nansznurasnsiuianudasuazanalingda daanundladaunaina
saaulatiuasiniaaiiaatiqlneg
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Abstract

The objective of this research is to study impact of the perceived risk and trust
on purchase intention of online tour package of thai tourists. The data were collected by
questionnaire from the 400 samples were. The data were analyzed by using frequency,
percentage, mean, standard deviation and step wise multiple regression analysis.
Coefficient implemented to analyze data which is statistical significance the 0.05 level.
The research results revealed that samples in this study were mostly female 61.20% ,
aged between 31 — 40 years 42 % , graduated the bachelor degree 50% , occupation
employee 4 2.8 0% , average montly income of 10,000 to 20,000 baht 33% , who used
internet more than 12 times/week. In terms of perceived risk, the perceived risk of
psychological risk, the social risk and the privacy risk respectively. The trust of
customers to purchase online tour packages is moderate by looking at how the
reputation and financial position of the companies which sales tour packages online can
increase thier customers' confidenctial in purchasing their tour packages online with the
intention contained in high level at the average total of 3.60 from a test method for
analysis of multiple linear regression equations form steps. It found out that customers
trust affect their intention in buying tour packages online.

Thus the companies that sell the tour packages online must do their best to gain

their customer trust in buying their online tour package.
Keywords: Perceived Risk, Trust, Purchase Intention in Online Tour Package
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