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Abstract

The purpose of this study is to examine factors influencing customer’s intention
to use Internet Banking of Krung Thai Bank Public Company Limited (KTB) in
Phatthalung Province. The purpose of this research is to find out how to increase
personal banking participation rate through internet banking of KTB in Phatthalung
Province. Using a sample of 308 respondents drawn from all branches of KTB in
Phatthalung Province. The data was analyzed by descriptive statistic consist of
percentage, mean, standard deviation and statistical inference consist of the
relationship factors by Multiple Regresstion Analysis at the 0.05 level significance.

The results indicate that the majority of respondents are female age between 31-
40 years old and education is bachelor's degree. The occupation is government officer/
state enterprise employees and the average income per month between 10,001 - 20,000
baht. With respect to socio-demographics, age, education and occupation are
significantly related to customer’s intention to use internet banking. However, both
gender and average income per month show non-significant effect on the customer’s
intention to use internet banking.

Further, the results of the research show that the customer’s experience,
perceived usefulness, perceived ease of use, perceived risk and marketing exposure
significantly affect intention to use internet banking. The most influential factor is an
individual's perception of ease of use. Research findings suggest how KTB can better
design and implement their website or application to build the traffic in internet banking
use. Some guidelines are also proposed to enhance personal banking participation rate

for KTB in Phatthalung Province.

Keywords : intention, Internet Banking, customers
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