‘]_luN’Wlﬁ‘ﬁ’]u LAZNARRLNANTENLAY
a c a o 1 1 o [l dl A =2 a o uB; d’j| 1
NITIATISUNADBEUNANITIAENLIN ﬂqumfsﬂmqwhﬁlumiﬂﬂmqwm\mmuﬁlmy e

a a

wid Anlufanas 66.90 Hangszudng 15 1 - 24 Yaalwbesay 56.50 anuninian An
duwbeaay 87.80 szAunisdAnsUsynyms Andubeaas 78.90 a1@winEau tdnaAne An
dusetaz 45.60 snulfisianauaindnvisawindu 10,000 un Aallubesay 42.70 Aszau
! o dl [ ¥ 09; dy a o A
An g lagunanlussAuNIn AzuWB@AY Windy 3.97 ludnuadnsslatananiueiiass
819117 NszAuansslageat luszdunin NA1eausNwinAy 3.54 anniamegeudioanig
Arsziinnsnaneaatinadng wud annldlagunindsnanisuansandusslatanans e
L v
i@3nanmng InadAduilse@nsnisenaswiniutesay 47690 winlsznaunisfiasnig
Y Y a azdgj a o o oa d’j 24 o < dl o
aznsefudLisinaliizenandusidIne1isuIntu azfesiiauelsviAuiEzesnisingunmn

wazAnnIsguagIN N liNINIL INaNdIuuLisnansnatawazinlsnazifin luewnan

v 2
AdAY: ANGslATe naRTUTidsNes Awldlaganan

' NANGRILTMNIEINANUIUDUTN ANUZANEINIIAANIT NMINIALRIURUATUNT
? pg Dozt 1ruud 81415810 Angwn g ansuazn199AnIg Nnanenaeaa s uATung

° A.A2.59ANA AUAILN 81A12ENUTNENSIN ABIZANENNNIIANNT NUNAINENREANTANUATUNT



Abstract

This research aims to study the impact of health consciousness towards
intention to buy dietary supplement in Hat Yai District, Songkhla. The self-administered
questionnaire of 384 purposive samples is conducted with the valid and reliable pre-
evaluation. The research analysis demonstrates as the forms of frequency, percentage,
average, and regression.

The results show that most of the sample are female (66.90 percent), the
average aged 15-24 years old (56.50 percent), single status (87.80 percent), holding a
bachelor's degree (78.90 percent), student (45.60 percent), and the average monthly
income of less than 10,000 bath ( 42. 70 percent) . Moreover, Their expectation of
consuming the dietary supplements is to strengthen body and health reveals 58. 85
percent. Rate of health consciousness is relatively high with the average score of 3.97
and the information concern of self-health. The average score of 3.54 suggests that the
intention to buy supplements for consumption is still in demand in the future. Regarding
the analysis of Coefficient of Regression, 47 percent shows that the value of health
consciousness positively influences the intention to buy dietary supplement.

Consequently, if the entrepreneurs intend to encourage consumers to buy
more dietary supplement, they should present more issues of health concerns and the
procedures of health care in order to increase the market shares and profits in the

future.
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