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Abstract

This thesis aims to investigate the characteristics of the Thai language used
in television advertising nominated in pre —final selection of TACT Awards during
1999 - 2000, focusing on language features ( lexical, syntactic and discourse ).
The investigation includes the language use in relation to creativity as well as social
responsibility . The data was derived from 86 television advertisements nominated in
pre —final selection of TACT Awards during 1999 - 2000.

The results reveal the effective use of the Thai language in terms of
phonological, lexical, syntactic and discourse features. Creativity is also perceived in
these advertisements. Regarding the several types of words are purposively used :
semantically unrelated words, either target or non —target group - indicating words,
and product — unrelated words. In addition, two aspects of semantics are significantly
found : (1) explicit meanings and (2) implicit meanings ( of which the interpretation
of the message receiver's experience, ideology and cultures is necessary.) This
language expresses responsibilities for society and natural environment as well.

Notably, the language used in television advertising nominated in pr - final
selection of TACT Awards during 1999- 2000 is considered effective as it semantically
helps to achieve the advertisement’s objectives. Itis also related to creativity and
social responsibility to a certain extent, helping these advertising films to be

nominated in pre - final selection.
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