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The Influence of Marketing Mix on Consumers Insurance Buying Decision-Making Process of AIA

Company Limited in Hatyai Municipality, Songkhla Province.
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Abstract

This research aims to study the influence of the marketing mix on the insurance buying
decision process of AIA company limited in Hatyai Municipality. This research is conducted by a
quantitative approach—a survey research which selected 400 AIA insurance holders to be the
representative samples of this research. The questionnaire is utilized for gathering the data from the
representative samples, and the descriptive statistics are particularly applied to describe the average and
the standard deviation of data and the correlating variables are examined by using the correlation

coefficient method.



The result reveals that the overall marketing mix influences on overall insurance buying
decision-making process, the most significant influence is the distribution channel, the physical
characteristics of the products, pricing, staff, business process and the promotion of the market are less
significant respectively. Furthermore, the representative samples place the high priority on the insurance
buying decision-making process. Although, the correlation between the overall marketing mix and the

insurance buying decision-making process of AIA company limited is positive significance with r = 0.728.
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