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Consumer’s Behaviors on Pork Consumption in Hatyai Municipality , Songkhla Province
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Abstract

The purpose of this research is to study the behavior of consuming pork and the relations
between personal factors and the behavior of consuming pork for consumers in Hatyai, Songkhla.
Buddhist consumers who consume pork as an ingredient to prepare for their meals within their
households were chosen to be the samplers. The study is conducted by survey by percentage and
analyzed the relations of the two groups of samplers that were chosen to study by using Chi-
Square Test. As the result, we discovered that most of the samplers were females of age 26-30
years old who have achieved bachelor degree, these samplers either work for private companies
or self-employed and have an average salary per month of 10,001-20,000 baht. Most likely to
consume pork at Sod Market because of the near distance and mainly chosen to consume pork
belly. The frequency of consuming pork is around twice per week, purchasing 1 kilogram of pork
with the price range between 101-200 baht. The samplers chose to use pork to prepare for their
meals, the method of cooking is fried. If pork were not available in the market, they would choose
to consume chicken instead. The priority of Marketing factors in term of product that the samplers
valued the most is the freshness of the product, in term of price is reasonable relatively compared
to consumers demand, in term of channel of distribution is the cleanliness of the place , in term of
marketing is the expertise of sellers. Hypothesis study found that sex does not have any relation to
consumer behavior in consuming pork. Statistically proven that at 0.05 four of the marketing

factors mentioned above have relations to consumer behavior in consuming pork.
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