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Abstract

The purpose of this research is to study today’s Thai Teenager’ Values as
reflected in advertisement Headlines in teenagers’ magazines. The data comprises 137
advertisement headlines from five most popular teenagers’ magazines published between
January 1 and December 31, 1999. The analysis is divided into 2 parts. The first part
deals with language use which includes diction and figure of speech. The second part
concerns Thai teenagers’ values as reflected in media language. The findings are as
follows:

In terms of diction, slangs, loanwords and word play are used in the
aforementioned headlines. Four types of word play are found---coinages, rhyming words
(most frequently found), colloquialisms, and onomatopoeia ( least found ), The figure of
speech employed includes simile ( least found ), metaphor, hyperbole, personification, and
rhetorical question ( most frequently found ).

In terms of wvalues, the study indicates that there are 6 types of values
prevalent among Thai teenagers. They are values concerning their lifestyle and
relationships with other people, materialism, desire for success, faddism, self-image, and
thrill-seeking. It is found that advertisement headlines focus most on teenagers’ self-image,

lifestyle and relationship with others next, and least on thrill-seeking.
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