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Abstract

This was an action research. Its purposes were tol) develop a model for promotion of
school and community relations, 2) and to study the results of such promotion, 3) the satisfaction
of those involved as well as factors affecting such promotion. There were 2 target groups. The
first group composed of 25 key persons chosen through purposive sampling from school
administrators, teachers, school committees and community leaders. Their duty was to design the
model for promotion of school and community relations. The other group composed of 200
representatives of students’ guardians and community members. Forums, ATC technique, SWOT
analysis, and focus group were techniques used for this promotion. Participatory observation,
interview, rated-scale questionnaire for satisfaction were used for data collection. Percentage,
arithmetic means, standard deviation, and descriptive analysis were used for data analysis.

The findings were as follows:

1. There were 5 stages in developing the model for school and community
relations: creating ambience for community acceptance, brainstorming to explore common needs
and directions, search for a model, presentation and application of the model, and conclusion and
assessment. Concerning the format, there were 4 committees for public relations, community
service, participating in community activities, and encouraging community to collaborate with the
school. Each committee had representatives of thee school, the community, and other
organizations.

2. In organizing activities for promotion of school and community relations, it was
found that the undertaking was possible because of the co-operation of every sector—those who
were charged with responsibilities and who were involved—and the community. Every activity

achieved its goal. The samples in Group 1 stated that they were satisfied with the format and
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activities to promote the relations and were happy to have participated and shared knowledge and
experience. Group 2’s satisfaction with the activities was also at a high level.

3. The conditions and factors which supported the organized activities were the
leadership of the school administrators, the school’s vision which emphasized participatory
administration, the teachers’ co-operation, the community’s interest and collaboration, and the
research methodology which emphasized participation. The obstacles were the teachers’
workload and the conflicting schedules of the key persons.

To promote sustainable relations between the school and the community, activities should

have a multilateral format in which everyone participates in every stage of the undertaking.
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