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ABSTRACT 

 

  The Political Information Perception of Undergraduate Students Prince of Songkla University , 

Hatyai Campus aimed to 1) study political information perception behavior of undergraduate students 

Prince of Songkla University Hatyai Campus, 2) to study level of political information perception of 

undergraduate students Prince of Songkla University , Hatyai Campus and 3) to compare between 

political information perception and individual factor of undergraduate students , in Prince of Songkla 

University , Hatyai Campus. The sampler of this study is 390 undergraduate students. The Proportion 

Random Sampling is used divided by 14 faculties. Questionnaire is used for this research tool. The 

statistics in this research are 1) Descriptive statistics; Frequencies, Percentage, Mean and Standard 

deviation used for analyze individual information, political information perception behavior and political 

information perception. 2) Inferential statistics; Independent t-test and F-test used for analyze comparative 

between political information perception and individual information. 

 Result are: 1) In political information perception behavior section, students have daily perception 

in evening, receive information from lecturer and university and television is the most perception media. 

2) In political information perception section, students have medium level of political information 

perception and in details, Law section is high level of perception, Social section is medium level of 

perception and Political section is medium level of perception. And 3) Comparative section, Sex, Age, 

Year level, Faculty, Birth place, Study register and Political involve have significant different between 

individual section and political information perception section. 
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